AND  WONDERFUL 

FOR  DRESSING 
VEGETABLES 


Tips  about  the  "whip"  in 


MIRACLE  MARGARINE 

(BRAND) 


W'HEN  WE  FIRST  BEGAN  experimentinji  with 
whipped  mar^^arine.  we  thought  of  it  mainly 
as  a  table  spread. 

Whippinj;  ^ave  it  such  delicate  flavor,  such  easy 
spreading,  and  made  it  ^o  further,  too.  But  we 
.soon  discovered  that  our  li^ht  and  fluffy  Miracle 
Marjiarine  could  be  a  real  asset  in  cooking! 

The  hints  on  this  page  tell  you  some  of  its 
unique  advantages  on  vegetables,  for  toppings, 
and  for  easy  blending  sauces. 

.And  don’t  forget  about  those  two  extra  sticks  in 
every  pound  of  Miracle  Margarine.  That  means  36 
moi'e  pats,  with  fewei-  calories  in  each  pat.  (No  less 
calories  pei‘  pound,  of  course,  but  about 
12  less  per  pat.) 

It’s  a  fine  way  to  lighten  the 
calories  on  a  baked  potato  or 
in  a  rich  Hollandaise  .siiuce. 


TRY  THIS!  IMace  frozen  vegetables  on  foil,  and  top  with 
generoiKs  pats  of  Miracle  Margarine.  Double-fold  the  foil 
edges,  top  and  sides.  Place  on  grill  20  minutes,  or  in 
moderate  oven  350°,  1  hour.  Miracle  melts  to  a  “foam” 
sauce  that  coats  vegetables  w'ith  flavor. 


A  TOPPING  IDEA  for  asparagus,  broccoli  or  spinach; 
Cream  Miracle  Margarine  with  1  tablespoon  each  of 
lemon  juice  and  chopped  parsley,  dash  of  .salt.  Makes  a 
((uick  fluffy  .spread  that  melts  all  through. 


See  the  coupon  on  page  H7  for  low  prices  on  other  Idea  Books! 
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ber.  November,  December.  Second-clas.s  mall  privileges  aiithori7.ed  at  Davton.  Ohio  Copyright.  IMI  by  Scholastic  Magazines.  Inc.  All  rights  reserved. 


Help  your  students 
help  themselves 

with  Idea  Books  by  the 
Editors  of  Better  Homes  &  Gardens 


$3.93  retail 


Better  Homes  &  Gardens  Idea  Books  can  help  you  inspire  your  students  to 
succeed  at  their  favorite  subjects  1  All  over  America,  busy  teachers  are  taking 
advantage  of  the  special  discount  prices  ( see  below )  on  these  useful,  color¬ 
ful,  best-selling  volumes  and  using  them  every  day  as  invaluable  classroom 
aids.  These  books  are  brimful  of  tested,  e.xciting  ideas  for  cooking,  borne 
decorating,  sewing.  For  the  talented,  eager  student  they  provide  impetus  for 
independent  work.  For  the  slower  student,  the  colorful  attractive  presenta¬ 
tion  —  with  lots  of  full-color  pages  —  will  quicken  her  interest.  Help  your 
students  help  themselves  . . .  use  the  handy  coupon  on  page  87.  Do  it  now! 

Take  advantage  of  these  special  prices 


$2.95  retail 


$5.95  retail 


$3.95  retail 


■  ^  m 

^  Ik'lirr 

■  .IlnmcN" 


$2.95  retail 


M  FAT  COOK 


DIXOHVHV 


NEW  SINGER 
EQUIPMENT 
FOR  OLD! 

SPECIAL  SCHOOL  TRADE-IN  ALLOWANCES . . . 

toward  any  of  these  new  machine  heads  and  desks. 

Now’s  the  time  to  trade  in  used  classroom  equipment  for  new,  modern 
machines  and  desks,  made  in  America  by  American  craftsmen.  Guar¬ 
anteed  to  put  new  enthusiasm  into  sewing  classes.  (And  that’s  good 
for  teacher’s  morale!) 

SPECIAL  FOR  TEACHERS!  Get  a  SLANT-O-MATIC 

machine  of  your  own!  Exceedingly  generous  discounts  offered  by 
SINGER  for  sewing  teachers  only!  Use  coupon  below. 

SINGER  SEWING  CENTERS 

Listed  In  your  phone  book  under  SINQER  SEWING  MACHINE  CO.  *A  Trademark  of  THE  SINGER  MFG  CO. 


] 

mamti 

1 

1 

#430  drop-leaf  3-way  sewing-  #431  efficiency  sewing-study  #419  sewing-cutting  table  for  #401  Durable  machine  cabi- 
study-cutting  desk.  desk  with  Formica  plastic  top.  two  or  four,  with  extensions,  net  with  four  drawers. 

Individual  tote  trays  fit  11430,  ^431  desks,  and  t4I9  tables.  Special  sewing-comfort  chairs  in  blonde  or  walnut. 


SINQER  SEWING  MACHINE  CO. 

Education  Department 
149  Broadway 
New  York  6,  N.  Y. 

I'm  interested  in 

□  appraisal  of  present  equipment  for  trade-in; 

□  cleaning  and  servicing  of  present  equipment; 

□  "just-for-sewing-teachers"  discount  on  personal 
machine. 


NAME _ 

SCHOOL _ 

STREET  ADDRESS _ 

CITY _ 

COUNTY _ STATE. 
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SLANT'O'MATIC*  Machine  #401... finest  automatic  select  stitch,  “tune”  the  dial  .  .  .  and  sew!  Zigzag 
zigzag  machine  ever  built.  Best  suited  to  classroom  mechanism  disengages  for  flawless  straight  stitching, 
use.  Easiest  to  operate  . . .  time-saving  and  decorative  Drop-in  front  bobbin,  fixed  bobbin  case — as  in  all 
zigzag  stitches  are  built-in  .  .  .  flip  up  stitch  chart,  Slant-Needle  Series  machines. 


SLANT-O-MATIC  SPECIAL  Machine  #403 .. .  gear-  SINGER*  Slant-Needle  Deluxe  Machine  #404  ..  . 

motor  drive  for  straight  and  automatic  decorative  finest  straight-stitching  machine  built!  Gear-motor 

zigzag  stitching  with  FASHION*  Discs.  Exclusive  drive  for  no-stall  stitching  on  any  type  of  fabric. 

SINGER  slant-needle  offers  the  operator  better  vision.  Lever  raises  throat  plate  for  darning  and  embroidering. 
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OCTOBKR: 

All  About  Pie 


A  whole  year’s  program  of  learning  aids 
from  Betty  Crocker  of  General  Mills! 


NOVKMBKR: 

Cooky  Wise 
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JANUARY: 

Better  Biscuits 


MARCH: 

Mealtime  Can  Be  Magic 


Clip  and  save  these  pages  for  reference  during  the  school  year. 


FEBRUARY: 

Beautiful  Cakes 


f  “Judging  by  the  enthu¬ 
siasm  with  which  you  have 
accepted  our  learning  aids 
we  know  you  are  finding 
them  timely  and  valuable. 
About  8  million  students 
have  viewed  our  filmstrips 
or  used  our  ‘How-To’ 
booklets  in  the  4  years  we 
have  offered  them! 

“To  help  you  plan  your  teaching  program 
for  the  whole  year  ahead,  here  are  the  sub¬ 
jects  to  be  featured  in  the  months  to  come: 
this  month.  Muffins;  October,  Pastry;  No¬ 
vember,  Cookies;  January,  Biscuits;  Febru¬ 
ary,  Cakes;  and  March,  Mealtime  Planning, 
“Each  month  we  are  presenting  a  learning 
aids  unit  that  is  educationally  adapted  and 
designed  to  help  you  guide  your  students  to 
correct  techniques  in  food  preparation  and 
good  standards  of  judging  quality. 


The  unit  consists  of: 

•  Full  color  filmstrip  complete  with  nar¬ 
ration  guide. 

•  8-page  ‘How-To’  booklet  for  student 
use  to  supplement  the  filmstrip.  After 
classroom  study  this  booklet  can  be 
taken  home  for  later  use. 

“In  addition  to  the  six  filmstrips  and 
booklets  being  presented  this  year,  we  have 
three  additional  food  subjects  in  our  current 
library.  See  the  next  page. 

“Each  filmstrip  is  available  on  a  short¬ 
term  free  loan  basis  or  may  be  purchased 
for  $5.00  each.  If  you  would  like  copies  of 
any  of  the  filmstrips  to  schedule  as  they 
best  fit  into  your  program,  see  the  coupon 
section  of  this  magazine.” 


'^sttCjOiocke^ 


(XTIKXm 

HfXtK 


Breads  You  Bake  with  Yeast  and  Batter  Breads 


Fun  with  Frostings 


Plan  to  use  the  whole  filmstrip  library  to  help 
teach  your  students  the  basics  of  baking. 

All  About  Pie  Batter  Breads  Beautiful  Cakes 

Muffin  Making  Better  Biscuits  Cooky  Wise 

Breads  You  Bake  Chiffon  and  Angel  Fun  with  Frostings 
with  Yeast  Food  Cakes  Mealtime  Can  Be  Magic 


To  order  filmstrips  and  the  Betty  Crocker 
Cook  Books  available,  see  Coupon  Section. 
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Bonus  cook  book  offers  to  teachers 


•  All  with  washable  covers  and  beautifully  il¬ 
lustrated  with  full  color  photos  and  sketches. 


•  Coupon  Section  tells  how  to  get  FREE 
desk  copies. 


Bsity  Crecksr’t  Cook  Bsek 
fsr  Bsyt  snd  Girlt. 

Cooking  made  easy, 
fun,  for  youngsters  8  to 
12  years  old.  245  recipes, 
ideas.  424  pictures! 

29  in  full  color! 


Bstty  Crscksr't  Ovideer 
Cask  Book. 


How  to  plan,  prepare 
and  serve  foM  for  any 
kind  of  outdoor  cooking 
and  eating.  200  recipes! 
176  pages! 


Free  desk  copy 
Betty  Crocker's 
NEW  Picture  Cook 
Book.  Contains 
nearly  2,000 
recipes,  48  color 
phot<M.  Hundreds 
of  new  recipes, 
new  ideas,  new 
information. 
Coupon  Section 
tells  how  to  get 
FREE  desk  copy. 


BsNy  Oecksr’t  Good 
and  Easy  Cook  Book. 

Over  a  thousand 
time-saving,  taste-tempting 
recipes  and  ideas  for 
busy  homemakers.  256 
pages!  32  in  full  color! 


Betty  Crocker’s  Dinner 
for  Twe  Ceok  Beek. 

Tempting  variety  in 
dinners  for  two.  A  must 
for  the  bride  and  career 
girl.  207  pages! 


Betty  Crecker’s  Guide 
te  Ecny  Entertaining. 
How  to  be  a  confident 
and  successful  hostess. 
Simple  solutions  to 
entertaining  problems. 
176  pages! 


Betty  Crecker’s  Party  Beek. 

How  to  plan  successful 
parties  for  holidays, 
birthdays,  weddings. 

Over  500  recipes,  menus 
and  how-to  tips.  176  pages! 


Here  are  three  more  learning  aids 
you  will  want  to  schedule 
in  your  own  teaching  program. 


LESSON  PLAN 


square  meals 
for  two  using 
one  versatile 


An  exercise  in  ingenuity  centered  around  the  baking,  toasting  and 
entertaining  possibilities  of  General  Electric’s  new  Toast-R-Oven*. 


mm 

1  7 1 

\ 

Demonstration  for  Toasting.  Explain  that  the  hori¬ 
zontal  conatruction  of  the  Toaat-R-Oven  toasts  any  kind 
and  thickness  of  bread  or  rolls,  both  sides  at  once. 

Demonstrate  by  placing  two  slices  of  bread  on  toast¬ 
ing  rack;  set  control  to  one  of  the  nine  shades.  See  how 
door  swings  away,  rack  slides  out  to  serve  when  toast  is 
done.Toast  buttered  English  muffins,  using  the  “BROWN 
TOP  SIDE”  setting.  Ask  them  to  list  several  different 
kinds  of  foods  that  can  be  toasted  in  the  Toast-R-Oven. 


Demonstration  for  Baking.  Show  how  this  compact 
“new-idea”  appliance  becomes  an  economical  small  oven. 
Move  the  control  to  “BAKE.”  Show  the  temperature 
range,  from  200®  to  500®. 

Place  removable  bake  tray  in  oven,  preheating,  then 
baking  small  cookies  cut  from  a  refrigerator  roll.  Let 
the  students  see  for  themselves  that  this  remarkable 
appliance  bakes  potatoes,  chicken,  even  meat  loaf  and 
reheats  frozen  prepared  foods  for  serving. 


Exercise:  Ask  each  student  to  plan  a  breakfast,  special  low  educational  price.  Mail  coupon  on  page 
lunch  and  dinner  menu  for  two,  using  only  the  97.  General  Electric  Company,  Portable  Appliance 
Toast-R-Oven  for  hot  dishes,  breads  or  desserts.  Department,  Bridgeport  2,  Connecticut. 

In  addition,  asl:  them  to  plan  a  small  brunch  party 
around  the  Toast-R-Oven  in  which  this  handsome 

appliance  is  used  either  on  the  buffet  or  coffee  table.  Jh>gress  k  Ovr  Most  ImpoHont 

Write  for  free  reprints  of  this  advertisement  for 
students.  The  Toast-R-Oven  is  available  to  you  at  a 

^Trademark  of  General  Electric  Co. 


GENERALii  ELECTRIC 
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for 
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L  DINING” 

1  Fellowship  Announced 

NEW 

15  Min.  (16mm) 
Color-Sound  Film 
‘featuring 

CRAFTSMANSHIP 
&  USE  OF  FINE 
TABLEWARE 


•  Table  Service  Demonstration  Kit 
—  loaned  as  teaching  aid.  Com¬ 
plete  with  sample  teaspoons  of 
Oneida's  patterns,  four  flatware 
and  dinnerware  place  settings,  liter¬ 
ature  on  history  and  tradition  of  sil¬ 
verware,  manufacturing,  etiquette, 
etc.  Parcel  Post  charges  one  way. 


Book  publisher  Prentice-Hall,  Inc., ' 
has  announced  a  fellowship  in  the  field  ^ 
of  home  economics  for  the  1962-63 
school  year.  The  .\merican  Home  Eco-  | 
nomics  Association  will  administer  the 
$5(K)  fellowship,  to  he  made  to  a  col-  j 
lege  senior,  high  school  home  economics 
teacher,  or  other  home  economics  grad¬ 
uate.  It  is  especially  planned  to  en¬ 
courage  graduate  study  with  a  view  to 
a  career  in  home  economics  education. 

Application  forms  for  the  Prentice- 
I  Hall  Fellowship  may  be  obtained  from 
I  the  American  Home  Economics  Associ- 
1  ation,  16(M)  Twentieth  Street,  N.  VV., 

!  Washington  9,  D.  C.,  after  October  1, 
1961. 
i 

Faculty  Group  to  India 

Four  Iowa  State  University  women  i 
are  teaching  at  Baroda  University  in 
India.  Under  the  auspices  of  the  Ford 
Foundation  the  group  will  work  toward 
two  goals:  development  of  a  program  of 
graduate  study  in  home  economics  for 
women  of  India,  and  establishment  of 
urgently  needed  research  in  nutrition, 
sanitation,  and  other  special  needs  of 
Indian  families,  particularly  those  in  the 
(Continued  on  page  12} 


free 

TEACHING  AIDS 

for  home  economists 


8  Pagas  of  Proi«cts,  Fashions,  Idaas 


IIOjlE_  S Ewells 


•  "Beauty  for  Your  Table"  by 
Marian  Marsh,  Dir.  Oneida  Table 
Planning  Service.  Free  manual  for 
teachers  on  sterling,  silverplate, 
stainless  flatware,  and  hollowware, 
table  etiquette,  care  of  tableware 
and  new  melamine  dinnerware  by 
Oneida.  Free  in  folder  form  for 
students. 

•  Cooperative  prices  for  home- 
economics  departments  —  on  ster¬ 
ling,  silverplate,  stainless  steel  flat- 
ware  and  hollowware  or  melamine 
dinnerware  for  classroom  demon¬ 
stration  purposes  only. 

SEE  COUPON  SERVICE 
SECTION  TO  ORDER 


ONEIDA  SILVERSMITHS 

MiitLoea*  iTitLiiic  comiuiiiTr*  itainliss 

COmiMIIITT*  (ILVIlAUtTI  ONIIDACIAAT*  (TAINLttS 

iiti  *  tavHAiAri  omiBA*  •inniiwaai 

*TIAOCMA>Kf  Of  ONIIOA  LTO.,  ONdOA,  NIW  TOOK 


DATES  TO  REMEMBER  .  .  . 
SEPTEMBER 

National  Better  Breakfast  Month 
American  Woolen  Month 
4  Labor  Day 

6-13  National  Child  Safety  Week 
16-17  Cranberry  Harvest  Festival 

17  Citizenship  Day 
32  Fall  Begins 

OCTOBER 

Cheese  Festival 
Rice  Harvest  Festival 
2  Child  Health  Day 
10-13  National  Home  Demonstration  Agents' 
annual  meeting,  Boston,  Massachusetts 
12  Columbus  Day 

18  Alaska  Day 

24  United  Nations  Day 

24- 27  American  Dietetic  Association  annual 

meeting,  St.  Louis,  Missouri 

25- 27  15th  National  Home  Laundry  Conference, 

Chicago,  Illinois 
31  Halloween 

NOVEMBER 

5-1 1  American  Education  Week 
7  Election  Day 
II  Veterans  Day 

12-18  National  Children's  Book  Week 
23  Thanksgiving  Day 

26- 29  National  4-H  Club  Congress,  Chicago, 

Illinois 


3  Stimulating  Issues 
published  each  year 

HOME  SEWING  NEWS  is 
full  of  interesting  class  proj¬ 
ects!  Keeps  you  up-to-date 
on  the  newest  styles,  prod¬ 
ucts  and  fabrics,  too.  Con¬ 
tains  loads  of  sewing  hints 
and  trimmings  ideas  to  make 
your  job  easier  .  .  .  and 
your  classes  more  fun! 

SEE  COUPON  SEaiON 
FOR  FREE  SUBSCRIPTION 

Oittribufed  through  tho  tourtoty  of 

WM.  L  WRIGHT  &  SONS  CO. 

WEST  WARREN,  MASS. 
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Look  in  this  issue  of  Co-Ed  for  an  exciting  4-page  section  on 


that  almott  muke  ^mselvet . . .  for  portiet,  ofter-tKe-fome  drop*innert 
...  every  kind  of  eftcr*»ckool  get>tofether. 


See  the  fonnwuut  3  paces  for  «ef>>by-s(rp 
KMtnictions  for  nukinc  <crumptt(>uftc<«4iM 
Praimetiei  Nut  Lucs>  Quick  Rruvrurt. 
Raton  Nuccetv  Date  *Eiiis.  Nutty  Gcn 
Rowds  Golden  Squares  «id  loU  more 


BOKOErS  EAGLE  BRAND  SWEETiNEO  CONDENSED  NHi  VERY  BK  ON  FLAVOR 


Loaded  with  teaching  aids.  Clip  and  save  the 
4-page  insert  in  this  issue  of  Co-Ed,  for  classroom 
use.  Use  it  to  plan  lessons  in  modern  cookie-making. 
You’ll  find  step-by-step  instructions  for  making  all 
kinds  of  “sociable”  cookies  that  your  students  can 
turn  out  quickly  and  easily  with  Eagle  Brand 
Sweetened  Condensed  Milk.  Find  specific  instruc¬ 
tions  for  assembling  ingredients,  for  each  step  in 
mixing  and  baking  .  .  .  and  there’s  an  important 
section  with  “Do’s  and  Don’ts”  of  cookie-making 
and  baking,  too. 

Remind  your  students  to  be  sure  and  insert  this 
4-page  section  in  their  looseleaf  Home  Economics 
notebooks.  It  has  convenient  places  for  punch  holes 
to  fit  any  standard  size  ring  binder. 

This  is  the  first  in  a  series  of  lesson- 
plan  helps  to  teachers . . .  demonstrat¬ 
ing  cookie  shortcuts  with  Eagle  Brand 
Sweetened  Condensed  Milk.  Others 
will  provide  step-by-step  recipes  for 
holiday  desserts,  light  and  lively  “No- 
cooking”  pie  fillings,  unusual  gift 
candies,  and  more.  Watch  for  them. 
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Special 


News 

(Continued  from  page  10) 

villages.  It  is  anticipated  that  Baroda 
students  will  carry  the  benefits  of  their 
training  into  other  schools  and  through 
extension  programs  to  the  peoples  of 
India. 


Wisconsin  Dean  Retires 

Dean  Frances  Zuill  retired  last  June 
after  22  years  of  home  economics  lead¬ 
ership  at  the  University  of  Wisconsin. 
Miss  Zuill  has  had  a  long  and  varied 
career.  She  has  supervised  home  eco¬ 
nomics  education  of  junior  and  senior 
high  schools,  adult  programs  and  lunch 
rooms  in  Baltimore,  Md.,  and  has  taught 
at  Cornell  University,  the  Universities 
of  Washington  and  Iowa,  and  Johns 
Hopkins  University.  She  has  headed 
departments  at  the  State  University  of 
Iowa,  and  at  Wisconsin. 


GEARED 

SminG'AUlAY 


The  two  little  gears 
on  Swing- A -Way  Can 
Openers  guarantee 
perfect  performance . . . 
every  time.  Easier, 
smoother,  positive  cut¬ 
ting  and  extra  long  life. 
Magnetic  Lid-Lifter 
picks  up  cut  out  lid. 
Choice  of  red,  white 
or  yellow  enamel. 


WHO 
SET 
HER 
HAIR?  , 


Fellowships  Awarded 

Two  $3000  fellowships  have  been 
awarded  for  graduate  study  in  home 
economics  at  the  University  of  Minne¬ 
sota.  Ruth  Hall,  Ames,  Iowa,  and  Mrs. 
Mary  Blomquist,  St.  Paul,  Minnesota, 
are  recipients  of  the  fellowships.  Both 
will  w'ork  toward  their  Ph.  D.  degrees. 
Miss  Hall  will  do  graduate  work  in  edu¬ 
cation  and  textiles  and  clothing;  Mrs. 
Blomquist  will  combine  biometrics  and 
mathematics  with  textiles. 

The  home  economics  fellowships  are 
among  24  given  for  the  fifth  year  by 
General  Foods  Fund,  Inc.,  to  home 
economists  in  this  country.  The  Univer¬ 
sity  of  Minnesota  is  one  of  12  univer¬ 
sities  selected  to  receive  these  fellow¬ 
ships. 

Homemaker  of  Tomorrow  Selected 

Mary  Sue  Roach  of  Moncks  Comer, 
South  Carolina,  has  been  named  the 
1961  Bettv  Crocker  All-American  Home-’* 
maker  of  Tomorrow.  She  was  selected 
from  an  original  field  of  more  than 
4(K),0(K)  graduating  high  school  girls 
from  all  fifty  states  and  Puerto  Rico. 

■Miss  Roach,  who  is  a  graduate  of 
Berkeley  High  School,  received  a  $.5000 
scholarship  from  General  Mills,  sponsor 
of  the  award  program.  She  plans  to 
study  home  economics  and  journalism 
at  Limestone  College  in  Gaffney,  South 
Carolina. 

Three  other  scholarships  were  also 
awarded.  Jane  Smith,  Paris,  Tennessee, 
received  $4000;  Nancy  Beatty  Creed, 
Cheshire,  Connecticut,  received  $.3(K)0; 
and  Nancy  Alison  Woodcock,  Meredith, 
New  Hampshire,  received  $2000.  In 
addition,  each  of  the  state  winners  re¬ 
ceived  $1500  scholarships. 

(Continued  on  page  17) 


Sometimes  it’s 
hard  to  tell,  because  many  stu¬ 
dents  of  good  grooming  do  such  a 
professional  job  of  setting  their 
own  hair.  Between  visits  to  her 
beautician,  this  head-happy  co-ed 
sets  her  own  hair  with  Lady  Ellen 
KLIPPIES  pin  curl  clips.  Teach 
your  students  to  use  the  clips  9 
out  of  10  professional  beauticians 
use  in  setting  hair.  Get  Lady  Ellen 
clips  today  at  your  nearest  hair 
goods  counter. 


FREE  BOOKLETS 

for  your  students  — 16  illustrated 
pages  explaining  “How  to  Set  Pin 
Curls  in  SecondsI’  Just  tell  us  how 
many  you  will  need. 


FREE  FILM  ON  LOAN 


16mm  color  film  with  sound,  “4 
Smart  Hair  Styles  from  1  Simple 
Setting!’  Reserve  for  your  classes 
now.  Use  coupon  on  Page  103. 


Retail 


special  low  price  to  home  economists 
see  coupon  on  page  ill. 


America’s  favorite  can  opener 


MANUFACTURING  CO. 
•  Saint  Louis  16,  Mo. 


SWING- A.  WAY 
4100  Beck  Avenue 
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WHAT  QUESTIONS  ABOUT  MENSTRUATION 
DO  YOUR  GIRLS  WANT  ANSWERED? 


HOW  DOES  INTERNAL  SHOULD  YOU  TAKE  PHYSICAL 

PROTECTION  WORK?  EDUCATION  WHILE  MENSTRUATING? 


You’ll  find  the  material  you  need  to  answer  all  the  ques-  menstrual  protection — including  the  important  question 
tions  your  girls  ask  in  the  1  ampax*  educational  kit.  of  internal  sanitary  protection. 

Tampax  has  assembled  this  kit  after  thousands  of  con-  Even  if  you  have  earlier  educational  material  on  men- 
versations  with  girls  in  elementary  schools,  high  schools  strual  health,  why  not  see  what  Tampax  now  olFers? 

and  colleges.  You’ll  find  detailed  anatomical  charts,  You  may  discover,  as  many  teachers  have  already  done, 

explanations  of  the  common  superstitions  about  men-  that  the  clarity  and  completeness  of  this  kit  will  be  most 

struation,  advice  on  dating,  diet,  grooming,  exercise,  helpful  to  you. 


I - 1 

I  MAIL  THIS  COUPON  NOW  FOR  YOUR 

I  FREE  EDUGATION.YL  KIT 

1  I  ampax  Incorporated  P-91-C 

I  161  East  42nd  Street,  New  York  17,  N.  Y. 

I  Please  send  me  the  free  material  listed  below. 

I  •  “Accent  on  You  ...”  a  booklet  for  students. 

I  •  “From  Fiction  to  Fact,”  a  teacher’s  guide, 
j  •  Order  card  for  additional  supplies  of  the  above. 

I  Teacher  s  \’nme  _ 

I  School  or  Or^/inii/itinn 
•  School  or  Office  AdJreft 


\  Citv _ 7.one _ State _  I 

I - 1 
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And  order  your  free  zipper 
application  teaching  aids  for 
the  Fall  term.  This  complete 
classroom  aid  file  includes  3 
large  wall  charts  and  as 
many  student  instruction 
leaflets  as  you  need. 

ORDER  TODAY 
FROM  COUPON  PAGES! 


THf  QUAUrr  IIAPtA  I 


Talon  Educational  Sarvica 
41  East  Slst  Straat 
NawYork22,  N.Y. 
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Get  creative  new  teaching  ideas  and  all 
the  up-to-date  facts  on  Creslan,..;r^I^!E2]EI 


News 

(Continued  from  page  12) 


Research  Grant 

Lura  M.  Morse,  associate  professor  of 
home  economics  at  the  University  of 
Minnesota,  has  received  a  research  grant 
of  $10,096  from  the  United  States  Pub¬ 
lic  Health  Service  for  the  first  year  of  a 
four-year  study  on  folic  acid. 

The  grant  will  be  used  for  research 
in  congenital  defects  in  folic  acid  de¬ 
ficiency.  Folic  acid  is  a  B-complex  vita¬ 
min,  found  in  such  foods  as  yeast,  liver, 
eggs,  and  milk.  Deficiency  of  this  vita¬ 
min  in  experimental  animals  results  in 
severe  multiple  congenital  abnormalities. 
“Through  studies  of  such  defects  in 
animals,  we  hope  a  clue  may  be  found 
to  the  occurrence  of  such  abnormalities 
in  humans,”  Miss  Morse  said. 

Scholarship  for  Drexel 

Drexel  Institute  of  Technology,  School 
of  Home  Economics,  has  received  a 
four-year  scholarship  from  Campbell 
Soup  Company,  to  start  in  the  fall 
semester  of  1961.  The  recipient  will  be 
a  freshman  home  economics  student 
with  an  outstanding  record  of  achieve¬ 
ment  in  high  school  and  interested  in 
the  food  field.  The  winner  will  be  se¬ 
lected  by  Drexel,  based  on  ability  and 
need  for  financial  help  to  further  educa¬ 
tion  in  home  economics.  A  sum  of  $2000 
will  be  provided  the  student  for  each  of 
the  four  years  of  her  training. 

.Additionally,  an  unrestricted  grant  of 
$1000  has  been  given  to  Dr.  James 
Creese,  the  President  of  Drexel  Institute. 
It  is  expected  that  this  sum  will  be 
given  each  of  the  four  years  the  scholar¬ 
ship  winner  attends  the  school. 


KVeTo 

make 


B  GME 

census 

FOR  Kleenex  tissue  ' 

BOXES.  Colorful  Christmas  gifts 
—  ideal  for  prizes,  too.  A  delightful 
way  to  teach  important  sewing 
principles  to  girls  12  and  over. 

Candy  Cane  is  one  of  12  original  designs, 
free  from  the  makers  of  Kleenex  tissues. 
Send  for  your  master  set  of  patterns  today  I 


I 


KLEENEX  it  a  tradtnnarti  of  Klinb«rly.Clark  Corporatlan 


Laura  W.  Drummond 

Laura  W.  Drummond,  professor  of 
home  economics  at  Cohimbia  Univer¬ 
sity  Teachers  College,  died  in  February. 
Dr.  Drummond  joined  the  Teachers 
College  faculty  in  1945.  Prior  to  this 
she  served  for  seven  years  as  director  of 
home  economics  at  Pennsylvania  State 
College,  now  Pennsylvania  State  Uni¬ 
versity. 

She  was  vice-president  of  the  .Ameri¬ 
can  Home  Economics  Association  from 
1957-60,  and  served  as  chairman  of  the 
Association’s  Colleges  and  Universities 
section. 

Dietitians  to  Meet 

The  44th  meeting  of  the  American 
Dietetic  Association  will  be  held  in  St. 
Louis,  Missouri,  October  24-27.  Write 
Thelma  Pollen,  .AD.A  Headquarters,  620 
N.  Michigan  .Ave.,  Chicago,  111.,  for 
information. 


Kimberly-Clark  Corporation,  Educational  Department  PH-91-S 
Neenah,  Wisconsin 


Please  send  me  a  free  master 

Name _ 

Grade 

set  of  12  patterns  to  make  slip¬ 
covers  for  Kleenex  tissue  boxes 

School _ 

(please  print) 

and  an  order  blank  for  extra 
individual  patterns. 

Street _ 

Note:  Patterns  will  be  sent  to  teach¬ 
ers  and  authorized  personnel  only. 

City 

Zone  State 
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Your  students  may  know  their 
nutntional  facts  cold  ,  .  .  but 


The  secrets  of  glamorous  menus  don’t  come  out  of  textbooks 
on  nutrition. 

Once  your  students  have  absorbed  the  facts  of  nutritional 
life — particularly  knowledge  of  the  basic  food  r^uirements — 
there  still  remain  the  qualities  of  palatability,  variety, 
flavor,  excitement. 

These  are  the  touches  that  distinguish  the  plain  housewife 
from  the  artist  of  the  kitchen,  and  these  are  the  touches  that 
are  imparted  to  the  students  out  of  your  own  good  taste 
and  experience. 

And  these  are  the  touches  that  are  supplied  by  accent  foods 
such  as  bottled  carbonated  beverages.  They  s}>arkle-up  the 
fare,  stimulate  appetites,  heighten  flavor-perception  in  other 
foods. 

But  their  value  doesn’t  end  at  accessorizing.  Eight  ounces 
provide  100  calories  of  easily  assimilated,  quickly  con¬ 
vertible  energy.  They  promote  the  digestive  processes  and 
help  restore  the  body’s  vital  fluid  balance.  Uniform  purity 
and  quality  assured  by  rigid  hygienic  conditions  in  the 
bottling. 


American  Bottlers  of 
Carbonated  Beverages 

Washington  6,  D.  C. 

A  non-profit  aasociation  of  mnnufacturers  of  botUed  soft  drinks,  with  members  ia 
every  state.  Its  purposes:  To  improve  production  and  distribution  methods  through 
education  and  research  .  .  .  ana  to  promote  better  understanding  of  the  industry 
and  its  products.  For  Claaaroom  Use,  and  Your  Own  Enlightenment,  See  Booklet 
Offer  in  Coupon  Section. 


New  Books 


Home  Economics  as  a  Profession.  Bv 
Mildred  Thurow  Tate,  432  pp.,  $5.5(), 
McGraw-Hill  BtMik  Company,  Inc., 
New  York,  N,  Y. 

Complete  information  on  home  eco¬ 
nomics  careers  is  given  in  this  valuable 
book.  Written  for  the  college  student, 
the  text  lists  the  many  careers  o|>en  to 
graduate  students  in  home  economics. 

It  describes  educational  qualifications, 
training  rerpiired,  activities  within  the 
chosen  field,  and  personal  satisfactions 
that  can  lx*  gained. 

The  book  also  includes  a  brief  history 
of  home  economics,  federal  legislation 
that  is  helpful  in  the  field  of  home  eco¬ 
nomics  education  and  extension  service. 
In  addition,  ways  and  means  by  which 
students  may  orient  themselves  in  home 
economics  courses  and  general  college 
life  are  given.  Both  graduate  and  under¬ 
graduate  preparation  is  descrilx*d. 

Teacher’s  Textbook  of  Machine  Sewing. 
Singer  Sewing  .Machine  Company. 
One  copy  phis  one  set  of  Student's 
Manual  free  to  teacher  on  request  to 
Educational  Department,  Singer  Sew  ¬ 
ing  Machine  Company,  149  Broad¬ 
way,  New  York,  N.  Y. 

.\  comprehensive  textlxM)k  which 
covers  all  asjx^cts  of  machine  sewing, 
including  operation,  care  and  mainte¬ 
nance  of  the  sewing  machine  with  c-om- 
plete  instructions  on  how  to  operate  the 
Slant-O-Matic  machine,  models  401  and 
403. 

A  bonus  offer  to  this  b<K)k  is  the  stu¬ 
dent  manual.  publi.shed  in  six  sections. 
The.se  cover:  How  to  care  for  and  regu¬ 
late  the  sewing  machine,  straight  stitch¬ 
ing,  elementary  stitching  prcx'edures, 
using  machine  attachments,  and  two 
manuals  on  zigzag  sewing. 

Home  Equipment  Laboratory  Manual. 
By  Nell  White,  $3.(K),  112  pp.,  spiral 
bound,  Burgess  Publishing  Company, 
Minneapolis  15,  .Minn. 

A  good  workbook  for  a  first  course  in 
household  equipment  for  college  stu¬ 
dents.  The  author  recommends  that  the 
manual  be  used  along  with  a  basic  text 
on  household  equipment. 

Help  is  given  for  studying  the  quality, 
performance,  and  satisfaction  of  major 
and  small  appliances  as  well  as  kitchen 
utensils.  There  are  excellent  sections  on 
household  wiring  and  on  kitchen  plan¬ 
ning. 
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POUNDS 


i  TkepAlmStdL 

k*‘lNEAPpU 

L\  chunks  a 


•  Maturity.,.. VftY  VOUMC 

•  .SUCAI  4  wr 

•  C»>Sii. . NO  30J 

•  a«*m .  .  Arrtox  I  cun 

•  s*n>n,i .  AntOX  J  TO  4 


How  shall  I  serve  it? 


LABELS  SHOW -TELb 


ALL  YOU  NEED  TO  KNOW 


The  back  panel  of  Libby’s  new  Deep  Minted 
Brand  Pineapple  Chunks  shows  three  unusual 
recipes — one  for  a  luncheon  salad,  one  for  a  re¬ 
freshing  iced  ring  mold,  and  one  for  a  pretty, 
marshmallow-topped  parfait.  This  popular  new 
product  adds  a  fresh,  new  dimension  to  the  flavor 
of  your  favorite  fruit  salads  and  desserts. 


Just  a  glance  at  the  back  of  the  Libby’s  Com 
label  tells  you  the  variety — golden  sweet;  it  also 
tells  you  the  style — whole  kernel.  And  it  includes 
full  infornration  on  seasonings,  can  size,  measure 
and  weight,  plus  attractive  recipe  and  serving 
suggestions  for  this  versatile  member  of  the 
famous  Libby  family  of  fine  foods. 


tomato  JUICI 


Libby  s  new  family-size  can  of  corned  beef  hash 
contains  a  full  pounds  of  this  meaty-rich 
combination  of  lean  corned  beef  and  Idaho  po¬ 
tatoes  .  .  .  enough  for  four  to  six  servings.  On 
the  back  of  the  Libby’s  Corned  Beef  Hash  label 
you’ll  discover  helpful  serving  suggestions  for 
fast-fixing  “meals  in  minutes.’’ 


At  a  glance,  you’ll  find  that,  on  the  average,  one 
6-oz.  glass  of  Libby’s  Tomato  Juice  provides  an 
adult’s  minimum  daily  requirement  for  Vitamin 
C,  plus  one-third  of  the  needed  Vitamin  A.  And 
you  get  only  natural  vitamins  in  this  rich,  re¬ 
freshing  juice.  For  the  finest  quality  in  canned 
foods,  always  choose  products  by  Libby. 


Libby,  McNeill  St  Libby,  Chicago  4,  Illinois 
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Foods  &  Nutrition 
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Eleventh  Year 

The  eleventh  anniversary  ot  Nation¬ 
al  Better  Breakfast  month  is  now  lx*ing 
eelehrated.  Originated  by  the  Cereal 
Institute,  the  Ixtter  breakfast  program 
has  Ixcome  nationwide. 

In  connection  w'ith  the  program,  the 
Cereal  Institute  has  prepared  many 
educational  aids  for  home  economics 
teachers.  One  booklet,  “Cereals  in  the 
Sixties,”  shows  how  breakfast  cereals 
can  be  userl  in  current  recommended 
diets  for  g(M)d  health.  It  also  presents  a 
ct*real  progress  report.  F'or  free  copies, 
write  to  Clereal  Institute,  Inc.,  13.5 
South  Lii  Salle  Strt*et,  (.'hicago  3,  Il¬ 
linois. 

Whipped  Butter 

A  delicate  sweet-cream  flavor  and  a 
handsome  serving  shape  are  the  char- 


Whipped  butter  it  printed  in  shape  to 
fit  butter  dish.  Scrolls  decorate  top. 


acteristics  of  Gracious  Whipped  Butter 
from  Swift  aiul  Company.  It  is  printed 
in  a  shap<'  that  fits  conveniently  on  a 
butter  plate.  .\ttracti\'e  .scrolls  dcx-orate 
the  top  of  each  piec-e. 

.spi>cial  whipping  pnx-ess  is  used 
to  develop  the  butter  flavor  with  mini¬ 
mum  fat.  It  spreads  easily  when  c-old, 
anti  it  melts  quiekh  on  hot  food.  It 
stays  on  the  surface  of  the  IckkI  await¬ 
ing  the  touch  of  th<“  tongue.  There  is 
no  drip  or  run  off  even  when  list'd  with 
coni  on  the  cob. 

Cleaning  Leafy  Greens 

This  tip  comes  from  the  manufactur¬ 
ers  of  Calgon  water  contlitioner.  Their 
lioine  economist  recommends  soaking 
grtH'iis  in  a  gallon  of  cold  water  treated 
with  one  tablespoon  of  non-precipitat¬ 
ing  w  ater  conditioner.  Greens  and  vege¬ 
tables  should  l>e  soaked  for  at  least  ten 
minutes  to  help  remove  sand,  soil, 
hugs,  spray  and  fertilizer  residues. 
Rinse  greens  thoroughly  in  untreated 
cold  water  Ix'fore  serving. 

Low  Calorie  Dessert 

A  new  dessert  called  .\pricot  Cloud 
has  lxH.'n  developed  by  the  Carnation 
Company.  Based  on  a  fluffs,  light  com¬ 
bination  of  whipped  nonfat  dry  milk 
and  apricot  pulp,  the  des.sert  is  easy  to 
make.  For  fifty  .servings:  Soften  4  oz. 
unflavorwl  gelatin  in  3  cups  cold  water. 
.\dd  3  lbs.  sugar,  1  cup  lemon  juice,  1 
qt.  pineapple  juice,  and  2%  qts.  apricot 


New  low  calorie  dessert  combines 
whipped  nonfat  dry  milk,  gelatin,  apricots. 


pulp.  Blend  thoroughly.  Heat  until  gela¬ 
tin  is  dis.solved.  Chill.  When  thickened, 
beat  until  frothy.  While  the  mixture  is 
chilling,  whip  lH  cups  in.stant  nonfat 
dry  milk  with  D*  cups  ice  water.  Beat 
until  thick  and  add  6  tbsp.  lemon  juici' 
and  6  tbsp.  sugar.  Beat  until  blended. 
Fold  into  fruit  gelatin  mixture.  Pour 
into  molds  and  chill. 

Twentieth  Anniversary 

This  scar  marks  the  tsventieth  an¬ 
niversary  of  enrichment  of  bread,  flour, 
and  other  cereal  fiKKls  svith  extra  health¬ 
giving  nutrients— thiamine,  riboflavin, 
niacin,  iron.  Enriched  foixls  include 
bread,  flour,  farina,  corn  meal  and  grits, 
macaroni,  spaghetti,  noodles,  and  rice. 
Commercial  bakens  enrich  almost  all 
svhite  bread  and  rolls  on  tinlay’s  mar¬ 
ket.  Millers  eiirich  practically  all  flour 
sold  in  grix-ery  stores. 

The  terms  list'd  to  descriln'  RkkIs  to 
svhich  extra  nutrients  have  Ix'en  addetl 
(Continued  on  page  58) 


Free  gift  for  teachers! 

FREE  GOLD  MEDAL  ""Kitchen-tested"  ENRICHED  FLOUR 


To  help  you  make  your  favorite 
muffina,  won’t  you  let  ua  provide 
the  perfect  blended  “kitehen- 
tetted"  flour?  We're  happy  to  be 
able  to  do  w>! 


immmmmmmmm  general  mills,  me. 


mmmm 


STORE  COUPON 


Free 

GET  A  5-LB.  SACK  OF 

GOLD  MEDAL  FLOUR 


MR.  GROCER  At  our  tgortf.  tccoptthit  coupon  for 
ono  S  ib.  Mck  of  Gold  Modal  Flour.  Your  Gor>oral 
Milit  roprotontativo  will  rodoom  for  your  roguiar  prico 
plua  2t  handling  charg#  for  oach  coupon  you  accopt; 
or  mail  this  coupon  to  Gonoral  Mills.  Inc..  Oopt.  400. 
Minnoapolia  1,  Minn.. for  rodomptlon.  Thiaoffor  void 
in  any  atato  or  locality  prohibHIng.  liconaing,  or  rogu- 


fating  those  coupons.  The  consumer  must  pay  any 
sales  tai  inciud^. 

FRAUD  CLAUSE:  Any  Other  application  of  this  coupon 
constitutes  fraud.  Invoices  provirtg  purchase,  within  the 
last  90  days,  of  sufficient  stock  to  cover  coupons 
presented  for  redtm  pttoiv  quaU  Da  made  avai  lable  upon 
reouest. 
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From  Betty  Crocker  of  General  Mills 


A  Complete  Learning  Aids  Unit 


To  Help  You  Teach  The  Art 


Of  Baking  Perfect  Muffins 


I  Another  from  the  Betty  Crocker  Library 
j  of  Learning  Aids,  now  containing  9  complete 
baking  and  meed  planning  units. 


Available  to  you  free  of  charge 


A  full-color  filmstrip, “Muffin 
Making’’  (on  a  short-term  free 
loan  basis,  or  may  be  purchased 
for  $5).  Contains  step  pictures 
of  all  processes  involved  . . .  and 
reasons  for  them. 


8-page  “How-To” 
booklets  for  the 
students’  individ¬ 
ual  use,  both  in 
class  and  at  home 
(see  it  in  this 
month’s  Co-ed). 
Up  to  35  addition¬ 
al  copies  available 
free. 


A  picture-keyed  narration  guide 
to  help  you  teach  the  informa¬ 
tion  the  filmstrip  contains ...  at 
your  own  pace,  in  your  own 
way,  to  fit  into  your  program. 


Special  offer  to  teachers:  free  teacher’s  copy  with  orders  of  10  ^  "s. 

or  more  of  any  one  Betty  Crocker  Cook  Bc^k:  Betty  Crocker’s  f  General  A 
New  Picture  Cook  Book  and  6  specialty  Cook  Books  (Good  I  |y|[|||e  I 
and  Easy,  Cook  Book  for  Boys  and  Girls,  Party  Book,  Easy  lltllllSI 
Entertaining,  Dinner  for  Two,  Outdoor  Cook  Book). 

For  filmstrip,  booklets  and  cook  books  available,  see  Coupon  Section 


Next  month, 

PASTRY  MAKING 
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SECRETS  OUT  OF  THE  BAG 

Tast*-t*asing  culinary  id*as  with  an  intarna- 
tional  flavor.  A  wonderful  lesson  for  the  chef- 
of-the-house.  13V^  mins.  Color. 

SEND  OFF 

Around  -  the  ■  world  recipes!  Taste  •  tempting 
dishes— good  enough  for  all  to  learn  how  to 
moke  them.  12  mins.  Color. 


LIFE  TODAY 


THE  AGES  OF  TIME 

A  classic  story  of  eternal,  ageless  time,  its 
history  and  its  future  as  seen  through  glimpses 
into  man's  post  and  future.  18  mins.  Color. 

S0,000  LIVES 

How-to  film  describing  the  newly  approved 
mouth-to-mouth  rescue  breathing  technique  of 
artificial  respiration.  13V^  mins.  Color. 

MORNING  FOR  JIMMY 

The  necessity  for  educotion  of  all  yauth  pro¬ 
vides  a  vital  message  to  people  of  all  ages. 
28  mins. 

THE  WORLD  IS  YOURS 


AMERICAN  WOMEN- 
PARTNERS  IN  RESEARCH 

The  American  homemaker  aids  her  own  cause 
in  helping  ta  design  household  Items  for  the 
future.  Chet  Huntley  narrotes.  13V^  mins. 
Color. 

THE  ART  OF  GIFTWRAPPING 

A  bright,  sparkling  film  that  shows  how  to 
create  eye-catching  packages  of  all  kinds. 
From  Christmos  presents  to  o  bridal  shower— 
a  gift  wrop  for  every  occasion.  21  mins.  Color. 

DESIGN  FOR  DINING 

A  revolution  in  the  nation's  eating  habits. 
The  fascinating  story  of  froien  foods,  and 
effects  of  the  process  on  all  Americans.  18 
mins.  Color. 

HOUSECLEANING  WITH  A 
WINNING  TEAM 

Mother  expects  a  new  arrival  and  Dad  takes 
over  as  the  home  economist.  His  daughter's 
ability  finally  brings  order  to  Dod's  chaos.  13 
mins.  Color. 


LIFE  INSURANCE-WHAT  IT 
MEANS,  HOW  IT  WORKS 

How  life  insurance  protects  the  family  and 
meets  other  individual  and  family  needs.  14 
mins.  Color. 

MEMBER  OF  THE  FAMILY 

From  pet  shop  to  a  place  of  distinction  os  a 
"member  of  the  family."  26  mins.  Color. 

PACKAGE  FOR  PEGGY 

The  family  bathroom— will  it  be  eye-pleasing 
or  an  eye-sore?  Learn  about  proper  color 
schemes,  and  the  easiest  ways  to  dress  up  on 
outdated  room.  18V^  mins.  Color. 

THE  ROAD  TO  BETTER  LIVING 

The  role  of  the  mortgage  banker,  and  how 
he  obtains  loans  to  finance  new  construction. 
Community  betterment  in  action.  25  mins. 
Color. 

TO  MAKE  THE  BEST 

The  tomato— a  household  word,  and  an  item 
useful  in  almost  every  conceivable  dish.  Learn 
about  the  tempting  treats  that  can  be  created 
in  your  kitchen.  14  mins.  Color. 


NUTRITION 


BANANAS?  SI,  SENOR! 

A  tropical  cruise  to  explore  the  banana  in¬ 
dustry,  and  home  for  taste-tempting  treats. 
13Vk  mins.  Color. 

THE  FOURTH  SENSE 

This  fascinating  story  tells  of  man's  age-old 
quest  for  cool,  refreshing  and  nutritious  foods 
and  beverages.  13';^  mins.  Color. 

EVERY  DAY  IS  APPLE  DAY 

The  tong  and  flavor  of  a  juicy  apple  is  yours 
all  year  around.  See  how  the  apples  are 
grown,  picked  and  processed  to  retain  their 
ftoturol  goodness.  12V^  mins.  Color. 


HOLD  HIGH  THE  TORCH 

Have  a  front  row  seat  at  the  Olympic  games. 
Learn  the  role  good  nutrition  ploys  in  build¬ 
ing  and  maintaining  physical  fitness.  27  mins. 
Color. 

IT'S  ALL  IN  KNOWING  HOW 

An  effective  interpretotion  of  the  relationship 
of  good  health  habits,  including  nutrition,  to 
the  enjoyment  of  life  ond  success  in  work 
and  play.  13V^  mins.  Color. 

MAGIC  SHELF 

New  ideas  in  soup  cookery  as  touches  of 
magic  ore  used  to  bring  out  the  best  flavor 
in  luncheons  and  suppers.  22  mins.  Color. 


America's  giant  retail  stores  keep  obreast  of 
changing  styles  both  here  and  abroad  to  pro¬ 
vide  our  public  with  the  most  up-to-date  fash¬ 
ions.  26  mins.  Color. 

TO  SERVE  THE  LIVING 

The  worm,  honest  story  of  a  family  faced  with 
a  death  in  the  family.  Tasteful  and  tactful  in 
every  detail;  a  needed  guide  and  aid  for  all. 
(High  school  and  above.)  27'/^  mins. 

VISA  TO  DAIRYLAND 

An  interesting  study  in  internationol  relations, 
teenage  style.  26V^  mins.  Colar. 


CAREER 


THE  BIG  QUESTION 

Choosing  your  career— one  of  the  most  diffi¬ 
cult  tasks  confronting  every  student.  Learn 
how  to  take  a  self  inventory,  and  prepare  for 
life  ahead.  28  mins.  Color. 

HELPING  HANDS  FOR  JULIE 

Designed  to  aid  stude.its  in  their  choice  of  a 
medical  career.  Shows  the  duties  of  each 
member  of  o  well  equipped  hospital  staff.  26 
mins. 


HYGIENE 


GOOD  LOOKS 

The  art  of  personal  cleanliness.  The  facts 
which  all  boys  and  girls  want  to  know  about 
personal  care— hands,  hair  and  complexion. 
20  mins.  Color. 

HOW  TO  CATCH  A  COLD 

By  Walt  Disney  Productions.  The  common 
sense  facts  about  the  common  cold.  10  mins. 
Color. 

THE  STORY  OF  MENSTRUATION 

By  Walt  Disney  Productions.  Suitable  for  girls 
from  5th  grade  through  high  school.  10  mins. 
Color. 


,.ce  COUP®” 


ASSOCIATION  FILMS,  Inc. 


347  Madison  Avenue,  New  York  17,  N.  Y. 


RIDGEFIELD,  N. 
Brood  at  Elm 


loGRANGE,  ILL. 
561  Hillgrove  Ave. 


REGIONAL  FILM  CENTERS 


SAN  FRANCISCO  3,  CALIF. 
799  Stevenson  Street 


DALUS  2,  TEXAS 
11  OB  Jackson  Street 
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are  the  great  NEW  patterns  with  the  time-saving,  press-on  method 
of  transferring  the  markings  to  the  fabric.  Just  a  touch  of  a  warm 
iron  and  the  markings  are  transferred  immediately  and  accurately 
to  most  light,  medium  or  bright  colored  fabrics  with  a  smooth 
texture.  ANOTHER  McCALUS  EXCLUSIVE!  If  you  haven’t 
already  tried  EASY-MAKK*  patterns,  be  sure  to  see  McCALL’S 
PATTERNS  6004  (dress),  6050  (blouse)  and  6098  (skirt). 


*»At  rtNONC 


McCalTis  l*atterns,  230  Cark  Avenue,  New  York  17,  New  York 
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COT-OO;. 


CUT-OUT  ^  C . 
tETTWsJ^ 

Jr  4  *0  ®« 

OF  ATTRACTIVE 
COLORED  CARDBOARD 

For  Bulletin  Boards 
Signs  and  Displays 
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SAVES  TIME 

NEATER 

ECONOMICAL 


ORDER  or  REQUISITION  NOW! 

•  low«r  cose  in  letj  of  240  @  $1.25 

•  2"  CAPITALS  in  tots  of  180  @  $1.25 

•  3  "  CAPITALS  in  sets  of  225  <8  $2.00 

•  3"  NUMERALS  in  Mts  of  150  @  $1.50 

•  4"  CAPITALS  in  sets  of  144  8  $2.00 

•  4"  NUMERALS  in  sets  of  100  8  $1.50 

•  dV4''  CAPITALS  in  sots  of  40  @  $2.00 

•  6'/4"  NUMERALS  in  sots  of  40  @  $2.00 

MARK  IN  APPROPRIATE  BOXES  THE  NUM¬ 
BER  OF  COMPLETE  SETS  DESIRED.  PLEASE 
ORDER  A  SEPARATE  SET  FOR  EACH  COLOR 
AND  SIZE  NEEDED. 


COLOR 


IH”;*'' 


r  I  4”  I  4”  I  *' 

N«.  |Ca»s)  Nm.  I 


RED  1  1  1  1 

1  1 

1 

WHITE  1  III 

1  1 

1 

BLACK  1  1  1  1 

1  1 

1 

•REIN  1  III 

1  1 

j 

BLUE  1  III 

1  1 

YELLOW  1  III 

1  1 

1 

Gold  ond  Silvor  25<‘  por  sot  extra 

Q  1"  CAPITALS  with  reusoblo  adhesive 
bocks  in  sets  of  200  letters,  numbers 
and  signs,  ft  $1.50  set.  Heavy  Paper. 

□  Red  □  White  □  Block 
f~l  Re-Usoble  Two-sided  plastic  odhesive— 
no  damage  to  walls,  ^  $1.00  per  pock. 
Q  Enclosed  is  lOr  for  sample  assortment. 

MUTUAL  AIDS 
Dept.  504 
1946  Hilihurst 
Los  Angeles  27,  Calif. 

(~)  Enclosed  is  o  check  or  cosh  for 

$ 

Q  C.O.D.  ($1.00  deposit  required) 
r~l  Send  Invoice  (for  responsible  institutions 
only).  A  25('  hondling  charge  will  be 
odded  to  invoices  totaling  less  than  $3.00. 
Q  Purchase  Order  No. _ 


Nome 

Address 


City  . 

State  . 

Satisfaction  guaranteed  or  your  money  bock 


Booklets 

Worth  Reading 

Bride’s  Guide  to  Cooking  for  Two.  25 
cents  each.  Bride’s  Guide,  Box  6168, 
Dept.  A,  Chicago  80,  Ill.  Prepared  by 
the  American  Dairy  .Association. 

This  booklet  is  designed  to  give  young 
homemakers  timely  information  on  evap¬ 
orated  milk— its  advantages  and  best 
uses.  Many  recifTes  are  offered  for  dishes 
suitable  for  breakfast,  luncheon,  or  din¬ 
ner.  In  addition,  10  ways  to  easy  cook¬ 
ing  with  evaporated  milk  are  listed,  with 
a  different  symlxtl  for  each.  These  sym- 
1h)1s  are  used  throughout  the  booklet. 

Catering  to  a  Crowd.  25  cents  each. 
Catering  to  a  Crowd,  Standard  Brands, 
Inc.,  Box  77,  Trenton,  N.  J. 

-Many  recipes  are  given  in  two  sizes— 
ser\’ings  for  six  and  for  25.  There  are 
menus,  recipes,  and  market  orders  for 
more  than  twenty  different  occasions, 
ranging  from  a  fund-raising  dinner  to  a 
circus  party  for  children.  Tips  are  given 
on  how  to  organize  a  party,  plan  a  menu, 
figure  costs,  and  select  committees. 

Persomdity  “Plus"  Through  Diet— Food- 
lore  for  Teen-agers.  By  Charles  Glen 
King  and  Gwen  Lam.  25  cents.  Public 
.Aff  airs  Pamphlet,  No.  299;  22  East  38th 
Street,  New  York  16,  N.  Y. 

.An  informative,  down-to-earth  book¬ 
let  to  help  teen-agers  understand  the 
importance  of  good  nutrition  for  health 
and  daily  life.  Discus.ses  the  roles  of 
nutriments  in  the  diet  and  how  lack  of 
them  affects  the  body  and  personality 
of  the  growing  adolescent. 

About  the  American  Dietetic  Associa¬ 
tion.  10  cents  each,  $2.25  for  lots  of  25 
copies,  $4.(K)  in  lots  of  50.  The  Ameri¬ 
can  Dietetic  .Association,  620  North 
Michigan  .Avenue,  Chicago  11,  Ill. 

De.scribes  the  background,  interests, 
and  activities  of  the  memliers  of  the 
.Association  and  their  participation  in 
the  programs  of  allied  groups. 

Home  Planning  Ideas  with  Ethan  Allen. 
Single  copy  free  to  teacher,  class  copies 
10  cents  each  if  ordered  on  .school  let¬ 
terhead.  Baumritter  Corporation,  Dept. 
PY60,  145  East  32nd  Street,  New  York, 
N.  Y. 

Many  ideas  are  offered  for  room  ar¬ 
rangements  featuring  early  .American 
furniture.  Has  many  four-color  photo¬ 
graphs  of  rooms.  Shows  various  tyi^es 
of  furniture  included  in  the  Ethan  .Allen 
line,  plus  planning  graph  and  scaled 
cutouts. 

(Continued  on  fxige  26) 


What 
Every  Girl 
Should  Know 
About  a  Man’s  Shirt 

•  What  are  the  three  basic  types 

of  wash  and  wear  shirts  and 
how  do  you  care  for  each? 

e  How  do  you  select  a  collar  style 
to  suit  the  individual  facial 
proportions  of  the  wearer? 

•  What  are  the  rules  for  proper 

color  coordination  of  a  man's 
shirt,  tie,  handkerchief,  suit 
and  socks? 

e  How  is  cotton  shirting  fabric 
made? 

e  What  are  rules  for  correct  shirt 
fit? 

e  How  do  you  tell  a  good  shirt? 

These  and  many  other  areas  of 
discussion  are  included  in  the  greatly 
expanded  and  revised  classroom 
teaching  aid  program  offered  this  fall ' 
by  Cluett,  Peabody  &  Co.,  Inc., 
makers  of  Arrow  shirts,  furnishings, 
and  sportswear. 

Statistics  prove  that  the  majority  of 
men's  shirts  are  purchased  by  women 
and  laundered  by  women  at  home. 
These  new  booklets  and  folders  pre¬ 
pared  especially  for  women  by  home 
economists  provide  complete  infor¬ 
mation  on  men's  shirts  from  the  man¬ 
ufacture  of  the  fabric,  through  the 
proper  collar  selection  and  pointers 
on  tailoring,  to  the  correct  care  ond 
treatment  of  the  particular  type  fabric. 

Our  coupon  on  page  93  offers  fivo 
varied  classroom  booklets,  folders  and 
wall  charts.  Please  check  the  materials 
you  wish  to  receive  or  address  requests 
directly  to:  Educational  Services  Dept., 
ClueH,  Peabody  &  Co.,  Inc.,  530  Fifth 
Avenue,  New  York  36,  New  York. 

CLUETT,  PEABODY  &  CO..  INC. 

Makers  of  Arrow  Shirts 
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preferbed  by  educators  throughout  the  world 


THE  FINEST- 
FIIMOF 
ITS  KIND 


by  WALT  DISNEY  PRODUCTIONS 


Unequalled  in  its  reassuring  presentation  of 
important  menstrual  hygiene  facts.  Produced 
under  the  guidance  of  outstanding  authorities 
in  the  medical  and  educational  fields  to  insure 
accuracy.  Beautifuiiy  animated  to  encourage  un¬ 
derstanding  without  personal  involvement. 


I  In  sound  and  color.  Available /iree  on  short-term 
loan.  ALSO  FREE  from  the  makers  of  Kotex 
napkins... the  most  complete  selection  of 
teaching  aids  ever  offered  on  the  subject  of 
menstrual  hygiene.  Simply  indicate  quantity  of 
materials  needed,  and  mail  coupon  todayl^  1 


ihKSR'  Kimberly-Clark  Coimoration,'  Educational  Dept.  PH-f1,  Neenah,'  Wisconsin 
PImm  Mod  ma  fraa  (except  (or  return  poatage)  your 
16  mm.  sound  and  color  film  "The  Story  of  Menetruation.'’ 


\  Day  wanted  (allow  4  weeks), 
j  2nd  choice  (allow  S  weeks)  _ 
'[  3rd  choice  (allow  6  weeks). 

Number  of  days  rteeded _ 

j  Alse  seed: 


School. 


.Grade. 


.Booklet,  “Very  Personally  Yours"  (for  girls  12  and  over) 
.Teaching  Guide 
JMenstruai  Physiology  Chart 
Information  on  free  Kotex  vending  machine  servles 
KOTEX  l«  a  tradamark  of  KIMBERCY -CLARK  CORPORATION 


NOTIt  Material  win  be  sent  to  teachers  and  authorlied  personrtel  only. 
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Booklets 

(Continued  from  fxige  24) 

Accent  on  You.  Free.  Tumpax  Incorpo- 
rattKl,  161  East  42nd  Street,  New  York 
16,  N,  Y. 

A  girl’s  most  intimate  questions  about 
herself  and  her  developing  body  are 
simply  and  clearly  answered  in  this 
helpful  booklet.  Questions,  such  as  What 
i.s  the  menstrual  flow?  How  does  it  hap¬ 
pen?  Can  unmarried  girls  use  tampons? 
etc.,  are  given  straightforward,  sympa¬ 
thetic  answers.  Sketches  and  photo¬ 
graphs  add  to  the  app<*al. 

T/ie  Wixs-  Story  of  Shears  and  Scissors. 
Single  copies  free.  Additional  copies  5 
cents.  J.  Wiss  &  Sons  Co.,  Newark  7, 
N.  J. 

Gives  interesting  facts  alx>ut  shears 
and  scissors,  including  a  brief  history. 
Tells  how  to  select  t(X)ls  for  every  pur¬ 
pose  and  care  for  them  properly. 


jellied  Gazpacho,  mincemeat  chiffon  pie, 
garden  patch  salad,  aspic  canapes,  and 
molded  avcwado  and  tuna.  Many  dishes 
are  shown  in  four-color  photographs. 

Mapic  Fare  with  Frozen  PrejHired 
Foods.  Free.  C'arolyn  Campljell,  Camp- 
liell  Soup  Company,  Camden  1,  N.  j. 

Good  collection  of  recipes  which  use 
frozen  prepared  foods  as  ingredients— 
especially  frozen  soups.  Includes  tips  on 
garnishing  frozen  prepared  dinners  and 
planning  menus  around  them. 

(Getting  to  Know  Yourself.  10  cents  each. 
Campana  Corporation.  Dept.  E-4,  Ba¬ 
tavia,  Ill. 

new  17-page  b<K)klet  which  explains 
the  facts  about  menstruation  and  sani¬ 
tary  protection.  .\n  excellent  guide  for 
teen-agers  and  their  mothers,  it  includes 
diagrams  of  the  female  organs,  showing 
their  positions  in  the  lx)d\ ,  and  explains 
how  the  menstrual  cvcle  is  closelv  linked 


The  .4rriH  Oeani  Good  Grooming 
chart  on  the  opposite  page  will  also 
appear  as  a  student  leaflet  in  the  Sep- 


to  one  of  the  most  important  physiologi-  j 
Knox  On-Camera  Reciiws.  Free.  Knox  cal  functions  of  w'omen;  that  of  repro- 

Gelatine,  Inc.,  Johnstown,  N.  Y.  duction.  The  booklet  answers  questions 

.\  handsome  lxx)klet  which  is  a  com-  commonly  asked  about  menstruation 

pletely  new  guide  to  gel  cookery.  Step  and  is  particularly  useful  in  dispelling 

by  step  methixls  shown  for  making  false  beliefs  about  the  internal  methcxl 

handsome  salads,  main  dishes,  and  des-  of  sanitary  protection.  Offer  includes  a 

serts.  There  are  many  new  ideas  such  as  trial  supply  of  Pursettes  tampons. 

tember  issue  of  CO-ED.  (See  page 
5 1 ,  of  your  issue  now. ) 

Better  make  a  note  to  tell  your 
students  to  cut  out  the  page  from 
CO-ED  and  bring  it  along  to  class. 

You'll  And  it  will  make  instruction  a 

lot  easier  when  your  students  have 
the  same  material  on  hand. 

Available 

Or,  better  still,  just  clip  this  notice 
out  now.  Keep  it  handy  on  your  desk 
as  a  reminder  to  your  classes. 

6  large  furnished 

•  1  II 

Made  Available  by 

rooms  without  bath 

ARRID 

A  living  room,  dining  room,  bedroom,  family  room,  foyer, 
den;  created  by  professional  decorators;  sketched  on  heavy 
charcoal  paper,  36*  x  34*.  Suitable  for  walls,  bulletin  boards; 
hundreds  of  student  uses;  ideal  for  home  planning,  interior 
decorating,  color  scheme  experiments.  6  sketches — $1.00. 

1  sketch — 25e.  Complete  set  of  43  sketches  $6.50.  From  The 

Lone  Furniture  Compony,  creators  of  tables,  living  room, 
bedroom,  dining  room  furniture  ar>d  Sweetheart  Chestv  1 

CREAM 

DEODORANT 

See  the  Coupon  Section. 
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cUT-OO;. 


1  Booklets 


?C.J? 


cut-dot 

tETTEte^i 

4  *0* 

OF  ATTRACTIVE 
COLORED  CARDBOARD 

For  Bulletin  Boards 
Signs  and  Displays 

$125  p«r  SAVES  TIME 

I  '*  NEATER 

ECONOMICAL 


ORDER  or  REQUISITION  NOW! 

•  lower  cow  in  sett  of  240  ^  $1.25 

•  2"  CAPITALS  in  Mts  of  180  @  $1.25 

•  3  "  CAPITALS  in  sots  of  225  (S  $2.00 

•  3"  NUMERALS  in  sets  of  150  ^  $1.50 

•  4  '  CAPITALS  in  sett  of  144  <3  $2.00 

•  4"  NUMERALS  in  mU  of  100  ^  $1.50 

•  6V4''  CAPITALS  in  sets  of  40  6  $2.00 

•  6'^"  NUMERALS  in  sets  of  40  @  $2.00 

MARK  IN  APPROPRIATE  BOXES  THE  NUM¬ 
BER  OF  COMPLETE  SETS  DESIRED.  PLEASE 
ORDER  A  SEPARATE  SET  FOR  EACH  COLOR 
AND  SIZE  NEEDED. 

COLOR  IIH'  iE''!  V  3"  I  4"  I  «"  I  «'4“ 

1  11  :  Nm.  I  Caps  I  Nat.  1 


RED  I  I  I  I  I  I  I _ 

WHITE  T  III  I  I  I 

BLACK  I  I  I  I  I  I  I _ 

RREEH  I  I  I  I  I  I 

BLUB'  I  I  I  I  I  I 

YELLOW  I  I  I  I  I  I _ 

Gold  and  Silver  25c  per  set  extra 

1"  CAPITALS  with  reusable  adhesive 
bocks  in  sets  of  200  letters,  numbers 
ond  signs,  $1.50  set.  Heavy  Paper. 
Q  Red  Q]  White  □  Block 
n  Re-Usoble  Two-sided  plastic  adhesive— 
no  damage  to  walls,  ^  $1.00  per  pock. 
Q  Enclosed  is  10c  for  sample  assortment. 

MUTUAL  AIDS 
Dept.  504 
1946  Hilihurst 
Los  Angeles  27,  Calif. 

Q  Enclosed  is  o  check  or  cosh  for 


Q  C.O.O.  ($1.00  deposit  required) 
r~l  Send  Invoice  (for  responsible  institutions 
only).  A  25c  handling  charge  will  be 
added  to  invoices  totaling  less  than  $3.00. 
[~)  Purchase  Order  No. _ 


State  . 

Satisfaction  guaranteed  or  your  money  bock 


Worth  Reading 

Bride’s  Guide  to  Cooking  for  Two.  25 
cents  each.  Bride’s  Guide,  Box  6168, 
Dept.  A,  Chicajto  80,  III.  Prepared  by 
the  American  Dairy  .Association. 

This  booklet  is  designed  to  give  young 
homemakers  timely  information  on  evap¬ 
orated  milk— its  advantages  and  best 
uses.  Many  recipes  are  offered  for  dishes 
suitable  for  breakfast,  luncheon,  or  din¬ 
ner.  In  addition,  10  ways  to  easy  cook¬ 
ing  with  evaporated  milk  are  listed,  with 
a  different  symbol  for  each.  These  sym¬ 
bols  are  used  throughout  the  b(M)klet. 

Catering  to  a  Crowd.  25  cents  each. 
Catering  to  a  Crowd,  Standard  Brands, 
Inc.,  Box  77,  Trenton,  N.  J. 

.Many  recipes  are  given  in  two  sizes— 
serv’ings  for  six  and  for  25.  There  are 
menus,  recipes,  and  market  orders  for 
more  than  twenty  different  occasions, 
ranging  from  a  fund-raising  dinner  to  a 
circus  party  for  children.  Tips  are  given 
on  how  to  organize  a  party,  plan  a  menu, 
figure  costs,  and  select  committees. 

Personality  “Plus”  Through  Diet— Food- 
lore  for  Teen-agers.  By  Charles  Glen 
King  and  Gwen  Lam.  25  cents.  Public 
.Affairs  Pamphlet,  No.  299;  22  East  38th 
Street,  New  York  16,  \.  Y. 

.An  informative,  down-to-earth  book¬ 
let  to  help  teen-agers  understand  the 
importance  of  good  nutrition  for  health 
and  daily  life.  Discus.ses  the  roles  of 
nutriments  in  the  diet  and  how  lack  of 
them  affects  the  body  and  personality 
of  the  glowing  adolescent. 

About  the  American  Dietetic  Associa¬ 
tion.  10  cents  each,  $2.25  for  lots  of  25 
copies,  $4.00  in  lots  of  50.  The  Ameri¬ 
can  Dietetic  .Association,  620  North 
Michigan  .Avenue,  Chicago  11,  Ill. 

Describes  the  background,  interests, 
and  activities  of  the  meml)ers  of  the 
.Association  and  their  participation  in 
the  programs  of  allied  groups. 

Home  Planning  Ideas  with  Ethan  Allen. 
Single  copy  free  to  teacher,  class  copies 
10  c'ents  each  if  ordered  on  school  let¬ 
terhead.  Baumritter  Corporation,  Dept. 
PY60,  145  East  32nd  Street,  New  York, 
N.  Y. 

Many  ideas  are  offered  for  room  ar¬ 
rangements  featuring  early  .American 
furniture.  Has  many  four-color  photo¬ 
graphs  of  rooms.  Shows  various  tyi^es 
of  furniture  included  in  the  Ethan  Allen 
line,  plus  planning  graph  and  scaled 
cutouts. 

(Continued  on  page  26) 


What  ^ 

Every  Girl 
Should  Know 
About  a  Man’s  Shirt 

•  What  ar«  the  three  basic  types 

of  wash  and  wear  shirts  and 
how  do  you  care  for  each? 

e  How  do  you  select  a  collar  style 
to  suit  the  individual  facial 
proportions  of  the  wearer? 

•  What  are  the  rules  for  proper 

color  coordination  of  a  man's 
shirt,  tie,  handkerchief,  suit 
ond  socks? 

e  How  is  cotton  shirting  fabric 
made? 

•  What  are  rules  for  correct  shirt 

fit? 

•  How  do  you  tell  a  good  shirt? 

These  and  many  other  areas  of 
discussion  are  included  in  the  greatly 
expanded  and  revised  classroom 
teaching  aid  program  offered  this  fall 
by  Cluett,  Peabody  &  Co.,  Inc., 
makers  of  Arrow  shirts,  furnishings, 
ond  sportswear. 

Statistics  prove  that  the  majority  of 
men's  shirts  are  purchased  by  women 
and  laundered  by  worr  >n  at  home. 
These  new  booklets  and  folders  pre¬ 
pared  especially  for  women  by  home 
economists  provide  complete  infor¬ 
mation  on  men's  shirts  from  the  man¬ 
ufacture  of  the  fabric,  through  the 
proper  collar  selection  and  pointers 
on  tailoring,  to  the  correct  care  and 
treatment  of  the  particular  type  fabric. 

Our  coupon  on  pogo  93  offers  fivo 
varied  classroom  booklets,  folders  and 
wall  charts.  Please  check  the  materials 
you  wish  to  receive  or  address  requests 
directly  to:  Educational  Services  Dept., 
ClueH,  Peabody  4  Co.,  Inc.,  530  Fifth 
Avenue,  New  York  36,  New  York. 

CLUETT,  PEABODY  &  CO.,  INC. 

Makers  of  Arrow  Shirts 


•) 


Unequalled  in  its  reassuring  presentation  of 
important  menstrual  hygiene  facts. f  Produced 
under  the  guidance  of  outstanding  authorities 
in  the  medical  and  educational  fields  to  insure 
accuracy.  Beautifully  animated  to  encourage  un¬ 
derstanding  without  personal  involvement. 


In  sound  and  color.  Available  free  on  short-term 
loan.  ALSO  FREE  from  the  makers  of  Kotex 
napkins. ..the  most  complete  selection  of 
teaching  aids  ever  offered  on  the  subject  of 
menstrual  hygiene.  Simply  indicate  quaetity  of 
materials  needed,  and  mail  coupon  today  I  '-ii 
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Booklets 

(Continued  from  tHige  24) 

Accent  on  You.  Free.  Tampax  Incorpo¬ 
rated,  161  East  42nd  Street,  New  York 
16,  Y, 

A  girl’s  most  intimate  questions  about 
herself  and  her  developing  liody  are 
simply  and  clearly  answered  in  this 
helpful  l)(K)klet.  Questions,  such  as  What 
is  the  menstrual  flow?  How  does  it  hap- 
l>en?  Can  unmarried  girls  use  tampons? 
etc.,  are  given  straightforw'ard,  sympa¬ 
thetic  answers.  Sketches  and  photo¬ 
graphs  add  to  the  appeal. 

The  WLs.s  Story  of  Shears  and  Scissors. 
Single  c*opies  free.  Additional  copies  5 
cents,  j.  Wiss  &  Sons  Co.,  Newark  7, 
N.  J. 

Gives  interesting  facts  alK)ut  shears 
and  scissors,  including  a  brief  histor\  . 
Tells  how  to  select  tools  for  ever\  pur¬ 
pose  and  care  for  them  properly. 

Knox  On-Camera  RecifH’s.  Free.  Knox 
Gelatine,  Inc.,  Johnstown,  N.  Y. 

.\  handsome  booklet  which  is  a  com¬ 
pletely  new  guide  to  gel  ccK)kery,  Step 
by  step  methods  shown  for  making 
handsome  salads,  main  dishes,  and  des¬ 
serts.  There  are  many  new  ideas  such  as 


Available 
6  large  furnished 
rooms  without  bath 

A  living  room,  dining  room,  bedroom,  family  room,  foyer, 
den;  created  by  professional^  decorators;  sketched  on  heavy 
charcoal  paper,  36"  x  24".  Suitable  for  walls,  bulletin  boards; 
hundreds  of  student  uses;  ideal  for  home  planning,  interior 
decorating,  color  scheme  experiments.  6  sketches — $1.00. 
1  sketch — 25c.  Complete  set  of  43  sketches  $6.50.  From  The 
Lane  Furniture  Company,  creators  of  tables,  living  room, 
bedroom,  dining  room  furniture  and  Sweetheart  Chests. 
See  the  Coupon  Section. 


jellied  Gazpacho,  mincemeat  chiffon  pie, 
garden  patch  salad,  aspic  canapes,  and 
molded  avocado  and  tuna.  Many  dishes 
are  shown  in  four-color  photographs. 

MaRic  Fare  with  Frozen  PrefHtred 
F(H)ds.  Free.  Carolyn  Campbell.  Camp¬ 
bell  Soup  Company,  Camden  1,  N.  j. 

Good  collection  of  recipes  which  use 
frozen  prepared  foods  as  ingredients— 
especiallv  frozen  soups.  Includes  tips  on 
garnishing  frozen  prepared  dinners  and 
planning  menus  around  them. 

Getting  to  Know  Yourself.  10  cents  each. 
C'ampana  Corporation,  Dept.  E-4,  Ba¬ 
tavia.  Ill. 

A  new  17-page  booklet  which  explains 
the  facts  about  menstruation  and  sani- 
tar\-  protection.  .\n  excellent  guide  for 
teen-agers  and  their  mothers,  it  includes 
diagrams  of  the  female  organs,  showing 
their  positions  in  the  body,  and  explains 
how  the  menstrual  cycle  is  closely  linked 
to  one  of  the  most  important  physiologi-  j 
cal  functions  of  women;  that  of  repro¬ 
duction.  The  booklet  answers  (piestions 
commonly  asked  about  menstruation 
and  is  particularly  useful  in  dispelling 
false  beliefs  about  the  internal  methcKl 
of  sanitary  protection.  Offer  includes  a 
trial  supply  of  Pursettes  tampons. 


T'lie  Arrid  Cream  Good  Grooming 
chart  on  the  opposite  page  will  also 
appear  as  a  student  leaflet  in  the  Sep¬ 
tember  issue  of  CO-ED.  (See  page 
5 1 ,  of  your  issue  now. ) 

Better  make  a  note  to  tell  your 
students  to  cut  out  the  page  from 
CO-ED  and  bring  it  along  to  class. 

You'll  find  it  will  make  instruction  a 
lot  easier  when  your  students  have 
the  same  material  on  hand. 

Or,  better  still,  just  clip  this  notice 
out  now.  Keep  it  handy  on  your  desk 
as  a  reminder  to  your  classes. 

Made  Available  by 

ARRID 

CREAM 

DEODORANT 
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Drying  Off  Can  Be  Fun  if  you 

eame!  Wrap  vourself  in  a  luxuria 


game!  Wrap  yourself  in  a  luxuria 
terry  cloth  towel  that  blots  up  e\ 
drop  of  water.  Pat  yourself  briskly 
begin  to  tingle  all  over  with  that  w  i 
“Great-to-be- Alive”  feeling.  As  a  fli 
splash  yourself  with  cool,  refreshi^ 
from  head  to  toe.  ! 

Neat  Trick:  When  dry,  puff  on 
body  powder.  Clothes  will  slide  o.n 


Those  Finishing  Touches  mal.. 
first  impressions !  Hands  should  b- 
smooth,  nails  evenly  trimmed  ar 
And  no  hangnails,  please !  If  you 
make  sure  it’s  all  on,  or  all  off.  Ket;] 
shining  with  a  weekly  shampoo.  U 
sparingly  — and  put  it  on  fresh  ( 
Touchups  never  look  quite  right,  j 
Neat  Trick:  Smooth  lotion  on  ha  ,i 
het-ls  to  keep  you  satin  smooth  a  I 


The  Well-Scrubbed  Look  doesn’t  just 
come  from  wishing!  Fill  your  tub  or  run  your 
show’er  with  warm  water.  Grab  yourself  a 
nice  rough  washcloth.  Then  lather  yourself 
generously  from  head  to  toe  with  scented 
soap.  While  still  soapy,  use  a  pumice  stone 
to  soften  rough  heels,  elbows,  calluses.  Rinse, 
and  you  emerge  a  fresh,  clean,  sweet  you ! 
Neat  Trick:  Sweeten  your  bath  with  a  few 
drops  of  your  favorite  cologne. 


Be  Dainty  From  The  Skin  Out.  You  may 

think  that  no  one  knows  what  goes  on  under 
your  pretty  dresses  — but,  the  undercover 
story  is  of  vital  importance.  To  be  your  dain¬ 
tiest  on  every  occasion,  make  a  clean  start 
each  day  with  sparkling  fresh  lingerie,  ho¬ 
siery  and  bright  cotton  gloves.  You’ll  feel  so 
much  better  when  you  do ! 

Neat  Trick:  A  sachet,  or  cake  of  scented 
soap  keeps  your  dainties  sweet  and  fragrant. 


iMAT  TDIfU  NIEB: 
Stedi  wp  an 

a* 

drip  nd  dry  Chriall—i 

teckt,  wederwawr^ 

It  mwhaa  Wfe  eotierl  -/J 
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Stay  As  Sweet  As  You  Are  with  a  cream 
deodorant  that  works  deep  in  the  pores  where 
perspiration  and  odor  start.  For  lively,  active 
girls  like  yourself  arrid  cream  Deodorant 
belongs  at  the  head  of  the  class.  When  you 
use  ARRID  daily,  you  rub  in  the  amazing  new 
ingredient  Perstop*,  that  stops  perspiration 
stains  and  odor. 

Neat  Trick:  On  hot  days,  rub  ARRID  on  the 
soles  of  feet  to  protect  shoes  and  stockinis. 


Guard  against  both  kinds  of  perspiration 


•  DATES: 


•  EXAMS: 


•  SPORTS 


make  the  best 
Id  !>•  kept  satin 
;d  and  shaped, 
'ou  .  ear  polish, 
Ketjp  your  hair 
X).  Use  makeup 
eshieach  time. 
5ht.  j 

n  ha  .ids,  elbows, 
th  a  I  over. 
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•  FITTINGS: 


Most  smart  girls  know  there  are  two  kinds  of 
perspiration,  physical  and  “emotional."  Physi¬ 
cal  perspiration  comes  from  work  and  exer¬ 
cise:  “emotional,”  from  excitement  or  tension. 
Yes,  even  in  a  tender  moment  with  that  special 
“date”  a  sudden  gush  of  “emotional”  perspir¬ 
ation  can  embarrass  you  —  ruin  your  pretty 
dress.  Used  daily,  ARRIO  CREAM  Deodorant 
with  Perstop*  protects  you  against  both  kinds 
of  perspiration. 

When  you’re  nervous  and  anxious,  your  glands 
work  extra  hard,  producing  a  betraying  flow 
of  “emotional”  perspiration.  Roll-ons  and 
sprays  are  easily  washed  away  by  pterspira- 
tion.  But,  ARRID  contains  the  amazing  ingre¬ 
dient  Perstop*,  that  works  deep  in  the  pores. 
Used  daily,  it  stops  perspiration  stains  and  odor. 

When  you’re  playing  hard,  naturally  you’ll  get 
overheated  and  perspire.  But  why  be  offen¬ 
sive?  ARRID  CREAM  Deodorant  keeps  you  safe. 
The  longer  it’s  on  . . .  the  better  it  protects. 
That’s  because  arrid’s  effectiveness  increases 
hour  after  hour.  Yes,  hours  later  — when  you 
need  protection  most— you  are  actually  3  times 
safer  from  perspiration  stains  and  odor. 

If  you  don’t  use  a  dependable  deodorant  you’ll 
make  life  miserable  for  your  teacher,  tailor, 
or  anyone  close  to  you.  Doctors  have  proved 
ARRID  CREAM  Deodorant  is  1  Vz  times  as  effec¬ 
tive  as  leading  deodorants  tested.  Remember 
—  nothing  protects  you  like  a  cream  — and  no 
cream  protects  like  arrid  cream  Deodorant 
with  Perstop*. 
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Guard  against  both  kinds  of  perspiration 


l.e  the  best 
3e  kept  satin 
and  shaped. 
rt»ear  polish, 
fep  your  hair 
Use  makeup 
1  each  time. 

9  .ids,  elbows, 
ill  over. 


•  DATES: 


•  EXAMS: 


•  SPORTS: 


at  ■ 

%  1 

^  1 

•  FITTINGS: 


Most  smart  girls  know  there  are  two  kinds  of 
perspiration,  physical  and  “emotional.”  Physi¬ 
cal  perspiration  comes  from  work  and  exer¬ 
cise;  “emotional,”  from  excitement  or  tension. 
Yes,  even  in  a  tender  moment  with  that  special 
“date”  a  sudden  gush  of  “emotional”  perspir¬ 
ation  can  embarrass  you  —  ruin  your  pretty 
dress.  Used  daily,  ARRID  CREAM  Deodorant 
with  Perstop*  protects  you  against  both  kinds 
of  perspiration. 

When  you’re  nervous  and  anxious,  your  glands 
work  extra  hard,  producing  a  betraying  flow 
of  “emotional”  perspiration.  Roll-ons  and 
sprays  are  easily  washed  away  by  perspira¬ 
tion.  But,  ARRID  contains  the  amazing  ingre¬ 
dient  Perstop*,  that  works  deep  in  the  pores. 
Used  daily,  it  stops  perspiration  stains  and  odor. 

When  you're  playing  hard,  naturally  you'll  get 
overheated  and  perspire.  But  why  be  offen¬ 
sive?  ARRID  CREAM  Deodorant  keeps  you  safe. 
The  longer  it’s  on  . . .  the  better  it  protects. 
That’s  because  arrid’s  effectiveness  increases 
hour  after  hour.  Yes,  hours  later  — when  you 
need  protection  most— you  are  actually  3  times 
safer  from  perspiration  stains  and  odor. 

If  you  don’t  use  a  dependable  deodorant  you'll 
make  life  miserable  for  your  teacher,  tailor, 
or  anyone  close  to  you.  Doctors  have  proved 
ARRID  CREAM  Deodorant  is  1  Vz  times  as  effec¬ 
tive  as  leading  deodorants  tested.  Remember 
—  nothing  protects  you  like  a  cream  — and  no 
cream  protects  like  ARRID  CREAM  Deodorant 
with  Perstop*. 
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She  may  want  to  look  like  one,  but  she’s  not  a  doll.  She’s  human. 
And  if  she’s  human  she  perspires.  Nobody  believes  today  that  nice  girls 
don’t  sweat.  It’s  merely  that  lovely  girls  try  to  look  as  if  they  don’t. 

This  business  of  perspiration  is  a  personal  problem  in  classrooms, 
on  campus,  at  school  dances.  It  crops  up  unpleasantly  during  fittings 
in  clothing  classes. 

Much  perspiration  is  inoffensive,  evaporating  immediately  so  that  it 
is  invisible.  It  is  the  specialized  type  that  makes  trouble.  This  is  the 
kind  that  occurs  under  the  arms,  in  the  areas  of  feet  and  scalp. 

There  are  two  types  of  sweat  glands,  the  eccrine  glands  and  the  apo¬ 
crine  glands.  The  first  type  is  found  all  over  the  body.  The  second  is 
found  mostly  in  hairy  areas  of  the  body,  particularly  under  the  arms. 

These  glands  secrete  perspiration  and  odor  which  are  increased  by 
various  factors — sometimes  by  the  emotions,  sometimes  by  exercise,; 
sometimes  by  other  conditions  such  as  fatigue,  exercise,  tight  clothing, 
warm  temperatures,  embarrassment,  excitement,  nervousness. 

Perspiration  is  powerful  stuff,  chemically  speaking.  It’s  strong 
enough  to  peel  paint  off  a  product,  to  etch  the  hardest  metal  and  to 
make  a  student  request  permission  to  change  her  seat.  It  wrecks  clothes 
and  defies  expert  cleaners.  Somebody  analyzed  perspiration  and  found 
that  it  is  composed  of  92%  water;  7/10  of  1%  salt,  traces  of  acetic 
acid,  which  is  merely  vinegar,  and  caprylic  and  caporic  acids,  the! 
essence  of  goat  odor. 

The  purpose  of  perspiration  is  threefold.  It  helps  to  regulate  body  i 
temperature  to  about  98.6  degrees.  It  acts  as  a  means  of  keeping  the ' 
skin  moist  and  soft.  It  aids  in  getting  rid  of  body  wastes. 

A  TRICKY  AND  UNRELIABLE  BAROMETCR 

The  apocrine  perspiration  doesn’t  rear  its  malodorously  ugly  head 
until  sometime  during  adolescence  with  the  appearance  of  hair  under 
the  arms.  At  this  crucial  age,  it  can  be  acute  due  to  the  general  glandu-  ^ 
lar  imbalance  frequently  present. 

The  sense  of  smell  is  a  tricky  and  unreliable  barometer  in  such  mat¬ 
ters.  Unfortunately,  people  quickly  adjust  to  their  own  odors  to  the 
comfortable  point  where  they  no  longer  detect  them.  But  alas, 
others  do! 

'The  solution  to  the  problem  of  body  odor  is  built  on  absolute  body 
cleanliness.  Daily  bathing  is  a  “must,”  for  only  soap  and  hot  water 
will  remove  the  culprit.  Hot  water  is  as  necessary  to  remove  this  fatty 
substance  as  it  is  to  clean  a  greasy  dish.  . 


Control  depends  on  deodorants  used  every  day.  It  is  completely  safe 
to  check  perspiration  in  small  areas  with  an  anti-perspirant.  The  mois¬ 
ture  is  merely  diverted  to  another  spot  where  it  evaporates  harmlessly 
and  without  social  offense. 

Perfume  by  the  dram  and  all  the  scrubbing  and  tubbing  in  the  world 
will  be  for  naught  if  adequate  attention  is  not  paid  to  clothing.  Clean¬ 
liness  is  a  total  thing,  proceeding  from  the  body  to  the  outer  garments. 
It  is  surprising  how  a  dress  or  slip,  a  boy’s  jacket  or  undershirt  can 
collect  body  odor  and  store  it  up  in  the  fibers  of  the  cloth — haunting 
them  every  time  they  are  worn. 

THE  ONLY  ANSWER  TO  THIS  PROBLEM 

Another  form  of  odor  is  associated  with  hair  on  the  scalp.  Hair  both 
gives  off  and  holds  odor.  Again  soap  and  hot  water  is  the  only  answer. 
The  glory  of  a  gleaming  head  of  hair  comes  from  sound  health,  good 
diet  (for  hair  is  fed  by  the  blood  stream),  and  squeak-clean  tresses. 
The  hair  should  be  shampooed  at  least  once  a  week,  more  frequently 
if  it  is  too  oily.  It  should  be  washed  as  soon  as  dandruff  becomes  ob¬ 
vious.  Dandruff  is  again  part  and  parcel  of  being  plain  human.  But 
powdered  over  a  collar  it  is  hardly  an  asset  to  grooming ! 

The  feet  are  another  problem  area  which  requires  scrupulous  atten¬ 
tion  to  cleanliness.  Perspiration  output  here  is  apt  to  give  off  an  un¬ 
pleasant,  pungent  odor.  Feet  should  be  dusted  with  a  deodorant  pow- 
i  der  right  after  bathing. 

AN  IMPORTANT  PART  OF  THE  FAMILY  ROUTINE 

Hand  washing  and  hand  care  are  a  routine  part  of  the  immaculate 
look,  too.  The  hands  should  be  scrubbed  many  times  with  a  brush  to 
1  keep  the  nails  shell-like  clean.  Nails  should  be  filed  short.  Nail  polish 
r  is  no  camouflage  for  half-moons  of  dirt  imbedded  under  fingernails. 

-j  The  ideal  look  on  young  faces  is  the  clean,  scrubbed  glow.  When 
I  it  comes  to  make-up  that  takes  learning.  It’s  like  baking  a  cake.  The 
- '  right  measure  of  ingredients  gives  delicious  results, 
e  I  The  beauty  regime  for  the  girl  who  would  be  beautiful  and  the  lad 
who  would  be  well-groomed  calls  for:  A  daily  bath.  Daily  use  of  deo¬ 
dorants.  A  soap-and-water  face  wash  two  to  three  times  a  day.  A  vig- 
y  orous  tooth  brushing  after  meals  as  a  protection  for  breath  and  teeth, 
r  Hand  washing  many,  many  times.  A  weekly  shampoo  to  maintain  a 
y  glossy  crown.  And  fastidious  attention  to  clothing  care. 

This  is  a  grooming  regime  that  gets  results. 


Anyone  who  has  ever  planned,  chaired,  led,  or  organ- 
t  ized  a  meeting  or  discussion  group  knows  that  there 
are  no  magical  1-2-3  ways  to  ensure  succ'essful  results. 
But  of  course  there  are  specific  guideposts  which  can  help 
us  to  steer  in  the  right  direction.  No  matter  how  many 
meetings  you  are  acvustomed  to  attending  or  leading,  it  is 
valuable  from  time  to  time  to  brush  up  on  fundamentals 
and  perhaps  leani  new  methorls  that  can  add  life  to  all 
sorts  of  gatherings. 

In  New  Ways  to  Better  Meetings  (Viking  Press),  Bert  and 
Franc-es  Strauss  offer  excellent  suggestions  for  making  con¬ 
ferences,  committees,  and  meetings  produce  more  effec¬ 
tively.  The>’  tell  how’  to  get  the  members  of  a  group,  small 
or  large,  to  participate;  how  to  reach  decisions;  how  to 
use  role-playing;  how  to  involve  an  audience  in  a  large 
meeting;  and  offer  many  other  concrete  pointers. 

In  a  word  to  the  inexperienced,  the  authors  suggest  that 
for  the  first  meeting,  the  leader  select  and  use  a  few  funda¬ 
mental  guides.  While  every  leader  must  decide  for  himself 
what  his  key  guides  should  be,  the  follow’ing  are  suggested: 
1,  Plan  the  opening  ({uestions  in  advance. 

2.  Avoid  lecturing  and  giving  answers:  Ask  the  group 
as  a  whole. 

3.  Don’t  interrupt  unless  it’s  important. 

4.  Watch  for  chances— when  the  group  seems  to  have 
talked  out  a  point— to  push  toward  the  goal. 

5.  Relax:  It’s  the  members’  responsibility  too. 

The  familiar  nuisance-type  group  members,  and  what 
to  do  about  them,  are  humorously  discussed.  ‘The  pigeon- 
holer”  who  is  so  busy  taking  notes  that  he  hardly  even 
hears  what’s  going  on  .  .  .  “the  talker”  who  always  manages 
to  explain  that  he  or  she  has  made  a  “special  study  of  that, 
and  I  think  I  can  help  out  .  .  .”  and  does  endlessly  .  .  .  “the 
wisecracker”  who  interrupts  by  clowning  .  .  .  “the  belittler” 


FIRST  OF  A  SERIES  ON  PERSONAL  AND  PROFESSIONAL  IMPROVEMENT 

Planning 
a  Meeting? 

This  resource  material  will  help 

you  to  brush  up  on  fundamentals 

who  always  criticizes  other  members  and  their  remarks  .  .  . 
“the  distractor”  who  leads  the  group  off  subject  and 
whispers  to  member  on  left  or  right  .  .  .  “the  dominator” 
who  may  have  a  first-rate  mind  but  is  likely  to  take  over 
the  meeting.  .  .  .  There  are  excellent  suggestions  for  salvag¬ 
ing  these  problem  members,  as  well  as  a  section  on  how 
to  draw  out  the  silent  members,  who,  when  enc-ouraged 
to  contribute,  can  be  very  constructive. 

Leading  a  Discussion 

In  Handbook  for  Discussion  Leaders  (Harper  and  Broth¬ 
ers),  authors  J.  Jeffery  Auer  and  Henry  Lee  Ewbank  remind 
us  that  the  most  important  thing  to  remember  about  groups 
is  that  they  are  made  up  of  people:  “Some  are  c-ooperative, 
some  cantankerous.  Some  think  deeply,  others  quickly, 
and  a  few  do  both.  Some  crave  attention,  others  avoid  it. 
Some  need  to  be  pushed  or  pulled  into  group  activities, 
others  are  self-propelled.” 

This  compact  handbook  contains  chapters  on  understand¬ 
ing  the  nature  of  discussion  as  well  as  the  nature  of  group 
l)ehavior;  tells  how  to  plan  and  lead  discussions  as  well  as 
how  to  evaluate  them.  The  chapter  “Planning  for  Discus¬ 
sion”  desc-ribes  a  variety  of  methods  and  how  to  implement 
them.  The  authors  advise  that  those  who  plan  any  kind 
of  meeting  should  choose  the  specific  form  of  discussion 
only  after  considering  the  following  factors:  “’The  topic; 
how  much  the  members  know  about  the  topic;  the  size 
and  per.sonnel  of  the  group  or  audience;  the  purpose  of  the 
meeting;  the  degree  of  formality  desired;  whether  members 
can  be  expected  to  adopt  new  procedures.” 

Every  conceivable  type  of  discussion  is  defined  and  out¬ 
lined  in  detail,  including  the  committee  meeting,  the 
conference,  the  panel  forum,  the  public  hearing,  the  sym¬ 
posium  forum,  the  lecture  and  debate  forum.  Many  new 
ideas,  as  well  as  the  practical  steps  for  carrying  out  old  ones, 
are  carefully  outlined  in  this  detailed  handbook. 

How  to  Use  Role  Playing  is  the  title  of  a  useful  booklet 
put  out  by  the  Adult  Education  Association  of  the  U.S.A., 
(Continued  on  page  71) 
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Dr.  Dorothy  Lyle  and  Intomotional  Fellowship  and  Scholarship  Margarita  Penaherrera,  Ecuador;  Flossie  Marian  Byrd,  U.S.A.; 

winners,  left  to  right:  Gloria  Emmy-Lou  Hookham,  Norway;  Margaret  N.  Keyes,  U.S.A.;  Chiyono  Matsuschima,  Japan. 


Over  5,000  delegates  hear  challenging  discussions  and  see  revolutionary  products 


Abetter  “image”  at  home  and  abroad  lor  the  home 
economics  profession,  more  convenience  pnxliicts  and 
techniques  for  modern  homemakers,  improved  methods  of 
teaching  wise  buymanship— these  were  the  major  themes  of 
the  52nd  meeting  of  the  AHEA. 

A  peak  point  at  the  first  general  sessions  was  the  joint 
presentation  of  a  “Blueprint  for  Progress,”  given  by  Presi¬ 
dent  Dr.  Dorothy  S.  Lyle  and  Executive  Director  Dr.  A. 
June  Bricker.  Each  of  us,  on  leaving  this  lively  session, 
came  away  with  workable  ideas  that  are  sure  to  be  valuable 
in  planning  future  programs. 

Last  year  we  were  advised  to  “get  out  of  the  wings  and 
onto  the  stage,”  identify  ourselves  with  broader  programs 
in  education— science,  social  studies,  and  international  ac¬ 
tivities.  “New  Directions”  was  published  and  it  helped  to 
spur  many  stimulating  programs. 

Supplementing  this  useful  publication,  “Blueprint”  this 
year  brings  the  membership  abreast  of  current  accomplish¬ 
ments  and  future  planning.  Emphasis  is  on  better  communi¬ 
cations.  To  this  end,  Mrs.  Joan  Gaines  has  Ijeen  appointed 


to  the  newly  created  post  of  Public  Relations  Director. 

Commenting  on  the  subject  of  better  PR,  Esther  Van  Wag¬ 
oner  Tufty,  chief.  Tufty  News  Service,  Washington,  D.  C., 
and  well-known  radio  and  TV  news  commentator,  told  us  to 
“brag  big,  like  Texas  .  .  .  and  don’t  forget  that  the  standard 
of  living  in  America  wouldn't  be  what  it  is  today  without  the 
work  of  home  economists.” 

The  Role  of  Women  in  Latin  America 

Of  great  encouragement  to  home  economists  and  women 
ever\where  were  the  statements  made  by  Mayor  of  San 
Juan,  Puerto  Rico,  Felisa  Rincon  de  Gautier  in  a  speech. 
“The  Role  of  Women  in  Latin  America.”  Women  in  her 
country  are  very  active  in  all  community  and  government 
work,  she  said. 

“A  remarkable  reconstruction  bt'gan  on  the  island  around 
the  year  1940  under  the  slogan  of  Operation  Bootstrap.  Our 
people  started  to  learn  to  pull  themselves  upwards  by  their 
own  shoestrings  in  a  struggle  toward  better  family  life,  better 
health,  education,  social  welfare,  and  working  conditions. 
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Pretty  Jo  Ann  Shurpit,  disguisod  at 
groat  grandma,  talks  about  products 
old  and  new  at  lively  HEIB  meeting. 


Dr.  Patricia  Tripple  re¬ 
ports  on  young  people. 


Ex-President,  Dr.  Beulah  Gillatpie 
and  participant.  Dr.  Russell  Smart. 


Snapped  at  an  Extension  Service  meeting,  discussing 
"Youth's  Influences  Abroad,"  are  (left  to  right)  Mrs. 
and  Harvey  Warrick  and  Mitt  Katherine  Simpson. 


The  result  has  been  a  self-governing  C'ommonwealth  whose 
population  has  shifted  from  a  state  of  poverty,  ignorance, 
and  helplessness  to  a  prosperous  community  of  healthy,  better 
educated,  better  fed,  and  happier  individuals. 


1 


“In  less  than  Uventy  years,  the  real  income  of  the  average 


wage  earner’s  family  in  Puerto  Rico  has  risen  from  $360  in 
1940  to  $1,180  in  1957,  an  increase  of  $820  or  227  per  cent 
in  17  years.” 

Revolutionary  Products 

“The  pace  of  product  development  has  stepped  up  so 
rapidly  in  the  United  States  that  29  cents  of  every  dollar 
spent  in  1964  will  be  for  new  products  or  things  so  changed 
as  to  be  considered  new,”  Mrs.  Naomi  Koehler,  supervisor 
of  research  kitchens  for  Corn  Products  Company,  told  us  at 
a  meeting  of  the  Business  Section. 

At  a  breakfast  held  by  the  Standard  Brands  Co.,  Dr. 
Loui.se  Surna  Fernandez  of  the  Department  of  Home  Eco- 
(Continued  on  pafie  96) 
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Featured  speaker  Dona 
Felisa  Rincon  de  Gautier, 
mayor  of  San  Juan,  Puerto 
Rico  with  Mayor  of  Cleve¬ 
land,  Anthony  Celebrezze. 


Dr.  Ercel  S.  Eppright  is 
happily  receiving  Borden 
award  for  nutrition  re¬ 
search  from  J.  H.  McCain, 
vice-president  of  Borden. 


Fall  Films 
and  Strips 


Screened  for  Your  Classes  by  Vera  Falconer 


Recently  released  audio  visual  materials  are  unexpect¬ 
edly  plentiful,  concern  many  different  topics,  and  as  a 
whole  are  unusually  good.  The  largest  group  is  for  your 
foods  and  cooking  classes,  but  you’ll  find  here  many  good 
titles  for  other  subjects  as  well. 

Good  Grooming 

The  two  new  films  in  this  area  are  exceptional— teen-age- 
based,  great  fun,  and  full  of  information.  Good  iMoks  ( YlVi 
mins.,  color;  sponsored  by  Dial  Research  Laboratories,  Ar¬ 
mour  tk  Co.;  free  loan  from  Modern  or  .Association)  is  a 
sprightly  and  pointed  discussion  of  basic  facts  of  good 
grooming  for  boys  and  girls,  presented  in  terms  which  teen¬ 
agers  will  understand  and  aceept. 

The  film  covers,  in  considerable  detail  with  clear  demon¬ 
strations,  the  basic  reasons  for  cleanline.ss;  correct  techni(}ues 
of  bathing,  cleaning  face,  applying  make-up,  caring  for  the 
hair;  kinds  of  grooming  and  liehavior  to  avoid.  It  stresses  in¬ 
dividual  responsibility  to  make  maximum  use  of  one’s  good 
I)oints.  A  young  man  and  a  young  woman  present  these 
ideas  which  are  demonstrated  by  teen-agers. 

As  much  time  is  devoted  to  boy.s’  gnx)ming  as  to  girls’. 
Two  setpienc'es,  “What  Boys  Don’t  Like”  and  “What  Girls 
Don’t  Like,”  will  delight  and  amuse  your  students  while 
gently  teaching  them  that  faddism  and  flashiness  are  not 
attractive.  Informal  and  fast-moving,  this  film  contains  many 
valuable  ideas,  suggestions,  and  techniques.  Your  class  may 
wi.sh  to  see  it  more  than  onc'e.  A  detailed  teacher’s  guide  and 
excellent  g<K)d  grooming  booklets  for  students  are  supplied. 
This  is  truly  one  of  the  most  effective  films  available  on 
this  topic. 

Hosiery— A  Girl’s  Best  Friend  ( 17  mins.,  color;  sponsored 

Mrs.  Falconer  is  director  of  the  Scholakic  Magazines  National 
Film  and  Filmstrip  Awards  Program. 


and  distributed  on  free  loan  by  Du  Pont)  is  strictly  for  girls, 
also  uses  teen-agers  to  teach  teen-agers.  Five  girls  gather  to 
dress  for  an  important  party.  One  discovers  she  can’t  go  be¬ 
cause  she  left  her  newly  purchased  hose  on  the  store  counter. 
From  here,  as  Alice  tries  on  hose  borrowed  from  the  other 
girls,  your  students  learn  important  facts  about  buying  and 
caring  for  stockings;  proper  hosiery  fit;  putting  on  and  re¬ 
moving  hose  properly;  having  a  wardrobe  of  hose  to  permit 
selection  of  the  proper  weight  for  each  occasion,  thus  making 
hose  last  longer. 

During  after-party  chatter,  the  girls  agree  that  proper  hose 
make  any  costume  look  better.  Your  girls  will  enjoy  watching 
this  film  while  profiting  from  its  information.  A  student  book¬ 
let,  “How  to  Make  Your  Legs  Walk  Away  with  Beauty 
Honors,”  is  also  available.  It  includes  grooming  hints,  cor- 


The  Orient  inspires  new  designs  for  American  fabrics.  Manu¬ 
facturing  processes  are  shown  in  "Package  from  the  East." 
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Tips  on  food  planning,  marketing  and  cooking 
are  given  in  "The  Case  of  the  Bewildered  Bride." 


Students  learn  how  to  search  for  and  select  suitable  careers  The  '  Kitchen  Keyboard"  tells  how  you  can  compose  new  har- 
under  the  guidance  of  Dr.  Frank  Baxter  in  "The  Big  Question."  monies  in  food  flavor  with  the  use  of  different  seasonings. 
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A  collection  of  antique  greeting  cards  tell  of  life  in 
the  Victorian  era  in  charming  film,  "An  Old,  Old  Story." 


"Ideas  to  Improve  Your  Home"  gives  worthwhile  advice  on 
remodeling— kitchens,  bathrooms,  closets,  living  areas,  patios. 


LtSL.jiL 


rective  exercises,  and  information  about  types  and  styles 
of  hosiery,  .^n  unusual  film  on  an  unusual  subject. 


Fabric 


Two  new  films  on  fabrics  have  much  to  offer  your  stu¬ 
dents.  Package  from  the  East  ( 10  mins.,  color;  sponsored 
and  distributed  on  free  loan  by  National  Cotton  Council)  is 
charming  and  stunningly  beautiful.  The  “package”  contains 
sketches  sent  from  the  Orient  by  an  American  fabric  design¬ 
er  who  is  seeking  inspiration  for  new  designs.  As  the  sketches 
are  shown,  we  see  the  source  of  the  design— a  temple  gate, 
oriental  flowers,  people  of  the  Orient.  Then  we  watch  step- 
by-step  how  such  a  sketch  becomes  a  finished  fabric,  includ¬ 
ing  the  fascinating,  intricate  silk-screen  printing  method. 

Closing  sequences  show  dresses  by  outstanding  fashion 
(Continued  on  page  72) 
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Double-Duty 

Leading  a  double  Ufe  can  be  fun— especially  when  it 
J  comes  to  planning  a  wardrobe.  All  you  have  to  do  is 
select  lots  of  double-duty  separates  in  perfectly  blended 
colors  and  fabrics.  Of  course,  a  girl  needs  color-awareness, 


some  facts  on  fabrics,  and  sewing  skill. 

Color  in  brilliant  jewel  tones  is  big  news  this  season. 
Sapphire  blues,  garnet  reds,  amber  browns,  emerald  greens, 
pinky  purples  will  appear  for  everyday  instead  of  being 
cxinfined  to  evening  wear.  The  colors  are  so  beautiful  that 
it  takes  will-power  to  select  only  those  which  are  flattering 
to  your  face  and  figure  and  suited  to  your  color-scheme. 


On*-yard  separates.  Blouson 
type  sleeveless  jacket  needs 
a  lightweight,  "airy"  woolen 
which  drapes  into  soft  gathers. 
Use  same  wool  with  under¬ 
lining  for  the  skirt.  Make  two 
or  more  of  the  turtle  neck 
blouse  pattern  in  jersey  or 
crepe  and  you  will  wear  them 
with  this  and  other  separates 
ensembles.  McCall's  5976, 
misses  sites,  10*18. 


Three  versions  of  a  skirt 
and  blouse.  Try  the  turtle 
necked  blouse  in  a  heavy 
rib  knit.  Keep  ribs  straight 
when  cutting.  Stay  stitch 
each  piece  to  prevent  any 
stretching.  Use  flannel  or 
worsted  for  skirt  to  add  an 
interesting  texture  contrast. 
McCall's  5970,  teen  sizes, 
10*16;  junior  sizes,  11*15. 
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Costumes  of  many  lives— economical,  easy  to  make 

If  your  separates  may  need  to  last  several  seasons,  choose 
a  basic  color  which  lasts  from  year  to  year.  You  can  still 
use  your  favorite  “fad”  colors  in  smaller  items— blouses  and 
sweaters  to  coordinate  with  skirts  and  suits;  a  jacket  to  wear 
with  dark  skirts  and  dresses;  accessories,  which  are  replaced 
frequently,  to  accent  basics. 

Never  has  a  season  offered  such  new  vistas  in  fabrics. 

Brand  new  double-knits  and  stretch  fabrics,  lightweight, 
airy  woolens;  old  favorites  such  as  corduroy  in  new  textures, 
plaids  with  a  brilliant  brightened  look.  They’re  yours  for  the 
making,  if  you  know  when,  where,  and  how  to  use  them.  For 
a  starter,  try  the  ones  suggested  here  in  these  smart  fall 
ensembles. 


Above:  One-yard  seporote,  it  a  wardrobe 
mainstay  for  an  active  girl.  Why  not 
make  one  plaid  and  one  plain  wool  and 
mix  match.  Make  a  tilk  and  cotton  blouse 
for  several  coordinates  far  dress  and 
every  day.  McCall's  5975,  misses  10-18. 

Left:  Corduroy  makes  up  well  in  this 
stand-up-collared  jacket  and  slim  skirt. 
Cut  corduroy  with  pattern  pieces  running 
in  same  direction.  Follow  "With  Nap" 
instructions  given  with  pattern.  For  a 
blouse,  choose  jersey,  tilk,  or  a  smooth 
cotton.  McCall's  5952  in  misses  sixes, 
12-18.  In  junier  sizes,  11-15. 


Far  left:  Double  life  from  double  knit, 
that  wondrous  fabric  of  two  thicknesses 
of  fine  knit.  Treat  it  like  jersey  and  tailor 
it  like  wool.  It  hat  a  natural  resilience 
that  sheds  wrinkles  and  makes  it  a 
perfect  go-everywhere  ensemble  of  jacket, 
skirt,  and  sleevelets  overbloute.  McCall's 
5936,  misses  10-18,  junior  11-15. 
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There  are  six  basic  principles  of  clothing  construction 
which  should  l>e  acquired  by  beginning  students.  Once 
learned  and  mastered,  they  will  form  a  foundation  which 
will  lead  to  the  enjoyment  and  satisfaction  of  learning  and 
using  more  advanced  techniques. 


Basics 


Principle  1 ;  Stay  stitching 

In  order  to  hold  the  grain  line,  maintain  the  pattern  line, 
.Old  prevent  stretching,  the  garment  piece  should  be  stay 
stitched  with  the  grain  of  the  fabric  or  against  the  bias  edge. 


.\PPLlC.\TIO.N; 

To  determine  the  direction  of  the  grain  line,  move  your 
finger  along  the  cut  edge  of  the  garment.  If  the  threads  lie 
Hat,  you  are  moving  in  the  direction  of  the  grain.  If  the 
threads  ruffle,  you  are  moving  against  the  grain  line. 

Using  8-10  stitches  per  inch,  stitch  )*  inch  from  the  cut 
edge  of  the  garment  piece.  Proceed  with  the  grain  of  the 
fabric.  Sketch  indicates  c-orrect  direction  for  stay  stitching 
bodice. 

Principle  2:  Grading  seams 

Where  bulky  seams  are  to  l)e  pressed  together  in  the  Siune 
direction,  grade  the  bulk  by  trimming  the  seams  in  gradu¬ 
ated  widths.  Make  the  facing  seam  'A  inch  narrower  than 
the  outer  piec'e  of  the  garment. 

APPLICATION: 

Baste  or  pin  facing  to  bcKlic-e,  right  sides  together. 

Stitch  around  neck  edge  through  all  thicknesses. 

Grade  the  neck  edge  by  trimming  the  facing  seam  allow¬ 
ance  to  1b  inch,  bwlice  seam  allow'ance  to  about  U  inch. 

VV'hen  interfacing  is  used,  it  is  not  graded,  but  trimmed 
as  close  to  the  seam  line  as  possible. 

Clip  curved  edges  every  5*  inch  to  make  it  more  flexible. 


Principle  3:  Understitching 

To  obtain  an  enclosed  seam  that  is  flat  and  will  not  roll, 
trim  seams,  and  understitch. 

APPLICATION: 

Trim  seams  and  clip  curved  edges. 

Oiren  out  the  facing. 

Press  both  seam  allowances  toward  facing. 

Place  garment  on  machine,  right  side  up. 

With  pressure  foot  on  facing  close  to  seam  line,  top  stitch 
through  facing  and  two  seams  very  close  to  seam  line. 

The  line  of  understitching  is  visible  on  the  facing,  but 
not  on  the  outside  of  the  garment. 

Turn  facing  to  wrong  side  of  garment  and  press,  keeping 
.seam  just  to  the  underside. 


Principle  4i  Applying  fullness 

When  pinning  and  stitching  two  edges  together,  one  of 
which  is  fuller  than  the  other,  keep  the  full  or  more  bias 
side  on  top  so  fabric  can  be  seen  and  fullness  controlled. 

APPLICATION: 

Place  two  edges  together,  keeping  fuller  side  on  top. 
Match  notches  and  intersecting  seams. 

Distribute  fullness,  by  inserting  pins  about  D*  inches 
apart  on,  and  perpendicular  to,  the  seam  line. 

Baste  on  seam  line.  Slightly  stretch  the  seam  and  basting 
thread  before  anchoring  the  end  of  the  basting  thread. 
Machine  stitch  directly  on  top  of  the  basting  thread. 
Remove  basting  thread. 

Press  with  the  grain  to  shrink  out  ease. 

Turn  seam  away  from  the  full  side  of  the  garment. 
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See  next  two  pages  for  points  on  construction  pressing 


Clothing  Construction  By  mary  jane  r  ons 


Principle  6:  Hemming  garments 


Principle  5:  Inserting  zipper  placket 

A  placket  of  good  appearance  is  flat  with  sufficient  lap 
to  hide  the  fastener.  It  has  straight  stitching  along  the  side 
and  across  the  ends. 


A  hem  of  good  appearance  is  flat  with  inconspicuous 
stitches  which  are  slightly  loose  to  give  elasticity  to  the 
thread.  A  too  tight  thread  will  shrink  during  laundering  or 
dry  cleaning  and  cause  puckering  of  the  hemline. 

APPLICATION: 

Turn  up  hem  and  baste  close  to  folded  edge.  Open  side 
seams  in  hem  section  of  slim  and  circular  hems. 

Turn  under  and  clean-finish  raw  edge  of  hem.  Then  slip 
stitch  hem  to  skirt.  Or  stitch  seam  tape  along  raw  edge 
of  hem,  then  blind  stitch  hem  tape  to  skirt. 

If  the  hem  has  a  circular  edge,  place  a  line  of  gathering 
or  ease  stitches,  with  the  grain,  about  )•  inch  from  edge. 

Draw  up  hem  edge  to  fit  skirt. 

.\pply  bias  tape  to  the  edge,  stitching  directly  on  the 
line  of  gathering.  The  bias  tape  may  be  top  stitched  to  the 
hem  edge  or  applied  as  a  plain  seam. 

After  stitching  remove  the  gathering  thread  and  use 
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Mrs.  Otis  is  an  instruc¬ 
tor  in  home  economics  at 
Southern  University,  Bat- 
(m  Rouge,  Louisiana. 
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a  steam  iron  for  further  relaxation  of  fullness. 

Finish  the  hem,  using  short  inconspicuous  stitches.  The 
fullness  of  a  circular  skirt  may  also  be  controlled  by  the 
use  of  darts  K  to  )«  inch  in  width  placed  at  various  intervals 
to  make  the  hem  fit  the  skirt.  The  darts  should  be  at  right 
angles  to  the  edge  of  the  hem.  Clean-finish  raw  edge  of 
hem  or  apply  bias  tape.  Remove  threads  from  the  darts. 

Press  hem. 


APPLICATION: 

Determine  the  placket  length  by  measuring 
the  metal  part  of  the  zipper  with  pull  tab  up. 

Stay  stitch  each  side  of  placket  opening 
about  %  inch  from  seam  line.  Stitch  from  bot¬ 
tom  to  top  to  preserve  the  grain  of  the  fabric. 

Turn  garment  inside  out. 

Machine  baste  (long  stitches)  placket  Ojjen- 
ing.  Press  seam  open. 

Open  zipper,  place  face  down  with  edge  of 
teeth  on  seam  line. 

Stitch  zipper  to  back  seam  allowance,  but 
not  through  garment. 

Close  zipper  and  turn  face  up.  Smooth  back 
seam  allowance  and  stitch  to  zipper  tape. 

Open  out  dress,  but  keep  it  turned  inside 
out. 

Turn  zipper  face  down,  flat  on  seam. 

Stitch  across  lower  end,  up  front  side  of 
garment  near  the  zipper,  and  across  the  top. 

Press  placket. 

Remove  machine  basting. 
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By  MARIAN  ROSS 


1.  Test  fabric  for 


PRESSING  as  you  sew  is  one  of  the  most  im|X)rtant  fac¬ 
tors  in  accomplishing  a  good  finished  product— so  impor¬ 
tant,  in  fact,  that  we  call  it  “construction  pressing.”  Methcxls 
of  pressing  and  equipment  used  are  of  almost  equal  impor¬ 
tance. 

Pressing  is  distinguished  from  ironing  in  that  ironing  is 
almost  a  continuous  pushing  of  the  iron  hack  and  forth  over 
the  fabric.  In  pressing,  the  iron  is  never  pushed  but  is  set 
down  lightly  on  the  seam,  then  moved  gently  with  the  seam 
in  the  direction  it  was  stitched.  By  this  light  motion  of  direc¬ 
tional  pressing,  the  fabric  grain  is  retained  and  the  garment 
is  shaped  to  fit  the  body  contours. 

For  effective  pressing,  almost  all  fabrics  require  a  CDinbi- 
nation  of  moisture  (steam)  and  heat.  The  amount  or  degree 
of  heat  varies  with  the  filjer  c*ontent  and  the  finish  of  the 
fabric. 


2.  Steam  pret>  darts  on  pressing  mitt 


Equipment 

1.  A  good  steam  iron:  If  a  steam  iron  is  not  availalile,  a 
dry  iron  may  be  ustnl  with  suitable  press  cloth— type  to  be 
suited  to  specific  fabric. 

2.  Press  cloth:  Chemically  treated. 

3.  Cheese  cloth:  Sizable  piece  to  Ire  used  in  two  or  four 
layers  as  required  for  various  fabrics. 

4.  Sponge:  For  applying  the  right  amount  of  moisture  to 
press  cloth. 

5.  Pressing  ham  or  tailor’s  ham:  For  use  in  pressing  seams 
with  ease  on  one  side,  such  as  bust  dart,  hip  darts,  hip  seams 
mi  sides  of  skirt,  etc.  \  tightly  folded  and  rolled  bath  towel 
can  double  here  for  the  professional  tyjie  tailor’s  ham. 

6.  A  well  padded  ironing  board:  1  like  a  board  that  tapers 
to  a  fairly  small  curve  at  the  end  which,  when  padded  heavily 
enough,  can  handle  many  pressing  jobs  without  distorting 
the  c-ontour  of  your  garment. 

7.  Sleeve  board:  Also  well  padded  on  Ixith  the  large  and 
the  small  sides. 

In  \mdding  the  ironinp,  hoard  alternate  a  foam  or  laminate 
cover  with  the  soft  cotton  waddinp.  type.  This  helps  to  ab¬ 
sorb  the  steam  and  prevents  shine  and  pressing  through  the 
seams.  Many  layers  are  a  great  protection.  If  yon  nse  old 
cotton  blankets,  sheets,  etc.,  for  a  part  of  the  padding,  be 
sure  that  each  layer  is  well  smoothed  out  with  no  wrinkles 
or  folds,  as  these  will  often  press  through  and  mark  the  fab¬ 
ric.  Keep  several  covers  on  hand  so  there  is  always  a  fresh 
one  ready  to  use. 

H.  \’elvet  pressing  kit  or  needle  Ixiard:  This  protects  the 
long  nap  of  velvets  against  flattening  down  as  vou  press. 

9.  Paint  brush:  For  moistening  only  the  stitching  line  of 
seam. 


3.  Clip  tapered  darts,  press  toward  center 


4.  To  press  pleats,  lift  iron,  do  not  slide 


5.  Do  not  press  tucks  beyond  stitching 


Miss  Ross  is  Fashion  Director  for  the  Singer  Sewing  Machine 
Company. 
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See  ALL  ABOUT  IRONING,  Co-ed,  page  64 


Matter 


for  professional  finish 


Pressing  Temperatures 


Iron  temperatures  for  pressing  fii>er  and  texture  determine 
how  a  fabric  is  pressed.  The  fiber  content  dictates  the  tem¬ 
perature,  the  texture  dictates  the  meth(xls  for  handling  the 
fabric. 

Labels  are  invaluable  as  a  source  of  information  for  filn'r 
content.  Mixture  of  two  filx'rs  must  be  governed  by  the  one 
requiring  the  lower  heat.  Press  a  test  seam  to  provide  posi¬ 
tive  knowledge  of  how  the  fabric  will  react. 

Crepes,  taffeta  types,  smooth-napped  fabrics,  hard  smooth 
weaves,  and  pile  weaves  are  a  few  of  the  textures  that  may 
be  woven  from  one  of  several  fillers.  Each  requires  some 
additional  care  in  handling  to  avoid  overworking  and  dam¬ 
aging  the  fabric. 


Synthetics: 


Synthetics  require  low  temperature  for  pressing.  Heat 
should  be  well  controlletl.  Press  on  wrong  side  only  except 
in  places  that  retjuire  right  side  touching-up;  then  several 
layers  of  cheese  cloth  should  lie  used  under  the  press  cloth. 

Lucy  Logsdon  of  the  DuPont  Company  says  the  following: 
“Control  of  temperature  is  important  when  pressing  fabrics 
containing  high  ix*rcentages  of  Dacron.  Orion,  or  nylon. 
Temperatures  up  to  325“  F.  may  lie  used  on  some  blends  of 
these  fiibers  with  natural  filx*rs.  F'abrics  of  100  per  cent 
Dacron,  Orion,  or  nylon  should  lx*  pressed  with  a  steam  or 
dry  iron  at  temperatures  of  275“  to  3(M)“  F.  (cool  to  medium 
iron). 

“Generally  less  time  and  pressure  are  rerpiired  to  press 
these  fabrics  than  for  similar  fabrics  made  completely  of 
natural  fibers.  Improper  pressing  technicpies  can  result  in 
shine,  moire,  and  color  change,”  says  Miss  Logsdon. 


Natural  Silk: 


Natural  silk  requires  slightly  more  heat  than  rayons.  T(M) 
hot  an  iron  destroys  the  filx*r  and  discolors  pastels  and  white 
silk.  Some  washable  silks  may  lx*  pressed  directly  on  the 
wrong  side.  When  sewing,  it  is  wist*  to  use  a  pressing  cloth 
covered  with  a  slightly  moist  cheesecloth. 


Light  Cotton: 

Light  cotton  reqiiires  a  slightly  higher  temperature  than 
silk.  Cottons,  unless  of  dark  color,  may  lx*  pressed  without 
protection.  A  layer  of  damp  cheesecloth  provides  uniform 
moisture  for  pressing  during  the  sewing  proc-ess. 


Wool  Press: 


Fabric  dial  at  “Wool  Press”  gives  a  live  hot  steam  moist 
enough  to  produce  a  g(K)d  finish.  A  sponge  moistens  the 
pressing  cloth.  Do  not  press  entirely  dr>'.  Emma  Rogness  of 
Pendleton  Woolen  Mills’  home  economics  department  recom¬ 
mends  a  wool-lined  press  cloth  and  a  wcxilen  hoorl  for  the 
(Continued  on  /xigr  90) 
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6.  Clip  curved  seams,  press  on  sleeve  board 


Shrink  out  sleeve  fullness  on  pressing  mitt 

V  / 


8.  Press  crease  at  lower  edge  of  hem 


9.  Shrink  excess  flare  out  of  top  of  hem 


10.  Open  and  press  seam  in  hem  area  of  pleat 


V/) 


Photo  by  I'ttuU’a  StuUA* 


*  A  Co-ed  COORDINATE 

See  26,262-OAY  BEAUTY  DIET,  Co-ed,  page  16 


Planning  and  preparing  good  meals  can  be  quick  and  easy 
By  IVA  BENNETT 


According  to  a  June  1961  report  of  the  Popula¬ 
tion  Reference  Bureau  in  Washington,  D.CL,  almost 
40  per  cent  of  all  brides  in  this  country  are  teen-agers.  The 
report  states  that  girls  who  marry  before  they  are  18  have 
almost  twice  as  many  children  as  women  who  wed  at  age 
25  and  older.  Only  12  per  cent  of  the  boys  under  20  are 
now  married.  It  seems  the  teen-age  boy  is  less  willing  to 
head  for  the  altar. 

These  figures  were  compiled  from  a  survey  made  in  26 
states.  It  showed  that  the  numln'r  of  teen-age  marriages  is 
rapidly  on  the  rise.  In  1960,  half  of  all  bridegr(M)ms  were 
under  23  and  half  of  all  the  brides  were  under  21.  This 
report  cH)ncIuded  that  men  are  now  marrying  three  years 
1‘arlier  and  women  two  years  earlier  than  at  the  turn  of  the 
century. 

On  the  average,  college  graduates  marry  a  little  older— 
26  for  men  and  24  for  women.  The  less  education  completed, 
the  younger  the  age  at  marriage. 

This  interesting  study  points  up  the  need  for  gcxKl  basic 
nutrition  teaching  in  school,  especially  in  high  sch(M)l.  Nu¬ 
trition  research  studies  show  that  well  nourished  women 
produce  well-f«)rmed  healthy  babies  and  that  women  who 
have  practiced  prxrr  food  habits  in  childhood  and  adoles¬ 
cence  are  more  likely  to  have  premature  and  less  healthy 
infants. 
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Mrs.  Bennett  is  Supervising  Nutritionist,  Bureau  of  Nutri¬ 
tion,  New  York  City  Department  of  Health,  and  nutrition 
consultant  on  Practical’s  staff. 


These  jwtential  homemakers  also  need  training  in  meal 
planning,  f»x)d  buying  and  storage,  and  in  food  preparation 
methods  which  will  save  the  most  food  values.  They  need 
suggestions  and  ideas  which  will  guide  them  in  planning 
interesting  meals  that  both  they  and  their  husbands  will 
enjoy— meals  which  may  be  prepared  easily  and  in  a  short 
time.  The  lives  of  these  young  people  are  very  full. 

Eager  to  Learn  Right  Way 

Often  when  \oung  people  marry  they  live  far  away  from 
their  parents.  Many  of  these  brides  and  grooms  have  had 
little  experience  and  training  in  food  preparation  and  nutri¬ 
tion.  Yet  these  new  homemakers  want  to  start  off  their  new 
life  the  right  way,  and  they  are  eager  and  quick  to  learn. 

In  preparing  daily  menus,  they  should  get  into  the  habit 
of  including  those  foods  which  provide  the  basic  nutritive 
values.  This  means  that  the  bxxls  eaten  in  the  three  meals 
each  day  will  supply  proteins,  minerals,  and  vitamins,  as 
well  as  energy  to  meet  their  individual  requirements. 

To  do  this  every  day  one  should  have  some  dark  green 
leafy  and  yellow  vegetables  to  supply  adequate  vitamin  A; 
citrus  fniits  or  other  RkkIs  which  furnish  vitamin  C;  fish, 
meat,  poultry,  or  eggs  for  high  quality  protein;  milk  and 
chee.se  to  supply  calcium  and  riboflavin;  enricbed  or  whole 
grain  breads  and  cereals  which  furnish  minerals  and  vita¬ 
mins;  vegetable  oils  and  margarine  made  with  a  large 
amount  of  liquid  com  oil  to  supply  the  essential  fatty  acids. 
All  f(x)ds  have  calories  but  the  fo<xls  listed  above  supply  the 
nutritive  values  as  well  as  furnishing  calories. 

A  suggested  daily  meal  pattern,  menus,  and  recipes  are 
given  on  page  86. 
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Classroom  Tea 


A  pleasant  and  instructive  fall  event 

WHAT’S  tlie  owasion?  Perhaps  it’s  a  welcome  to  new 
students,  a  party  for  faculty,  parents,  a  club  meeting, 
or  a  celebration  for  an  honored  guest.  Or  maybe  it’s  just  a 
regular  classroom  lesson  that  provides  a  pleasurable  way  to 
learn  about  IockI  and  entertaining. 

Refreshments  for  a  tea  party  don’t  have  to  be  elaborate. 
Breads  and  sandwiches  made  with  raisins  and  nuts  are  good 
iM'caiise  they  are  wholesome  and  not  too  sweet.  The  tea,  of 
c-ourse,  must  l)e  well  brewed  and  piping  hot. 

A  yeast-raisetl  stollen  studded  with  raisins,  as  pictured,  is 
a  homemade  treat.  .An  alternate  or  addition  could  be  dainty 
scones,  shaped  into  triangles  and  given  new  interest  by  the 
addition  of  a  buttery,  cinnamon-sugar  glaze.  Another  good 
choice  is  petite  sandwiches  made  with  thin  layers  of  white 


and  whole  wheat  bread,  put  together  with  a  filling  that  com¬ 
bines  cream  cheese,  raisins,  chopped  nuts,  and  candied 
ginger. 

W’hatever  the  menu,  .serve  it  with  special  care.  Cover  the 
table  with  a  solid  cloth  it)  a  rich,  autumn  tone  of  gold  or 
bronze.  Fill  a  low  straw,  copper,  or  other  container  with  vari¬ 
colored  oak  or  maple  leaves,  fall  flowers,  or  decorative  gourds. 

As  a  substitute  for  more  formal  tea  service,  use  a  carafe 
or  pitcher  on  a  candle  warmer  for  the  hot  water  and  a  color¬ 
ful,  c-eramic  teapot.  Serve  the  breads  from  handsome  cutting 
boards,  wooden  trays,  or  napkin-lined  baskets. 

For  (}uick,  smtxtth  movement  of  guests  around  the  tea 
table,  place  two  hostesses  at  opposite  ends  of  the  table.  Pro¬ 
vide  each  with  identical  trays  .set  with  the  tea,  hot  water 
(sec  Tea  for  a  Crated,  p.  79),  milk,  sugar,  and  lemon. 

Stack  the  cups  and  plates  near  the  hostesses  and  arrange 
the  accompanying  breads  and  napkins  along  one  or  both 
sides  of  the  table,  within  easy  reach  so  that  guests  may  help 
themselves. 

(See  recipes,  page  79) 
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^  A  Co-ed  COORDINATE 

See  TIPS  FOR  TOT  TENDERS,  Co^,  page  S4 

Prize-winning  project  yields  many  benefits 


IN  PLANNING  and  preparing  a  new  unit  ol  study  for  my 
eighth-  an'd  ninth-grade  home  economics  students,  I  ap¬ 
proached  the  problem  with  the  specific  needs  of  the  girls 
in  mind.  As  a  result,  we  developed  a  child  care  project 
which  stimulated  learning,  afforded  opportunity  for  social 
action,  and  promoted  excellent  school-wide  and  home-school 
relationships. 

Preliminary  investigation  and  discussion  revealed  that 
65  to  7U  per  cent  of  our  girls  were  assuming  baby-sitting 
responsibilities.  These  ranged  from  just  “sitting,”  bathing, 
and  feeding  the  baby,  to  planning  and  preparing  lunch  or 
dinner  for  the  children.  This  led  us  to  the  conclusion  that 
we  had  a  definite  need  for  research  and  study  in  the  field  of 
child  care  and  development— partiailarlv  \\  ith  regard  to  the 
child  from  one  to  six. 

Feeding  the  young  child  is  a  vital  part  of  child  develop¬ 
ment.  In  our  project  we  stressed  the  importance  of  protein 
in  the  diet.  Using  unllavored  gelatin  as  the  nucleus  of  our 
protein  research  and  menu  planning,  we  evolved  a  child 
study  and  gelatin  research  project. 

Fifty-six  girls  from  the  eighth-  and  ninth-grade  home 
economics  classes  participated.  We  used  slides,  reference 
material,  i'e|)orts,  filmstrips,  bulletin  boards,  and  lectures  by 
the  school  nurse  to  arouse  interest  and  promote  learning. 
The  girls  were  divided  into  eleven  groups.  Each  was  re¬ 
quired  to  plan  a  luncheon  which  would  include  the  basic 
seven  foods  with  a  gelatin  recipe  as  the  focal  point. 

i'o  enhance  their  luncheons,  the  girls  made  special  decora¬ 
tions,  favors,  place  cards,  and  menu  cards,  all  pertauiing 
to  a  si>ecific  theme.  Nursery  rhymes,  the  circus,  Valentine’s 
Day,  St.  Patrick’s  Day,  space,  and  winter  wonderland  were 

A/m  Simia  is  a  home  economics  teacher  at  Cuyahoga  High 
School,  Cleveland,  Ohio. 


among  the  ideas  developed.  Then,  as  a  culminating  activity 
in  our  study  of  feeding  the  young  child,  arrangements  were 
made  to  serve  our  special-theme  luncheons  to  an  average 
of  75  first-grade  youngsters. 

We  sent  a  letter  to  the  parents  of  the  first  graders  in¬ 
volved,  informing  them  of  our  recent  studies,  and  asking 
permission  for  the  children  to  attend  the  luncheons.  Letters 
were  also  written  to  the  parents  of  the  home  economics 
students,  telling  them  about  our  undertaking  so  they  could 
share  our  new  and  exciting  learning  experiences. 

Added  Opportunities 

We  also  tried  to  integrate  our  home  economics  project 
with  other  groups  within  our  school,  and  with  other  areas 
of  learning.  With  this  in  mind,  we  asked  the  photography 
class  and  the  camera  club  (composed  of  boys  from  the  ninth 
through  the  twelfth  grades)  to  take  colored  slides  and 
mov  ies.  This  gave  the  boys  an  opportunity  to  put  into  actual 
practice  the  subject  matter  studied  in  class.  In  much  the 
same  way,  the  first-grade  teachers  also  were  able  to  relate 
the  luncheon  experience  to  their  own  classroom  situations. 
The  “thank  you”  notes  from  the  first-grade  guests  were  com- 
|X)sed  during  a  subsequent  writing  lesson. 

Inspired  by  the  success  of  their  adventure  in  the  prob¬ 
lems  of  feeding  the  very  young,  the  ninth-grade  girls  de¬ 
cided  they  wanted  to  go  a  step  further,  and  learn  more 
about  the  food  requirements  for  other  special  groups.  As  a 
supplementary  activity,  therefore,  they  planned  and  pre¬ 
pared  menus  suitable  for  the  aged,  and  for  the  ill  or  con¬ 
valescing. 

In  every  way,  our  entire  child  study  and  gelatin  research 
activity  was  a  rewarding  teaching-learning  experience  and 
a  source  of  great  satisfaction  to  all  of  us.  Incidentally,  it 
won  for  us  the  first  prize  in  the  International  Chefs  Tour 
Contest— a  nationwide  competition  for  home  economics 
teachers,  sponsored  by  the  Knox  Gelatine  Company. 


We  Combined 

^  Child  Study 
with  Foods 


By  JEANNETTE  SIMIA 


of  course,  obvious  advantages  to  both  of  these  arrangements. 

If  the  freezer  is  to  be  used  often,  the  upper  placement  at 
eye  level  is  perhaps  more  convenient  for  storing  and  remov¬ 
ing  packages.  When  the  freezer  is  plac^ed  beneath  the  re- 
frigrator  section,  it  is  often  designed  as  a  roll-out  bin  that 
is  opened  with  a  foot  pedal.  Inner  baskets  are  movable  so 
that  the  bulky  packages  can  be  stored  in  the  bottom.  Juice 
cans  and  smaller  items  are  placed  in  the  baskets.  The  ice 
cube  trays  are  placed  for  ease  of  use.  Many  combinations 
feature  automatic  ice  culre  makers  which  make  up  to  one 
hundred  cubes  a  day.  These  devices  require  a  water  attach¬ 
ment  to  fill  the  trays  automatically.  When  the  cubes  are 
frozen,  they  are  ejected  into  a  storage  tray  and  the  whole 
proc-ess  begins  again.  Of  course  there  is  a  control  so  that  the 
number  of  cubes  produced  is  limited  to  the  capacity  of  the 
storage  basket. 

These  freezer  sections  are  often  completely  free  of  frost 
so  that  packages  are  always  clean  and  dry  and  never  adhere 
to  the  shelves.  This  is  made  possible  by  a  new  system  which 


FIFTY’  years  ago,  the  deluxe  ice  box  was  a  forty-inch  two- 
door  w(Kxlen  mcxlel  with  an  ice  capacity  of  150  pounds. 
The  [)roud  owner  had  to  cope  with  an  uncertain  source  of 
refrigeration,  a  constantly  overflowing  drip  pan,  and  deliv¬ 
ery  of  ice.  Contrast  this  with  the  modern  refrigerator— slim, 
easy  to  clean,  accurate  temiierature  control,  and  trouble  free 
o|>eration. 

Each  year  new  improvements  are  offered  so  that  today 
we  have  refrigerators  that  are  completely  automatic.  They 
are  either  self-defrosting  or  entirely  free  of  frost.  Mtrdels  are 
designed  to  fit  into  any  kitchen  decor.  There  are  sizes  to  fit 
every  need  from  three  cubic  feet  to  almost  19  cubic  feet. 
Full-sized  freezers  are  designed  to  match  refrigerators  in  size, 
styling,  and  color  so  that  they  can  be  plact'd  side  by  side, 
if  desired. 

The  combination  refrigerator-freezer  is  the  most  popular 
in  tcnlay’s  market.  Styles  vary  according  to  price  and  also 
with  each  manufacturer.  The  freezer  compartment  is  plac^*d 
either  above  or  below  the  refrigerator  section.  There  are. 


Modern 

Refrigerator 


Trim,  automatic  models  are  featured  this  year 


By  FLORENCE  STASSEN 


Greater  capacity  in  thi*  General  Electric  Spacemaker  refrig¬ 
erator  is  achieved  by  use  of  new  foamed  plastic  insulation. 
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removes  moisture  from  the  compartment  and  deposits  it  on 
the  concealed  coils  where  it  is  evaporated. 

Freezer  compartments  are  maintained  at  zero  degrees  or 
lower.  This  insures  safe  storage  of  foods  for  many  months. 
Of  course  it  is  necfssary  to  wrap  the  foods  in  vapor-resistant 
materials  to  prevent  drying  or  freezer  burn. 

The  interior  of  the  refrigerator  section  is  a  masterpiece  of 
organi7.iition.  Shelves  are  designed  either  to  pull  out  or  swing 
out  so  that  all  food  is  easily  accessible.  They  can  also  be 
adju-sted  to  various  heights  for  storage  of  large  bulky  pieces. 
There  arc  special  compartments  for  storage  of  meats  and 
vegetables  under  controlled  conditions. 

One  manufacturer  offers  a  combination  with  a  third  drawer 
compartment,  plat'ed  at  waist  level,  for  storage  of  meats  and 
vegetables  under  carefully  controlled  temperature  and  mois¬ 
ture  conditions.  This  c-ompartment  is  opened  only  when  meat 
or  vegetables  are  desired,  thus  it  is  not  subjected  to  tempera¬ 
ture  changes  caused  by  opening  and  closing  the  refrigerator 
or  freezer  sections. 


Other  storage  areas  are  built  into  the  door  for  eggs,  butter, 
and  cheese,  as  well  as  for  small  bottles  and  containers.  Of 
course  all  parts  are  easy  to  clean  and  most  are  completely 
removable  for  sudsing. 

The  exterior  of  the  refrigerators  are  simply  designed  with 
clean  straight  lines  so  that  they  can  be  installed  close  to 
cabinets  or  walls.  The  entire  appliance  presents  a  trimmer 
appearance  due  to  use  of  new  foam  insulation  which  |H‘rmits 
thinner  walls.  Doors  swing  out  easily  and  have  safety  locks 
which  can  lx*  opened  from  the  inside  as  well  as  the  outside. 
.Attractive  colors  and  trim  are  featured.  Some  manufacturers 
offer  a  choice  of  trim  or  color  panels  which  can  l)e  changed 
to  match  or  harmonize  with  the  kitchen  decor. 

In  the  next  fifty  years  we  will  see  a  complete  change  in 
refrigeration.  It  will  probably  be  based  on  “thermionic”  tech¬ 
niques.  Manufacturers  pretlict  cabinet  models  with  elevator 
type  compartments  that  rise  to  eye  level  at  the  touch  of  a 
button.  Beverages  will  be  dispen.sed  automatically  and  foods 
will  never  stale  or  spoil  no  matter  how  long  they  are  stored. 


Gas  operated  refrigerator  by  RCA  Whirlpool  is  free  of  frost, 
has  automatic  ice-cube-making  device,  and  swing-out  shelves. 


Planned  storage  is  featured  in  this  Sears  Coldspot  refrigerator. 
Shelves  adjust  easily  to  accommodate  foods  of  any  size. 
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'Tempting 
L  Menus  J 


From  the  refrigerator 


CONSIDER  all  the  good  eating  that  comes  from  the 
refrigerator  to  the  table— fresh  foods,  frozen  foods, 
foods  that  taste  best  chilled,  and  even  whole  meals  made 
in  advance  and  held  until  time  of  service. 

At  least  three  fourths  of  the  foods  eaten  at  every  meal 
come  out  of  the  refrigerator.  And  here  are  three  delicious 
menus  to  prove  it. 


Photo  rourtenjf  Pont  0»t  Flikr«  C«»»l 


BREAKFAST 


Breakfast  Drink 


Oat  Flakes  Cereal 


Canned  Fruits 


Refrigerator  Rolls 


Butter 


Hot  Chocolate 


LUNCH 


Finger  Sandwiches 
Frank-Vegetable  Salad 
Coffee 


FROZEN  FOODS 


DINNER 


Clam  Bisque 
Fried  Shrimps 
Potatoes 


Artichoke  Hearts 


Salad 


Biscuits 


Butter 


Fruit  Gelatine 


O-ed  COORDINATE  See  produce  dept.,  Co-ed,  p.  26 


By  LILLIE  M.  STUCKEY 


1.  White  potatoes  are  the  largest  and  most  valuable  vegetable  crop  in  the  world. 

2.  Nectarines  may  grow  trom  i)each  stones  and  peaches  are  olten  tuund  on  trees 
grown  trom  nectarine  stones. 

3.  The  Bartlett,  best-seller  among  pears,  is  one  ot  the  newest  varieties. 

4.  All  blueberries  which  reach  our  market  today  are  cultivated  varieties. 

5.  Onions  thrive  all  over  the  world,  but  onions  grown  io  hot  countries  are  of 
sweeter,  milder  Havor  than  those  grown  in  colder  climates. 

6.  Our  English  word  “zest*'  comes  trom  the  Erench  'zeste  which  means  orange 
or  lemon  peel. 

7.  Some  ot  the  best  plums  ot  |apanese  origin  are  dark  blue  in  color. 

8.  Crape-growing  is  the  world's  biggest  truit  industry. 

9.  To  the  botanist  “yams"  and  "sweet  potatoes'*  are  the  same  thing. 
lU.  An  orange  is  im|X)rtant  only  tor  its  vitamin  C  content. 

11.  We  must  thank  our  modern  plant  breeders  tor  the  easy  peel-ability  of  the 
tangerine. 

12.  “Blueberries"  and  “huckleberries"  are  ttie  same  thing. 

13.  Today  we  are  all  eating  twice  as  much  lettuce  as  we  did  in  the  1920’s. 

14.  Rutabagas  and  turnips  are  look-alikes  and  can  be  used  Interchangeably  io 

cookery.  I 

15.  Good  cranberries  bounce,  bad  ones  don't 

16.  The  colder  the  cantaloupe,  the  better  its  flavor. 

17.  Citrus  needn’t  be  picked  as  srxrn  as  it  ripens  on  the  tree. 

18.  For  best  flavor,  lemons  must  be  picked  while  still  green. 

19.  Persimmons  are  too  astringent  to  be  eaten  until  alter  they've  been  nipped  by 


20.  As  a  food  ot  world-wide  importance,  the  tomato  is  about  the  newest. 
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Miss  Stuckey  is  director  of  consumer  services. 
United  Fresh  Fruit  and  Vegetable  Association. 
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Above;  Three-dimensional  effect  is  achieved  by  use  of  actual 
grooming  articles.  Below;  The  effect  is  cluttered,  no  design. 


Your  Bulletin 


A  BULLETIN  Ixtarcl  cli.splay  is  really  a  form  of  adver¬ 
tising.  It  is  an  advertisement  for  something  you  want 
to  sell— an  idea,  a  fact,  a  special  event,  a  good  habit,  and 
so  on.  The  same  principles  that  make  a  good  ad  make  a 
go(Kl  bulletin  board.  If  you  leant  to  think  of  a  bulletin  board 
as  an  ad  you  have  taken  the  first  important  step  toward 
making  yours  more  effective.  It  will  be  apparent  that  a  good 
bulletin  board  can  never  be  simply  a  collection  of  pictures 
and  things.  It  must  have: 

•  An  over-all  theme  that  has  strong  appeal  for  the  people 
viewing  it. 

•  Interesting  material— illustrations,  art,  projects,  etc. 

•  A  g(K)d  headline,  brief  copy. 

•  Attractive  physical  form. 

•  Ciood  organization. 

Taking  these  points  step  by  step— your  first  job  is  to  de¬ 
cide  upon  a  theme.  There  are  several  general  themes  that 
are  always  good  starters  for  effective  bulletin  boards.  These 
include; 

•  An  important  .school  or  community  event 

•  A  holiday 

•  A  news  event 

•  A  humorous  situation 

•  An  appropriate  picture  or  poster 

•  A  how -to-do-it  storv 


Become  a  Hoarder 

Deselop  one  of  these  general  themes  in  such  a  way  that 
it  will  have  special  ind  personal  appeal  for  your  audience. 

After  you  have  decided  what  you  want  to  “sell”  and  what 
your  theme  will  l>e,  you  need  to  collect  some  interesting 
material  around  which  to  build  a  display.  If  you  want  to 
produce  successful  bulletin  boards  you’ll  become  a  hoarder. 

As  you  look  through  magazines  and  newspapers,  clip 
pictures  and  ads  that  might  have  bulletin  board  possibilities. 
Save  Irooklets  and  posters  that  will  be  effective  on  display. 
Greeting  cards  provide  wonderful  material  and  ideas.  Car¬ 
toons  are  effective  also.  Sometimes  one  picture  or  cartoon 
will  suggest  the  theme  for  your  whole  display— and  don’t 
forget  to  u.se  artwork  or  projects  that  may  have  been  done 
by  members  of  your  group. 

Next,  you  need  a  good  headline.  In  general  your  headline 
should  be  short.  It  should  convey  its  message  to  people 
“on  the  run”  or  stop  them  in  their  tracks.  Again,  a  study  of 
advertisements  will  help  you  get  to  know  good  headlines. 
Which  ones  intrigue  you,  invite  you  to  read  on?  Don’t  be 
afraid  to  adapt  go(xl  headlines  from  advertisements,  articles, 
and  so  forth  for  your  own  bulletin  boards.  Sometimes  you  can 
actually  cut  out  words  and  use  them,  if  the  type  is  large 
enough.  Here  are  some  other  ways  to  develop  good  head¬ 
lines: 

WMWniiiiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiuiiiuiiiiiiHHiiililiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiimiiiiiiiiiii  ui: 

Prepared  in  collaboration  with  the  Health  and  Beauty  Scrc- 
ices  department  of  the  Bristol  Myers  Company. 
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Board  Is  an  Ad 


Use  advertising  techniques 

and  you  will  sell  effectively 


•  Use  direct  address  in  a  positive  or  exclamatory  manner. 
Look  at  Your  Hands!  Other  People  Do. 

•  Pose  a  question.  Is  Your  “Slip”  Showing? 

•  Make  a  startling  or  unusual  statement.  Don’t  Brush  Your 
Teeth!  with  anything  but  the  finest  brush,  etc. 

•  Use  “play  on  words.”  The  Tooth  of  the  Matter  is  .  .  . 

•  Find  new  meaning  for  a  well-known  book,  play,  movie, 
or  familiar  expression.  Has  Your  Hairdo  “Gone  With  The 
Wind’? 

"How-to" 

You  know  your  theme,  you’ve  collected  an  assortment  of 
good  material  to  develop  your  theme,  you’ve  written  a  short, 
attention-getter  headline.  Now  comes  the  “how-to”  part- 
how  to  put  your  ideas  into  physical  form,  how  to  letter  your 
headlines,  how  to  do  it  yourself  when  you  can’t  print,  can’t 
draw,  and  have  very  little  time  to  do  anything! 

More  than  anything  else,  most  of  us  need  help  with  let¬ 
tering-how  to  produce  nice  looking,  eye-catching  headlines. 
Sometimes,  not  being  able  to  letter  may  be  a  blessing  in 
disguise  because  you  have  to  give  your  imagination  full 
play  to  find  substitutes  for  professional  lettering.  There  are 
many  helps  available  today  at  very  little  cost. 

Besides  being  a  hoarder  you  will  find  yourself  becoming 
a  scavenger.  In  addition  to  the  pictures,  booklets,  posters 
you  are  collecting,  you’ll  find  use  for  many  other  kinds  of 
props.  Here  are  some  that  can  prove  to  be  worth  their 
weight  in  rubber  cement: 

•  Colorful  yams,  ribbons,  string,  pijie  cleaners  to  use  for 
lettering,  borders,  and  other  purposes. 

•  Decorative  w’rapping  paper,  pieces  of  wallpaper,  fabrics, 
which  you  ll  use  for  backing  up  or  framing  pictures,  for 
cut  out  lettering  and  for  complete  backgrounds. 


Design  follows  theme  of  looking  at  hands;  headline  is  forceful. 


•  .aluminum  foil,  Saran  wrap,  cellophane— for  cut-outs,  cov¬ 
erings,  and  many  pur^ioses. 

•  Toothpaste  caps,  bottle  and  jar  caps  to  use  for  wheels  and 
as  “bullets”  to  point  up  something  in  your  display. 

•  Empty  cartons  from  drug  products,  f<M)ds,  etc.,  that  can 
easily  be  taped  or  pasted  on  your  display  for  a  three- 
dimensional  effect. 

•  Other  unexpected  items  that  can  also  be  used  for  the 
important  three-dimensional  effect  are  tiny  plastic  toys 
and  other  miniature  objects  from  the  five  and  ten— pajier 
cups,  empty  spools,  sequins,  etc. 

Think  of  color  as  you  select  and  assemble  the  props  for 
your  bulletin  board,  and  use  it  to  best  advantage.  Color  can 
say  things,  can  help  tell  your  story.  Decide  on  a  color  scheme 
that  helps  convey  what  you  are  trying  to  say.  For  drama, 
try  white  elements  against  stark  black— for  a  gay  feeling,  red, 
yellow,  and  white.  Holidays  all  have  their  typical  color 
schemes  that  say  at  a  glance,  “Washington’s  Birthday,” 
“Valentine’s  Day,”  etcetera. 

Color  Affects  Readability 

Bulletin  boards  must  be  effective  from  a  distance.  Good 
use  of  color  helps  make  them  readable.  For  example:  Large 
areas  are  usually  best  in  sulxlued  tones  with  small  areas 
bright  and  eye  catching.  In  planning  headlines,  it’s  best  to 
keep  to  one  color,  or  two  at  the  most,  using  the  second  color 
to  emphasize  an  imjxirtant  word  or  two.  The  color  you  use 
in  your  headline  should  contrast  with  the  background. 

Now  comes  the  final  step— organization— putting  every¬ 
thing  together  in  an  effective  way.  In  advertising  language, 
this  is  known  as  the  layout.  Y’ou  are  probably  not  aware 
of  layout  when  you  look  at  an  ad,  but  each  ad  has  Ix'cn 
(Continued  on  /xifie  70) 


Attention  split  by  two  competing  headlines;  picture  too  small. 
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^  A  Co-ed  COORDINATE  See  balancing  a  BUCXSET,  Co-ed,  poge  27 


First  Steps  in 

Teaching  Money  Management 

By  PATRICIA  M.  COOLICAN 


Many  of  your  students  will  be  marrying  and  starting 
their  families  soon  after  graduation.  It  is  important 
for  them  to  learn  from  you  how  management  practices  affect 
family  life,  and  how  they  can  fit  a  management  pattern  to 
the  needs  of  their  own  families. 

To  help  students  develop  a  pattern  for  the  management 
of  their  own  families,  we  must  instruct  them  in  the  funda¬ 
mentals  of  family  management  and  in  the  variations  that 
make  it  workable  within  individual  families.  The  basic  pat¬ 
tern  is  develo|ied  from  the  similarities  that  families  share. 
The  most  usable  tool  for  analyzing  managerial  patterns  is 
the  theoretical  c'onc'ept  of  the  family  life  cycle,  which  divides 
familv  life  into  three  stages.  Each  of  these  stages  seems  to 
demand  a  particular  type  of  managerial  decision. 

The  Beginning  Stage 

This  is  the  time  from  marriage  to  the  birth  of  the  first 
child.  Totlay  this  is  usually  a  ver\  short  stage.  The  young 
couple  is  struggling  with  financial  problems  and  concerned 
with  personal  adjustments  as  two  people  learn  to  live  to¬ 
gether.  The  wife  often  works  to  help  accumulate  possessions 
for  the  family.  At  the  same  time  she  is  learning  the  art  of 
homemaking  and  developing  housekeeping  skills. 

Miss  Coolican  is  Home  Demonslration  Agent,  Chautauqua 
County.  New  York. 


In  this  stage,  a  couple  must  decide  upon  a  way  to  handle 
money,  a  place  to  live,  and  the  purchase  of  household  goods. 
This  is  the  time  w’hen  a  useful  method  for  making  decisions 
is  decided  upon— in  fact,  the  very  way  a  couple  starts  making 
decisions  is  a  very  important  decision  in  itself.  It  is  true  that 
individual  habits  are  formed  before  marriage,  but  these  can 
be  changed  if  there  is  a  desire  and  will  to  do  so. 

The  new  family  operates  around  a  core  of  feelings,  pat¬ 
terns,  and  habits  that  the  husband  and  wife  learned  in  their 
parental  families  and  elsewhere.  The  couple  who  takes  time 
during  the  early  months  of  marriage  to  discuss  and  under¬ 
stand  each  other’s  values  and  goals  will  lay  the  foundation 
for  a  sound  philosophy  of  family  living. 

The  direction  and  purpose  that  a  couple  establish  at  this 
time  will  set  the  pattern  for  the  rest  of  their  lives— they  will 
not  vary  much  from  the  pattern  later  on. 

The  Parenthood  Stage 

Decisions  differ  once  a  familv  has  children.  Demands  and 
amounts  of  resources  change  a  great  defd.  Coals  change,  too! 

Husband  and  wife  now  have  more  concern  for  the  family 
as  a  unit,  and  recognize  their  responsibility  as  parents.  The 
home  is  the  focus  now— houses  are  bought,  furnished.  Parents 
want  financial  security— for  emergencies  such  as  death  of 
husband,  children’s  education,  and  retirement. 

We  find  the  husband’s  income  rising  during  this  stage. 
(Continued  on  page  62) 


. . .  a  complete  curriculum  on  money  management 


Twelve  booklets  on  money  manage¬ 
ment— so  comprehensive,  so  useful, 
and  so  inexpensive  that  thousands 
of  schools  and  other  organizations 
are  depending  on  them  for  reference 
and  as  basic  texts.  The  booklets  ef¬ 
fectively  cover  every  i  mportant  area 
of  spending  and  saving— budget, 
food,  shelter,  automobile,  savings 
and  investment  and  othei’s.  Consid¬ 
ering  how  important  money  man¬ 
agement  is  to  your  young  people’s 
future,  you’ll  probably  want  all 
twelve  booklets  — plus  the  four 
dramatic  filmstrip  lectures  also 


available.  Mail  coupon  today  for 
our  free  Program  folder  describing 
the  booklets  and  filmstrips. 

I - - - 

I  Please  send  my  free  copy  of  the  Program  folder  describing 
I  your  twelve  illustrated  booklets  and  four  dramatic  35  mm  fllm- 
I  strip  lectures— dealing  with  the  basic  areas  of  family  spending. 

I  NAME _ 

j  ADDRESS _ 

I  CITY _ ZONE _ STATE _ 

I  SCHOOL  OR  ORGANIZATION _ 

I  This  material  is  part  of  Household  Finance  Corporation's  public  serv- 
I  ice  program  to  provide  expert  financial  guidance  to  American  families. 

I  MONEY  MANAGEMENT  INSTITUTE 

I  HOUSEHOLD  FINANCE 

j  Prudential  Plaza.  Chicago  1.  Illinois.  Dept.  fhE-9-61 
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...About  Parties 

Of  all  the  extracurricular  activities 
centered  around  school  life,  none  is 
more  popular  than  a  party. 

When  students  ask  your  help  in 
planning  a  menu  for  a  supper  or  holi¬ 
day  gathering,  you  know  that  1961's 
variety  of  canned  and  frozen  foods  will 
meet  their  needs.  A  perfect  example  is 
condensed  soups  —  for  sipping,  spoon¬ 
ing,  saucing— contributing  in  so  many 
ways  to  quick  and  easy  meal  prepara¬ 
tion  (see  ad  in  Co-Ed). 

More  entertaining  ideas  for  stu¬ 
dents,  complete  with  menus  and  rec¬ 
ipes,  will  be  found  in  the  15-page 
booklet  Party  Cooking  for  Teens. 

Nutrition- wise,  you’ll  be  interested 
in  how  condensed  soups  fit  into  the 
Ba.sic  Four  Food  Groups  needed  each 
day.  Some  soups  contain  meats,  vege¬ 
tables  and  cereals  —  contributing  to 
three  food  groups.  Some  contain  dairy 
foods  and  meats  or  vegetables  —  con¬ 
tributing  to  two  food  groups.  With 
“21  kinds,”  from  clear  broths  to  heart¬ 
ier  types,  there’s  a  range  in  the 
amounts  of  nutrients  supplied  by  each. 

For  teaching  ideas,  get  Modem 
Meal  Planninif  With  Convenience 
Foods:  4  pages  of  colorful  food  photos; 
6  pages  of  tempting  mealtime  ideas 
and  recipes.  Order  a  free  copy  for  each 
student  (see  coupon). 

Just  for  you,  there’s  a  64-page  book, 
Wonderful  Ways  With  Soups,  and 
other  creative  food  materials. 

'^cuo^n'&ampSdl 

CunpbaU's,  V-S.  Pranco-Amartoan, 
Swanaon  Prodacta...all  made  by  Campbell 


News  of  Food 

(Continued  from  page  20) 

are  enriched,  restored,  and  fortified. 
Enriched  was  chostMi  to  describe  the 
addition  of  three  B-vitamins  and  iron 
to  white  flour.  Restored  means  the 
total  replacement  of  certain  nutrients 
which  have  been  lost  in  refining  or 
processing  of  a  food.  Fortified  means 
the  addition  of  one  or  more  nutrients 
normally  not  present  in  that  forxl. 

Potato  Pancake  Mix 

All  the  grating  is  eliminated  by  a 
new  mix  for  potato  pancakes.  The  pro¬ 
duct  c-ontains  preceoked  and  dried 
Idaho  potatoes,  onions,  and  spices.  The 
granules  are  just  thick  enough  to  pro¬ 
duce  the  full  flavor  and  texture  of  the 


Potato  pancakes  made  from  a  new  mix 
are  light,  tender,  yet  crisp  at  the  edge. 

potato  and  are  enhanc'ed  by  a  delicate 
blend  of  seasonings. 

To  prepare,  just  add  egg  and  water 
and  brown  on  griddle  until  crisp.  The 
mix  produc-c's  a  potato  pancake  with  an 
outside  crispness  and  lacy  edging 
which  is  always  sought  in  homemade 
varieties. 

Cheese  Storage 

Air-tight  wrapping  is  an  important 
detail  for  maintaining  chee.se  flavor 
and  texture  during  home  storage,  .alu¬ 
minum  foil  and  clear  plastic  film  are 
among  the  most  satisfactory  materials 
for  this  purpose.  PrcK'essed  cheese  can 
l>c‘  stored  in  its  original  scrapper  if  the 
package  is  closc*d  tightly. 

To  prevent  flavor  transfer  between 
highly  flavored  and  mild  cheeses,  wrap 
each  one  separately.  Keep  the  wrapped 
cheese  refrigerated  until  ready  to  use. 
To  get  the  truest  flavor  from  the  cheese, 
remove  it  from  the  refrigerator  at  least 
a  half  hour  before  serving,  and  let  it 
warm  to  room  temperature.  If  there  is 
any  mold  on  the  surface,  just  scrape  it 
off— the  cheese  is  still  safe  to  use.  Re¬ 
wrap  any  remaining  cheese  and  store  in 
the  refrigerator  for  future  use. 


Siiodc 

I Hf  "f INI  t  sot ISH 

DINNERWARE 


The  choice  of  a  lifetime 
dinnerware  pattern  is  an 
important  decision.  Yet  cir¬ 
cumstances  force  this 
problem  on  most  girls  before 
experience  has  ripened  their 
judgment  or  seasoned  their 
taste. 


These  are  some  of  the 

haunting  questions: 

•  China  or  Earthenware? 

•  Modem  or  Traditional? 

•  “Sunday  Set”  for  show 
and  “Just  something 
inexpensive”  for  every 
day  use? 

•  Formal  or  casual? 


Intelligent  answers  can  come 
only  from  a  background  of 
knowledge.  And  to  help  you 
pass  that  knowledge  on  to 
your  classes,  Spode  has  pre¬ 
pared  a  packet  of  printed 
reference  material  for 
teachers. 

Information  about  Color 
and  Black  &  White  movies 
is  included. 

Send  the  coupon  from 
The  Listing  Section. 

Wholesale  Distributors  of  Spode 

Copeland  &  Thompson,  Inc. 

206  Fifth  Avenue 
New  York  10,  New  York 
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POUR  YOURSELF  A  BIG  MEASURE  OF  CLASSROOM 
INTEREST  WITH  THESE  LEARNING  AIDS  FROM  THE 
CLING  PEACH  ADVISORY  BOARD.  4  NEW  TEACHING 
KITS,  EACH  COVERING  ONE  SPECIFIC  USE  FOR 
CLING  PEACHES:  SALADS,  DESSERTS,  MEAT  GAR-^ 

NISHES,  PLUS  A  KIT  COVERING  THE  MANY^ 

USES  FOR  FRUIT  COCKTAIL 
KITS  INCLUDE: 


NEW 

STUDENT 
WORK  SHEETS  ON 
EACH  OF  THE  ABOVE. 
NEW  TEACHER  FACT 
SHEETS.  NEW  WALL 
POSTERS  IN  FULL 
COLOR.  AND  COLOR 
MOVIE  AND  FILM  STRIP, 
SHOWING  HISTORY 


OF  CLING  PEACHES, 
MODERN  GROWING  AND 


CANNING  METHODS  AS 


Cling  Peach  Advisory  Board 
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Answers  to  Food  Quiz 

(Quiz  on  fMige  53) 

1,  True.  World  production  of  jwtatoes 
exceeds  any  other  table  food  plant, 
including  any  cereal. 

2.  True.  A  nectarine  is  actually  a 
fuzzless  peach.  Numerous  docu¬ 
mented  examples  show  that  nec¬ 
tarines  may  grow  from  peach  stones 
and  ix*aches  from  nectarine  stones. 
Trees,  leaves,  and  seeds  are  indis¬ 
tinguishable— a  g(K)d  example  of 
mutation. 


3.  False.  This  pear  was  i)erfected  in 
England  in  1770.  It  came  to  Amer¬ 
ica  in  1798.  Today  it  outranks  all 
other  varieties  in  quantity  of  pro¬ 
duction  and  value.  Known  as  Wi7- 
lianis  or  Williams  Bon  Chretien  in 
other  parts  of  the  world. 

4.  False.  “Native”  berries  from  uncul¬ 
tivated  areas  bring  $7,()0(),(MK)  an¬ 
nually.  Cultivated  varieties  are  gen¬ 
erally  bigger,  growing  as  large  as 
X  inch  in  diameter. 

5.  True,  though  strange. 

6.  True.  Crated  orange  or  lemon  peel 


adds  exciting  flavor  to  many  dishes. 

7.  False.  Japanese  plums  are  red  or 
yellow,  but  never  blue. 

8.  True.  There  are  thousands  of  vari¬ 
eties  of  grapes  growing  in  Europe, 
\\'est  Asia,  the  Near  East,  South 
Africa,  Australia,  Mexico,  South 
.\merica,  and  the  U.S.A. 

9.  False.  They  are  of  different  plant 
families.  The  soft-fle.shed,  orange- 
c-olored  sweet  potato  is  erroneously 
called  “yam”  in  many  parts  of  the 
country;  the  real  yam  is  most  com¬ 
mon  in  tropical  climates  where  it 
largely  replac*es  the  potato  as  a 
staple  food,  although  it  is  coarser 
and  less  palatable. 

10.  False.  The  orange  is  a  very  com¬ 
plex  combination  of  chemicals  and 
at  least  150  different  substances  in 
an  orange  have  been  isolated. 

11.  False.  Mother  Nature  gets  the 
thank-you,  for  the  tangerine  is  a 
member  of  the  ancient  Mandarin 
orange  family,  highly  esteemed  in 
Asia  for  more  than  4,000  years. 

12.  False.  While  they’re  quite  similar, 
l>erries  with  small  seeds  are  blue¬ 
berries;  those  with  ten  rather  large 
seeds  are  huckleberries. 

13.  True.  The  lettuce  crop  has  grown 
to  such  acreage  that  it  is  by  far  the 
biggest  of  all  fresh  vegetables— al¬ 
ways  excepting  the  mighty  potato. 

14.  True.  The  USD.\  d(H*s  point  out 
C'ertain  differences.  Most  rutabagas 
are  yellow-fleshed;  most  turnips, 
white-fleshed.  Rutabaga  flesh  is 
denser  than  turnip  flesh  and 
somewhat  higher  in  total  digestible 
nutrients. 

15.  Trtie.  .\s  each  l>erry  is  inspected,  it 
gets  seven  chances  to  bounce  over 
4-inch  wooden  barriers.  Bouncers 
go  to  market;  others  are  discarded. 

16.  False.  The  bouquet  of  cantaloupe 
is  more  delightful  if  served  only 
moderately  cold.  It  loses  flavor  if 
chilled  too  intensely. 

17.  True.  Citnis  has  the  jicculiarity 
that  it  need  not  be  harvested  when 
ripe,  but  can  be  left  on  the  tree 
sometimes  as  long  as  four  months. 

18.  True.  Size  determines  the  picking 
date  of  a  lemon.  They  are  allowed 
to  timi  yellow  in  air-conditioned 
warehouses. 

19.  False.  V'arieties  having  dark-c-ol- 
ored  flesh  are  always  sweet  and 
non-astringent  and  may  be  eaten 
liefore  they  Ijec'ome  soft.  The  tan¬ 
nin  in  other  varieties  (which  makes 
them  astringent)  disappears  even¬ 
tually. 

20.  True,  in  the  opinion  of  Dr.  V’ictor 
R.  Boswell,  Head,  V’egetable  Crops 
Re.search,  U.S.D.A.  Tomatoes  can 
be  grown  on  most  soils  and  are 
eaten  in  most  of  the  civilized  world. 


^  TIME  TESTED 

I  LIDS 


your  best 
guarantee  of  a 
perfect  seal 


GIFT  FOR 
TEACHERS 
ONLY... 

56-page  Kerr  Canning 
and  Freezing  Book 


Order  now  for  your 
classroom  projects 

V  Illustrated  24-page  8  x  10% 
notebook  size 

V  Modem  methods  of  canning 
and  freezing 

V  Step-by-step  illustrations 

V  Instructions  for  preparing 
vegetables,  fruits,  meats,  jams, 
jellies,  pickles 


To  order:  Use  coupon  on  page  101 
or  write  Kerr  Glass,  Dept.  >28 
Sand  Springs,  Oklahoma. 

It’s  Kerr  for  keeps. 

for  canning  and  freezing 
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TODAY’S  CO-ED  .  .  .  becomes  .  .  .TOMORROW’S  BRIDE 


Help  Her  Make  This  Wonderful  Transition  with  the  Complete  New  Booklet 


"HOW  TO  PLAN  YOUR  ENGAGEMENT  and  WEODING" 


Presenting  in  brief  but  complete  form  the  accepted  customs  and  conventions  pertain¬ 
ing  to:  The  Announcement .  .  .  Parties  and  Showers  . . .  The  Hope  Chest . . .  Invitations 
.  .  .  Expenses  . . .  Gifts  and  Acknowledgements  . . .  Ceremonial  Etiquette  . . .  Bride’s  and 
Attendants’  Costume  . . .  The  Breakfast .  .  .  The  Reception  .  .  .  and  many  other  helpful 
points  of  information.  Your  students  will  find  this  booklet  invaluable. 


geimljine:  reoistered 
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When  the!  ^0^4 
recipe 

calls  for  jy?  ' 


Chocolate  or  Cocoa 
smart  cooks  use 


SET  >OUI?  re€E  COPKSl 


TIiphp  useful,  attrac¬ 
tive  pieces  are  illus¬ 
trated  in  color:  wall 
chart  showing 
chocolate  and  cocoa 
process;  story  of 
chocolate  and  cocoa ; 
recipe  folders.  Mail 
coupon  in  mailing 
section. 


NltSHlY  CNOCOLATI  CORP. 
H«rth«y,  PtnnM. 

''The  Chocolate  Town" 


Money  Management 

(Continued  from  page  56) 

reaching  a  peak  in  his  late  forties  or 
early  fifties.  They  may  need  several 
things  at  the  same  time— clothing,  more 
life  insurance,  a  larger  house.  They  have 
to  decide  what  is  more  important  to 
take  care  of  first. 

The  years  when  children  are  in  school 
present  their  own  prohleins.  Teen-agers 
make  new  demands  on  family  income, 
on  time  c)f  other  family  inemirers,  and 
on  material  possessions— jrarticularly  the 
car  and  hou.se. 

.\s  children  grow  older  and  less  de- 
lH*ndenl  on  them,  parents  face  another 
set  of  decisions.  Should  the  wife  work? 
Should  parents  help  their  children’s 
families?  The  decisions  will  reflect  the 
values  a  family  has  l>eeu  building 
thnmgh  the  years. 

The  Retirement  Stage 

As  children  leave  home,  we  find  a 
two-memlx*r  family  again.  At  this  stage, 
income  tends  to  fall,  and  the  family’s 
need  for  purchasing  goixls  has  decreased 
a  great  deal.  The  amount  of  energy  hus¬ 
band  and  wife  have  and  their  work 
habits  also  have  changed.  Health  ex¬ 
penses  freriuently  increase  sharply. 

Problems  related  to  the  use  of  time 
arise  as  the  husband  retires  from  his 
work,  and  the  wife  finds  that  responsi¬ 
bilities  to  her  chiltlren  no  longer  de¬ 
mand  her  time  and  energy.  The  empti¬ 
ness  and  loneliness  characterized  by 
these  changes  are  hard  to  face  unless 
parents  have  kept  up  interests  outside 
the  family  and  the  husband’s  job  during 
the  parenthcxKl  stage.  This  is  where 
recreation,  hobbies,  and  interest  in  civic- 
affairs  l)ecome  an  important  part  ol  their 
lives. 


Your  Teaching  Approach 

Your  students  will  Ix-tter  uiiderstaiid 
the  family  life  cycle  approach  to  man¬ 
agement,  if  you  can  present  the  infor¬ 
mation  in  a  pictorial  fashion.  One  idea 
is  to  u.se  a  flannclgraph  with  sketches  of 
a  family  in  each  stage  of  the  life  cycle. 
Put  each  one  up  on  the  flannelgraph  as 
you  discuss  it. 

The  problems  common  to  each  stage 
can  be  printed  on  strips,  and  put  on  the 
flannelgraph  as  they  are  di.scussed. 

Once  your  students  have  an  under¬ 
standing  of  this  basic  pattern,  you  need 
to  go  a  step  further  by  helping  them  see 
how  this  is  adapted  to  an  individual 
family.  One  suggestion  for  doing  this 
might  be  to  use  some  guide  questions 
for  class  discussion  on  w’hat  are  some 
of  the  management  problems  that  come 
up  in  each  stage.  Or,  you  might  use  a 
case  history  and  ask  students  to  pick 
out  the  management  problems. 


THANKS  I 

to  all  of  you  teachers  who  I 
told  us  how  much  your 
classes  enjoyed  showings 
of  THE  KITCHEN  KEY- 
BOARD  during  the  1960- 
61  academic  year.  I 

Our  a|>ologies  to  others  of  { 
you  who  were  unable  to  ob¬ 
tain  tbe  film  wben  you  wanted 
it.  The  requests  for  showings 
ran  far  beyond  our  forecasts. 
More  prints  have  been  ob¬ 
tained.  The  film  will  again  be 
available  for  school  showings 
this  year  and  you  can 

sign  up  for  it  NOW 

by  writing  to 

Miss  .Alice  Hutchinson. 

Chief  Home  Economist 
The  R.  T.  FRE!>*(;il  CO. 
Rochester  9,  New  York 

Please  specify  three  alter¬ 
nate  dates. 

For  those  of  you  who  haven’t 
seen  it  yet, 

THE  KITCHEN  KEYBOARD 

is  a  20  minute,  16  mm  sound 
film  in  color  about  spices  and 
herbs.  Tbe  film  covers  a  broad 
range  of  topics,  including  tbe 
history  and  origin  of  spices 
and  their  ability  to  turn 
everyday  dishes  into  dining 
«leligbts. 
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What  an  easy  weay 


to  teach  Gel  Cookery! 


. ..and  remember,  Unflarored  Gelatine  i»  an  ideal  "‘key  ingredi¬ 
ent”  for  ao  many  important  diacuaaion  topics.  New  Knox  On- 
Camera  Recipes  presents  salads,  main  dishes,  desserts — even  can¬ 
ape  and  confections — that  include  fruits,  vegetables,  meats,  fish, 
dairy  products  and  pastries  as  ingredients.  They  can  spark  exciting 
lessons  in  menu  planning,  food  buying  and  handling,  nutrition  and 
health.  And  they  beautifully  illustrate  use  of  natural  food  colors, 
textures  and  flavors  for  extra  appetite  appeal. 


You  know  how  much  more  easily  your  stu¬ 
dents  follow  procedures  when  you  can  show 
them  how— os  you  tell  them. 

New  Knox  On-Camera  Recipes  are  pre¬ 
sented  on  just  that  principle.  Step  by  step, 
with  words  and  over  320  pictures.  So  each 
of  the  32  “On-Camera”  recij)es  is  like  hav¬ 
ing  a  television  demonstration  between  the 
covers  of  a  book— it’s  so  easy  to  follow. 

You  yourself  may  wish  to  demonstrate  the 
Basic  Gelatine  Mixture  that  forms  the  in¬ 
troduction  of  the  52-page  book.  This  simple 
6-step  procedure  really  gives  your  students 
the  key  to  all  Unflavored  Gelatine  cookery. 

Then  you’ll  find  you  can  break  up  your 
class  into  groups,  assigning  each  to  a  recipe 
representing  one  of  the  5  Types  of  gel 
dishes.  And,  with  the  easy-to-follow  “On- 
Camera”  mode  of  presentation,  each  group 
will  readily  grasp  how  simple  variations  on 
the  Basic  Gel  Mixture  result  in  the  most 
glamorous  of  Unflavored  Gelatine  salads, 
main  dishes  or  desserts. 

If  you’ve  not  yet  taught  from  the  new 
Knox  On-Camera  recipe  book,  send  for  it 
today— and  plan  a  project  with  it  soon. 
Your  free  copy  comes  with  a  colorful  35  x  45 
wall  poster  showing  the  Basic  Gel  Mixture 
and  5  Types  of  Gel  Dishes.  There’s  also  one 
copy  of  the  book  for  each  class  member  (up 
to  20) — plus  an  8-page  leaflet.  What  is 
gelatine?,  that  gives  each  student  the  origin, 
history  and  manufacture  of  gelatine  in  de¬ 
lightful  primer  style. 


TODAYI  BE  SURE  TO  ORDER  YOUR  SUPPLY  OF  NEW  “KNOX  ON-CAMERA  RECIPES’* 
AND  TEACHING  AIDS-FROM  THE  COUPON  SECTION  OF  THIS  MAGAZINEI 
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Educational  Dapartmant. 

KNOX  GELATINE,  INC.,  Johnstown,  N.  Y. 
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/  FABRIC  <t  your  finjortipol 
/Swotehoo  for  your  Seloetionl 
/10»  CASH  DISCOUNT! 

DESIGNERS  FABRICS -g^ 

Ghfts  Homt  Economics  Toochors 
and  Students  tho  unique  odvon- 
toge  of  fabric  purchases  from  a 
complete  Fashion-Folio  of  the  new¬ 
est  IMPORTED  and  DOMESTIC  wool¬ 
ens,  cottons,  silks,  rayons  and  all 
synthetics^,  skillfully  presented  by 
your  own  Fabric-Fashion  Director, 
Janet  Gaines. 

Fabrics  of  Distinction/ 

8  mailings  yearly  —  over  100 
generous-sized  swatches  you  can 
actually  feel!  Complete  fabric 
information.  Professional  advice 
on  colors,  styles  and  proper  care 
and  use  of  fabrics.  Also  300  basic 
staple  fabrics  to  select  from  at 
10%  cash  discount! 

Savings/  10%  cash  dis¬ 
count  on  all  fabrics  purchased 
and  .  .  .  WE  Pay  the  Postage! 
Quality  fabrics — sensibly  priced 
— AND  .  .  .  Semi-annual  ware¬ 
house  clearance  sales  .  .  .  True 
values  and  honest  savings!  Time 
payment  plan  easily  arranged! 

Speedy  Service/ Orders  filled 

and  shipped  promptly.  As  service 
extras  ...  all  nationally  adver¬ 
tised  patterns  available.  AND 
.  .  .  covered  belts,  buttons  and 
all  sewing  notions! 

It's  smart  to 
BUY- BY- MAIL 
from^. _ 

DESIGNERS  FABRICS 

623  Davit  Sl.(PH861)  Evontton,  III. 
Join  Today!  Annual  subscription 
is  $3.00  .  .  . 

r~|  $3.N  S«bMfipriM 
F#i  it  MKiwtU. 


CHECK  MONEV  ORDER 


NAME 

ADDRESS 

(please  print) 

CITV 

ZONE  STATE 

1 1  NEWS  OF  Fashions,  j 
I  Textiles,  Grooming  j 


Vogue  Fellowsiiips 

V’ogue  Pattern  Services  announces 
that  two  1961  Fellowships  were 
awarded  to  Carolyn  Kundel  of  the 
University  of  Omaha,  (Nebraska),  and 
to  Mrs.  Beverly  Marchand  Anderson  of 
Rolla  (North  Dakota)  High  School. 
This  is  the  third  year  that  Vogue  Pat- ! 
tern  Fellowships  have  Ireen  awarded  j 
to  two  clothing  teachers,  one  at  college 
level  and  one  at  high  school  level. 

Each  of  the  two  teacher  winners 
worked  as  members  of  the  Educa¬ 
tional  Department  for  four  weeks  dur¬ 
ing  the  summer  of  1961,  to  supplement 
their  academic  achievements  with  busi- ; 
ness  exijerience.  Each  also  received  a  1 
stipend  of  $6(M)  and  have  had  an  op¬ 
portunity  to  visit  all  divisions  of  the 
company  both  in  New  York  and  Green¬ 
wich,  Connecticut.  They  were  given , 
ample  time  for  actual  working  ex-  j 
irerieiK-e  in  areas  of  their  choice,  with 
a  hand-tailored  program  worked  out 
acewding  to  their  interests. 

The  winners  were  judged  by  a  board  ; 
of  e.xeeutives  from  \’ogue  Pattern  Serv- , 
ic-e  in  consultation  with  two  leaders  in 
the  field  of  home  economics:  Dr. 
Floride  Moore,  head.  Department  of 
Home  and  Family  Life,  Teachers  Col- ; 
lege,  Columbia  University,  New  York  i 
City  and  Florence  .M.  Reiff,  chairman. 
Home  Economics  Education,  M'ilming- 
ton  (Delaware)  Public  Schools.  , 

Miss  Kundel  and  .Mrs.  Anderson  were  i 
judged  on  their  present  standing  in  | 
their  profession,  on  their  reasons  for ! 
wanting  the  experience*  the  Fellowships  • 
would  give  them,  and  their  potential 
for  translating  this  business  experienee 
back  into  their  professional  teaching 
lives. 

When  to  Wash  Before  Sewing 

One  extra  step  in  the  process  of  mak¬ 
ing  “heavy  duty”  items— such  as  chil- ' 
dren’s  play  clothes— helps  to  guarantee 
finished  garments  which  fit  as  correctly 
after  repeated  launderings  as  at  the  first 
wearing. 

This  step  entails  putting  the  fabric 
yardage  through  a  complete  wash¬ 
ing-rinsing-drying-ironing  cycle  iH'fore 
spreading  it  out  for  cutting.  Thus,  if 
fabric  is  going  to  shrink— and  even  pre- 
shrnnk  fabric  tends  to  shrink  a  bit, 
es|X‘cially  when  washed  in  hot  water 
and  dried  in  a  dryer— it  will  do  so  Ix*- 
fore  cutting.  The  finished  garment  will 
then  retain  its  original  size  and  shape 
through  countless  washdays. 

(Continued  on  pr/ge  66) 


snap  it!  The  fabric  stays  smooth 
and  wrinkle-free 


wear  it!  In  matching  or  contrasting 
colors . .  .  won’t  loosen  or  fray 


'TDjvM  MdfeiceA/ 
BUTTONS 

An  Exciting  New  Idea 
In  Seif-Cover  Buttons 


What  an  aid  to  teaching!  With 
Dress  Matcher  Buttons  your  students 
are  assured  of  a  pierfect  high-fashion 
job  every  time.  And  they  can  be  sure 
;  fabric  will  not  wrinkle  or  tear  loose. 
Sheer,  normal  or  heavy  fabrics  — 
even  terry  cloth  or  loose-weave 
;  tweeds  —  are  gripped  tight  to  stay. 
Without  any  raveling  or  fraying! 
They’re  washable  and  ironable.  Four 
sizes:  30-36-45-60.  Smooth  pearles- 
:  cent  white  rim. 

,  Special  offer  for  teachers  . . .  buy 
'  one  card  at  your  local  dime,  chain  or 
!  department  store  notions  counter. 

;  Send  us  the  cardboard  backing  and 
we  will  send  you  another  set  absolute¬ 
ly  FREE.  See  Coupon  on  Page  113. 


WASHINGTON  PEARL  BUTTON  CO. 

Box  192,  Wathingfon,  Iowa 
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All-Bias  Pellon  is  the  type  interfacing  so  many  teachers  have 
been  seeking.  It  is  made  specifically  for  subtle  shaping, 
for  gentle  control,  for  easy  handling.  The  secret  is  in  the 
"spring”  and  the  "give.” 


See  for  yourself ....  take  a  piece  of  All-Bias  Pellon _ 

pull  it  across,  lengthwise,  diagonally 
All-Bias  Pellon  "gives”  in  every  direction  for  best  results! 


Specify  All-Bias  Pellon  when  you  wish  to  shape  a  collar,  a 
lapel,  a  soft  flare— in  short,  whenever  "give”  is  desired. 

Just  like  its  companion  interfacing— Regular  Pellon,  which 
is  used  for  more  definite  bouffant  control— gentle  All-Bias 
Pellon  is  delightfully  porous  and  lightweight  . .  ,  For  your 
protection,  every  piece  of  Pellon  you  buy  isedgemarked 
—"Pellon  washable  Pellon  dry  cleanable”— 

A  0uQfunf»t4  S  \ 


Pellon  Corporation,  Empire  State  Bldg.,  N.Y.C.  Atm.  Mellon  co«^./. Mellon 
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\y\jhliMMM 


FOR  TEACHING 

DECORATING 


A  COMPREHENSIVE 
96-PAGE  NEW  MANUAL... 

ideally  organized  for  teaching  and  easy 
reference.  This  big,  colorful,  magazine-type 
guide  includes  step-by-step  instructions  for 
planning,  measuring,  making  and  installing 
beautiful  curtain  and  drapery  effects  of  all 
kinds.  It  covers  style,  fabrics,  color,  cutting, 
sewing,  and  the  selection  of  drapery  hard¬ 
ware — for  all  types  of  windows — every 
room— in  old  or  new  homes  and  apart¬ 
ments  . . .  PLUS  a  4-page  section  on  color. 

Contains  237  room  pictures,  decorating 
ideas,  diagrams,  instructional  suggestions- 
on  lined  and  unlined  draperies,  curtains 
including  latest  cafes  . . .  even  slip-covers. 

Ideal  for  student's  use!  A  clear  presen¬ 
tation  in  simple  language,  with  all  terms 
defined.  Indexed!  Aimed  at  guiding  the 
reader  to  easy  and  economical  realization 
of  fresh,  new  home  beauty.  Acclaimed  as, 
“The  biggest  25c  worth  in  decorating.” 


for  use  in  class  and  at  home 

“Starting  at  the  windows"  is  good  teaching 
as  well  as  good  decorating— and  this  Guide 
makes  it  easy.  Order  now  for  students, 
yourself,  and  your  friends. 

e  Hundreds  of  window  style  pic¬ 
tures,  with  descriptions. 

•  Organized  by  house  types,  win¬ 
dow  types,  kinds  of  rooms. 

•  Color  section  helps  to  teach  har¬ 
monious  combining  of  colors. 

only  25^  per  copy! 

KIRSCH  COMPANY,  2A*  Prospect,  Sturgis,  Mich. 

Gentlemen:  Enclosed  is  _ _  for  _ 

copies  of“Kirsch  Guide  to  Window  Beauty’’®  2Sc. 

Name _ 

Address^ - — _ _ 
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When  pressing  uncut  yardage  after 
pre-washing,  be  careful  not  to  .set  any 
deep  creases  with  the  iron.  If  the  yard¬ 
age  needs  to  lx*  doubled  on  the  ironing 
board,  avoid  pressing  down  hard  on  the 
folded  edge  while  damp. 

If  the  fabric  in  <iucstion  is  either  ■ 
very  bright  or  deep-toned,  pre-washing  j 
is  partienlarly  nec’essary  since  such 
fabrics  tend  to  "bleed”  into  the  wash 
water  during  the  first  laundering.  This 
means  that  it  cannot  be  washed  even 
with  other  colored  items  until  the  ex¬ 
cess  dye  which  clings  to  the  surface  has 
Ix'en  HusIukI  away  by  a  series  of  suds¬ 
ings  and  rinsings.  .\ecompli.shing  tliis 
before  cutting  dix’S  away  with  the  need 
for  six*c‘ial  handling  later,  assuring  that 
the  finished  garment  can  lx*  safely  laun¬ 
dered  w’ith  other  cxiloretl  washahles 
right  from  the  start. 

Cotton  Still  the  Favorite 

.\lthough  a  multitude  of  manmade 
fibers  have  been  introduced  in  recent 
years,  cotton  still  ranks  (with  nylon) 
as  the  best  known  and  as  the  most 
popular  fiber.  This  is  how  2,310  aver¬ 
age  American  women  viewed  cotton  in 
a  recent  survey.  In  an  over-all  compari¬ 
son,  made  by  the  U.  S.  Department 
of  Agriculture,  cotton  received  higher 
praise  than  four  other  fabrics  lx*cau.se 
ol  apix’arauce,  comfort,  durability,  in- 
expensiveuess.  ea.se  of  sewing  and 
mending,  adaptability. 

The  c’omment  most  frecpiently  made 
by  the  homemakers  showed  that  one 
of  the  most  imixirtant  rea.sons  c-otton 
rates  so  highly  is  because  it’s  so  easy 
to  launder  and  easv  to  iron. 

For  Hard-to-Wave  Hair 

Tonette  home  permanent  wave  for 
children  is  formulated  for  limp,  hard- 
to-wave  hair.  Baby-fine  hair  usually  re¬ 
sists  curling  and  needs  a  special  waving 
lotion  to  make  soft,  natural  looking  curls. 

According  to  the  Toni  Company, 
Tonette  may  be  used  on  children’s  hair 
w  ith  complete  confidence. 

Pins  for  Heavy  Fabrics 

Home  sewers  working  with  heavy 
fabrics  will  welcome  Prims  line  of  plated 
steel  T-Pins.  They  provide  a  solid  grip 
in  pinning  heavy  fabrics  as  well  as 
easier  entry  and  removal. 

T-Pins  are  also  helpful  in  applying 
fabric  to  buckles  and  in  prying  the 
backplate  from  the  shell  when  re-using 
cover-your-own-huttons.  The  pins  are 
sold  in  a  plastic  case  containing  70  pins, 
IS  inches  long. 


the  patented  panty 
with  built-in  sanitary  belt, 
no  extra  belt  needed ! 

•  odorless,  stainproof  crotch  shield 

•  stainless,  slip-proof  Beltx  napkin 
clasps 

•  and  unconditionally  guaranteed! 

in  Acetate  or  Nylon,  $1.00 
With  Ventilated  Crotch 
in  Nylon,  $1.29  and  $1.59 

at  variety,  drug  and  department  stores 
. . .  wherever  sanitary  products  are  sold 


USE  COUPON  IN  COUPON  SECTION 


...  to  send  for  newest  edition 
of  Beltx  illustrated  booklet 
“JUST  SnWIlN  US" 
clearly  explaining  menstrual 
cycle . . .  plus  timely  tips  on 
activities,  health,  personal 
daintiness,  grooming;  and... 


including  tho  exclusive 

•ELTX  DIAL  CALENDAR 

to  help  keep  trKk  of  periods. 

BELTX  CORPORATION,  DEPT.  PHE91 
1000  WASHINGTON,  ST.  LOUIS  1 ,  MO. 


city. 
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HOW  TO  CHOOSE  IT 


FILMSTRIP  AND  MANUAI _ The  fascinating  story  of  sterling  silver  flatware.  Home 

decoration  and  good  design  for  today’s  living. 

YOUNG  HOMEMAKER’S  GUIDE ..  .‘‘Sterling  for  Young  Moderns”— a  handbook  for 
college-level  students.  Covers  buying,  use  and  care  of  sterling  silver,  modern  table- 
ST setting  etiquette,  ideas  on  gift-giving,  etc. 

STUDENT  PLAN  BOOK  ..  .‘‘Starting  with  Sterling”  — Stimulating  projects  in  home- 
making  and  consumer  education  for  high  school  girls. 

TEACHER’S  REFERENCE  BOOKLET. .  .‘‘New  Teaching  Ideas”— a  manual  of  basic  in¬ 
formation  on  sterling  flatware,  plus  ideas  for  bulletin  boards,  classroom  projects,  etc. 


ORDER  NOW 

FOR  YOUR  CLASSES  IN 

•  HOMEMAKING  •  CONSUMER  EDUCATION  •  FOOD  AND  NUTRITION  •  HOME  FURNISHINGS  •  HOME  MANAGEMENT 

STERLING  SILVERSMITHS  OF  AMERICA,  551  Fifth  Avenue.  New  York  17,  N.Y. 
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REMEMBER 

the  old  washer? 


Grandma  ne\ei  knew  (be  c<mveiiieiK-e 
of  our  auloiiialii  washers.  Bui  she  al¬ 
ways  had  spankiiiii  while  clothes!  Grand¬ 
ma  did  have  the  eonvenieiice  of  Mrs. 
Stewart’s  Bluing.  The  easiest  part  of 
her  whole  washday  routine  was  liluintt 
her  clothes  to  a  white  while. 

01  course,  washing  clothes  in  Grandma's 
day  was  mainly  hard  manual  labor.  She 
didn't  have  the  "convenience”  products 
that  lighten  our  work.  She  didn’t  have 
the  confusion  either.  That’s  why  the 

Home  Washing  Guide 

is  such  a  valuable  iMHrklet  fur  the  hume 
as  well  as  a  clas-itMtm  teaching  aid.  The 
Home  Washing  Guide  contains  detailed 
information  on  the  complete  washing 
process.  It  includes  tips  on  soups  and 
detergents,  bleacher  drying  and  iron¬ 
ing.  It  discusses  care  of  special  items 
such  as  blankets  and  sweaters,  care  of 
fabrics  of  all  kinds,  stain  removal  and 
much  more — all  that  you  need  to  cover 
the  sidrject  of  home  laundry  with  your 
girls. 

All  About  Bluing 

The  washing  process  removes  .•oil  and 
grime  from  clothes,  but  it  does  not 
necessarily  follow  that  this  alone  will 
give  crisp,  sparkling  whiteness  to  white 
clothes.  To  add  this  desired  whiteness, 
some  form  of  bluing  is  needed. 

Our  teacher’s  folder  “All  About  Bluing” 
covers  the  bluing  problem  thoroughly. 
It  explains  what  bluing  is  and  its  vari¬ 
ous  forms — liouid.  flake,  bead,  “blue” 
detergents  ami  the  fluorescent  dyes.  It 
tells  the  purpose  of  bluing  and  how  to 
use  it  to  best  advantage. 


BOTH  “ALL  ABOUT  BLUING"  AND  THE 
HOME  WASHING  GUIDE  ARE  FREE.  SEND 
FOR  YOUR  COPIES  TODAY. 

Us*  Coupon  on  Pope  97 

a  ...  alto  nmambar 

Airs.  SFowort’s  Bfuing 
The  old  yet  ever  new  and 
effective  method  for  keeping 
''tM'  oil  while  clothes  white. 

MRS.  STEWART’S  SLUING 

Minneapolis  3,  Minnesota 


For  the  Home 


Laundry  Care  Symbols 

A  pro^ratn  of  staiidarclized  laitttder- 
itifT  symlxtls  lia.s  Ihhmi  developed  by  the 
National  Retail  Mereliaiits  .\s.s<K-iatioii 
to  help  the  hometnaker  ctire  lor  gar¬ 
ments  .sticeessfiilly.  The  .syinlMtls  are 
designed  t(»  Im>  |M*rinan(‘ntly  imprinted 
on  the  selvage  of  the  fabric  or  garment. 
They  will  fell  exaetlv  how  the  garment 
should  Ik*  treafetl— dry  elt*aned;  laun¬ 
dered  by  hand  or  maehine;  line  dried, 
drip  dried,  or  tnml>l(*r  dried;  ironed 
with  hot  or  c(M)I  iron. 

The  symbols  inehide  a  sketch  of  a 
washer,  a  drv  cleaning  vat,  hand  iron, 
and  hand  combined  with  nnmerals  for 
wash  and  ironing  temi)eratnres.  Letters 
are  also  used:  B  for  bleach;  CW  for 
cold  water;  LD  for  line  drying,  etc. 

Handsome  Oven 

L;itest  idea  in  built-ins  is  a  wall  oven 
with  a  uni(|ue,  counter-halanced  door 
that  glides  np  and  out  of  the  way  in¬ 
stead  of  swinging  down  in  the  usual 


I 

New  wall  oven  by  Frigidaire  has  unique 
door  which  glides  up  and  out  of  the  way. 

manner.  The  large  capacity  oven,  de¬ 
signed  by  Frigidaire,  will  fit  into  any 
standard  cabinet.  Because  the*  oven  oc¬ 
cupies  a  s|)ace  onlv  IH'^  inches  deep, 
it  can  1h*  installed  in  a  recessed  wall 
cabinet  with  the  countertop  forming 
a  c'onvenient  work  shelf  in  front.  The 
automatic  controls  are  mounted  across 
the  top  of  the  oveti. 

How  to  Replace  Fuses 

The  lose  is  the  safety  valve  in  the 
electric;il  wiring  system.  It  is  easily  and 
quickly  replaced,  if  you  know  how. 
Illinois  E.xtension  siiecialist,  O,  L.  Hog- 
sett  gives  these  directions: 

1.  Disconiu'ct  the  lamp  or  appliance 


No  More 


PEDICULOSIS 

PROBLEMS 


If  You  Use 


DERBAC 


Only  quick,  safe 
way  to  clear  up 
heads  infected 
with  lice  and  nits 
in  one  easy 
treatment. 


See  coupon  section 
for  full  information 
and  free  circular 
material. 


Cereal  Soaps 
Company,  Inc. 

Box  111 
East  Northport 
Long  Island, 

New  York 
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that  caused  the  trouble.  To  determine 
which  fuse  has  opened  look  through 
the  transparent  windows  of  the  fuses 
in  the  box.  The  fuse  with  a  gap  in 
the  link  or  a  smudge  on  the  window 
is  the  one  that  needs  to  be  replaced. 

2.  Open  the  main  .service  switch  so 
that  it  will  cut  all  circuits.  For  safety’s 
sake,  open  this  switch  before  replacing 
any  fuse. 

3.  Finally,  touching  only  the  fuse, 
grasp  it  firmly  by  the  rim  and  unscrew 
it.  Then  screw  in  a  new  fuse  of  the 
proper  size  and  close  the  main  switch. 
Never  stand  on  a  damp  floor  when 
handling  any  electrical  device. 

Heat-proof  Mats 

New  aluminum-topped  stove  and 
counter-top  mats  are  as  handsome  as 
they  are  protective.  The  rubber  bottom 
of  the  mat  withstands  oven  and  broiler 


Improved  stove  and  counter  top  mots  ore 
mode  of  rubber  bonded  with  aluminum. 

heat  from  beneath,  clings  to  enamel, 
wood,  or  composition  surfaces  and  cush¬ 
ions  the  finish  against  scratches.  The 
top,  of  heavy  textured  aluminum  foil, 
is  coated  with  an  acrylic  film.  Mats,  by 
Rubbermaid,  are  in  three  sizes  and  are 
available  in  five  colors. 

Travel  Iron 

A  small  steam  iron,  weighing  1% 
pounds,  operates  on  1 10-  or  220-\  olt  AC 
or  DC  current.  Its  handle  folds  flat  for 
storage  and  the  transparent  bulb  which 
holds  enough  water  for  17  minutes  of 
steam  ironing,  can  be  removed.  This 
General  Electric  iron  has  a  19-inch 
aluminum  soleplate,  heat  resistant 
guard,  and  adjustable  heat  control. 

Included  with  the  iron  are  adapter 
plugs  for  most  of  the  types  of  outlets 
found  overseas.  The  use-and-care  book¬ 
let  carries  a  list  of  the  power  supply 
available  in  26  foreign  countries. 

New  Model 

A  new  model  of  Bissell’s  shampcx) 
master  for  rug  cleaning  is  manufactured 
to  retail  for  $3.99.  Called  the  1(K)  Auto¬ 
matic,  it  has  a  l(K)-ounce  capacity  and 
is  equipped  with  a  sponge  roller  and 
brush  assembly  for  appying  the  clean¬ 
er.  It  has  a  two-piec“e  steel  handle. 


Teach  your  students 

HOOVER. 
CARE 

. . .  the  cleanest  care 
for  carpeting,  floors, 
and  furnishings 

NEW  HOOVER  CONVERTIBLE 


Only  the  Hoover  Convertible  does  such  a 
thorough  rug-cleaning  job.  It  uses  all  three 
cleaning  principles:  not  only  suction  and 
sweeping,  but  Hoover’s  exclusive  agitator 
bars  get  out  deep -down  grit  other  cleaners 
miss.  And,  the  Convertible’s  2-speed  motor 
provides  50%  more  power  for  attachments, 
for  more  efficient  above-floor  cleaning !  That’s 
why  Hoover  is  the  best- known,  best-liked 
cleaner— and  the  best  way  to  teach 
modern,  thorough  cleaning! 

The  Hoover  Company, 

North  Canton,  Ohio 


NEW  HOOVER  SHAMPOO-POLISHER 

The  appliance  that  brings  power  rug  shampooing  to  the  home 


Ideal  for  teaching  home  rug  shampooing.  The 
Hoover  Shampoo-Polisher,  designed  especially  for 
thorough  rug  cleaning,  automatically  adjusts  to  any 
carpet.  Special  brushes  massage  fiber,  free  deep- 
down  dirt  without  injuring  pile.  Simple  change  of 
brushes  lets  students  scrub,  wax,  and  polish  even 
the  most  difficult  bare  floors. 


for  information  on  Hoover’s  School  Purchase  Plan,  and  for 
free  Educational  Material,  send  in  the  coupon  on  Page  99 
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1 


Fr««  Hm  Mktrs  •!  "CreoM  of  Wboot” 

FREE!  VITAMIN 
FOOD  CHART 


Here’s  the  eighth  edition  of  the 
“Cream  of  Wheat”  Vitamin  Food 
Chart!  It  lists  food  sources  of  Vita* 
mins  A,  Bi,  B2,  C  and  D— as  well 
as  Niacin,  Folic  Acid,  B*6,  E  and  K. 

Students  find  this  chart  a  handy 
study  and  reference  aid.  That’s  one 
reason  it’s  already  punched  to  slip 
into  any  SH  x  1 1  ring  binder. 

You'll  find  this  chart  a  handy  teach¬ 
ing  aid— just  as  you  find  vitamin* 
and-mineral  Enrich-  ,  - 
ed  Quick  “Cream 
of  Wheat”  one  of 
the  most  enjoyable 
foods  you  ever 
worked  with.  Mail 
coupon  on  page  95 
for  your  copy. 


Bulletin  Board  Ideas 

(Continued  from  page  55) 

carefully  designed  and  planned  to 
achieve  certain  effects.  A  study  of  ads 
from  a  layout  point  of  view  will  help 
you  in  planning  your  bulletin  boards. 
Try  planning  on  paper  first,  using  a 
small  sheet  of  paper  in  proportion  to 
the  size  of  your  bulletin  board. 

•  In  general,  a  gcxxl  layout  should  be 
attractive  and  appealing  in  design, 
and  everything  about  the  layout 
should  be  planned  to  lead  the  view¬ 
ers’  eye  quickly,  to  the  center  of 
interest— the  main  point. 

•  When  you  don’t  have  an  artistic  flair, 
s\  mrnetry  and  orderliness  usually 
pay  off,  provided  you  have  one  out¬ 
standing  item  as  your  c-enter  of  in¬ 
terest. 

•  Don’t  try  to  say  or  tell  too  much- 
use  one  main  idea— keep  it  simple. 

•  .\llow  plenty  of  space  around  each 
item— avoid  a  crowded  effect. 

•  Make  use  of  interesting  shapes— a 
nice  balance  of  curves  and  straight 
lines. 

•  Make  use  of  devices  to  draw  the  eye 
to  the  center  of  interest— lines,  steps, 
repetition  of  the  same  item  in  dif¬ 
ferent  sizes,  etc. 


Background,  Textured  Materials 

1.  Wallpaiier 

2.  Christmas  and  giftwrap  paper 

3.  Colored  cellophane 

4.  Constaiction  paper 

5.  Netting 

6.  Wire  screen 

7.  Corrugated  cardlroard 

8.  Cheese  cloth 

9.  Burlap 

10.  Heavy  nap  materials 

11.  .Metallic  papers 

12.  .\luminum  foil 

13.  Newspapers 

14.  Paix^r  relating  to  subject- 
accounting  pajier,  steno  paper 

15.  Cotton 

16.  Brick  or  \vo<Kl-printed  paper. 

Lettering  Methods 

1.  Si^eedball  i>en 

2.  Felt-tip  pen 

3.  Cut-out  cardboard  letters 

4.  Gummed  letters 

5.  Brush  and  ink 

6.  Stencil 

7.  Yarn,  string,  rope 

8.  Colored  tape 

9.  Wire,  cable 

10.  Colored  chalk 

1 1 .  Cra\  on 

12.  Colored  raffia  cord 

13.  Pipe  cleaners 


Here’s  a  cla.ssroom  teaching  aid  that’s 
tailor-made  for  beginning  sewers.  F'eatur- 
ing  the  latest  McCall’s  patterns,  this  12* 
page  illustrated  booklet  is  jam-packed  with 
clever  ideas  for  .sewing  with  colorful  cotton 
bags.  Also  included  are  tips  on  preparing 
bags  for  sewing,  a  chart  on  fabric  yardage 
of  bags,  and  suggestions  for  matching  bags 
to  pattern  requirements. 

Available  free  in  quantities  of  25  per  class. 
Use  the  coupon  in  the  Service  Section  or 
write  direct  to: 

NATIONAL  COTTON  COUNCIL 
P.  O.  Box  9906 
Memphis  1  2,  Tennessee 


FREE 


idea  book 
for 

cotton  bag 
sewing 
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Planning  a  Meeting 

(Continued  from  page  35) 

743  North  Wabash  Avenue,  Chicago 
11,  Illinois.  This  is  Number  6  in  their 
series  of  pamphlets  on  leadership,  and 
is  available  for  60  cents  a  copy. 

“A  major  advantage  of  role  playing,” 
say  the  authors,  “is  that  it  can  bring 
«)ut  data  about  human  behavior  and 
human  relations  which  are  not  made 
available  by  more  traditional  methods. 

.  .  .  Role  playing,  so  to  speak,  caters  to 
the  whole  jx^rson  of  the  learner.  He  not 
only  hears  about  a  problem  or  tells 
about  it,  he  lives  through  it  by  acting 
it  out— he  exixriences  it  emotionally 
and  then  uses  this  experience  to  pro¬ 
cure  and  test  insights  into  the  problem 
and  generalizations  aliout  ways  of  deal¬ 
ing  with  it.” 

The  role-playing  prtxess  is  descrilx'd 
in  this  b<H)klet,  and  examples  are  given. 
Other  tools  for  learning  and  suggested 
techni(jues  for  groups  and  meetings  are 
includerl. 

Most  ex|xrieneed  planners  of  meet¬ 
ings  are  agreed  on  several  basic  points 
which  help  meetings  run  sm(X)thly. 
First,  it  is  advisable  to  let  memlx*rs 
kno\s  the  program  plans  so  that  they 
will  lx  able  to  talk  and  participate 
more  intelligently.  The  speaker,  if  there 
is  to  be  one,  should  be  given  a  chance 
to  prepare,  perhaps  by  learning  some¬ 
thing  about  the  jxople  who  will  attend 
—their  backgrounds  and  general  in¬ 
terests. 

If  there  are  to  lx  supplementary 
materials,  ti\  to  get  them  well  ahead 
of  time  so  that  there  will  be  time  to 
preview  them.  This  is  especially  im- 
ix)rtant  when  using  films.  .\nd  when 
a  film  is  .shown  it  is  important  to  have 
an  experienced  operator.  .\n  inexpt*ri- 
enced  operator  can  not  only  spoil  the 
film,  he  can  ruin  the  meeting! 

In  addition  to  the  spoken  word  there 
are  the  many  written  c^rm  in  unicat  ions 
asscxiated  with  meetings— the  announce¬ 
ment,  the  news  release,  the  program, 
pamphlets  or  leaflets,  the  report.  Clarity’ 
and  readability’  are  certainly  desirable, 
but  not  easily  achieved.  There  are  a 
numlx’r  of  g(X)d  materials  designetl  to 
help  improve  written  communications. 

The  National  Publicity'  Council  at 
257  Fourth  .Avenue,  New  York  10, 
N.  Y.,  puts  out  several  excellent  book¬ 
lets  and  manuals,  such  as  Pamphlets— 
How  to  Write  and  Print  Them,  by  Alex¬ 
ander  L.  Crosby.  It  is  available  for 
$1.25  a  copy,  and  offers  valuable  point¬ 
ers  on  all  phases  of  pamphleteering. 
Many  of  the  suggestions  given  can  be 
applied  to  any  numlx'r  of  written  com¬ 
munications.  .\nother  Ixxiklet  also  avail¬ 
able  from  the  Council  for  $1.00  a  copy. 
Annual  Reports,  tells  how  to  organize 


facts,  choose  a  theme,  use  statistics,  and 
plan  a  format. 

Related  Readings 

How  to  Talk  with  People.  Irving  J. 
Lee,  Harper  and  Brothers,  New  Y’ork, 
19.52. 

Retter  Board  .Meetings  ($1.00),  and 
Y’our  Annual  Meeting  ($2.00).  Na¬ 
tional  Publicity  Council,  257  Fourth 
.Yvenue,  New’  York  10,  New  York. 
Sew  Hope  for  Audiences  (40  c’ents). 
National  Parents  and  Teachers,  700 


Rush  Street,  Chxago  11,  Illinois,  1954. 
Parliamentary  Law  for  the  Layman. 
Joseph  F.  O’Brien,  Harper  and  Broth¬ 
ers,  New  York,  1953. 

Power  of  Words.  Stuart  Chase,  Har- 
cxjurt  Brac-e,  New  York,  1954. 

Role  Playing  in  Leadership  Training 
and  Group  Problem  Solving.  A.  F. 
Klein,  Association  Press,  New  York, 
1956. 

Htnv  to  Lead  Discussions  (Pamphlet 
Number  1,  60  cents);  How  to  Use  Role 
(Continued  on  page  72) 


9  CUP  COFFEE  POT  •  I  CUP  TEA  POT  •  COVERED  SUGAR  lOWl  •  COLO-LINED  CREAM  PITCHER  •  24  INCH  TRAY 


Imagine  —  having  this  exquisite  5-piece  Silver 
Service  for  your  Home  Economics  Department. 
Its  sparkling  beauty  will  thrill  students  learn¬ 
ing  to  use  and  care  for  lovely  silver . . .  every 
party  and  entertainment  will  take  on  an  atmos¬ 
phere  of  excitement. 

Designed  and  fully  guaranteed  by  the  famous 
International  Silver  Company,  this  heavily 
plated  "Victorian  Rose”  Silver  Service  is  a  true 
example  of  fine  craftsmanship. 

Your  school,  class  or  club  can  earn  this  beau¬ 
tiful  service  quickly  and  easily  by  selling  only 
120  boxes  of  the  nation’s  leading  Christmas 
Cards.  Mail  the  coupon  below  to  receive  Samples 
on  Approval. 


No  Risk  — The  cards  are  sent  to  you  on 
credit  so  you  take  no  risk.  As  soon  as  you 
sell  the  cards  and  send  in  the  money  you 
receive  from  the  sale,  the  Silver  Service  is 
sent  to  you  at  no  cost —  just  for  doing  the 
selling.  We  pay  all  shipping  charges.  There 
are  no  hidden  expenses ...  you  never  have  to 
take  a  penny  from  your  treasury. 

Guarantee  —  Holiday  Cards  and  the  Silver 
Service  are  guaranteed  to  be  of  finest  quality. 
If  not  completely  satisfied,  return  within  10 
days  and  have  no  further  obligation. 

Offer  good  only  in  Continental  United  States. 


or  u$t  coupon  on  pact  99  tympany 

OepL  1-501,  n.Hf.rH  Vn 


We  want  to  see  samples  of  your 
Best  Seller  Deluxe  Christmas 
Cards  to  select  the  assortments  we 
wish  to  sell.  We  understand  we  can 
earn  the  Silver  Service  by  selling 
only  120  boxes  for  $1.25  a  box. 
Please  send  at  once  5  boxes  on 
approval. 


Bedford,  Va. 


Name 


Address 


City 


State 


OrcanUatlon 


Sifnature  ef  Teacher 


PHE  TEACHER  EDITION  OF  CO  ED  •  SEPTEMBER,  1961 


71 


Planning  a  Meeting 

(Continued  from  pa^e  71) 

Playing  and  other  Tools  for  Learning 
(Pamphlet  Numl)er  6,  60  cents);  Plan- 
ning  Better  Programs  (Pamphlet  Num¬ 
ber  2,  60  cents);  Understanding  How 
Groups  Work  (Pamphlet  Number  4,  60 
cents).  Adult  Education  Association  of 
the  U.  S.  A.,  743  North  Wabash  Ave¬ 
nue,  Chicago  11,  111. 

Creative  Ij’adership.  Roger  Bellows, 
Prentice-Hall,  Englewood.  N.  J.,  1959. 
Dynamics  of  Groups  at  Work.  Herbert 


A.  Thelen,  University  of  Chicago  Press, 
Chicago,  19.54. 

Discussion,  Conference  and  Group 
Process.  Halbert  E.  Gulley,  Henry  Holt, 
New  York,  1960. 

Handbook  for  Discussion  Leaders.  J.  J. 
Auer  and  H.  L.  Ewbank,  Harper  and 
Brothers,  New  York,  1954. 

How  to  Be  a  Better  Speaker.  Bess  Son- 
del,  Science  Research  AsstK-iates,  Chi¬ 
cago,  19.50. 

How  to  Organize  and  Run  a  Club  (50 
c-ents).  .\rthur  Liebers,  Oceana  Pub¬ 
lications,  New  York,  1953. 


Audio-Visual  Aids 

(Continued  from  page  39) 

designers  using  these  new  oriental-de¬ 
sign  fabrics.  Delightful  to  watch,  this 
film  will  plea.se  all  girls  and  particularly 
those  interested  in  fabric  design. 

Design  X-1099  (  27  mins.,  color; 
sponsored  by  Avondale  Mills;  free  loan 
from  Modem)  opens  with  dance-rou¬ 
tine  examples  of  modem  play  and  work 
clothes  in  use.  \  dress.  Design  X-1099, 
is  introduced  and  followed  through  the 
many  processes  from  the  raw  cotton  to 
the  completed  fabric.  The  work  of  style 
and  design  departments  and  the  role  of 
the  pilot  test  plant  are  particularly  well 
presented.  Naturally,  the  narrator  em¬ 
phasizes  qualities  of  the  fabrics  and  the 
constant  testing  and  inspection.  End 
sequences  discuss  briefly  how  fabrics 
are  sold  to  garment  manufacturers,  the 
making  of  garments,  showing  new  styles 
to  buyers,  and  finally  the  dress  as  pur^ 
chased  in  a  shop.  Dance-routines  are 
also  used  here.  The  film  is  a  pleasant 
blend  of  semi-fantasy  at  beginning 
and  end  with  realistic  details  of  fabric- 
manufacture. 

Foods  and  Cooking 

.\11  eight  of  these  new  titles  have 
go(xl  ideas  for  your  clas.ses— subjec-ts 
range  from  herbs  to  health,  from  po¬ 
tatoes  to  pots. 

The  Kitchen  Keyboard  (20  mins., 
color;  sponsored  by  The  R.  T.  French 
Co.;  free  loan  from  Modem)  presents 
your  .spic-e  cabinet  as  a  “keyboard”  on 
which  you,  the  cook,  compose  new  har¬ 
monies  in  food  flavor.  The  film  will  in¬ 
troduce  your  students  to  many  different 
.seasonings  with  ideas  and  hints  about 
their  qualities  and  varied  uses. 

Three  different  types  of  cooks  dem¬ 
onstrate  their  use  of  sea.sonings  as  they 
experiment  with  creating  different  flavor 
blends.  Seasoning  is  pre.sented  as  a  per¬ 
sonal  art,  the  cook  being  acK  ised  to  use 
spices  daringly  but  sparingly,  with  her 
own  taste  as  a  measure.  The  film  is 
highly  informative,  from  its  brief  open¬ 
ing  history  of  spices  to  its  final  secjuence 
on  spice  secrets.  Its  major  contribution 
is  its  emphasis  on  the  fun,  excitement, 
and  adventure  of  imaginative  cookery. 
It  contains  guides  to  many  uses  of 
seasonings,  but  states  that  while  these 
are  guides  there  are  no  hard  and  fast 
mles.  Thus,  herbs  and  spices  become  a 
basis  for  experimentation  and  original¬ 
ity.  A  detailed  teacher’s  guide  is  pro¬ 
vided. 

The  French  Company  also  offers  The 
Wonderful  World  of  Seasonings— an  at¬ 
tractive  wall  chart  of  herbs,  spices,  and 
blends  (free  on  request)— and  Your 
Kitchen  Keyboard  of  Spices— a  guide¬ 
book  with  facts  about  more  than  fifty 


MEMO  FROM:  Parker  Herbex  Corp.,  Stamford.  Conn. - 

Leaders  in  Hair  Hygiene  since  1880 

TO:  HOME  ECONOMICS  TEACHERS 

SUBJECT:  HAIR  HYGIENE 


Mismanaged,  abused  and  neglected  hair  is  probably  the  most  im¬ 
portant  problem  today. 

As  you  know,  dental  hygiene  arrived  only  some  fifty  years  ago  and 
today  every  American  child  and  adult  is  conscious  of  the  importance 
of  caring  for  his  teeth.  By  the  same  token,  hair  care  which  is  psycho¬ 
logically  and  vitally  important  to  the  morale  and  well-being  of  chil¬ 
dren  and  adults  will  eventually  require  proper  knowledge  of  correct 
Hair  Hygiene. 

Remind  your  students  that  the  hair  can  be  washed  with  any  good 
soap  as  often  as  one  bathes  —  especially  after  violent  exercise.  The 
secret  is  to  rinse  well  and  avoid  dressing  the  hair  with  substances 
that  may  clog  the  pores  of  the  scalp  and  hair  shaft. 

Tell  them  to  use  anything  that  is  water  soluble,  such  as  HERBEX 
NO.  3,  a  chemically  pure  Glycerine  product  —  successfully  used  by 
hairdressers  for  over  fifty  years  —  excellent  as  a  harmless  grooming 
agent.  But  in  any  event,  give  the  natural  oils  on  the  hair  shaft  an 
opportunity  to  function  after  a  wash.  Don't  interfere  with  nature's 
operation  of  keeping  the  hair  normal  and  healthy.  If  the  scalp  itches 
and  dandruff  is  present,  suggest  HERBEX  PINK  OINTMENT  —  a 
truly  medicated,  pleasant-to-use,  effective  remedy  that  even  helps 
to  groom  dry  hard-to-manage  hair. 

If  you  will  fill  out  and  mail  the  PARKER  HERBEX  Coupon  in  this 
issue  we  will  send  you  a  generous  supply  of  comprehensive  leaflets 
for  your  students,  containing  2000  words  on  HAIR  HYGIENE  for 
the  entire  family  —  developed  over  a  period  of  50  years  experience 
on  live  heads,  and  recommending  preparations  containing  active 
ingredients  any  doctor  would  agree  are  conducive  to  healthy  hair. 
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seasonings  with  suggestions  for  their 
use  (15<‘  per  copy).  These  two  mate¬ 
rials  may  be  requested  from  the  Home 
Economics  Department,  The  R.  T. 
French  Co.,  1  Mustard  St.,  Rochester 
9,  N.  Y. 

This  Is  Coffee!  (13)*  mins.,  color; 
sponsored  by  Coffee  Brewing  Institute; 
free  loan  from  Vision  Associates)  won 
the  Blue  Ribbon  .Award  in  the  home 
economics  section  of  the  .American  Film 
Festival.  Simply,  clearly,  and  factually 
the  film  explains  and  demonstrates  the 
basic  steps  in  brewing  good  coffee  in 
diflFerent  tv'pes  of  coffee  makers.  Open¬ 
ing  sequences  give  a  brief  summary  of 
coffee  from  l>ean  to  cup  and  a  few  ex¬ 
amples  of  coffee  in  various  cwintries 
from  the  cafe  au  lait  of  France  to  Turk¬ 
ish  coffee. 

If  your  students  follow  the  few  sim¬ 
ple  rules  set  forth  in  the  film,  they  will 
always  brew  good  coffee— not  the 
muddy  brew’  shown  so  graphically  in 
the  amusing  sequence  which  precedes 
the  opening  title  of  this  pleasant,  useful 
film. 

The  'Cose  of  the  Bewildered  Bride 
(20  mins.,  color;  spon.sored  by  Carna¬ 
tion  Co.;  free  loan  from  Sterling  T\") 
presents  data  on  food  planning,  mar¬ 
keting,  and  cooking  ideas  of  various 
kinds,  through  the  story  of  a  newlywed. 
Her  husband  invites,  without  asking 
her,  both  her  and  his  parents  for  din¬ 
ner.  She  l)egins  marketing  but  Ijecomes 
completely  bewildered  and  telephones 
her  sister,  a  home  economics  teacher, 
for  help.  Sister  provides  the  menu  for  a 
simple,  nutritious,  easy-to-cook  dinner. 
She  manages  also  to  impart  information 
on  buying  and  planning,  the  importance 
of  proper  nutrition,  and  various  other 
c<M)king  hints. 

Naturally  the  dinner  is  a  huge  suc¬ 
cess  and  all  four  parents  are  pleasantly- 
surprised.  Perhaps  too  much  time  is 
devotetl  to  the  story  line,  and  it  is  a 
coincidence  that  big  sister  hapi^ens  to 
l)e  a  home  economist.  But  the  film  is 
fun  and  does  contain  much  gornl  mate¬ 
rial. 

Dione  Lucas  (29  mins.,  color;  siion- 
sored  by  Caloric  Stove  Co.;  free  loan 
from  .American  Gas  Association)  is  on 
omelet  making,  demonstrated  and  ex¬ 
plained  by  Dione  Lucas,  cooking  ex- 
l>ert  known  for  her  Cordon  Bleu  cook¬ 
ing  school.  Miss  Lucas  first  presents  the 
basic  omelet  and  then  shows  how-  to 
create  variations— au  fines  herbes,  mush¬ 
room,  shrimp,  cheese,  and  a  sweet  one 
with  strawberries.  Preparation  of  each 
is  shown  from  Ijeginning  to  final  gar¬ 
nishing  with  unusual  clarity. 

Miss  Lucas  herself  is  such  a  vivid 
personality  that  she,  the  film,  and  ome¬ 
let  making  become  fascinating.  Anyone 
who  really  watches  her  will  know  how 


and  its  production  from  field  to  bag¬ 
ging.  The  rest  of  the  screen  time  is  de¬ 
voted  to  potato  dishes  suitable  for  dif¬ 
ferent  occasions,  with  hints  as  to  their 
preparation,  serving,  and  use.  The  nu¬ 
tritional  content  of  the  potato  is  out¬ 
lined.  Dishes  include  a  curry  of  potatoes 
and  cauliflower,  potato  nest  with  meat 
filling,  potato  dumplings,  and  a  quick 
iwtato  fudge.  A  recipe  folder  is  also 
available. 

Food— If s  Wortderful  (14  mins., 
c-olor;  sponsored  by  .Aluminum  Wares 
(Continued  on  page  74) 


to  make  an  excellent  omelet.  She  does, 
several  times,  refer  to  the  advantages 
of  gas  cooking,  but  this  is  to  be  ex- 
l^ected  and  is  done  pleasantly.  I  must 
admit  that  after  screening  this  one,  I 
prepared  an  omelet,  using  a  clam  sauce 
and  some  tuna  flakes. 

Potatoes— International  Favorite  ( 13 
mins.,  color;  sponsored  by  Fresh  for 
Health  Foundation  of  United  Fresh 
Fruit  &  Vegetable  .Assn.;  free  loan  from 
Bernard  L.  Lewis)  is  another  simple, 
straightforward  film  of  excellence.  It 
opens  with  a  brief  history  of  the  potato 


First  quality  taking  aids  because  they*re 


FINEST  QUALITY  APPLIANCESI 


HAMILTON  BEACH  FOOD  MIXER 

AH  chroma  finish,  stainioss  stool 
bowls,  coho  mix  timor,  19  spoods  and 
bowl  control  ail  mark  this  an 
extraordinary  mixor.  Its 
foaturos  provide  maximum 
mixing  versatility  giving  you 
maximum  teaching  effectiveness.^^PB 
The  Hamilton  Beach  Mixer  gives  I  f 
you  reliable  performance  and  1 1  ■ 
dependable  results.  And  with  the  \  F 
famous  Hamilton  Beach  five  year  \  * 


Guarantee  provides  free  repair  and  parts 
excepting  cord  set,  bonis  and  damage 
due  to  misuse,  when  returned  to  one  of 
our  authorized  service  stations  listed  on 
product  Guarantee  Certificate. 


HAMILTON  BEACH 
FOOD  CONVERTER 
A  3-in-1  appliance  that's 
perfect  for  doxens  of  j 
classroom  projects.  J 
Meat  grinder,  salad  09 
maker,  can  opener 
attachments  quick-  Ml. 
ly  snap  on  or  off  the  *  ^ 
sturdy  motor  unit  in  J 
seconds.  This  food  * 
converter  will  be  the 
most  used  appliance  in 
your  laboratory-kitchen. 


Ejft  E?  coupon  section 

for  special 
Home  Economics  prices. 

01860  "HAMLTOM  SCACH"  it  •  rtflitttftO  trad*  marli  o1 
SCOVILL  MANUFACTUmNC  COMPANY,  Racint.  Wiscoosin  and  St.  Mary-t,  Ontarid.  Canada 
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Your  students 
look  forward  to 

‘COLORFUL’ 

Glasses \ 

write  to  RIT  for  these 
two  teaching  manuals! 


PrEE! 

Ac^NiriiiK  an  Eye  for  Color 

Students  and  teachers  alike 
agree  this  manual  turns  learn¬ 
ing  into  fun.  The  rules  of  color 
are  presented  with  complete 
lesson  plans  and  color  experi¬ 
ments  geared  to  brighten 
every  class. 


Color  all  Through  the  House 

24  pages,  fully  illustrated,  with 
55  up-to-the-minute  home  dec¬ 
orating  ideas. 


Miss  RIT.  P.O.  Box  401,  Dept  PH. 

Indianapolis  6,  Ind. 

Please  send  me  the  booklets  checked  below: 


‘‘Acquiring  an  Eye  for  Color” 

(Single  copies  of  this  booklet  free) 

“Color  aM  Through  the  House” 

’(Single  copies  of  this  booklet  tree) 


□ 

□ 


Ranis _ 

Position - 

Appro  ss - 

City - Zooo - State. 


Assoc'iation;  free  loan  from  Ideal)  opens 
with  shots  of  many  kinds  of  cooking 
utensils  and  stresses  the  idea  that  at¬ 
tractive,  tasty  dishes  depend  on  the 
cook  and  the  cooking  utensil. 

The  four  major  properties  to  con¬ 
sider  in  selection  of  cooking  ware  are 
explainerl:  heat  conductivity,  weight, 
j  purity,  cleaning.  A  few  tests  of  utensils 
!  —glass,  iron,  aluminum— are  shown. 
Ending  sequences  emphasize  the  im¬ 
portance  of  proper  heat  conductivity  in 
cake  baking,  fr>’ing,  l>oiling,  roasting. 

Naturally,  only  aluminum  ware  is 
used.  Stress  is  given  to  use  of  low  heat, 
especially  in  roasting  of  meats  and  for 
cooking  vegetables  in  their  own  juices. 

If  properly  introduced,  the  film  can  be 
used  effectively  to  oixm  discussion  of 
methcxls  of  selecting  cooking  ware.  The 
title  is  somewhat  misleading,  though  a 
number  of  attractive  dishes  are  shown. 

Moviemaker  Highlip,hts  (13)*  mins., 
color;  free  loan  from  Model  ti)  is  un¬ 
usual  as  it  presents  on  one  reel  three 
very  short  films,  which  can  be  shown 
at  the  same  time  or  separately.  Food 
for  All  A^es  (sponsored  by  American 
Dairy  Association)  is  a  nice  story  of 
quick  food  preparation  for  a  teen-age 
gathering.  It  gives  recipes  for  quick 
cookies  and  for  cheese-sausage  burgers. 
Old  Recipes— New  Ideas  (sponsored  by 
Realemon-Puritan  Co.)  shows  how 
grandmother’s  recipes  can  be  trans¬ 
lated  into  modem  terms,  stressing  that 
today  cooking  is  a  science  as  well  as 
an  art,  demanding  more  precision.  The 
use  of  bottled  lemon  juice  is  featured. 

“Bread  and  Nutrition  (sponsored  by 
.\merican  Bakers’  .Association)  points 
up  nutritional  values  of  enriched  bread,  . 
shows  many  types  of  bread  products  j 
and  some  of  their  uses.  Of  the  three 
segments,  the  first  is  probably  most 
useful. 

Mealtime  Can  Be  Magic  (83  frames, 
color  filmstrip;  free  loan  from  General 
•Mills;  may  also  be  purchased)  divides 
into  three  well-organized  teaching  units 
“Planning  Pleasing  and  .Appetizing 
!  Meals”;  “Planning  Nutritional  Meals”; 
“Wise  Management  of  Time,  Money, 
and  Energy.” 

Each  section  contains  a  wealth  of  in¬ 
formation  and  you  may  wish  to  u.se  the 
sections  separately.  The  first  part  in¬ 
cludes  good  table  manners  and  various 
types  of  settings,  followed  by  practical 
ideas  on  selecting  food  for  color,  flavor, 
texture,  form,  temperature,  and  variety. 
Part  two  presents  the  basic  food  groups, 
shows  how  to  plan  for  proper  nutrition 
—a  good,  factual  sequence.  Part  three 
is  also  practical  with  excellent  ideas  on 
methods  of  budgeting  time,  money,  and 
energy  through  proper  planning. 

A  time  chart  for  the  preparation  of 
one  dinner  is  shown  with  a  work  plan 


TEACHING 

AIDS 

Relating  to  Fresh  Milk 
And  Milk  Products 

Now  available  from  the 
Milk  Industry  Foundation/ 

an  association  representing  the 
fluid  milk  dealers  of  America. 

Tilms 

THE  MILKY  WAY 

a  15-minute,  16mm  sound  color  film 
about  milk  processing  and  distribution 

THE  WHITE  MAGIC  OF  MILK 

a  12-minute,  16mm  sound  color  car¬ 
toon  film  which  shows  how  the  use  of 
milk  helps  balance  diets  and  budgets 

FILM  CATALOG 

a  complete  listing  of  dairy  industry 
films  and  filmstrips,  available  free  or 
on  a  loan  basis 

Kecipe  booklets 

New  and  tempting  recipes  using:  Cot¬ 
tage  Cheese,  Sour  Cream,  Buttermilk. 
Three  separate  booklets 

Keferem  Materials 

MILKMAN'S  ECONOMICS 

a  24-page  booklet  that  explains  in  sim¬ 
ple  language  the  story  of  milk  pro¬ 
duction  and  distribution  with  special 
references  to  economics 

MILK  FACTS 

a  compact  statistical  handbook  on  the 
milk  industry 

CONSUMER'S  MILK  DIGEST 

a  compendium  of  interesting  facts 
about  milk  and  milk  products,  with 
suggestions  to  the  homemaker  on  how 
to  care  for  milk  in  the  home 

TO  ORDER 

use  coupon  on  page  105 

Address  any  inquiries  to: 

Public  Relations  Department 

hdustry 

foundation 

1145  19th  Street,  N.W. 
Wathingten  6,  D.  C. 
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demonstrating  how  the  “magic  moment” 
is  achieved.  This  is  that  moment  when 
everything  on  the  menu  is  ready  at  the 
same  time  without  a  flurried,  tired  c^ook. 
While  the  entire  filmstrip  can  be  help¬ 
ful  to  your  students,  this  last  sefjuence 
is  of  utmost  value  to  the  inexperienced 
cook.  A  full  narration  is  supplierl  with 
the  filmstrip.  How-To  booklets  for  the 
students  are  available,  summarizing  the 
major  points  in  convenient,  usable 
form. 


Around  the  House 

Ideas  to  Improve  Your  Home  (.53 
frames,  color  filmstrip,  sound  on  record; 
purchase  from  Better  Homes  and  Gar¬ 
dens)  is  a  general  over-view  of  various 
remodeling  problems  with  examples  of 
ways  in  which  they  were  solved— build¬ 
ing  additions,  using  basement  and  attic 
space,  planning  closets,  remotleling 
kitchen  and  bathroom,  adding  patios, 
and  others. 

Emphasis  is  on  the  importance  of 
proper  planning  followed  by  selection 
of  most  practical  method.  The  strip 
shows  why  good  quality  materials 
should  lx*  used  and  strongly  suggests 
that  those  planning  remtxleling  visit  the 
“Better  Homes  and  Gardens  Idea  Gen- 
ter”  for  assistance  and  information. 

Your  Choice  in  China  (27)*  mins., 
color;  sponsored  by  .American  Fine 
Ghina  Guild;  free  loan  from  Institute 
of  Visual  Gommunication)  is  a  com¬ 
plete  storv'  of  china.  With  Sue,  s(xjn  to 
Ire  married,  we  visit  a  china  depart¬ 
ment  where  we  learn  about  differences 
in  china,  bone  china,  pottery,  and 
plastic  table  ware— their  qualities,  ap- 
l^earance,  and  uses. 

The  saleswoman  carefully  enumer¬ 
ates  and  demonstrates  elements  of 
china  quality— translut'ency,  lightness, 
balance,  color,  finish.  Durability  and 
ease  of  cleaning  are  c*onsidered  for  the 
various  type  of  tableware.  A  visit  to  a 
plant  where  china  is  made  shows  many 
of  the  processes,  emphasizing  the  im- 
jX)rtance  of  hand  work  in  its  manufac¬ 
ture.  A  good  film,  full  of  information, 
although  a  bit  lengthy. 

Bridging  the  Centuries  (30  mins., 
color;  sponsored  by  Royal-Doulton;  free 
loan  from  Modem)  opens  with  an  ex¬ 
cellent  history  of  the  making  of  table¬ 
ware  from  the  cmde,  unglazed,  brittle 
pots  of  Neolithic  man  to  the  develop¬ 
ment  of  today’s  fine  china.  This  section 
contains  much  unusual  information. 

The  second  part  shows  examples  of 
bone  china  and  of  the  new  translucent 
china,  as  separate  pieces,  in  displays,  in 
u.se,  as  table  settings,  and  even  at  a 
picnic.  The  qualities  of  such  tableware 
are  stressed— its  strength,  translucency, 
beauty,  and  availability.  Perhaps  you 
(Continued  on  jmge  76) 


1  ne  gin  most  iiKeiy  lu  be  your  best 

student,  loves  clothes  —  help  her  make  the  best  choices  by 
referring  her  to  the  Bobbie  Brooks  ad  on  page  61  of  CO-ED. 


Cleveland,  Ohio 


Sons,  Aimnmea’s 

railing  fashion  center  for  bridal 
and  evening:  fabrics,  offers  you 
t}^  latest  collection  of  exquisite 
satins,  laces,  silk  peau  de  soies, 
brocades,  velvets,  organdies,  taffetas, 
crowns,  hoops  and  many  exciting 
fashion  accessories — all  at  unusually 
low  prices. 

FREi  . . .  beautiful  new 
catalog  with  dozens  of 
actual  swatches, fashion^ 
tips,  advice  on  color 
coordination,  etc.  t* 


SCHENFELO  A  SONS  103  Hester  Street  De^.P-91  New  Yerfc  7.  N.  Y.  L — 

Please  rush  me  your  free  catalog  with  special  introductory  offer. 
Name  — 


Mail  coupon 
todayl 


Address 


will  find  this  film  letjgthy,  especially 
the  second  part.  But  the  historical  se¬ 
quence  is  of  great  value,  and  the  ex¬ 
amples  are  lovely. 

Guidance 

Two  new  films,  both  featuring  Dr. 
Frank  Baxter,  are  concerned  w'ith  as¬ 
pects  of  careers.  The  Bifi  Question  (28 
mins.,  color;  sponsored  by  New  York 
Life  Insurance  Co.,  free  loan  from  As¬ 
sociation)  points  out  that  the  big  ques¬ 
tion  for  young  i>eople  today  is  the  selec¬ 
tion  of  a  career.  Opening  sequences 


show  apprentices  of  the  16th  century 
whose  careers  were  selected  for  them 
by  their  parents. 

Today  the  choice  of  a  suitable  career 
is  not  arrived  at  so  simply.  Two  juniors. 
Bob  and  Mary,  face  this  big  question. 
\N'ith  Dr.  Baxter’s  help  they  learn  how 
to  search  for  a  suitable  career  in  our 
complex  society.  They  learn  how  to 
find  out  about  careers:  their  require¬ 
ments  and  activities;  about  their  own 
abilities  and  interest;  how  to  consider 
the  cost  and  length  of  training;  and 
other  factors.  A  sensible,  clearly  pre¬ 


How  these  clothespins 
help  make  the 
facts  of  LIGHT 
more  fascinating  to 
your  homemaking  classes 


Learning  by  doing  is  the  keynote 
of  “Lighting  For  Better  Living,”  the 
supplementary  classroom  program 
on  Light  and  Sight  prepared  by  the 
Better  Light  Better  Sight  Bureau. 
For  example,  with  such  basic  “props” 
as  3  clothespins,  a  piece  of  brown 
paper  and  a  lamp  shade,  your  home¬ 
making  students  can  measure  the 
effect  of  lamp  shade  linings  in  reflect¬ 
ing  useful  light.  Detailed  instructions 
are  given  in  the  Activities  Book. 

NEW  KITS  FREE  FOR  THE  ASKING  You 

can  obtain  your  own  “Lighting  For 
Better  Living”  classroom  package 
without  cost  or  obligation.  These  in¬ 
formative  teaching  aids,  especially 
formulated  for  home  economics 
classes,  help  heighten  student  interest 
and  lighten  teaching  work.  You  will 
find  lighting  much  more  comprehen¬ 
sively  covered  than  in  standard  text¬ 


books  normally  utilized  in  the  home 
economics  curriculum. 

The  Bureau’s  program  was  pro¬ 
duced  on  the  basis  of  consultation 
with  representatives  of  the  American 
Home  Economics  Association,  the 
Home  Economics  Department  of  the 
National  Education  Association,  and 
individual  home  economics  educa¬ 
tors.  Included  in  the  kit  are  16  2- 
color  charts,  a  20-page  teacher’s 
Source  Book,  a  24-page  Activities 
Book,  and  a  set  of  leaflets  for  each 
of  30  students.  The  complete  pack¬ 
age  is  sent  free  to  teachers  in  areas 
served  by  a  Better  Light  Better  Sight 
Bureau  sponsor.  (Sorry,  not  available 
to  students  nor  to  subscribers  outside 
U.S.A .)  Simply  send  your  own  name, 
and  your  school’s  name  and  address, 
to:  BETTER  LIGHT  BETTER  SIGHT 
BUREAU,  Dept.  LBL-70,  P.O.  Box 
1647,  Grand  Central  Station,  New 
York  17,  N.  Y. 


sented  plan  which  can  assist  your  stu¬ 
dents  in  facing  and  solving  the  “big 
question.” 

The  Challenge  (27  mins.,  color; 
sponsored  by  S.  C.  Johnson  &  Son;  free 
loan  from  Sterling  Movies  USA)  pre¬ 
sents  modern  industry  as  a  “challenge” 
to  young  people,  indicating  that  “like 
everything  else  business  has  its  defects 
and  there  are  areas  where  it  can  be 
improved.” 

A  graduate  student  thinks  that  fellow 
students  have  misconceptions  about 
business,  so  he  visits  the  Johnson  plant 
where  he  inquires  into  various  a.spects 
such  as  profits,  production,  attitudes. 
Considerable  time  is  spent  on  various 
virtues  such  as  respect  for  individuals, 
service  both  to  employees  and  to  cus¬ 
tomers,  profit-sharing,  reinvestment  of 
profits,  stockholder  retunis.  The  film 
can  be  utilized  as  a  discussion  starter 
on  modern  business  corporations  and 
their  possibilities  for  careers. 

To  Serve  the  Living  (28)»  mins.,  pre¬ 
sented  by  Better  Business  Bureau  and 
National  Funeral  Directors  Association; 
free  loan  from  Association)  is  a  sensi¬ 
tive,  tactful  film  designed  to  help  fam¬ 
ilies  during  the  period  after  a  death 
occurs.  It  tells  simply  and  warmly  the 
story  of  a  family  in  which  the  father 
has  just  died,  pointing  out  the  prob¬ 
lems  which  arise  and  how  they  are 
handled,  how  the  family  learns  to  ad¬ 
just. 

During  the  story,  we  learn  of  the 
role  of  the  reputable  funeral  director 
and  the  many  services  he  performs,  in¬ 
cluding  matters  required  by  law  which 
the  family  may  not  know  about.  Quiet, 
tasteful,  and  completely  human,  this 
film  can  help  students  understand  the 
adjustments  which  arise  within  a  family 
and  the  problems  which  oc-cur,  prepar¬ 
ing  them  in  advance  so  they  will  be 
better  able  to  cope  with  such  occur¬ 
rences  within  their  families. 

Early  Marriage  (24  mins.,  color;  for 
purchase  from  E.  C.  Brown  Trust)  was 
produced  with  the  assistance  of  Dr. 
Lester  Beck  and  is  designed  as  a  spring¬ 
board  for  discussion  of  marriage,  espe¬ 
cially  by  teen-agers  who  are  still  in 
sch(K)l.  Ancient  and  modem  marriage 
customs  are  shown,  and  then  contrasted 
with  the  “run-away”  teen-age  marriage. 
A  high  school  counseling  session  and 
a  classroom  discussion  point  up  ele¬ 
ments  which  contribute  to  the  probable 
success  or  failure  of  such  marriages. 

Two  films  on  money  management  are 
offered  from  Sutherland  Educational 
Films  (each  11  mins.,  color;  sponsored 
by  National  Consumer  Finance  Asso¬ 
ciation).  In  both,  “Mr.  Money”  dis¬ 
cusses  some  points  with  teen-agers  Judy 
and  John.  Personal  Financial  Planning 
provides  some  ideas  on  “Life  earnings” 
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and  the  factors  which  influence  them; 
and  indicates  the  need  for  an  adequate 
personal  financial  plan.  The  Whe  Use 
Credit  explains  consumer  credit;  its 
effects  on  production,  purchasing  pow¬ 
er,  and  the  distribution  of  consumer 
goods.  Types  of  credit,  the  cost  of 
credit,  and  criteria  for  use  are  included. 
Others 

Project  Hof)e,  also  entitled.  The  Voy- 
rtgc  of  the  S.S.  Hope  (28  mins.,  c-olor; 
sponsored  by  Project  Hope,  free  loan 
from  Modern  or  Association),  is  a  well- 
made  film  about  an  exceptional  project, 
with  which  our  students  should  be 
familiar.  The  film  opens  with  the  rea¬ 
sons  for  Project  Hope,  its  organizittion, 
and  its  plans. 

Major  setjuenc'es  show  the  ship  in  an 
Indonesia  port.  V’olunteer  American 
doctors  and  nurses  work  with  their 
Indonesian  counterparts,  aboard  ship 
and  ashore.  Emphasis  is  on  the  sharing 
of  medical  knowledge  and  techniques 
—the  Americans  passing  on  their  know¬ 
how  to  the  Indonesians  and  in  turn 
learning  much  from  them,  especially 
about  tropical  disease.  .\n  absorbing 
film  about  an  American  attempt  to  help 
others  to  help  themselves. 

An  Old,  Old  Story  ( 135*  mins.,  color; 
sixmsored  by  Hallmark  Cards,  free  loan 
from  Modern)  is  included  here  mainly 
because  it  is  so  quaintly  charming.  The 
figures  and  scenes  from  a  collection  of 
antique  greeting  cards  are  used  to  tell 
the  story  of  two  children  growing  np  in 
the  Victorian  era  from  their  sch<x)l 
days,  through  romance,  to  their  wed¬ 
ding.  Many  aspects  of  \’ictorian  dress, 
life,  transportation,  homes,  holidays  ap- 
l>ear  in  this  unique  film. 

Names  and  addresses  of  distributors  are 
listed  below  for  your  convenience. 

American  Gas  Association 
420  Lexington  Ave. 

New  York  17,  New  York 

Associated  Films 
347  Madison  Avenue 
New  York  17,  New  York 

Better  Homes  and  Gardens 
Meredith  Publishing  Co. 

1716  Locust  St. 

Des  Moines  3,  Iowa 

E.  C.  Brown  Trust 
220  S.W.  Alder  St. 

Portland  4,  Oregon 

E.  I.  du  Pont  de  Nemours  &  Co. 

Section  H,  Room  31 K6 
Centre  Road  Building 
Wilmington  98,  Delaware 

General  Mills,  Inc. 

Film  Library 
9200  Woyzata  Blvd. 

Minneapolis  26,  Minnesota 

Ideal  Pictures 

58  E.  South  Water  St. 

Chicago  1,  Illinois 


Institute  of  Visual  Communications,  Inc. 
40  East  49th  St. 

New  York  17,  New  York 

Bernard  L.  Lewis,  Inc. 

350  Fifth  Ave. 

New  York  1,  New  York 


Sterling  Movies  U.S.A. 
275  Park  Ave. 

New  York,  New  York 


Modern  Talking  Picture  Service 
3  East  54th  St. 

New  York  22,  New  York 


Sutherland  Educational  Films 
201  N.  Occidental  Blvd. 

Los  Angeles  26,  California 


National  Cotton  Council 
Audio  Visual  Section 
P.O.  Box  9905 
Memphis  12,  Tennessee 


Vision  Associates 
680  Fifth  Ave. 

New  York  19,  New  York 


CHIQUITA*BANANA  OFFERS 


A  FREE  KIT 


to  help  you  teach  a  le 
good  nutrition 


^Trademarks  of  United  Fruit  Company 


THAT  TIK 
Hit;  »<>KLI> 

,  TtNaTHEI!  , 


'miMBIfS 


Free  Teacher's  Kit:  you  get  7  colorful  booklets  on  banana  recipes,  banana  history,  banana 
nutrition  . . .  ideal  for  classroom  use.  Send  coupon  on  page  113. 


banana),  high  in  vitality,  bananas  are 
truly  a  goldmine  of  good  health. 

You’ll  find  the  whole  banana  story, 
and  a  host  of  other  information,  in  the 
Teacher’s  Kit  —  yours  for  the  asking 
from  the  United  Fruit  Company.  To  get 
your  kit,  look  in  the  coupon  section  for 
details,  page  1 13. 


While  you’re  on  the  subject  of  good 
nutrition,  don’t  forget  to  tell  the  banana 
story.  Bananas  are  bountiful  in  many  es¬ 
sential  food  values  .  .  .  every  banana  bite 
has  6  vitamins  and  12  minerab.  Yet 
they’re  so  easy  to  digest,  doctors  often 
recommend  them  as  baby’s  first  solid  food. 
Low  in  calories  (only  88  to  a  medium 
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^  A  Co-ed  COORDINATE 

See  Co-ed,  page  62 

ANNOUNCING  : 

Again  .  .  ,  (lo-ed's  Program  to  Give  Recognition  to  Home  Economics  Students! 


CO-ED 

CORRESPONDENTS  / 


hat  Is  the  Program? 

Every  home  economics  teacher  in  junior  or  senior  high 
school  who  has  entered  20  or  more  school-year  subscriptions 
to  Co-ed  is  invited  to  select  one  of  her  students  to  serve  as 
Co-ed  Correspondent  for  the  1961-1962  school  year. 

II  Init  Hites  a  Gorresitoadent  Hit? 

A  Co-ed  Correspondent  will  serve  as  a  junior  editorial 
advisor  to  Co-ed  Magazine.  She  will  let  the  editors  know 
(via  four  questionnaires  during  the  school  year)  what  she  and 
her  friends  are  doing  and  thinking,  so  that  Co-ed  will  always 
have  up-to-the-minute  appeal. 

l\  hat  H  ill  a  ('.orresitoudeut  Receive? 

YOU  will  automatically  receive  a  package  of  material  to 
present  to  the  student  of  your  choice  as  soon  as  you  enter 
a  final  order  for  26  or  more  school-year  subscriptions  to 
Co-ed.  For  your  Co-ed  Correspondent,  you  will  receive  an 
attractive  pin,  an  identification  card,  the  first  questionnaire, 
and  a  news  bulletin.  News  bulletins,  sent  with  each  ques¬ 
tionnaire,  will  tell  your  Correspondent  what  other  teens  arc 
doing,  advise  her  on  trends,  new  products,  etc.  These  will 
be  suitable  for  class  discussion  and  adaptable  to  bulletin 
Iroard  displays. 

Jl  hat  Is  the  Rasis  for  Si‘lectiitti? 

You  select  your  Co-ed  Correspondent  on  the  basis  of: 

•  a  girl’s  enthusiasm  for  home  economics 

•  her  qualities  of  leadership  (or  potential  leadership) 
Selection  may  l>e  made  as  a  reward  for  good  work— or  to 


develop  a  student.  Writing  skill,  though  desirable,  is  NOT 
a  requirement. 

You  may  wish  to  ask  your  students  to  help  make  the  selec¬ 
tion— or  you  may  prefer  to  make  it  yourself.  Any  girl  enrolled 
in  a  full  school-year  home  economics  course  is  eligible. 

U  hen  Shoulil  the  Selection  Re  Made? 

If  you  have  ordered  20  or  more  school-year  subscriptions 
to  Co-ed,  you  may  make  your  selection  any  time  between 
October  1  and  November  1,  1961.  You  need  not  send  in  the 
name  of  your  Co-ed  Correspondent.  We  will  receive  all  nec¬ 
essary  information  when  .she  returns  her  first  questionnaire. 

Ilitiv  ('an  This  Program  llel/t  )  onr 
Hepartment? 

The  Co-ed  C'orrespondents  program  is  a  “natural”  to  pub¬ 
licize  your  home  economics  department— both  in  your  schtw)! 
and  in  your  community.  Presentation  of  the  pin  and  card 
may  be  made  in  assembly,  and  notices  may  be  sent  to  the 
school  and  local  newspapers.  An  announcement  for  pub¬ 
licity  purposes,  for  you  to  fill  in  w'ith  the  name  of  your  Cor¬ 
respondent,  will  be  sent  to  you  with  the  first  package  of 
materials. 

DONT  MISS  Oi  l  ON  THIS  rilOlHlAMI 
EM  EK  VOl  U  EINAE  OKDEK 
EOK  20  OK  MOKE  SI  KSCKIK  I  IONS 
TO  CH-EH  TODAM 
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Class  Tea  Recipes 

(Continued  from  page  48) 

Raisin  Stollen 
%  cup  milk 
M  cup  margarine 
H  rup  sugar 
M  teaspoon  salt 
M  rup  warm  (not  hot)  water 
2  parkaffes  Fleischniann*s  active 
drv  yeast 
2  eg*s 

I  ^4  teaspoons  grated  lemon  peel 
414  cups  sifted  flour 
1  cup  dark  raisins 
1  rup  golden  raisins 
4^  cup  blanched  almonds, 
chopped 

*4  cup  margarine,  melted 

Sc-ald  milk.  Stir  in  V4  cup  of  the  inar- 
^rine,  sugiir,  and  salt.  Cim)1  to  lukewami. 
Measure  wann  (not  hot)  water  into  bowl. 
Sprinkle  in  yeast.  Stir  until  dissolved.  .Add 
lukewarm  milk  mi.xture,  lemon  peel,  eggs, 
and  about  half  the  flour.  Beat  until  smooth. 
Stir  in  remaining  flour.  Turn  out  on  lightly 
floured  board  and  knead  until  smooth  and 
elastic.  Plac-e  in  a  greased  bowl.  Brush  top 
with  soft  margarine.  Cover  and  let  rise  in 
a  warm  place,  free  from  draft,  until 
doubled  in  bulk,  about  1  hour.  Add  raisins 
and  nuts  and  knead  until  well  distributed. 


From  ItM  moksrs  of  "Croom  of  Whoot** 

FREE!  GUIDE  TO 
BETTER  EATING 

Moil  coupon  on  pogo  95  for  your  copy 

iust  off  the  press!  The  “Cream  of 
eat”  Guide  to  Better  Elating  is  p>ackcd 
with  new  recipes — new  uses  for 
America’s  favorite  hot  wheat  cereal. 
Everything  from  dramatic  topping  sug¬ 
gestions  (ever  thought  of  ice  cream  ?)  to 
mouth-watering  ingredient  uses. 

This  four-page  guide  is  already 
punched  to  fit  a  3-ring  6x9  binder — just 
right  for  students,  and  an  invaluable 
teaching  aid,  too. 

It  includes:  Family  Breakfasts,  Baby 
and  Toddler  Meals,  Special  Diets,  and 
Everyday  Good  Eat- 
ing  with  “Cream  of  'O, 

Wheat” — one  of  the , 
most  enjoyable  foods 
you  ever  worked 
with.  Mail  coupon 
on  page  95  for 
your  copy. 


Divide  dough  in  half.  Roll  each  into  an 
oblong  shape  about  K  inch  thick.  Bnish 
with  melted  margarine.  Fold  in  half 
lengthwise.  Brush  tops  with  remaining 
melted  margarine.  Plac^e  on  greased  baking 
sheet.  Cover  and  let  rise  until  doubled  in 
bulk,  about  1  hour.  Bake  in  moderate  oven 
(TW  degrees  F.)  about  40  minutes.  Frost 
with  confectiowr’s  sugar  icing.  Makes  2 
stollens. 


Raisin  Scones 
rup  dark  rai^tiim 
3  rup!>  bioruil  mix 
.5  table»p<M>ii«  '•iigar  divided 

1  egg 

rup  milk  | 

'4  leu«p«M>n  riniiamoii 

2  lables|NM)n!<  melted  butter 

Combine  raisins,  biscuit  mix,  aiul  2 
tablesixjons  of  the  sugar.  Beat  egg  slightly, 
add  milk  and  stir  into  raisin  mi.xture.  mix¬ 
ing  with  a  fork  until  all  the  flour  is 
cLunpened  and  the  ingredients  are  blcnd»“<l. 
Roll  out  on  Ixhird  covered  lightly  with 
biscuit  mix  into  a  sejuare  ^-inch  thick. 
Cut  into  2*^-inch  srputres,  then  cut  each 
s(|uare  into  two  triangles.  Bake  tm  greased 
kiking  sheet  in  hot  oven  (42.5  degrees  F.) 

12  to  15  minutes,  or  until  lightly  browned. 
Brush  bisc'iiit  tops  with  a  mixture  «)t  the 
remaining  sugar,  cinruimon  and  meitt'd  but¬ 
ter.  Return  to  oven  tor  2  to  3  minutes. 
.Makes  24  seones 

Roisin-Pecan  Sandwich  Filling 

I  8-uunrr  package  rream  rher>r 
1  rup  raisins 

1  rup  perans 

2  teaspoons  finely  rhttpped 

rryslalli/ed  ginger  1 

I  lablesptMtn  (about)  orange 
juire  or  rream 

Let  cream  ch»*ese  soften  in  mixing  Ixml. 
(irind  together  raisins  and  nnts,  using 
medium  blade  of  IcxkI  chopjx'r.  .\ild  to 
cheese  with  ginger.  .Mix  thoroiighlv  ,  adding 
enougit  orange  juice  or  cream  to  m.ike  a 
spreadable  is)nsistency. 

Tea  for  a  Crowd 

The  siinph'st  way  to  serve  a  large  group 
is  to  prepiire  a  tea  isriicentrate.  For  41) 
servings,  bring  l*i  cpiarts  fri-shly-<lrawn 
cold  water  to  a  full,  rolling  boil.  Remove  j 
from  heat  and  immediately  add  *4  cup 
leaf  tea  (or  Ifi  regular  tea  Ixigs.  or  2  (piart- 
size  tea  k»gs).  Stir  to  immersr*  the  tea 
leaves.  Cover  aiul  let  stand  3  to  .5  minutes, 
then  strain  into  a  teapot  (or  remove  bags)  | 
until  ready  to  use.  .At  serving  time,  pro-  1 
vide  pots  of  piping  hot  water.  Pour  alxnit 
1  ounce  (2  tabl»-sixH»ns)  of  the  ts)iKfntrate  j 
into  a  cup  and  fill  with  the  water.  Varying  | 
the  amount  of  the  conc-entrate  can  nuke 
the  tea  weaker  or  stronger. 

Serve  milk,  lenurn  .slices,  and  granular  or 
cubed  sugar.  Make  certain  that  the  lemons 
are  fresh  and  finn  since  they  contribute  a 
decorative  garnish  as  well  as  flavor.  If 
desired,  offer  an  altermite  or  second  choice 
such  as  lime  «)r  orange  slii-es. 


^^MEET  ME 
FOR  COFFEE,'' 

invites  Juan  Valdez 

The  most  famous  Colombian  coffee 
grower  invites  you  to  read  a  fascinating 
booklet  about  his  coffee  and  his  land. 
There  is  no  obligation;  the  booklet  is 
free.  See  complete  offer  on  page  107. 

NATIONAL  FEDERATION 
OF  COFFEE  GROWERS 
OF  COLOMBIA 

Colombia  —  Land  of  Mountain 
Coffee.  Here  is  a  fascinating  booklet, 
trammed  with  vivid  pictures.  The  text 
clearly  and  easily  tells  the  story  of 
Colombia's  great  crop— coffee.  It  tells 
about  the  painstaking  care  the  Colom¬ 
bian  coffee  grower,  like  Juan  Valdez, 
gives  his  precious  coffee  trees.  It  tells 
about  the  fourteen  different  steps  that 
bring  coffee  beans  from  Colombia, 
South  America  to  millions  and  millions 
of  consumers  in  the  United  States.  And 
it  tells,  too,  how  Colombia  uses  the 
dollars  its  coffee  earns  in  America,  of 
the  American  machines  it  buys  so  that 
growers  like  Juan  Valdez  can  produce 
even  finer  Colombian  coffee  for  Amer¬ 
ica.  Colombia  —  Land  of  Mountain 
Coffee  will  both  interest  and  inform 
your  students  about  their  good  neigh¬ 
bor  to  the  south,  Colombia. 
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Foods 

and  Nutrition 

(pp.  12-14,  16,  26,  35, 

39-46,  47,  48-50) 

1.  PresiMit  an  overview  ot  problems  conlronting  the  hostess 
when  planning  a  party.  Ask  students  to  read  Co-eds  “Rah- 
Rah-Rah  Party”  (pages  12-14),  then  write  a  time  schedule 
for  preparing  the  food  in  the  buffet  supper  menu.  Discuss 
the  party  plans  aiul  time  management  for  the  hostess. 

2.  After  studying  the  photograph  of  the  party  buffet  table 
(page  12),  descrilre  ways  that  the  football  theme  has  been 
carried  out.  What  ingredients  make  the  “Touchdown  Meat 
Loaf”  unusual?  Have  a  family  group  prepare  the  menu  in 
class  to  show  how  easy  it  is  to  convey  the  theme  through 
the  use  of  RkkI.  Evaluate  in  terms  of  time,  management, 
cost,  flavor,  and  attractiveness  of  food  served. 

3.  Suggest  that  students  experiment  in  their  home  kitchens 
with  either  “Sepia w  Bread”  or  “Pineapple  Fritters,”  recipes 
for  which  are  given  in  “Recipes  U.  S.  (page  35). 

4.  Refer  to  “Here’s  How”  (page  47)  for  a  quick  method 
of  frosting  cupcakes  and  an  easy  way  to  make  a  marble  cake. 

5.  Ask  students  to  read  Co-ed’s  “26,262-Day  Beauty  Diet  ” 
(page  16),  then  plan  menus  for  a  week  according  to  the 
requirements  of  the  basic  daily  food  plan.  Sample  menus  and 
recipes  are  given  in  “Basic  Nutrition  for  Young  Homemakers ’’ 
( Practical,  pages  46-47 ) . 

6.  After  class  discussion  ot  nutrition,  divide  class  into 
small  groups  for  evaluation  of  menus  planned  by  students. 
Appoint  one  group  to  work  out  a  bulletin  board  display  on 
Co-ed's  basic  beauty  diet  (page  16). 

7.  Suggest  that  students  clip  and  save  “How  to  Make 
.Muffins”  (pages  39-46),  one  of  a  series  of  Betty  Crocker 
illustrated  8-page  .sections  showing  cooking  techniques. 

8.  .Ask  students  to  bring  to  class  pictures  of  quick  breads. 
Discuss  methods  for  making  these  various  breads,  and  the 
types  of  pans  necessary  for  baking  them. 

9.  Demonstrate  the  conventional  muffin  method  of  mixing; 
c-ontrast  using  the  Easy  “No  Sift”  Method  (page  12).  Then 
make  muffins  from  a  mix.  Compare  baked  products  and  judge 
according  to  the  Betty  Crocker  Muffin  Score  Card  (page  46). 

10.  Have  students  (working  in  groups  of  four)  plan  sev¬ 
eral  menus  around  variations  of  muffins.  Decide  upon  the 
method  of  mixing  to  lie  used.  Choose  one  menu  to  prepare 
and  serve  during  a  class  period. 

11.  P'or  better  buymanship  of  fruits  and  vegetables  ask 
students  to  read  “Produce  Dept.”  (page  26).  In  class  set  up 
criteria  for  .selecting  fruits  and  vegetables.  See  “Fruit  and 
Vegetable  Quiz”  (Practical,  page  53). 


12.  .Arrange  for  a  field  trip  to  the  produce  department  of 
a  siqiermarket  or  grocery  store.  The  store  manager  may  be 
willing  to  speak  to  the  class  on  points  to  consider  when  pur¬ 
chasing  fruits  and  vegetables.  Try  to  acquaint  students  with 
unfamiliar  produce. 

13.  Describe  the  kitchen  of  “Madeleine  of  Paris”  (pages 
48-50).  W’hat  might  be  a  typical  menu  served  there?  How 
does  .Madeleine’s  father  hold  his  fork  when  eating?  How 
does  correct  table  etiquette  for  Europeans  differ  from  our 
table  manners  in  the  United  States? 

14.  Suggest  that  students  prepare  the  French  Onion  Soup 
(page  49)  for  their  families. 


Clothing, 
Textiles, 
and  Grooming 

(pp.  18-20,  22-2:3,  24, 
25,  48-50,  70) 


1.  Suggest  that  students  test  their  fashion  knowledge  by 
working  the  crossword  puzzle,  “.A  World  of  Fashion”  (page 
70),  then  bring  to  class  pictures  of  some  of  the  clothes  de¬ 
scribed.  .Appoint  a  committee  to  prepare  a  bulletin  board 
exhibit  of  these  fashions. 

2.  .Ask  students  to  read  “.All  About  Ironing”  (page  64) 
and  check  all  points  related  to  the  ironing  of  their  own 
clothing.  (For  example,  closing  all  zippers  l)efore  pressing 
plackets.)  Follow  by  class  discussion  and  ironing  demonstra¬ 
tion.  For  further  reading  see  “.A  Pressing  Matter”  (Practical, 
pages  44-45). 

3.  Before  discussing  the  article  “Fabric  Facts:  Blends” 
(page  25)  re(}uest  that  students  bring  to  class  care  tags  or 
lalnds  from  recently  purchased  clothing.  Note  the  informa¬ 
tion  on  these  tags  and  the  necessity  for  keeping  the  tags, 
then  show  how  the.se  may  be  easily  filed  in  envelopes. 

4.  Have  a  student  report  on  the  “Home  Care  of  Synthetics 
and  Blend.s”  (page  25).  Suggest  that  students  explore  the 
fabric  department  in  a  store  to  find  out  how  synthetics  have 
changed  the  texture  and  appearance  of  woolen  fabrics. 

Note  to  teachers:  The  first  four  questions  of  the  “Better 
Buymanship”  quiz  (page  28)  are  thought-provoking  and  may 
help  your  students  find  out  what  they  know'  about  fabrics. 

A  helpful  reference  is  Textile  Handbook,  by  .AHE.A  Tex¬ 
tiles  and  Clothing  Section,  .American  Home  Economics  Asso¬ 
ciation,  1600  Twentieth  Street,  N.  W.,  Washington  9,  D.  C., 
$1.25  per  copy. 

5.  .Ask  students  to  look  at  the  “Fashions  to  Sew”  on  page 
20.  Discuss  the  challenges  that  would  be  presented  by  sewing 
jersey,  cotton  suede,  and  velveteen  and  by  sewing  on  braid. 
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6.  Analyze  the  patterns  shown  in  “Charm  Course”  (pages 
18-19).  Decide  why  patterns  on  page  18  are  suggested  for 
the  beginner, 

7.  Suggest  that  students  study  the  patterns  in  “She’s  the 
Talk  or  the  Town— She  Made  It  Herself’  (page  24).  Which 
pattern  would  be  easiest  for  the  beginner?  Why  is  the  Chanel 
suit  more  difficult  to  make  than  the  other  garments? 

8.  Guide  students  in  figuring  the  cost  of  each  of  the  four 
garments  on  page  24.  Evaluate  in  terms  of  versatility. 

9.  After  students  have  browsed  through  “Fashions  to  Buy" 
(pages  22-23),  summarize  the  new  features  in  the  garments 
shown.  Analyze  the  color  harmonies  of  each  girl’s  outfit,  in¬ 
cluding  telephone  and  props. 

10.  Refer  students  to  the  two-page  picture  storv  of  “Dou¬ 
ble-Duty  Separates”  {Practical,  pages  40-41). 

11.  Compare  the  clothing  worn  to  school  by  Madeleine 
Ponsot  (pages  48-49)  with  that  worn  by  a  girl  in  voiir  scho»)l 
What  is  “the  Farisienne  look”? 


Personal 

Development 

(pp.  5,  9,  14,  15,  17- 
20,  38,  47,  4S-.50,  53. 
56,  74-75) 


1.  Suggest  that  students  clip  the  quotation  by  Eleanor 
Roosevelt  on  “How  to  Be  a  Success”  (page  5)  and  start  a 
file  of  sayings  by  famous  women. 

2.  After  reading  “His  Fair  Lady"  by  Laurence  Whitley 
(page  15),  discuss  Jennifer’s  difficulty  in  making  friends  in 
a  new  school.  Decide  on  Jennifer’s  basic  personality  prob¬ 
lem.  What  might  she  do  to  improve  herself? 

3.  Suggest  that  students  take  the  “Truth  Session  quiz 
(page  56)  and  evaluate  it  in  terms  of  individual  personal 
development. 

4.  Call  attention  to  the  section  on  “You  and  Your  D.ites" 
(page  53)  by  discussing  Gay  Head’s  advice  to  Eric’s  ques¬ 
tion,  “How  do  you  know  if  a  girl  really  likes  you?” 

5.  Ask  students  to  take  the  party  quiz  (page  14)  to  find 
out  how  they  rate  as  hostesses  or  guests  at  parties,  then 
check  the  questions  which  they  believe  to  be  most  impor¬ 
tant  for  class  discussion. 

6.  Suggest  that  students  read  “Madeleine  of  Paris"  ( pages 
48-50).  Discuss  what  it  would  be  like  to  be  a  teen-ager  in 
Paris.  What  do  they  talk  about?  What  do  they  wear? 

7.  Comment  on  reasons  that  girls  decide  to  major  in 
Home  Economics  in  college,  referring  to  “Future  Bright  ’ 
(page  38). 

8.  Suggest  that  students  read  “Jam  Session"  (pages  74- 
75)  for  girls’  and  boys’  opinions  about  their  most  valuable 
high  school  experiences,  then  decide  upon  their  own  most 
valuable  experiences  to  date. 

9.  Assign  a  student  to  report  on  the  “1961  Betty  Croc-ker 
.^ll-American  Homemaker  of  Tomorrow”  and  another  to  re¬ 
port  on  “.American  Junior  Miss”  (page  47). 

10.  For  the  latest  in  hair  styles  refer  girls  to  “Charm 
Course”  (pages  17-20).  Ask  students  to  describe  the  new 
look.  How  does  the  style  for  evening  differ  from  that  of  day¬ 
time  wear?  (Notice  the  use  of  velvet  bows  on  clips.) 

11.  If  several  students  need  to  improve  their  posture,  sug¬ 
gest  that  they  read  the  advice  in  “Beauty  Box”  (page  60). 


Home 
and  Family 
Relationships 

(pp.  15,  29,  48-50, 55) 


1.  Suggest  that  students  read  “His  Fair  Lady”  (starting 
on  page  15),  then  contrast  Jennifer’s  family  with  that  of  Cub 
Morton’s. 

2.  Discuss  the  efforts  of  Jennifer’s  mother  and  her  step¬ 
father  to  make  Jennifer  happy.  Why  did  Jennifer  feel  left 
“outside”  in  this  family  life? 

3.  Suggest  that  students  read  “The  Reluctant  Lieutenant” 
(starting  on  page  29),  then  discuss  Dick’s  attitudes  toward 
marriage. 

4.  Draw  from  students  their  attitudes  about  what  to  do 
when  situations  such  as  these  arise:  “Turn  off  the  T\’,  1  w  ant 
to  listen  to  hi-fi,”  “It’s  your  turn  to  do  the  dishes.”  Then  list 
on  the  chalkboard  the  “rights”  that  students  think  they  should 
have  in  the  family.  Refer  students  to  the  article  “Rights— or 
Wrongs’?”  (page  55)  and  study  the  “Bill  of  Rights”  set  up  for 
parents  and  for  younger  family  members. 

5.  Describe  Madeleine  Ponsot’s  typical  middle-class  French 
home  (pages  48-50)  and  the  Ponsots’  pattern  of  family  life. 
Have  a  volunteer  committee  do  research  on  famous  buildings 
and  statues  in  .Madeleine’s  home  city  of  Paris,  France,  then 
report  findings  to  class. 


Management  (pp.  27,  28,  64) 

1.  Ask  students  to  study  “Balancing  a  Budget”  (page  27), 
an  article  geared  to  situations  where  the  incomes  aren’t  steady 
(seasonal  work,  depressed  areas,  etc.).  Discuss  how  teen¬ 
agers  manage  their  dollars  and  cents.  Why  did  Mary  Jane’s 
first  plan  fail?  Finally,  what  system  worked  for  her?  See  the 
family  life  cycle  approach  to  teaching  management  by  using 
a  flannelgraph  in  “First  Steps  in  Teaching  Money  Manage¬ 
ment”  {Practical,  page  56). 

2.  Help  each  student  to  find  her  own  budget  system. 
Report  results  in  class  after  using  system  for  four  weeks. 

3.  Allow  class  time  for  the  “Better  Buymanship"  quiz 
(page  28).  Tabulate  scores  and  discuss  the  questions  an¬ 
swered  incorrectly. 


Child  Development  (p.  54) 

1.  Ask  students  to  read  ‘Tips  tor  Tot  Tenders”  (page  54), 
and  bring  to  class  pictures  illustrating  various  points  about 
baby  care.  Discuss  these  pictures  and  techniques  for  baby 
sitters. 

2.  Suggest  that  students  duplicate  the  form  (page  .54)  and 
fill  it  out  upon  arrival  at  a  home  for  baby-sitting. 


Home  Furnishings  (pp.  36-37) 

1.  Ask  students  to  read  “It’s  Your  Move"  (pages  .36-37), 
and  bring  to  class  ideas  for  furniture  arrangement,  magazine 
photographs  showing  interesting  ways  with  home  furnish¬ 
ings,  and  the  dimensions  of  the  living  room  or  bedroom  at 
home. 

2.  Have  each  student  work  with  a  partner  in  class  using 
Co-ed’s  floor  plan  and  furniture  models  (pages  36-37)  to 
make  interesting  kinds  of  arrangements.  Then  experiment 
with  arrangements  of  furniture  on  a  floor  plan  drawn  to  scale 
representing  their  room  at  home. 
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fkoto  by  Bttntu  Addu 


Co-Ed  wins  acclaim  in  thousands  of  homemaking  classrooms 
each  year.  Teachers  discover  that  it's  their  most  effective  teach¬ 
ing  o/d— updating  textbooks  with  current,  teachable  materials 
keyed  to  the  home  economics  curriculum.  Students  welcome 
Co-Ed  as  their  own  delightful  magazine— edited  on  their  level, 
meeting  their  special  needs,  sharing  their  many  interests  and 
enthusiasms. 

To  broaden  the  scope  of  your  class  program  and  help  you  make 
the  best  use  of  each  Co-Ed  issue,  the  monthly  teacher  edition. 
Practical  Home  Economics,  suggests  class  projects  and  dis¬ 
cussion  topics  .  .  .  relates  Co-Ed  features  to  the  curriculum 
.  .  .  and  provides  lesson-plan  ideas  that  save  you  hours  of 
class  preparation  time.  For  a  preview  of  this  year's  editorial 
highlights,  see  the  advance  listing  in  this  issue  of  PHE. 

Every  girl  in  your  classes  should  have  her  own  copy  of  Co-Ed 
this  year— to  use  in  class  and  to  read  at  home.  Mothers  will  read 
it,  tool  Full-year  subscriptions(  in  classroom  quantities  )still  cost 
just  $1.00— for  nine  big  issuesi  If  you  haven't  yet  sent  in  your 
order,  be  sure  to  mail  it  today.  You  may  revise  the  quantity  later, 
if  necessary,  before  being  billed. 


FREE 

CLASSROOM  LIBRARY 


Co-Ed's  free  gift  with  orders  for  20  or  more  school- 
year  subscriptions:  a  set  of  five  poperbound  books 
chosen  for  classroom  reference  and  supplementary 
reading.  Your  classroom  set  will  be  sent  free  if 
your  order  totals  20  or  more  full-year  subscriptions 
to  Co-Eo. 

CO-ED  Correspondents 

Also,  with  on  order  for  20  or  more  full-year  sub¬ 
scriptions,  you'll  hove  on  opportunity  to  name  a 
Correspondent  to  serve  on  Co-Ed's  junior  editorial 
advisory  board  for  1961-62. 


Co-Ed  published  monthly  during  the  school  year 
(9  issues).  Subscriptions:  for  5  or  more  copies  to 
some  address,  60(  per  student  per  semester,  $1.00 
per  year.  1-4  subscriptions  sold  on  full-year  basis 
only,  $1.50  each.  In  Canada:  70(  per  semester, 
$1.20  per  year,  for  5  or  more  to  some  address. 
Fewer  than  5,  $2.00  each  per  year. 


33  West  42nd  Street 
New  York  36.  N.  Y. 
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Choose  Your 
Teaching  Aids  Now 

From  this  section  offering  free  and  low  cost  materials 


Here's  How  to  Use  This  Teaching  Aids  Section  .  •  • 


TO  SAVE  YOUR  TIME  -  TO  INSURE  PROMPT  DELIVERY  -  FOLLOW  THESE  DIRKTIONS 


1.  Read  listings  and  check  all  items  you  want.  You  may  order 
as  many  as  you  wish. 

2.  Fill  in  coupons  for  materials  you  want.  Write  clearly.  The 
manufacturers  have  no  other  record  of  your  address. 

3.  When  requesting  films,  allow  at  leost  three  full  weeks  be¬ 
fore  your  first  choice  of  time  for  showing  them. 

4.  Attach  your  remittance  to  coupons  requiring  payment. 

5.  Mail  to:  Practical  Home  Economics 

Teacher  Edition  of  Co-ed 

33  West  42nd  St.,  New  York  36,  N.  Y. 


ALL  YOURS — BOOKS,  BOOKLETS,  BROCHURES,  FILMS,  SWATCHES, 
TEACHING  MANUALS,  STUDENT  LEAFLETS 
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DISPLAY  ADVERTISERS  IN  THIS  ISSUE 

(The  lener  C  before  the  page  Dumber  lodicatee  the  adTCiticement  appeara  ia  Co-ed) 
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Alvet  PKolo  Service  (Friendship  Photos) . C-79 

American  koHlers  of  Carbonated  beverages .  IS 
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Lone  Furniture  Co.  . 26 
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Campbell  Soup  Co . . . .  58 

Compbell  Soup  Co . . . . . C-57 

Carter  Products,  Inc  (Arrtd)  . .  26—34 
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American  Bottlers  of  Carbonated  Beverages 


“SOfT  DRINKS  AND  THE 
BALANCED  DIET’ 


FREE  LOAN  FILMS  ON  “NUTRITION”  AND  “HYGIENE” 

Here  are  films  that  give  mouth-watering  ideas  about  foods;  "Bananas?  Si, 
Senor"  (a  cruise  to  Banana  lands,  and  home  for  tasty  treats)  ;  "The  Fourth 
Sense"  (a  delightful  film  on  man’s  quest  for  sustenance  and  refreshment) ; 
"Every  Day  Is  Apple  Day"  (how  apples  are  grown,  picked  and  process^ 
for  your  year-round  enjoyment) ;  "Hold  High  the  ford?'  (the  role  nu¬ 
trition  plays  in  physical  fitness) ;  "It’s  All  In  Knowing  Hou?'  (how  nu¬ 
trition  and  good  health  habits  help  us  work  and  play  more  successfully) ; 
"AAagic  Shelf  (Anne  Marshall  shows  how  to  put  magic  into  new  dishes 
with  soup) ;  "Secrets  Out  of  the  Bag"  (culinary  ideas  with  an  international 
flavor) ;  "Send  Off"  (around-the- world  recipes  that  give  you  taste- tempting 
dishes).  Health  and  cleanliness  go  hand-in-hand,  and  both  star  in  these 
important  films;  "Good  Looks"  (Iww  to  care  for  hands,  hair,  complexion)  ; 
"How  To  Catch  a  Cold"  (common  sense  facts  about  the  common  cold); 
"The  Story  of  Menstruation"  (for  girls  from  5th  grade  through  high 
school). 

FREE  LOAN  FILMS  FOR  UNITS  IN  “HOMEMAKING” 

Homemaking  is  the  key  to  successful  living,  and  these  films  are  helpful 
guides  to  both;  American  Women,  Partners  in  Research"  (Chet  Huntley 
narrates  how  women  are  helping  design  their  future  household  items) ; 
"The  Art  of  Giftwrapping"  (how  to  create  eye-catching  packages  lor  all 
CKcasions) ;  "Design  for  Dining"  (a  fascinating  film  aTOut  frozen  foods 
and  a  revolution  in  eating  habits) ;  "Housecleaning  with  a  Winning  Team" 
(a  clever  daughter  rescues  Dad,  who  tries  to  be  the  home  economist); 
"Life  Insurance,  What  It  Means,  How  It  Works"  (how  life  insurance 
protects  the  family  and  meets  other  needs)  ;  "Member  of  the  Family"  (the 
heart-warming  story  of  a  puppy  winning  his  way  to  real  status) ;  "Package 
for  Peggy"  (how  to  dress-up  and  modernize  the  family  bathroom) ;  "The 
Road  To  Better  Living"  (the  mortgage  banker  and  his  work  for  community 
betterment);  'To  Make  the  Best"  (the  useful  tomato,  and  the  wonderful 
dishes  you  can  make  with  it). 


American  Bottlers 
of  Carbonated  Beveroges 

lilt  Slxtaanth  Stroat,  N.  W.,  Washln«ten  6,  D.C. 

Please  send  us  free  booklet.  Soft  Drinks  and  the  Balanced  Diet,  containing 
evidence  that  soft  drinks  have  a  place  in  good  nutrition.  (Sample  copy  free 
and  after  you  have  seen  it,  we  can  provide  up  to  30  free.) 

Name _  _  „  _  Title„  .  . 

(phase  Prim) 

School  . . . 

ArUrMa . 

rity  . 

. ...  Zone _  Slate. _ 

(101)  PHI  9-61 

Association  Films,  Inc.,  347  Madison  Avonuo,  Now  York 

Please  send  these  FREE  LOAN  FILMS  for  showing  on  dates  indicated; 
BANANAS?  SI.  SENOR  1st. _ _ 2nd. . . 

THE  FOURTH  SENSE 

1st 

.2nd- . . 

EVERY  DAY  IS  APPLE  DAY 
HOLD  HIGH  THE  TORCH 

1st . — 

Ist _ _ _ 

.2nd. _ 

.2nd. . . . 

IT’S  ALL  IN  KNOWING  HOW 

lat . 

.2nd- _ _ _ 

MAGIC  SHELF 

1st . 

.2nd. . . 

SECRETS  OUT  OF  THE  BAG 

1st . . . . 

.2nd. . 

SEND  OFF 

. 

.2nd. _  ..  .  „ 

GOOD  LOOKS 

1st . . _.. 

.2nd. . . 

HOW  TO  CATCH  A  COLD 

1st .  . 

.2nd. . . . 

THE  STORY  OF  MENSTRUATION 

1st . . 

.2nd. . . 

AMERICAN  WOMEN,  PARTNERS 
IN  RESEARCH 

1st . - . . 

.2nd. . 

THE  ART  OF  GIFTWRAPPING 

Ist _ _ — 

2nd 

DESIGN  FOR  DINING 

1st . . 

.2nd... . . 

HOUSECLEANING  WITH  A 
WINNING  TEAM 

1st . . 

.2nd. . . 

UFE  INSURANCE,  WHAT  IT 
MEANS,  HOW  IT  WORKS 

1st . . 

.2nd. _ _ 

MEMBER  OF  THE  FAMILY 

.2nd. . . 

PACKAGE  FOR  PEGGY 

1st . . . 

.2nd. . .  .. 

THE  ROAD  TO  BETTER  LIVING 

1st . 

.2nd. _ _ 

TO  MAKE  THE  BEST 

Ist . . 

.2nd. _ _ 

NameL . .  . 

phase  print 

School  or  Oreanization. . . . 

Street. . .  . 

Zone  State  . . 

(114)  PHI  9-61' 

FREE  LOAN  FILMS  FOR  UNITS  IN  “LIFE  TODAY”  AND 
“CAREERS” 

Here  are  films  that  reveal  interesting  facets  of  today’s  world;  "The  Ages 
of  Time"  (absorbing  glimpses  into  man’s  past  and  future  in  a  story  of 
ageless  time) ;  "}0,000  Lives"  (how  your  breath  can  save  a  life  in  mouth- 
to-mouth  rescue  breathing);  "Morning  for  Jimmf  (a  message  to  people 
of  all  ages  about  the  necessity  for  education  of  all  youth) ;  "The  World  Is 
Yours"  (the  big  stores  keep  a  world-wide  watch  over  fashions  to  be  up-to- 
date)  ;  "To  Serve  the  Living"  (the  warm,  helpful  story  of  a  family  »ced 
with  bereavement) ;  "Visa  To  Dairyland"  (an  interesting  study  in  inter- 
natioiud  relations,  teenage  style).  Choosing  a  career  is  one  of  youth’s 
eternal  problems.  These  films  help  solve  it;  "The  Big  Question"  (planning 
a  self-inventory  and  planning  for  life) ;  "Helping  Hands  for  Julie"  (a 
revealing  film  about  a  medical  career,  showing  the  duties  of  members  of  a 
modem  hospital  sta£F). 


FREE!  Answer  kit  on  Creslan  acrylic  fiber 
and  the  question  of  carpet  selection  I 

Colorful,  concise  material  that  will  help  you  in  reaching  your  class  about 
Qeslan,  the  luxury  acrylic  fiber  that  is  endowing  fabric  and  home  fashions 
with  new  luxury,  color  excitement,  and  easy  care. 
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Association  Films,  Inc.,  347  Madison  Avanwa,  Now  York 
Please  send  the  following  FREE  LOAN  FILMS  for  showing  on  dates  indicated: 


YhE  ages  op  time  1st _ 2nd. 

SO.OOO  UVES  1st _ 2nd. 

MORNING  FOR  JIMMY  1st _ 2nd. 

THE  WORLD  LS  YOURS  1st _ 2nd. 

TO  SERVE  THE  UVING  1st _ 2nd. 

VISA  TO  DAIRYLAND  1st _ 2Dd. 

THE  BIG  QUESTION  1st _ 2nd 

HELPING  HANDS  FOR  JUUE  1st _ 2iid. 


Name  .  _ _ _ _ _ _ _ 

ylraii  print 

School  or  organizatiaa _ - 

Street -  **=>7 _ _ _ 

Tims  —  ■  i  □  Please  send  voor  1961-62  Catalog 

(113)  PHI  9*61 


American  Cyanamid  Company,  Dept.  PR 

111  West  40th  Stroat,  Now  York  16,  N.  Y. 

Illustrated  booklets!  Teaching  kits!  Colorful  swatches!  Bulletin  board  dis¬ 
plays!  Creslan  is  a  product  of  American  Cyanamid  Company,  New  York. 


Name. 


School _ 

_ Position _ 

Address _ 

City 

Zone  .State _ 

• 

(104)  PHI  9-61 
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Basic  Nutrition 

(Continued  from  page  47) 


are  all  you  need  to  get 
the  FREE  and  low-cost 
teaching  aids  on  these 
pages 


Fill  out  the  coupons,  clip,  and 
mail  in  one  envelope  to: 


PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  N.Y. 

When  you  send  in  Practical  coupons  . . .  you 
tell  us  the  kind  of  teaching  aids  you  want. 


•6 


Daily  Meal  Pattern 


Breakfast 
Citrus  fruit 

Fish  or  lean  meat,  or  cot¬ 
tage  cheese,  or  an  egg, 
or  cereal  with  skim  milk 
Enriched  or  whole  wheat 
bread 
Beverage 

Dinner 

Soup,  fruit,  or  tomato 
juke 

Poultry,  meat,  or  fish 
Potato,  rke,  or  noodles 
Cooked  vegetable 
Raw  vegetable  salad 
Dessert 
Beverage 


Luncheon 

Sandwich  or  salad  sea¬ 
food,  fish  or  cottage 
cheese 

Raw  vegetable 

Fruit 

Beverage 

Dessert  Suggestions 
Fruit 
Gelatin 
Sherbet 

Almond  macaroons 
Angel  or  sponge  cake 
Cakes  and  pastry  made 
with  vegetable  oil 


Snack  Suggestions 

Frtiit,  fredi  or  dried  Melba  toast  with  peanut 

Walnuts,  pecans,  almonds,  butter 
peanuts  Sldm  milk 

Raw  vegetables  Cottage  <dieese 


Nutritious  Dinners— Quick  and  Easy 
On  the  BroQer 

(1) 

Flounder  fillets 

Tomato  halves  with  sauted  fresh  spinach  (See  recipe) 
Salad  of  escarole  or  other  greens,  with:  cottage  cheese, 
chopped  green  pepper  and  onion,  mayonnaise  dress¬ 
ing 

Dessert  of  hot  apple  sauce  sprinkled  with  cinnamon 
Coffee  or  tea 


(8) 

Ham  steak  with  pineapple  rings 
Broiled  (raw)  potatoes  (See  recipe) 
Tossed  green  salad 
Frozen  raspberries 
Coffee  or  tea 

On  Top  of  the  Stove 

(1) 

Veal  scaloppini  (See  recipe) 

Boiled  rice  with  parsley  or  chives 
Steamed  green  beans 
Olives,  green  celery 
Mixed  fruit  cup 
Coffee  or  tea 


(2) 

Pan-broiled  liver  with  onions 
Boiled  potatoes 

(Continued  on  page  88) 
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FREE 

PROM 


Beltx 


9  CORPORATION 


For  Your  Students! 

New  edition  of  illustrated  Beltx  booklet,  "Just  Between  Us,"  including  Ex¬ 
clusive  Beltz  Dial  Calendar.  Booklet  clearly  explains  "why's  and  where¬ 
fore’s"  of  menstrual  cycle,  plus  timely  tips  on  activities,  health,  personal 
daintiness  and  grooming;  written  especially  for  girls  in  the  "growing  up” 
years.  "Just  Between  Us”  provides  honest,  concise  answers  to  their  ques¬ 
tions  and  problems.  Beltx  Dial  Calendar  helps  keep  track  of  periods. 


I! 


Use  this 
convenient 
coupon 
to  order 
your 
Better  Homes 
&  Gardens 
Books 


Beltx 


®  CORPORATION 


1000  Washington  Avo.,  Dopt.  PHE91 
St.  Levia  1,  Mo. 

Please  send  me; - FREE  copies  of  illustrated  booklet  "Just  Between 

Us,”  including  Exclusive  Beltx  Dial  Calendar. 


Teacher’s  Name _ _ _ _ _ 

(pUsit  pfiwi) 

School  Of  Organizadon _ 

School  or  Office  Address _ 

Qty _ _ Zone _ State _ 

(142)  PHE  9-61 


BETTER  HOMES  &  GARDENS  BOOKS  AT  SPECIAL  PRICES 

BETHR  HOMES  &  GARDENS 

417  Morodith  Building,  Dos  Moinos  3,  Iowa 


1  enclose  | .  (add  50c  per  copy  in  Canada)  for: 

_ _ copies  of  New  Cook  Book  @  |2.95 

_ _ copies  of  Meat  Cook  Book  @  |2.20 

- - copies  of  Barbecue  Book  @  $2.20 

. - . —copies  of  .Salad  Book  |2.20 

. copies  of  Holiday  Cook  Book  |2.20 

. . copies  of  Dessert  Cook  Book  ®  $2.20 

_ copies  of  Sewing  Book  ®  $2.95 

.  copies  of  Decorating  Book  @  $4.45 

_ copies  of  Decorating  Ideas  Book  0  $2.20 

— _ copies  of  Garden  Book  0  $3.70 

_ copies  of  Casserole  Cook  Book  ®  $2.20 

. . copies  of  House  Plants  Book  0  $2.20 

_ _ copies  of  Handyman’s  Book  0  $3.70. 

. . copies  of  Flower  Arranging  Book  0  $2.20 


iMrHMBniUMn. 


DEf0R.\TI.>G 


at  special 
prices 


C 


City. 


.Zoue. . State- . . . . 

(119)  PHE  9-61 


FREEI  NEW  TEACHING  AIDS 
SPARK  STUDENT  INTEREST  IN 
HOMEMAKING  I 

"Lighting  for  Better  Living,”  the  Better  Light  Better  Sight  Bureau's  sup¬ 
plementary  t<-«rhing  aids  for  home  economics  classes,  helps  arouse  student 
interest  in  home  lighting,  with  emphasis  on  practicality,  decoration  and 
homemaker  planning.  A  complete  classroom  package  of  intriguing,  up-to- 
date  material  includes  16  2-color  charts,  a  20-page  Teacher’s  ^urce  Book, 
a  24-page  Activities  Book  and  a  set  of  leaflets  for  each  of  30  students.  Sent 
without  cost  or  obligation  to  teachers  in  areas  served  by  a  Better  Light  Bet¬ 
ter  Sight  Bureau  sponsor. 


Better  Light  Better  Sight  Bureau,  Dept.  LBL-70 

P.O.  Bex  1647,  Grand  Cantrol  Station,  New  York  17,  N.  Y. 

Please  send  me  free  home  economics  teaching  aids  for  classroom  use.  (Sorry, 
not  avaiUble  to  students  or  to  subscribers  outside  the  U.  S.  A.) 


My  Name. 


fpUdtt  print) 


School  Name. 


School  Address - 


Gty... 


_ _ .Zone _ State. _ _ _ _ 

(Please  do  not  write  in  the  space  below.) 

(124)  PHE  9-61 
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1 


Many  of  the  teaching  aids 
on  these  pages  are 

EXCLUSIVE 

with 

Practical 

and  offered  for 

ONE-TIME-ONLY! 

So  be  sure  to  order  your 
teaching  aids  NOW  from 
Practical's  pages! 

Clip  coupons  and  mail  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36.  N.  Y. 


Steamed  broccoli 

Shredded  carrot,  chopped  apple,  and  walnut  salad 
Lemon  sherbet 
CoEFee  or  tea 

(3) 

Sauteed  shrimp  or  scallops 
Five-minute  steamed,  sliced,  green  cabbage 
Onion  rings,  cucumber  slices  with  French  dressing 
Italian  whole  wheat  bread  or  rolls 
Stewed  dried  apricots  (hot  or  cold) 

Coffee  or  tea 

Recipes 
Broiled  Potatoes 

Preheat  broiler  and  rack.  Peel  potatoes  and  cut  them  in 
slices  about  %  inch  thick.  Brush  lightly  with  vegetable  oil 
and  sprinkle  with  salt  and  paprika.  Place  potatoes  on  rack 
and  place  rack  three  inches  from  Bame.  Brown  on  one  side, 
then  turn  and  brown  on  other  side.  Serve  at  once. 

SoutAed  Spinach 

1  Ib.  spinach  2  tablespoons  vegetable 

teaspoon  salt  oil 

Remove  roots  and  tough  stalks  of  spinach.  Wash  thor¬ 
oughly  and  drain  well.  Heat  oil  in  skillet  or  pan,  add 
spinach  and  salt.  SautA,  uncovered,  for  about  5  minutes 
while  stirring  carefully  with  a  large  fork.  Serves  three  or 
four. 

Other  vegetables  such  as  asparagus,  broccoli,  Brussels 
sprouts,  cabbage,  carrots,  cauliflower,  may  also  be  sautAed. 
Cut  them  diagonally  into  1-inch  sections.  Cut  flowerets  of 
broccoli  and  cauliflower  into  small  sections  and  the  stems 
as  directed  above  for  other  stalks.  Cabbage  should  be  sliced 
thin. 

Veal  Scaloppine 

1  Ib.  veal  (cuUeta  or  4  tbs.  vegetable  oil 

rump)  Salt  and  pepper  to  taste 

Vi  cup  flour  Sliced  lemon 

Vi  cup  cooking  wine 

Have  veal  cut  thin  and  flattened  and  cut  into  4-lnch 
pieces.  Roll  veal  in  flour.  Heat  oil  in  skillet;  brown  veal 
quickly.  Add  wine.  Cover;  simmer  over  low  flame  about 
5  minutes  or  until  meat  is  tender.  Sprinkle  with  salt  and 
pepper.  Serve  very  hot  with  lemon  slices.  Serves  four. 

References 

June,  1961  Report,  Population  Reference  Bureau,  1507 
M  Street,  N.W.,  Washington  5,  D.  C. 

Food— The  Yearbook  of  Agriculture,  1959.  U.S.  De¬ 
partment  of  Agriculture,  Washington  25,  D.C. 

Suggested  Reading 

Eat  Well  and  Stay  Weff— Ancel  and  Margaret  Keys 
(Dr.  and  Mrs.),  Doubleday  &  Co.,  Inc.  1959 
Nutrition  for  You— Robert  S.  Goodhart,  M.D.,  E.  P. 

Dutton  and  Co.,  Inc.  1958 
Reduce  and  Stay  Reduced— Norman  Jolliffe,  M.D., 
Simon  and  Schuster,  1957  Revision 
Food  Becomes  You— Ruth  M.  Leverton,  Iowa  State 
University  Press,  1960 

Nutrition  in  Health  and  Disease— Cooper,  Barber, 
Mitchell  and  Rynergin,  J.  B.  Lippincott  Co.  1958 
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Betty  Crocker  Film  Library 

Now  there  are  10  Betty  Crocker  filmstrips  to  help  you 
teach  your  students  the  fundamentals  of  baking!  All 
have  been  filmed  in  full  color  in  the  Betty  Crocker 
kitchens,  all  feature  detailed  "How-To”  step  pictures 
to  make  the  learning  process  even  easier  and  more 
interesting.  The  filmstrips  are  available  free,  on  a 
short-term  loan  basis,  or  may  be  purchased  for  $5 
each.  With  each  comes  a  detailed  narration  guide 
for  your  use  in  classroom  teaching.  Coupon  at  right 
lists  the  10  subjects  available  and  tells  you  how  to 
order  them. 


FREE  deck  copy  of  Betty  Crocker's  NEW  Picture  Cook  Book 

Get  a  free  teacher’s  copy  of  Betty  Crocker’s  New  Picture  Cook  Book  with 
orders  of  10  or  more  at  $3.96  each.  This  loose-leaf  edition  contains  nearly 
2,000  recipes,  48  full-color  photos,  scores  of  helpful  "How-To”  pictures. 
Hundreds  of  new  recipes,  new  ideas,  new  information!  Coupon  at  right 
tells  you  how  to  order. 


Six  Specialty  Cook  Books 

Get  FREE  desk  copies  of  Betty  Crocker’s  specialty  Cook  Books! 

Betty  Crocker’s  Good  and  Easy  Cook  Book:  1000  time-saving,  taste-tempting 
recipes  to  help  you,  plus  sketches  and  32  pages  of  color  pictures! 

Betty  Crocker's  Dinner  for  Two  Cook  Book;  Meals  for  1,  2  or  3.  Menus, 
tailored-for-two  recipes,  whimsical  sketches,  color  photography! 

Betty  Crocker’s  Guide  to  Easy  Entertaining:  176  gaily  illustrated  pages! 
Recipes,  menus,  etiquette  and  party  planning. 

Betty  Crocker’s  Cook  Book  for  Boys  and  Girls:  Jam-packed  with  child- 
tested  recipes  and  beautiful  color  shots!  "How-To”  illustrations. 

Betty  Crocker’s  Party  Book:  Over  500  ideas  for  popular  parties,  holiday, 
wedding,  birthday  parties  .  .  .  color  pages,  color  sketches! 

Betty  Crocker’s  Outdoor  Cook  Book:  New  guide  to  outdoor  dining.  200 
tested  outdoor  recipes  for  simple  meals,  sumptuous  spreads  on  land  or  at 
sea!  Full-color  photographs. 


Send  for  FREE  Learning  Aid  Unit  on  Muffin  Making  from  Betty  Crocker 

Here’s  a  complete  kit  to  help  you  teach  your  students  the  fundamentals  of 
making  muffins.  You  get  8-page  "How-To”  booklets  (one  for  each  student) 
and  a  full-color,  step-by-step  filmstrip  (complete  with  narration  guide) 
which  is  available  on  a  short-term  loan  basis  or  may  be  purchased  for  $5. 
It’s  an  interesting  .  .  .  and  informative  .  .  .  unit  to  help  make  your  teaching 
job  easier !  Coupon  at  right  tells  you  how  to  order  the  unit. 


'^etUjOiockeA^ 

FILM  LIBRARY 

BETTY  CROCKER  FILM  LIBRARY 
General  Mills,  Inc.,  9200  Wayzata  Blvd. 
Minneapolis  26,  Minnesota 
I  wish  to  show  the  following  filmstrips  (on 
short-term  loan  basis)  on  dates  indicated. 

1st  Choics  2ad  Ckoics 
Oats  Oats 


1  _ ALL  ABOUT  PIE  • 

2  _ BREADS  YOU  BAKE  WITH  YEAST  _ •. 

3.___MUFFIN  MAKING  _ • 

4  _ BATTER  BREADS  • 

5  _ BETTER  BISCUITS  • 

6  _ BEAUTIFUL  CAKES  • 

7  _ FUN  WITH  FROSTINGS  • 

8  _ CHIFFON  AND  ANGEL  FOOD  CAKES  _ • 

9  _ COOKY  WISE  • 

10  ^MEALTIME  CAN  BE  MAGIC  _ • 


Name- 

School. 


Address - - 

City _ Zone _ State _ _ 

□  I  wish  to  purchase  the  filmstrip(s)  checked  above  at  $5.00  each. 

(167)  PHE  9-61 

HOW'fO  GEf'FREE"bESK 
COPY  OF  NEW 

PICTURE  COOK  BOOK 

With  order  of  10  or  more  Looeeleaf  Text  Edition 
copies  you  will  receive  your  own  desk  copy  with¬ 
out  charge. 

□  Please  aend  roe _ copies  of  ths  Test 

Edition  of  Betty  Crocker’s  New  Picture  Cook 
Book,  at  $3.96  per  copy  including  postage.  If 
order  ia  for  10  or  more,  1  will  rsceivs  an  extra 
copy  FREE. 

Name _ _ 

School 

Address _ _ 

City  Zoos _ State _ 

(166)  PHE  9-61 


McSUW nil  BOOR  CO. 

School  Dept 
330  West  42ml  Street 
New  York  36.  New  York 


Betty  Crocker's 

_ Good  and  Easy  Cook  Book 

Betty  CrKker’s 

_ Dinner  lor  Two  Cook  Book 

Betty  Crocker’s 

_ Guide  to  Easy  Entartainini 

Betty  CrKker's  Cook  Book 

_ for  Boys  and  Girls 

Betty  Crocker's 

_ Party  Book 

Betty  Crocker’s 
_ Outdoor  Cook  Book 


CIIBER  PRESS,  IRC. 

630  Fifth  Avenue 
New  York  20,  N.  Y. 


HOW  TO  GET  FREE  DESK 
COPIES  OF'EsttSOiodcMi- 
SIX  SPECIALTY  COOK  BOOKS 

Please  send  me  the  number  of  copies  marked 
below  of  Betty  Crocker’a  six  specialty  cook 
books  at  $.79  per  copy  plus  postage.  If 
order  is  for  10  or  more  of  any  one  book,  1  will 
receive  my  own  desk  copy  ot  that  book  FREE. 

Name _ 

School _ 

Address _ 

City _ Zone _ State _ 

□  Bill  Me  □  Payment  Enclosad.  Pub.  Pays  Postaga 
(164)  PHE  9-61 


FREE!  from'BatiiCwckcK,  rSiriSllSSSSS, 

Please  aend _ free  copies  of  booklet  on  Muffin 

Making.  (Limit  35  copies.)  Also,  please  aend  filmstrip  requested 
below  for  free  showing  on  short-term  loan  basis. 

Betty  Crocker*  DEPARTMENT  45 
General  Mills,  Inc.,  9200  Wayzata  Blvd.,  Minneapolis  26,  EMnn. 
□  "Muffin  Making"  Filmstrip 

1st  choice  date _ 2nd  choice  date _ 


Name _ _ 

Sc  hool _ _ 

Address _ 

City _ Zone _ State _ 

□  I  wish  to  purchase  the  filmstrip  at  $5.00  each.  I  170)  PHE  9-61 

□  I  wish  to  purchase  additional  booklet  copies  at  $3.00 
per  hundred.  (Please  enclose  money  with  order.) 
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Want  some  help? 


Get- 

. . .  practical  facts 
...new  ideas 
. . .  sample  materials 

from  the  many  EXCLUSIVE 
TEACHING  AIDS 
on  these  pages 

Fill  out  the  coupons,  clip  and 
mail — in  one  envelope — to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  New  York 

When  you  send  in  Practical  coupons  . . .  you 
tell  us  the  kind  of  teaching  aids  you  want. 


A  Pressing  Matter 

(Continued  from  page  45) 

iron,  for  protection  in  pressing  woolens.  She  also  ad¬ 
vises  "brush  gently  [with  clothes  brush]  in  the  dire^ 
tiohi  of  the  warp  thread  of  fabric  to  revive  texture  and 
remove  dust  [or  lint]  particles." 

Velvet: 

Velvets  require  a  temperature  in  keeping  with  the 
fiber  content.  Moisture  is  best  avoided  on  nylon  and 
rayon  velvet  and  is  used  sparingly  on  silk  velvet.  Cotton 
and  wool  pile  fabrics  require  more  moisture  and  higher 
temperature.  The  velvet  pressing  kit  provides  a  fiber- 
needle  pad  on  which  the  fabric  is  placed  face  down¬ 
ward  when  pressing.  A  fiber-needle  pressing  cloth  is 
provided  for  use  when  pressing  double  faced  pile  areas 
such  as  pockets,  collars,  cuffs,  hems,  etc. 

Heavy  Cotton— Linen: 

Heavy  cotton  and  linen  require  die  hottest  iron  of 
aU  fabrics.  An  iron  that  replaces  its  heat  rapidly  is  of 
great  advantage  in  pressing  fabrics  in  this  group.  The 
iron  may  be  used  directly  on  these  fabrics  except  for 
dark  colors.  Prevent  shine  on  thick  seams  and  dark 
colors  with  pressing  cloth.  Press  until  dry. 

Testing  Fabrics  for  Pressing 

Test  a  scrap  of  fabric  lor  heat  and  moistrire  toler¬ 
ance  early.  (See  figure  1.)  Labels  are  not  always  at 
hand  and  some  fabrics  are  difficult  to  classify  qulddy. 
Crepe  weaves  present  a  problem  since  in  most  fabrics 
they  draw  in  when  damp  and  stretch  out  imder  pres¬ 
sure.  Use  the  velvet  pressing  pad  to  retain  the  crinkle 
in  pressing.  A  bath  towel  stretched  over  the  surface  of 
the  board  is  also  effective  here.  Crepe  weaves  are 
usually  made  of  rayon,  silk,  or  wool  fiber.  Iron  tem¬ 
perature  is  governed  by  the  fiber  content. 

Construction  Pressing 

The  first  permanent  stitching  in  a  garment  is  of  de- 
taUs  that  bring  roundness  and  shape  into  the  garment, 
darts,  tucks,  shirring,  pleats,  and  yoke  seams.  Exercise 
care  when  pressing  to  retain  that  roundness. 

Once  the  basic  darts  and  seams  are  stitched  (and 
you  are  sure  they  will  not  need  to  be  changed)  they 
should  be  pressed.  A  good  rule  to  keep  in  mind  is  that 
every  dart  or  seam  should  be  pressed  before  it  is 
crossed  by  another  seam.  Press  all  darts  and  seams  in 
the  direction  they  were  stitched. 

Steam  Press  Darts  and  Seams 

When  you  “steam  press"  darts,  use  pressing  cloth  for 
protection  and  the  pressing  mitt  on  the  end  of  the 
sleeve  board.  (See  figure  2.)  The  ironing  board  sup¬ 
ports  the  weight  of  the  garment,  preventing  imfinished 
areas  from  stretching.  Press  entire  garment  section 
with  pressing  cloth. 

Darts  may  be  slashed  and  pressed  open  on  heavy 
fabrics.  First  press  "as  stitched.”  Then  open  dart  with 
the  point  of  the  iron.  The  pressing  mitt  is  used  on  the 
end  of  the  sleeve  board  to  supply  a  rounded  pressing 
surface. 

(Continued  on  page  92) 
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Bobbie  Brooks  "Wardrobe  Magic"  Booklet 

A  colorful,  illustrated  bocddet  filled  with  fresh  ideas  to  help 
Young  Adults  plan  personal  wardrobes.  Learn  how  to  .  .  . 

•  shop  better  •  discover  your  magic  colors 

•  work  "Wardrobe  Magic”  with  separates 

All  this  plus  more!  Helpful  hints  on  make-up,  hair,  figure  and 
clothing  care. 


CAMPBELL’S  Free  Teaching  Aids 
for  Home  Economics  Teachers 

You'll  find  dozens  of  ideas  for  using  condensed  soups,  frozen  foods  and 
other  convenience  items  in  "Modem  Meal  Planning  with  Convenience 
Foods"  (mentioned  on  page  38).  4  pages  of  color  photos  illustrate  menus. 
And  there  are  6  pages  of  tempting  mealtime  ideas  and  recipes.  Use  coupon 
at  right  to  order  a  free  copy  for  each  student  to  put  in  her  notebook. 

Just  for  you,  we’ll  send  you  a  colorful  64-page  cookbook.  "Wjnderful 
Ways  with  Soups,”  containing  hundreds  of  recipes  and  serving  ideas.  Plus 
other  creative  teaching  material,  including  Campbell’s  Party  Cooking  for 
Teens. 


Carter  Produ-:ts 

Makers  of  Arrid  Cream  Deodorant 

Good  Grooming  Wall  Chart 

Here’s  the  friendly  way  to  let  your  students  in  on  the  secrets  of  good 
grooming.  Pamela  Reid,  a  leading  New  York  fashion  model  and  beauty 
consultant  to  the  makers  of  Arrid,  paves  the  way  to  "neatness  and  sweetness" 
step  by  step. 

Personal  matters  such  as  the  need  for  a  daily  bath,  the  importance  of 
an  effective  anti-perspirant,  the  delight  of  skin-out  cleanliness  are  demon¬ 
strated  in  a  light-hearted  confidential  manner  calculated  to  win  over  even 
the  most  reluctant  of  your  students. 

You’ll  find  the  Arrid  wall  chart  an  indispensable  aid  in  the  "manu¬ 
facture"  of  young  ladies,  and  the  smaller  copies  of  this  chart  useful  for 
students. 


FREE  TEACHING  AIDS 

'The  Cling  Peach  Advisory  Board  now  offers  this  variety  of  teaching  aids 
for  you  and  your  students: 

1.  A  set  of  4  Teaching  Kits 

2.  New  wall  posters 

3.  A  movie  in  color 

4.  A  filmstrip  with  either  a  33^  rpm  record  or  mimeographed  script 
Just  fill  out  the  coupon  with  your  requirements  and  the  material  will  be 
sent  to  you  promptly. 


Inc. 


3830  KEUEY  AVI.  • 


CLEVELAND  14,  OHIO 
DITT.  V.M.I.-90 


Please  send  me. _ copies  of  your  FREE 

Fall  and  Winter  "Wardrobe  Nfagic." 

NAME. . . - . - . . . 

ADDRESS . . - . - . . . 

SCHOOL . - . - . - . — - 

aTY..._ . . . . . - . . 

ZONE... . STATE. . . (136)  PHE  9-61 


Carolyn  Campbell,  Home  Economics  Department 

Campbell  Soup  Company,  Camdon  1,  Now  Jorsoy 

Please  send  me  a  free  c<^y  of  Campbell's  Party  Cooking  for  Teens,  Wonder¬ 
ful  Ways  with  Soups,  and _ sets  of  Modem  Meal 

(Limit  of  130  per  order) 

Planning  with  Convenience  Foods. 

Name - 

(Note  whether  jr.  or  sr.  high)  school - 

Gty_ 


-Zone _ State- 


Orders  can  be  filled  oolv  for  U.S.  or  Canada 

In  Canada:  mail  to  Campbell  Soup  Company  Ltd.,  New  Toronto.  Ontario 

(145)  mE9-61 


The  Arrid  Cream  Good 
Grooming  chart  appearing  on 
page  27  in  this  issue  will  also 
appear  as  a  student  leaffet  in 
the  September  issue  of  CO¬ 
ED. 

(See  page  31,  of  yotir  issue 
now). 

Better  make  a  note  to  tell 
your  students  to  cut  out  the 
page  from  CO-ED  and  bring 
it  along  to  class.  You'll  find 
it  will  make  instruction  a  lot 
easier  when  your  students 
have  the  same  material  on 
hand. 

Or  better  still,  just  dip 
this  coupon  out  now.  Keep  it 
handy  on  your  desk  as  a  re¬ 
minder  to  your  dasses. 

S  IRItlll  CREilM  DmORMT 

(123)  PHE  9-61 


Made  Available  by 


Cling  Peach  Advisory  Board 

153  Markat  Stroat,  Son  Francisco  5,  Calif. 

Please  send  me  FREE  the  following  teaching  aids: 

□  Set  of  4  Teaching  Kits  - approx,  number  of  students  in  class 

□  New  wall  posters 

□  Movie  in  color 

□  Filmstrip  with  33X  rpm  record 
OR 

□  Filmstrip  with  mimeographed  script 

Name _ _ 

School _ _ _ 

Address - - 


City. 


-Zone- 


-StatCL 


(130)  PHE  9-61 
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NEW 

for  z 

YOU! 

•  FILMS 
•  BOOKS 
•  BOOKLETS 
•  TEACHING  KITS 
•  WALL  CHARTS 
•  RECIPE  FOLOERS 
•  SWATCHES 
•  TEACHING  MANUALS 

Order  these  business-sponsored 
teaching  aids  now! 

Send  coupons  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street,  New  York  36,  N.Y. 


When  you  send  in  Practical  coupons  . . .  you 
tell  us  the  kind  of  teaching  aids  you  want. 


Strips  of  brown  wrapping  paper  under  each  seam 
give  protection  against  the  seam  edges  pressing  a  ridge 
through  to  the  right  side  of  the  garment.  Use  this 
method  when  pressing  darts  and  seams  on  heavy  fab¬ 
rics  or  on  fabrics  that  readily  mark  or  shine. 

In  an  overblouse  or  jacket,  darts  taper  at  both  ends 
to  take  care  of  the  waistline  fitting.  (See  figure  3.)  To 
release  the  strain  they  offer  to  the  smooth  fit  of  the 
garment,  clip  darts  carefully  to  within  a  quarter  inch 
of  the  stitching,  overcast.  This  permits  perfect  pressing. 

The  direction  for  hirning  darts  is  usually  illustrated 
in  the  pattern  instructions.  In  general  all  waistline  and 
shoulder  darts  both  front  and  back  press  toward  the 
center.  Under  arm  darts  vary,  but  usually  press  down¬ 
ward  as  do  elbow  darts  in  sleeves. 

Shirring  is  pressed  by  moving  the  point  of  the  iron 
upward  to  the  stitching  line.  Then  lift  the  iron  and 
repeat.  The  control  of  the  iron's  heat  is  important 
since  this  operation  can  best  be  done  with  the  iron 
directly  against  the  fabric. 

Pleats  and  Tucks 

Pleats  are  pressed  after  being  basted  with  silk  thread. 
(See  figure  4.)  Work  from  the  bottom  to  the  top.  Lift 
the  iron— do  not  slide.  Press  hem  area  lightly  at  this 
point  since  creases  are  reversed  when  hem  is  huned. 
Strips  of  paper  are  often  used  under  pleats  for  pro¬ 
tection. 

Tucks  are  often  used  to  control  fullness  at  the  shoul¬ 
der  or  at  the  waistline  of  a  dress.  (See  figure  5.)  First 
press  as  stitched,  then  press  in  proper  direction.  The 
point  of  the  iron  must  not  extend  beyond  the  end  of 
the  stitching  if  a  soft  effect  is  desired. 

Curved  Seams 

A  seam  must  give  the  garment  shape,  contour,  and 
support,  but  must  offer  no  restraint  or  resistance. 
Curved  seams  that  fit  concave  portions  of  the  body, 
must  be  clipped  slightly  to  release  them.  (See  figure  6.) 
A  sleeve  board  makes  this  pressing  step  easy. 

Set-in  Sleeves 

Improperly  pressed  set-in  sleeves  can  shout  “home 
made”  just  as  quickly  as  improperly  set  ones. 

Front  and  back  notches  are  important  and  sleeve 
and  armscye  notches  must  match.  There  is  usually 
some  ease  in  the  blouse  underarm  between  notches. 
The  sleeve  top  is  always  indicated  and  matches  a 
marking  on  the  blouse  shoulder.  Do  not  attempt  to 
crowd  too  much  ease  within  the  area  close  to  this  top 
marking,  since  it  is  on  the  straight  grain  of  the  fabric 
and  resists  easing.  Sleeve  cap  fullness  is  eased  in  on 
the  off-grain  areas  between  the  notches  to  a  point 
about  one  inch  on  either  side  of  the  center  top  of  the 
cap. 

A  row  or  two  of  sewing  machine  basting  stitches 
around  the  sleeve  cap  between  notches  serves  to  con¬ 
trol  the  ease.  Pin-fit  sleeve  matching  all  marks.  Draw 
in  the  sewing  machine  basting  thread  to  fit  the  arm 
hole  and  distribute  the  ease  within  the  bias  areas  of 
the  sleeve  cap.  Stitch. 

Shrink  out  the  fullness  from  the  sleeve  cap,  using  a 
(Continued  on  page  94) 
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Cluett,  Peabody  &  Co.,  Inc. 

Maker*  of  Arrow  Shirts 

All  of  the  educational  materials  have  been  newly  revised  and  expanded 

this  season  to  provide  you  with  the  very  latest  information  on  the  selection 

and  care  of  men’s  shirts  as  well  as  ftpod  grooming  for  young  men. 

A  MAN’S  SHIRT  IS  A  WOMAN’S  PROBLEM— completely  revised  book¬ 
let  giving  very  latest  information  on  how  to  select  and  care  for  men's 
shir^.  Illustrated. 

THE  STORY  OF  COTTON — illustrated  booklet  showing  the  complete 
process  of  manufacturing  shirting  fabric  from  raw  cotton  to  finished  cloth. 

STYLE  GUIDE  TO  CORRECT  DRESS— new  illustrated  student  folder 
containing  important  tips  on  good  grooming  for  the  young  man. 

WHAT  EVERY  GIRL  SHOULD  KNOW  ABOUT  A  SHIRT 

HOW  TO  CARE  FOR  A  WASH  AND  WEAR  SHIRT— new  illustrated 
wall  chart  lesson  plan  giving  pointers  on  shirt  style,  fabric  construction 
and  iaunderability  together  with  up-to-date  data  on  how  to  care  for  the 
three  major  types  of  wash  and  wear  shirts. 

SEE  HOW  IMPORTANT  COTTON  IS  TO  THE  U.S.A.— illustrated  waU 
chart  of  the  U.S.A.  showing  maior  products  of  various  states  and  im¬ 
portance  of  cotton  to  the  country  as  a  whole. 


CO-ED — The  Only  Classroom  Magaxine 
for  Teen-Age  Home  Economics  Students 

Lively  .  .  .  up-to-the-minute  .  .  .  inexpensive  .  .  .  Co-td  can  help  to 
brighten  and  enrich  every  major  area  of  your  home  economics  program 
throughout  the  coming  year!  Each  issue  appeals  to  student  interests — 
each  is  prepared  for  easy,  effective  classroom  use. 

If  you  aren’t  yet  among  the  thousands  of  teachers  who  have  found  Co-ed 
a  practical  monthly  teaching  supplement,  won’t  you  show  this  outstanding 
September  issue  to  your  girls  today?  Then  use  the  attached  coupon,  order 
card  or  reply  envelope  to  mail  a  class  order  to  Co-ed  today!  And  remember, 
your  Co-ed  order  brings  you  every  issue  of  Practical  (with  Co-ed  bound 
inside)  free  of  charge! 


Copeland  and  Thompson,  Inc. 

a.  Spode  Pattern  Folder  in  color  and  other  material. 

b.  Spode  motion  picture — in  full  color  shows  the  story  of  manufacture 
and  the  unique  advantages  of  craft  production  and  hand  decoration. 


Educational  Sorvlca  Dopartmont 

Cluett,  Peabody  &  Co.,  Inc. 

530  Fifth  Avanua,  Now  York  36,  Now  York 

_ copies,  A  MANS  SHIRT  IS  A  WOMANS  PROBLEM 

_ copies,  THE  STORY  OF  COTTON 

_ copies,  STYLE  GUIDE  TO  CORRECT  DRESS 

_ copies,  WHAT  EVERY  GIRL  SHOULD  KNOW  ABOUT  A 

SHIRT;  reverse  side.  HOW  TO  CARE  FOR  A  WASH  AND 
WEAR  SHIRT 

(Up  to  30  copies  each  of  above  materials  free,  additional  copies  five  cents 
eacL) 

Amount  enclosed  $ - 

Free  one  copy  teacher  wall  chart,  SEE  HOW  IMPORTANT  COTTON 
IS  TO  THE  U.SJV. 


PLEASE  PRINT 

Name - 

School  or  Organization - - - 

<"i*y  . .  7ctne . . State . . . — 

(132)  PHI  9-61 


CO-ED 

33  Wost  42nd  Streot,  Now  York  36,  N.Y. 

Please  enter  my  order  for _ _ subscriptions  to  Co-ed,  to  begin  with  the 

September  1961  issue,  for  the  term  checked  below.  I  understand  that,  with 
an  order  for  10  or  more  Co-ed  subscriptions,  I  shall  receive  my  own  desk 
copy  of  Practical  Home  Economics  Teacher  Edition  of  Co-ed  each  month 
without  charge.  If  necessary  1  may  revise  the  quantity  of  my  order  later, 
before  being  billed. 

□  Semester  —  5  issues  □  School  Year  —  9  issues 

(60f  per  subscription).*  ($1.00  per  subscription).* 


(please  print) 

School _ 

Addms _ 

City 

_ Zone _ 

_ State _ 

I  ‘Prices  apply  to  orders  for  five  or  more  subscriptions  to  one  address; 
fewer  than  five  subscriptions  sold  on  school-year  basis  only,  $1.50  each 
per  year.  PHE  9-61 


Copeland  and  Thompson,  Inc. 

306  Fifth  Avonue 
Now  York  10,  N.  Y. 

Please  send  Teacher’s  Packet  containing  folder  of  Spode  Patterns  in  color 
with  other  informative  material  and  information  about  Spode  color  movie. 


Name 

Title 

School _ 

( pleasi  prim) 

Address 

City 

_ Zone  State. 

(137)  PHE  9-61 


PHE  TEACHER  EDITION  OF  CO  ED  •  SEPTEMBER,  1961 


93 


Choose 

— > 

Your 

TEACHING  AIDS 

Now! 

- > 


^  films 
books 

^  booklets 
teaching  kits 
wail  charts 
^  recipe  folders 
swatches 

^  teaching  manuals 


Fill  out  the  coupons, 
clip,  and  mail  in 
one  envelope  today 
to: 


N/ 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 


33  West  42riI  Street,  New  York  36,  N.Y. 


pressing  mitt  on  the  small  end  of  the  sleeve  board  to 
give  a  shaped  pressing  surface.  With  the  point  of  the 
iron  used  lightly  over  a  dampened  pressing  cloth, 
shrink  the  fullness.  Be  careful  not  to  press  beyond  the 
sewing  machine  stitching  and  overly  flatten  the  sleeve. 
The  seam  is  then  usually  pressed  into  the  sleeve.  (Set 
figure  7.) 

Use  the  point  of  the  iron  and  permit  the  iron  to 
press  into  the  sleeve  only  as  far  as  the  stitching  line 
but  never  beyond  it. 

Pressing  Slide  Fastener  or 
Zipper  Closure 

Follow  instructions  on  zipper  package  for  inserting, 
pressing  as  directed.  Occasionally,  after  the  sewing 
machine  basting  has  been  removed  or  when  the  gar¬ 
ment  is  being  given  a  final  pressing,  it  is  desirable  to 
sharpen  the  crease  of  the  placket  by  pressing  from  the 
right  side.  Precautions  are  necessary  to  prevent  the 
metal  from  pressing  through  and  causing  a  mark  or 
shine.  Use  a  strip  of  brown  paper  for  protection  and 
insert  it  between  the  placket  and  the  metal  of  the 
slide-fastener.  Protect  the  garment  with  a  pressing 
cloth.  If  fabric  is  gabardine,  twill,  cotton  suiting,  or 
a  fabric  that  tends  to  shine,  use  velvet  pressing  pad. 

Professional  Hem  Finish 

A  well  finished  hem  has  a  creased  lower  edge,  so 
carefully  pressed  that  the  hem  width  is  not  detected. 

Press  a  crease  at  the  lower  edge  of  the  hem  after 
turning  and  basting.  (See  figure  8.)  In  pressing,  the 
iron  has  no  motion.  Lift  and  press  lightly,  forcing 
steam  through  the  dampened  pressing  cloth.  Carefully 
measure  for  the  width  of  hem  and  cut  away  excess. 

Shrink  the  excess  flare  out  of  the  top  of  the  hem. 
A  row  of  sewing  machine  stitching  with  the  bobbin 
thread  drawn  up  acts  as  a  control  for  this  frillness  and 
aids  in  shrinking  to  smoothness  any  excess  flare.  Use 
the  point  of  the  iron  and  the  dampened  pressing  cloth 
to  steam  out  fullness.  (See  figure  9.) 

Final  pressing  is  done  before  the  hand  stitching. 
The  iron  has  a  slight  motion  upward  from  the  bottom 
of  the  hem.  Care  must  be  taken  so  that  the  iron  presses 
up  to  the  seam  binding  but  not  over  or  beyond  it.  This 
method  avoids  forming  the  objectionable  ridge  on  the 
right  side  of  the  garment.  The  velvet  pressing  Idt  is  a 
must  when  hemming  napped  or  pile  falxes. 

When  hemming  a  skirt  with  pleats,  the  seam  must 
be  opened  within  the  area  of  the  hem.  (See  figure  10.) 
Slash  seams  as  illustrated  at  top  of  hem  and  press 
open  with  the  point  of  the  iron.  Here  there  is  less  sur- 
pliu  flare  to  take  care  of  than  in  a  circular  skirt.  The 
same  procedure  is  followed  and  a  final  pressing  is 
necessary  to  sharpen  the  pleats. 

Finish  Pressing 

After  a  garment  is  completed,  a  final  pressing  is 
necessary  to  give  it  that  well  finished  appearance.  Use 
your  tailor's  ham,  the  sleeve  board  and  the  other  de¬ 
vices  to  retain  the  contour  you  built  in  as  you  sewed. 

Take  it  easy  though,  because  it’s  just  as  obvious  to 
over-press  as  not  to  press  at  all.  Use  only  the  weight 
of  the  iron.  Lift  and  set  down  lightly  for  finish  pressing. 
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Th*  Cr«am  of  Wheat  Corporation 

(a)  Vitamin  Food  Qiart  lists  food  sources  of  important  vitamins,  shows 
how  milk  and  cereal  supplement  each  other,  gives  average  analysis  of 
enriched  quidc  Cream  of  Wheat  cereal  and  ways  to  use  it  in  special  diets. 

(b)  Guide  to  Better  Eating  four  page  folder  is  packed  with  new  recipes — 
new  uses  for  America’s  favorite  hot  wheat  cereal.  Everything  from  dra¬ 
matic  topping  suggestions  to  mouth-watering  ingredient  uses. 

It  includes:  Family  Breakfasts,  Baby  and  Toddler  Meals,  Special  Diets, 
and  Everyday  Good  Eating  with  "Cream  of  Wheat.”  Already  punched  to 
fit  a  3-ring  6x9  binder. 


Derbac  Service 

C«rMi  Soaps  Company,  Inc. 

P.O.  Sox  111  —  East  Northport,  Now  York 

a.  Instructions  to  Parents — educational  leaflets  for  pupils  giving  full 
directions  on  how  to  clean  up  pediculosis-infected  heads  in  one  quick, 
safe  and  easy  treatment  with  the  Derbac  Tar  Medicated  Shampoo  and  the 
Derbac  Comb.  Free. 

h.  Ten  Easy  Steps — poster,  illustrating  above  treatment.  Free, 
c.  Information  about  Derbac  treatment  with  Derbac  Tar  Medicated 
Shampoo  and  the  Derbac  Comb.  Free. 


Designers  Fabrics-Buy-Mail 

Gives  you  over  100  generous-sized  swatches  in  handsome  folios  ready  for 
easy  reference.  Each  fabric  is  described  in  accurate  detail  .  .  .  professional 
suggestions  given  for  proper  use  and  care. 

Folios  help  you  teach  students  to  purchase  fabrics  for  penny-wise  economy, 
and  yet  practical  and  smart  for  good  wear  and  durability. 

Seasonal  fashion  letters  give  advance  information  on  newest  fabrics,  colors 
and  styles. 


Dundee  MlllS/  Incorporated 

Clues  to  Thrifty  Towel  Buying 

A  comprehensive  16  page  booklet.  Generously  illustrated. 

Describes  varioiis  weave  and  construction  classifications,  also  what  to 
look  for  when  buying  towels. 


E.  I.  du  Pont  de  Nemours  &  Co.,  (Inc.) 

a.  Harnessing  the  Rainboia — a  29  minute,  I6mm.  sound  and  color  movie 
on  dyes.  Designed  especially  for  home  economics  classes,  it  explains  in  sim¬ 
ple  terms  what  is  meant  by  colorfastness,  shows  how  fabrics  are  dyed,  and 
describes  laboratory  tests  used  to  determine  fastness.  No  charge  other  than 
return  postage  and  insurance. 

b.  A  set  of  7  free  booklets — containing  interesting  facts  and  information 
about  dyes  in  nontechnical  terms.  A  Brief  History  of  Dyes,  Modem  Dyes 
and  Their  Properties,  Modern  Textile  Dyeing  and  Printing,  Testing  for 
Colorfastness  in  the  Laboratory,  Testing  for  Colorfastness  in  the  Home, 
Buying  Fabrics  for  Colorfastness,  Harnessing  the  Rainbow  for  You. 


The  Cream  of  Wheat  Corporation 

730  SHmon  llvd. 

Minnoapolla,  Minn. 

Please  send  without  charge  one  copy  of  each  item  checked: 

□  Vitamin  Food  Chart  □  Guide  to  Better  Eating 


fpteaie  print) 


_ 

- 

aty - 
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Derbac  Service 

Cofwol  Soaps  Company,  Inc. 

P.O.  Box  1 1 1  —  Boat  Northport,  Now  York 

Please  send:  □  a . . copies  Instructions  to  Parents.  Free.  □  b.  Tr*  Easy 

Steps,  poster  for  classroom.  Free.  □  c.  Information  about  Derbac  Tar 
M^icated  Shampoo  and  Derbac  Comb.  All  above  free. 

PUASI  PtINT 


School 

Addma 

Qty 

Zone»  State . 

(127)  PHE  9-61 


Designers  Fabrics-Buy-Mail 

623  DavU  St.  (PH  761)  Evanston,  III. 


Enclosed  is  |3.00  for  my  Annual  Subscription.  Sub¬ 
scription  includes  fashion  fabric  folios,  fashion  news 
letters,  tewing  tips  and  pattern  suggestions. 

Cbedt _  Money  Order. _ 


Qty . .  Zone - ..State _ _ 

(148)  PHE  9-61 


Dundee  Mills,  Incorporated 

1075  Avo.  of  tho  Amoricas  (6lh  Avo.)  at  41st  St. 

Now  York  18,  N.Y. 

Please  send _ copies  of  Clues  to  Thrifty  Towel  Buying  (free  in 

limited  qtiantities). 


Name _ Title. _ 

School _ Jr.  _ H.S _ College. _ Others. _ 

AdurTSS _ _ 

Qty - State _ 

No.  Hi.  Students  Taught — Girls _ ioys. _ Grade(t) _ 

(152)  PHE  9-61 


E.  I.  du  Pont  de  Nemours  &  Co.,  (Inc.) 

Wilmington  98,  Dol. 

Please  lend  us  a  print  of  your  motion  picture  Haruessiug  the  Raiubow 
to  be  shown  on  the  date  marked  below: 

1st  Choice. _ 2nd  Choice _ 3rd  Choice _ 

Estimated  Audience _ 

Please  send  \ss  n  set  of  seven  free  booklets  on  dyes. 

ypUait  print) 

School  or  Organizatioii, - 


_ State _ _ _ 

(153)  PHE  9-61 
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Co-ed 

does  for  your  students 
what 

PRACTICAL  HOME  ECONOMICS 

does  for  you . . . 

Co-ed  is  the  only  magazine  written  ex¬ 
pressly  for  teen-age  students  of  home 
economics.  It  enriches  the  high  school 
homemaking  program  for  them  because 
it  provides  lively,  up-to-date  material  in 
every  major  field  of  home  economics. 
Co-ed  sparks  their  eager  interest,  and  is 
a  built-in  teaching  aid  for  you! 

Do  your  girls  receive  Co-ed  each  month? 
A  half-million  teen-age  homemaking 
students  do! 

Send  your  request  for  subscription  order 
blank  along  with  your  Practical  coupons  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  N.  Y. 


AHEA  Report 

(Continued  from  page  37) 

nomics  of  New  York  University’s  School  of  Education, 
predicted  that  the  future  would  bring  us  disposable 
clothing,  groceries  delivered  on  a  moving  belt,  and 
quicker  and  easier  cooking. 

Some  of  the  trail-blazing  products  introduced  at  this 
meeting  proved  that  the  upsvurge  of  new  ideas  is 
going  to  grow. 

Of  the  221  commercial  exhibits,  25  per  cent  were 
related  to  foods,  40  per  cent  to  equipment,  20  per  cent 
to  textiles  and  sewing,  and  15  per  cent  to  other 
products  for  the  home  and  the  home  economist. 

We  wish  we  had  space  to  review  all  of  them,  but 
here’s  a  brief  rundown. 

The  Show-Stoppers 

Survival  on  canned  foods  after  atomic  attack  was 
dramatically  portrayed  by  the  American  Can  Com¬ 
pany.  A  complete  fallout  shelter  was  on  display, 
equipped  to  meet  the  needs  of  two  adults  and  one 
child  for  a  two-week  period. 

A  thermoelectric  refrigerator-freezer  was  exhibited 
by  the  Norge  Sales  Corporation.  'This  thermoelectric 
unit  has  no  mechanical  compressor  or  refrigerant  fluid, 
but  uses  a  principle  that  has  thus  far  been  applied 
primarily  in  research  and  in  products  for  our  armed 
forces.  Also  at  the  Norge  booth  was  a  coin-operated 
dry  cleaning  unit.  Convention-goers  were  invited  to 
have  garments  cleaned  on  the  spot. 

The  world’s  first  galley  for  galaxy  flights,  manned 
and  fully  equipped,  was  shown  by  the  Whirlpool 
Corporation. 

The  prototype  space  kitchen  contains  all  the  foods 
and  beverages  required  by  a  three-man  crew  on  a  14- 
day  mission.  The  menus  were  planned  by  a  home 
economist  and  others  at  the  Aerospace  Medical  Labo¬ 
ratories,  Wright-Patterson  Air  Force  Base.  All  items 
are  in  canned,  dehydrated,  frozen,  or  packaged  form. 

Newsworthy  Inventions 

A  new  basic  stirring  tool,  named  Mix-Stir  because  it 
mixes  as  it  stirs  in  wide  strokes,  was  featured  by  Top 
Industries,  Inc.  It  was  invented  by  Vicky  Harris,  an 
editor  on  the  Ladies’  Home  Journal. 

The  Du  Pont  booth  featured  the  new  Ludte  wall 
paint.  It’s  homogenized,  requires  no  stirring,  thinning, 
or  mixing;  has  no  odor;  doesn’t  drip  or  splatter;  is  self¬ 
priming;  dries  in  30  minutes,  doesn’t  nm  down  the 
brush  handle,  and  has  excellent  washability. 

The  Dow  Chemical  Company  introduced  Pinkies, 
disposable  plastic  gloves,  set  of  three  pairs  to  retail 
for  29  cents. 

A  new  hair  dryer  accessory,  which  they  say  "pro¬ 
vides  beauty  salon  hair  drying  In  the  home,"  attaches 
to  all  new  1962  Norge  automatic  clothes  dryers. 

McCall’s  Patterns’  new  Easy-mark  press-on  pattern 
was  demonstrated  to  large  crowds  during  the  week. 

A  special  ink  process  enables  the  sewer  to  pin  her 
pattern  pieces  to  the  fabric  and  Iron  all  markings 
directly  onto  the  fabric.  The  paper  pattern  is  placed 
(Continued  on  page  98) 
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Luth«r  Ford  A  Co.:  Mrs.  Stewart's  Bluing 

a.  Mrs.  SttVHirfs  Home  WMsbimg  complete,  deuiled  discussion 

of  best  borne  laundry  methods.  Rerised  to  cover  home  laundry  shortcuts 
with  all  types  of  equipment  including  automatic  washers;  how  to  use  liquid 
bluing;  how  to  safely  remove  many  kinds  of  stains;  proper  laundering  of 
new,  synthetic  fabrics  and  other  practical  home  laundering  information. 

b.  All  About  Bluing — the  specially  prepared  teacher’s  folder  is  a  store¬ 
house  of  information  about  the  various  types  of  bluing,  why  bluing  is  de¬ 
sirable  in  the  home  laundry  and  best  methods  of  using  bluing  in  each  type 
of  home  washer. 


Fr««  copies  (limit  two  por  publication)  oft 

•  Mealtime  Magic — An  instant  potato  information  booklet  for  home 
economic  classes.  Lots  of  recipes,  finished  dish  photos,  and  "how  to" 
ideas  with  convenience  potato  products. 

•  Wonderjul  World  of  Seasouiug — Very  colorful  leaflet,  featuring  numerous 
ways  of  using  spices  and  herbs. 

•  Kitchen  Keyboard  of  Spices — A  bible  of  information  on  spices  and  herbs, 
their  origin  and  lore. 


SPECIAL  LOW  PRICES  ON  GENERAL  ELECTRIC  PORTABLE 
APPLIANCES  FOR  SCHOOL  USE 


MAIL  THIS  COUPON  TODAY 


NEW,  UP-TO-DATE  HACHING  AIDS  ON 
INFANT  NUTRITION 

NOW — Gerber  oflFers  a  completely  new  set  of  teaching  aids. 
"  'Sitting’  Safely,”  the  student  leaflet,  introduces  infant  nutrition 
as  an  important  part  of  baby  sitting.  The  Teachers’  Manual  is  a 
comprehensive  resource  piece  containing  authoritative,  technical 
information  on  infant  nutrition.  Both  are  correlated  to  simplify 
teaching  and  study. 


Hershey  Chocolate  Corporation 

u.  The  Story  of  Chocolate  and  Cocoa — illustrated  booklet,  tracing  the 
historical  development  and  processing  of  chocolate  and  cocoa  and  the 
growth  of  The  Chocolate  Town. 

b.  Illustrated  Recipe  Folders — separate  folder  for  ( 1 )  Semi-Sweet  Choc¬ 
olate  Dainties  (2)  filing  Chocolate  (3)  Cocoa  (4)  Instant  Cocoa  Mix  and 
Syrup. 

c.  Wall  Chart — visualizing  chocolate  and  cocoa  process.  Distribution 
restricted  to  teachers.  Limit  One. 

(Offer  good  in  United  States  and  Possessions  only.) 


Luther  Ford  &  Co. 

Mra.  Stowort's  Liquid  Bluing 

Please  send  □  Afrr.  Steivarft  Home  Washing  Guide.  □  All  About  Bluing 

Name 

Title 

(please  prim) 

School _ 

Address _  .  _  .  .  .  _ 

Gty - 

_ .Zone _ State. _ 

(157)  PHI  9-61 


The  R.  T.  French  Co. 

157  Mustard  St.,  Rochastar  9,  N.Y. 

Please  send: 

□  I  copy  O  2  copies  Mealtime  Magic — An  instant  potato  information 

booklet  for  home  economic  classes 

□  I  copy  Q  2  copies  The  Wonderful  World  of  Seasoning 

□  I  copy  □  2  copies  Kitchen  Keyboard  of  Spices 

NAME _ POSITION _ 

SCHOOI _ 

ADDRESS _ 

aTY _ ZONE__STATE _ 

(159)  PHI  9-61 


Pertabl*  Appliance  Dept.  GENERAL  ELECTRIC  COMPANY 
Section— T-93-PHE-9,  Bridgeport  2,  Conn. 

Please  send  me  information  on  the  following: 

(  )  New  Toast-R-Oven 

(  )  Other  General  Elearic  Portable  Appliances.  (New  Automatic  Saucepan,  Auto¬ 

matic  Skillet,  Spray,  Steam  and  Dry  Iron,  Portable  IroiK  Standard  Mixer,  New 
Portable  Mixer,  Automatic  Coffee  Makers,  Automatic  Grill  and  Waffle  Baker, 
Toaster,  Rotisserie-Oven,  Automatic  Can  (Jnener. ) 

I  understand  SPECIAL,  LOW  EDUCATIONAL  PRICES  sent  me  are  for  appliances  to 
be  used  in  classrooms  and  demonstratioiu  only. 


Name. 


(please  print) 

School  or  Orsanization _ 

Addrcti^^ _ 

City 

_ Zone 

_ State _ 

(162)  PHI  9-61 


Gerber  Products  Company,  Dept.  629-1 
Fremont,  Michigan 


Pica^  semd  me  an  up-to-date  Teachen’  Manual  plus _ copies  of 

"  ’Sitting’  Safely,”  the  new  student  leaflet  which  introduces  infant  nutrition 
as  an  important  part  of  baby  sitting. 


Name _ 

Title _ 

School _ 

(please  prins) 

Address 

City 

_ Zone _ 

_ State 

(168)  PHI  9-61 


Hershey  Chocolate  Corporation 

19  I.  Chocolota  Avenua 
Hershey,  Pa. 

Please  send  free:  □  a.  The  Story  of  Chocolate  amd  Cocoa _ copies. 

O  b.  Illustrated  Recipe  Polder _ copies  each. 

□  c  Widl  Chart.  (One  copy  only.) 

Name _ _ 

(pUait  prim) 

School - Grade  Taught _ 

Address. _ 

Qty . . — .2^ooe. - State _ 

(Ofrr  getd  in  Uuittd  Slates  and  Pessessicus  emty.) 

(176)  PHI  9-61 
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Yours... 

FREE  or  at  low-cost 


Just  fill  out  the  coupons 
on  these  pages, 
clip,  and  mail  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36.  N.  Y. 

When  you  send  in  Practical  coupons  . . .  you 
tell  us  the  kind  of  teaching  aids  you  want. 


and  pinned  with  the  printed  side  on  the  wrong  side  of 
the  fabric.  The  pressure  of  a  warm  iron  on  the  paper 
transfers  the  darts,  notches,  seam  allowances,  and  other 
special  markings  immediately  and  accurately  to  most 
light,  medium,  or  bright  colored  hibrics  with  a  smooth 
texture.  The  stamping  may  be  removed  from  washable 
fabrics  by  washing  and  from  non-washable  fabrics 
with  cleaning  fluids.  This  press-on  pattern  may  be 
used  at  least  twice  in  this  manner,  or  versatility  per¬ 
mits  its  use  as  a  regular  printed  pattern. 

Ttdon  has  engineered  a  new  nylon  coil  zipper  which 
has  been  named  Zephyr.  This  newest  closure  is  made 
with  meshing  coils  instead  of  interlocking  metal  teeth. 
It  is  almost  impossible  to  break  as  it  consists  of  two 
continuous  nylon  coils,  rather  than  individual  metal 
teeth.  These  coils  mesh  under  a  principle  whereby  the 
greater  the  strain  on  the  closed  zipper,  the  greater 
the  holding  power.  Zephyr  is  virtually  snag-proof  and 
cannot  be  pulled  off  track. 

Many  New  Foods 

Such  a  wide  variety  of  new  foods  were  shown  that 
it  would  be  impossible  to  list  them  all.  In  the  next 
issue  we  shall  give  you  the  outstanding  new  products. 

Section  Meetings 

With  several  Subject  Matter,  Professional,  and  other 
special  Section  Meetings  going  on  every  day,  we 
weren’t  able  to  cover  all  of  them.  However,  we  have 
tried  to  give  you  the  highlights. 

Studies  on  ^Consumerism’ 

The  home  economist’s  primary  responsibility  to  the 
family  in  the  consumer  age,  according  to  Mrs.  Agnes 
Reasor  Olmstead,  director  of  home  economics,  Ck)lonial 
Stores,  Inc.,  Atlanta,  Georgia,  is  to  “help  all  families 
live  a  well-ordered  life  in  a  well-ordered  home.” 

Speaking  at  a  symposium  on  ”Interpreting  the  Age 
of  Consiunerism,”  Mrs.  Olmstead  outlined  some  of  the 
responsibilities  of  home  economists  to  families.  One 
of  these  is  to  understand  the  family  as  a  unit— and 
especially  as  a  business  unit  in  which  the  business 
manager  is  usually  a  woman— and  to  pinpoint  their 
advice  to  yoimg  families  with  inexperienced,  often 
untrained  managers. 

Anotho:  responsibility  lies  in  the  area  of  money 
management  for  families.  In  this  day  of  liberal  credit, 
money  management  has  changed  and  “status  symbols” 
have  changed.  “Two  cars  in  every  carport,  two  baths 
in  every  home,  built-in  kitchens  and  outdoor  barbecue 
pits,  stereo,  and  stock  holdings— these  are  the  present 
status  symbob  bought  today  and  paid  for  out  of 
tomorrow’s  earnings,”  Mrs.  Olmstead  observed.  The 
home  economists  must  “recognize  and  understand  this 
whole  new  set  of  tastes,  values,  and  status  symbols, 
as  well  as  their  profound  effect  on  the  nation’s  business 
—then  assist  families  in  getting  the  most  for  their 
dollars.” 

Another  challenge  home  economists  face  b  helping 
the  consumer  make  more  intelligent  food  choices. 
This  includes  providing  information  about  convenience 
(Continued  on  page  100) 
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Special  Offer 
to  Home  Economists 

ORDER 

HAMILTON 


APPLIANCES 

and 

Teaching  Aids  Here! 


Holiday  Company 

LOVELY  SILVEK  TEA  and  COFFEE  SERVICE  FOR  CLASS  USE 

This  }-piece  hesTily  plated  International  Silver  Com¬ 
pany  Silver  Service  will  add  a  i^acious  note  to  class  en- 
tenainmg  .  .  .  provide  an  exciting  example  for  students 
who  are  learning  the  care  and  use  of  nice  things. 

The  Holiday  Company  offers  this  lovely  Silver  Tea  and  Coffee  Service  as  a  FREE 
gift  just  for  selling  120  boxes  of  their  DeLuxe  Christmas  Cards.  Holiday  cards  are 
organization  testel  and  approved.  Taking  orders  from  friends  and  neighbors  is  easy 
and  lots  of  fun  for  your  class. 

No  risk,  no  hidden  expenses.  Satisfaction  guaranteed.  Turn  to  ad  on  page  71  or  use 
the  coupon  on  the  right. 


FREE  EDUCATIONAL  HAATERIAL  for  homo  oeonomict 
atwdents  and  toachera  and  homo  domonstratlon  agonts. 

"An  Introduction  to  Cleaning"  for  Grades  7-8-9.  Designed  to  assist  the 
junior  miss  in  cleaning  her  own  room — and  other  rooms,  too. 

EDUCATIONAL  PURCHASE  PLAN  for  Hoovor  Vacuum  Cloanors, 

Eloctric  Floor  Woshors,  Poliahors,  and  Stoam>Dry  Irona. 

Hoover  products  are  sold  to  schools  for  use  in  homemaking  departments 
at  low  Vocational  prices  and  are  replaced  each  two  years  for  a  six-year 
period.  Special  prices  to  Extension  Home  Economists  /or  demonstration 
purposes. 


HOW  TO  PLAN  YOUR  ENGAGEMENT  AND  WEDDING 


Presenting  in  brief  but  complete  form  the  accepted 
customs  and  conventions  pertaining  to:  The  Announce¬ 
ment  . . .  Parties  and  Showers  . . .  The  Hope  Chest . . . 
Invitations  .  .  .  Expenses  .  .  .  Gifts  and  Acknowledge¬ 
ments  .  .  .  Ceremonial  Etiquette  .  .  .  Bride's  and  At¬ 
tendants’  Costume  .  .  .  The  Breakfast  .  .  .  The  Recep¬ 
tion  .  .  .  and  many  other  helpful  points  of  information. 
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f  Guarantee  providea  free  repair 

Kiu'lS  d!lm*S‘%u^1^  ^ 

use,  when  returned  to  one  of 
our  authorized  service  statioos 
listed  oo  product  guarantee  cer- 
tiheate. 

Please  send  me  the  following  appliances,  shipped  postage  free.  Enclosed  is  check 
Of  money  order  for  the  full  amount*.  This  offer  is  limited  to  Hoose  Economists. 
CHICK ;  Product  Nome  Lut  Prict  SpccuU  PrUo 


□ 

KCT  chrome  food  mixer 

|64.M> 

I3).22 

□ 

KWT  white  food  mixer  (not  Ulus.) 

)2.}0 

28.67 

□ 

IMPU  food  coGveitet  power  unit 

26.9) 

14.72 

□ 

ICO  can  opener  attachment 

4.9) 

2.72 

□ 

SM  salad  maker  attachment 

14.9) 

8.16 

□ 

FGC  meat  grinder  attachment 

99) 

).4) 

□ 

□ 

#70  Mixette  portable  mixer  (white)  not  Ulus.  19.9) 

Free  teaching  aids  and  complete  Home  Economhr  price  liat. 

10A9 

*Add  State  Sales  Tax.  if  any 

HAMILTON  BEACH 

DIv.  of  tcovlll  Monufocturlna  Co. 

Homo  Economica  Doportoiaot 
Rocino,  Wisconsin 

Only  Hamilton  Beach  offers  a  complete  line  of  electric  housewares  that  is  backed  by 
a  five  year  guarantee.  Make  your  selection  of  these  top  quality  appliances  at  SPECIAL 
Home  Economists  Prices.  Please  use  the  coupon. 


(pUutt  print) 


(174)  PHI  9-41 


Holiday  Company 

Dopt.  I-SOI,  Bodferd,  Va. 

We  want  to  cam  FREE  Silver  Service  shown  in  ad,  p.  71  by  selling  120 
boxes  of  DeLuxe  Christmas  Cards  for  |1.2S  a  box.  We  wish  to  see  samples 
of  the  cards  to  select  the  assortment  we  wish  to  sell.  Please  send  at  once  ) 
boxes  of  samples  on  approval. 

Name _ _ 


Address . . . 

Gty _ _ _ 

Organization . . 

Signature  of  Teacher — 


_ State _ 


HOOVER  HOME  INSTITUTE 

Tha  Hoevar  Compoity,  PlorHi  Canton,  Ohio 

Please  send  copies  of  educational  material. 

□  "An  Introduction  to  Cleaning” 

□  "Beautiful  Floors — The  Modem  Way" 

Q  "A  Guide  to  Modem  Qeaning  Methods”  (Teachers’  Manual) 

□  Information  on  Educational  Purchase  Plan. 

Name _ Title _ 

Organization _ _ _ 


3 

A 


(17S)  PHI  9-61 


A.  H.  POND  CO.,  INC., 

SyracwM  2,  Naw  York 

Please  send  FREE  booklet  "How  To  Plan  Your  Enngement  and  Wedding,” 
published  by  Keepsake  Diamond  Rings  for  the  benefit  of  young  women 
everywhere. 


one _ State 


(252)  PHI  9-61 


'I 


YOURS 

for  the  clipping 


. . .  sparkling  ideas 
. . .  new  information 


from  the 

TEACHING  AIDS 

on  these  pages 

Just  fill  out  the  coupons,  clip, 
and  mail  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street,  New  York  36,  N.  Y. 

Be  sure  to  order  your  teaching  aids 
from  PRACTICAL! 


foods,  up-dated  cooking  methods,  and  nutrition.  Time 
management,  including  time  for  creative  activities, 
is  another  area  in  which  home  economists  can  help 
homemakers.  In  addition,  she  can  be  the  "consumers’ 
voice"  before  legislative  bodies,  provide  professional 
leadership  in  "education  for  living”  for  ever\’one,  and, 
in  general,  keep  up  to  date  with  all  the  rapid  changes 
in  an  everchanging  world. 

In  essence,  Mrs,  Olmstead  said,  the  home  econo¬ 
mist’s  job  is  "to  teach,  to  suggest,  to  show  famihes 
how  to  live  a  happier,  richer  life,  not  only  in  today’s 
world,  but  tomorrow’s,  too." 

The  Awakening  Consumer 

The  consumer  is  “awakening”  after  nearly  two  dec¬ 
ades  of  relative  disinterest,  said  Rose  V.  White,  secre¬ 
tary  of  the  Cor^sumer  Goods  Standards  Board  and  home 
economist  for  the  American  Standards  Association. 

Consumer  standards  have  been  a  matter  of  continu¬ 
ing  interest  to  both  AHEA  and  ASA  through  the  years, 
and  particularly  as  a  cooperative  enterprise  since  1935. 
Both  associations  help  to  develop  standards  to  assist 
the  consumer  select  products  wisely  in  today’s  complex 
world. 

"When  more  of  the  things  we  buy  come  to  us  ready 
to  use,”  Miss  White  said,  "there  must  be  standards  if 
we  are  to  have  confidence  in  the  things  we  buy.” 

To  be  successful,  a  standard  must  be  mutually  ac¬ 
ceptable  to  producer  and  consumer,  and  it  must  be 
utilized  by  the  consumer.  Careful  development  and 
testing  are,  of  course,  essential.  Compliance,  some¬ 
times  mandatory  and  sometimes  voluntary,  must  be 
secured.  But  unless  the  consumer  uses  the  standard 
to  protect  her  interests,  its  ultimate  value  will  not  be 
realized. 

'The  consumer’s  role  in  standardization,  as  outlined 
by  Miss  White,  consists  of  the  following  practices: 

1.  She  can  look  for  and  read  labels  on  the  products. 

2.  She  can  make  sure  that  the  store  clerk  knows  she 
is  reading  the  labels. 

3.  She  can  familiarize  herself  with  standards  and 
look  for  labeling  that  indicates  compliance  with  these 
standards. 

4.  If  informative  labels  are  not  available,  she  can 
ask  for  them. 

5.  If  there  is  a  choice  between  articles  with  infor¬ 
mative  labels  and  those  without,  she  can  show  her 
preference  by  buying  the  ones  that  are  labeled. 

6.  If  an  article  does  not  appear  to  live  up  to  ex¬ 
pectations,  she  can  write  the  local  merchant,  giving 
him  all  pertinent  information.  If  he  does  not  satisfac¬ 
torily  handle  her  complaint,  she  can  write  the  manu¬ 
facturer,  sending  a  copy  to  the  local  retailer. 

"Standardization,”  Mrs.  White  pointed  out,  "pro¬ 
vides  a  common  language  through  which  all  concerned 
with  a  product  may  converse  about  it.  Producer,  dis¬ 
tributor,  and  consumer  may  talk  in  the  same  terms.” 

Standards  have  been  established  in  textiles,  housing 
and  building  construction,  plant  nursery  stock,  house- 
wares,  and  household  equipment  such  as  refrigerators 
and  freezers,  electric  ranges,  small  heating  appliances, 
and  a  number  of  other  electrical  and  gas-buming 
(Continued  on  page  102) 
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KIMBERLY-CLARK  CORPORATION 

Educational  Dept.  PHE-91,  Neenah,  Wisconsin 

Please  send  free  (except  for  return  postage)  your  16  mm  sound  and  color 
film  "The  Story  of  Menstruation.” 

Dit  wanted  (allow  4  weeks) _ 

_  2n<l  choice  (allow  5  weeks)  ___ 

(please  print)  Jf*!  choice  (allow  6  w«ks)  - 

Number  of  days  needed  ____ 

School _ Grade _  Mso  please  send  the  following: 

_ copies  of  "Very  Personally  Yours” 

„  ^  ^  (for  girls  12  and  over) 

Street  or  R.D - - Physiology  Chart 

_ Teaching  Guide 

- Information  on  free  Kotex  vending 

City - Zone - State -  machine  service. 

Soft;  Mattridl  will  he  itnt  to  ttochm  only. 

(193)  PHE  9-61 


Street  or  R.D.. 


Non;  Mattridl  will  it  itnt  to  teachm  only. 


Kerr  Glass  Manufacturing  Corp. 

Free!  Teach  Home  Canning  Easily! 

Practical,  Popular,  Free — 10  Short  Lessons  in  Home  Canning  is  planned 
for  easy  classroom  use!  Twenty-four  pages,  illustrated  step-by-step  in¬ 
structions  for  all  modem  home  canning  methods  in  individual  lesson  form. 
Also  contains  complete  information  for  freezing  fruits  and  vegetables.  Book¬ 
let  is  8*  z  IOV2'’  notebook  size. 

For  Teachers — 1  copy  only,  Kerr  Home  Canning  Book — 56  pages,  beauti¬ 
fully  illustrated  complete  guide  to  canning  and  freezing. 


KIMBERLY-CLARK  CORPORATION 

Educational  Dept.  PH-91  S,  Neenah,  Wisconsin 

Please  send  me,  free,  the  set  of  Kleenex  tissue  box  cover  patterns.  Also  in¬ 
clude  order  blank  so  that  I  may  request  extra  individual  patterns. 


Note:  Mattridl  will  bt  stnt  to  admit  amthorhtd  ptrtonntl  only. 


(192)  PHE  9-61 


Kerr  Glass  Manufacturing  Corp. 

Department  828,  Sand  Springs,  Okla. 

Please  send  me: 

- . free  copies  of  20  Short  Lessons  in  Home  Canning  for  classroom  use. 

- my  personal  free  copy  of  Kerr  Home  Canning  Book. 


A  quick  and  easy  project  for  grades  6-12.  Patterns  contain  simple  step-by- 
step  instructions  for  all  basic  stitches.  Send  for  your  free  set  today! 


(please  print) 


Need  help  in  explaining  menstrual 
hygiene? 


This  complete  free  program  from  the 
makers  of  Kotex  sanitary  napkins 
provides  many  helpful  answers  to 
your  students’  "growing  up”  ques¬ 
tions. 


Send  for  the  fully  animated,  sound 
and  color  film  and  supplementary 
teaching  material  today. 
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FREE  PATTERNS 

For  Christmas  gifts — or  just  for  fun — let  your  girls  sew  slipcovers  for 
Kleenex  tissue  boxes. 


KIRSCH  CO. 

266  Prospect  St.,  Sturgis,  Michigan 

Enclosed  is  % . for . copies  of 

“Kirsch  Guide  to  Window  8eauty”  &  25c 

Name . 

School  or  Organization . 

Street  Address . 

City . Zone . State.... 


FREE!  FROM 


KNOX 


52-page  On-Camera  Recipes  book 
— up  to  20  per  class,  including  a 
W'hat  Is  Gelatine?  leaflet  with 
each  copy — plus  one  poster,  35  x 
45  inches,  showing  Basic  Gel  Mix¬ 
ture  and  5  Types  of  Gel  Dishes. 


Knox  Gelatine,  Inc. 

Johnstown,  N.  Y.  Box  PE-9 


sne _ State 


(198)  PHE  9-61 


Please  send  me - free  copies  of  Knox  On-Camera  Recipes  with 

leaflets  and  poster. 


(196)  PHE  9-61 


Clas! 


96-Page  GUIDE  to  Window  Beauty  All-new 
Kirsch  manual  contains  237  room  pictures,  with 
step-by-step  instructions  for  plarming,  measur¬ 
ing,  cutting  and  sewing  beautiful  curtain  and 
drajsery  effects  for  all  types  of  windows,  in  old 
or  new  homes. 

A  clear  presentation  in  simple  language  with 
all  terms  defined.  Indexed!  Ideally  organized  for 
teaching,  easy  reference,  and  jour  own  use. 

An  invaluable  aid — at  only  25c  per  copy. 


are  all  you  need  to  get 
the  FREE  and  low-cost 
teaching  aids  on  these 
pages 


Fill  out  the  coupons,  clip,  and 
mail  in  one  envelope  to: 


PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36.  N.Y. 


When  you  send  in  Practical  coupons  . . .  you 
tell  us  the  kind  of  teaching  aids  you  want. 


household  appliances.  Safety  standards  have  been  de¬ 
veloped  for  portable  ladders  and  power  lawn  mowers, 
safety  glass  in  cars,  and  in  other  areas. 

Foods  and  Nutrition 

Dr.  Helen  Brown  of  the  Cleveland  Chnic’s  Research 
Division  reported  on  the  preparation  of  a  palatable 
everyday  diet  which  reduces  blood  cholesterol.  To¬ 
gether  with  her  associate  Dr.  Irvine  Page,  Dr.  Brown 
has  been  preparing  recipes  for  low-fat  meals  and  de¬ 
veloping  cooking  techniques  to  make  them  tasty 
enough  to  appeal  to  normally  healthy  people.  These 
meals  have  been  fed  to  volunteers  and  have  been 
effective  in  lowering  blood  cholesterol  levels. 

It  is  known,  Dr.  Brown  reported,  that  there  is  a 
correlation  between  the  amount  of  cholesterol  in  the 
blood  and  the  frequency  of  heart  disease.  It  is  also 
known,  she  told  the  gathering  of  home  economists, 
that  diet  influences  the  amount  of  blood  cholesterol, 
and  that  a  diet  with  lots  of  saturated  animal  fats  in¬ 
creases  blood  cholesterol  while  a  diet  substituting 
unsaturated  vegetable  fats  reduces  it.  J 

Whether  or  not  this  means  that  the  right  diet  can 
help  prevent  heart  attacks  is  still  not  known.  But  it 
is  vital  to  find  out,  the  researchers  said,  and  the 
evidence  that  it  may  was  strong  enough  to  get  the 
research  kitchen  started  at  the  Cleveland  Clinic.  Dr. 
Brown  and  Dr.  Page  believed  that  unless  low-satu¬ 
rated-fat  diets  could  be  made  attractive  and  palatable, 
most  people  would  refuse  to  eat  them  on  a  regular 
basis. 

In  the  research  kitchen  saturated  fats  were  care¬ 
fully  removed  from  food  being  prepared.  Eggs  were 
cooked  without  yolks,  vegetable  oils  were  substituted 
for  popular  hydrogenated  shortenings.  Animal  fat  was 
supplied  only  in  lean  meat  which  was  cooked  to  drain 
off  as  much  fat  as  possible.  Dairy  products  were  made 
from  skim  milk  and  baked  goods  were  made  with 
vegetable  oil.  x 

Fifty  volunteers  on  this  diet  for  the  past  eighteen 
months  have  consumed  only  15  granu  (about  one 
tablespoon)  of  saturated  fats  each  day,  with  an  occa¬ 
sional  day  of  25  grams  to  satisfy  a  yen  for  a  little  more 
meat,  cheese,  or  eggs.  Blood  cholesteral  levels  of  the 
volunteers  dropped. 

Is  this  too  finicky  a  diet  for  healthy  Americans  to 
eat,  or  for  busy  American  wives  to  prepare?  It’s  hard 
to  tell.  Dr.  Brown  said.  But  she  added  that  their  ex¬ 
perience  in  the  research  kitchen  leads  them  to  believe 
that  food  can  be  commercially  prepared  which  tastes 
good  and  which  is  also  kind  to  the  heart. 

Modern  School  Lunch 

One  third  of  today’s  students  go  home  for  lunch, 
one  third  carry  their  lunches,  and  one  third  buy  a 
hot  lunch  in  schools  that  provide  it,  Mrs.  Dorothy  J. 
Kennedy,  school  lunch  supervisor  at  Youngstown, 
Ohio,  told  us  at  a  meeting  of  the  Institution  Adminis¬ 
tration  Section. 

In  order  to  supply  nutritious  meals  for  the  one  third 
who  depend  on  the  hot  lurK:h,  school  lunch  managers 
(Continued  on  page  104) 
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KRAFT  FOODS 

a.  17  "Light  Touch"  Recipes  with  Kraft  Oil — an  illustrated  folder. 

b.  Kraft  Dinner  Recipes — an  illustrated  folder. 

c  Velveeta  Variety — an  illustrated  folder. 

d.  Quidc  Cheese  Triclcs  Using  Kraft's  Cheese  Whiz — an  illustrated  folder. 

e.  Adventures  in  Flavor — Kraft  Salad  Dressing  recipes  featuring  salads, 
meats,  and  sandwiches — an  illustrated  folder. 

f.  Caramel  Surprises — an  illustrated  folder  featuring  Kraft  Caramels. 

g.  Kraft  Miniature  Marshmallows  Recipes — recipes  for  cooking,  salads, 
desserts,  using  recipe  size  marshmallows — an  illustrated  folder. 

h.  "Philly"  Dip  Party  Handbook — new  dip  ideas  for  easy  entertaining — 
an  illustrated  booklet. 

i.  Flavor  Magic  for  your  Favorite  Foods — new  ideas  for  Kraft  Jellies  and 

Preserves — an  illustrated  folder.  ^ 

j.  One-Stick  Magic — recipes  using  one  stick  of  Kraft's  new  Miracle  Mar¬ 
garine — an  illustrated  folder. 

k.  The  World  of  Cheese — the  history  of  cheese  is  presented  briefly.  Vari¬ 
eties  of  cheese  are  given,  with  descriptions  and  manufacturing  methods. 
Limit  of  5  copies  per  teacher. 

l.  The  Cheese  Chart — showing  the  basic  nutritional  values  of  cheese. 
1^2  X  D  inches. 

m.  The  Cheese  Chart — wall  size. 

n.  Cookies,  Cakes  ‘N  Muflins — sweet  eating  treats  with  Parkay  Margarine. 

o.  Marshmallow  Creme — new,  and  so  good,  recipes  for  desserts,  toppings 
and  candies. 


FREI  — GOOD  GROOMING  RUM  AND 
lUUSTRATED  BOOKLETS  FOR  STUDENTS 

The  Kaynar  Company  now  offers  free  on  loan  to  teachers  its  popular  I6mm 
Lady  Ellen  color  nim  with  sound,  "Four  Smart  Hair  Styles  from  One  Simple 
Setting.”  Shows  each  step  in  forming  a  curl  and  easy  brusbouts  in  styling 
your  own  hair. 

Order  free  student  copies  of  the  new,  revised  16-page  illustrated  booklet, 
"How  to  Set  Pin  Curls  in  Seconds." 


Available 

6  large  furnished  rooms 
without  bath 

sketched  on  heavy  charcoal  paper,  36*  x  24*;  suitable  for  walls,  bulletin 
boards;  hundreds  of  student  uses — home  planning,  interior  decorating, 
color  scheme  experiments.  From  THE  LANE  FURNITURE  COMPANY 
creators  of  tables,  living  room,  bedroom,  dining  room  furniture  and  Sweet¬ 
heart  Chests. 


FREE  from  LIBBY’S 

New  Portfolio  of  Teaching  Aids 

To  help  you  add  fresh  interest  to  your  convenience  food  lessons,  Libby’s 
Teacher’s  Portfolio  gives  you  "The  Art  of  Salad  Making” — an  informative 
6-page  leaflet  that  covers  the  whole  salad  story — from  greens  to  garnishes. 
In  addition  to  6  colorful  recipe  folders  and  an  assortment  of  Libby’s  descrip¬ 
tive  labels,  there  are  6  notebook-size  "Kitchen  Chatter"  leaflets  that  point 
up  the  versatility  of  canned  and  frozen  foods.  Pill  out  tht  adjoining  coupon, 
and  mail  it  today. 


KRAFT  FOODS 

Public  Relations  Dopartmont,  Chicago  90,  Illinois 

Please  send  me  FREE  Educational  Material  as  listed. 

. . — a.  17  "Light  Touch”  Recipes  with  Kraft  Oil 

—  b.  Kraft  Dinner  Recipes 

. . _...c.  Velveeta  Variety 

— . d.  Quick  Cheese  Tridcs  Using  Kraft’s  Cheez  Whiz 

. . e.  Adventures  in  Flavor 

—  .  . — f.  Caramel  Surprises 

. . . g.  Kraft  Miniature  Marshmallows  Recipes 

— - - h.  "Philly”  Dip  Party  Handbook 

— — — . . i.  Flavor  Magic  for  your  Favorite  Foods 

. . j.  One-Stick  Magic 

. . . — . k.  The  World  of  Cheese 

. . - . . — . 1.  The  Cheese  Chart  (7Vi  x  11) 

- - - - jn.  The  Cheese  Chart  (Wall  Size) 

- - - n.  Cookies,  Cakes  'N  Mufl&ns 

. . o.  Marshmallow  Creme 


Name. _ 


School _ 

(please  print) 

Address .  . .  . 

City _ 

(199)  PHI  9-61 

LADY  ELLEN, 

DEPT.  PH-912 

Los  Angolas  51, 

California 

Please  send  FREE 

- copies  of  "How  to  Set  a  Pin  Curl”  booklet  for 

distribution  among  my  girl  students.  Also  send  FREE  ON  LOAN,  Lady 
Ellen’s  l6mra,  I2V2  minute  color  and  sound  film  for  use  on  dates  shown 
(loan  period  two  weeks). 

1st  choice^ - - - 2nd  choice _ _ 

Name _ _ _ 

School _ _ _ _ _ _ _ 

AddfBss— _ 

City - Zone _ State _ 

(189)  PHI  9>61 


The  Lane  Furniture  Company,  Dept.  PH  I 

Altavista,  Virginia 

Please  send  me: 

. 6  sketched  room  scenes  —  $1.00 

. 1  sketched  room  scene  —  .25 

....  43  sketched  room  scenes  —  6.50 


School _ 

(please  print) 

Address-.  _ _ 

City 

- 2^ne: _ 

_ Sute _ 

(206)  PHE  9-61 


FREE!  NEW  TEACHER’S  PORTFOLIO 

Mary  Hal*  Martin,  Director  of  Homo  Economics 
Libby,  McNoil  A  Libby,  Chicago  4.  Illinois 

Please  send  Teacher’s  Portfolio  containing  '"rhe  Art  of 
Salad  Making,”  6  "Kitchen  Chatter”  leaflets  covering  the 
story  of  canned  and  frozen  foods,  6  recipe  folders,  as¬ 
sorted  descriptive  Libby  labels,  plus  reorder  card  for 
student  copies  of  all  literature. 


Name _ 

School  or  Organization _ 

Street - 

Qty - - 2ooe - Sute . . . 

(208)  PHE  9-61 
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Choose 

> 

Your 

TEACHING  AIDS 

Now! 

> 


^  films 
books 
booklets 
teaching  kits 
wall  charts 
recipe  folders 
swatches 

•if  teaching  manuals 


-> 


Fill  out  the  coupons, 
clip,  and  mail  in 
one  envelope  today 
to: 


PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 


33  West  42nd  Street,  New  York  36,  N.  Y. 


must  plan  carefully,  select  and  tsain  personnel  with 
thoroughness,  and  operate  the  service  e£Bciently. 
Much  attention  to  detail  goes  into  all  three,  Mrs. 
Kennedy  indicated. 

Keeping  up  with  new  developments  in  foods  and 
equipment  is  a  problem  in  itself.  “The  use  of  frozen 
foods,  instant  foods,  and  pre-packaged  meats  is  in¬ 
creasing  constantly  and  is  changing  the  type  of  equip¬ 
ment  and  refrigeration  required,”  she  said. 


Textiles  and  Clothing 

How  people  judge  character,  social  status,  occupa¬ 
tion,  income  level,  and  education  of  other  people  by 
clothes  they  wear  was  the  subject  of  a  speech  given 
by  Dr.  Mary  Lou  Rosencranz,  assistant  professor  at 
Michigan  State  University.  Dr.  Rosencranz  reported 
on  the  research  project  of  Michigan  State  University 
with  scholars,  sociologists,  anthropologists,  and  home 
economists. 

Research  findings  indicated  that  clothing  is  widely 
used  as  a  guide  in  identifying  the  role  and  status  of 
unknown  persons  and  that  “clothing  awareness”  is 
greater  among  women  “of  the  upper  social  class,  who 
belonged  to  a  greater  number  of  organizations,  had  a 
higher  educational  level,  a  higher  income,  subscribed 
to  a  greater  number  of  magaunes,  had  higher  verbal 
intelhgence,  and  husbands  in  the  white-collar  occupa¬ 
tion  group.” 

The  research  committee  used  a  modified  Thematic 
Apperception  Test,  in  which  82  married  women  were 
asked  to  look  at  a  series  of  drawings  depicting  certain 
clothing  incongruities  and  tell  a  dramatic  story  about 
each.  A  tape  recorder  was  used  to  prevent  any  error 
or  bias  of  the  interviewer  in  reporting  the  responses. 

Dr.  Rosencranz  indicated  that  “Social  class  and  all 
of  its  related  aspects  (occupation,  income,  education, 
organizational  membership,  and  magazine  readership) 
have  significant  relationships  to  clothing  awareness. . . . 
The  two  variables  not  significantly  related  to  clothing 
awareness  were  age  and  rural-urban  background.” 


Family  Economics  and 
Home  Management 

Married  college  students,  although  partially  sub¬ 
sidized  by  frmds  from  parents,  are  good  managers,  re¬ 
luctant  to  go  into  debt,  and  make  major  efforts  to 
support  themselves  financially,  according  to  research 
at  Cornell  University,  reported  by  Mrs.  Marian  M. 
MacNab,  extension  specialist  in  household  economics 
and  management.  She  took  part  in  a  symposiiun  on 
“Working  with  Young  Famihes.” 

The  average  young  couple  contributed  $260  towards 
expenses  related  to  the  birth  of  their  first  child,  leav¬ 
ing  a  gap  of  $418  to  be  met  in  total  costs  of  medical 
care  and  purchase  of  infant  goods.  Who  took  up  the 
slack?  Parents  mostly— grandparents  of  the  first  babies. 
Gifts  from  others,  borrowed  items,  and  some  use  of 
credit  were  other  means  by  which  50  young  couples 
bridged  the  gap  between  cost  and  cash  outlay. 

(Continued  on  page  106) 
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McCAU'S  HEN  FASHION  BOARD  NOMINATION 

Honor  the  outstanding  high  school  senior  girl  in  your  clothing  class  by 
nominating  her  for  a  place  on  McCall’s  1961-62  Teen  Fashion  Board. 

Nominations  close  October  15,  1961.  Please  attach  student’s  photo  with 
identification  as  to  name  and  address,  school  and  address,  nominating 
teacher.  We  suggest  that  Extension  personnel  work  with  local  home  eco¬ 
nomics  teachers  on  nomination  of  4-H’ers  as  we  accept  members  only  as 
representatives  of  high  schools. 


Teaching  Aids  Availabie 

From  The  Milk  Industry  Foundation 

*a.  Film  Catalogue:  a  complete  listing  of  dairy  industry  films  and  film¬ 
strips,  available  free  or  on  a  loan  basis. 

•b.  Recipe  Booklets:  Cottage  Cheese,  Sour  Cream,  Buttermilk. 

*c.  Milkman’s  Economics:  24-page  booklet  on  milk  production  and  dis¬ 
tribution. 

*d.  Milk  Facts:  compact  statistical  handbook  on  the  milk  industry. 

*e.  Consumer’s:  Milk  Digest  compendium  of  interesting  facts  about  milk 
and  milk  products. 


MONEY  MANAGEMENT  BOOKLETS  &  FILMSTRIPS 

(Money  Management  Institute  of  Household  Finance  Corpora¬ 
tion) — FREE  "Program  folder”  describes  12  comprehensive  book¬ 
lets  which  cover  the  important  areas  of  spending  and  saving,  and 
4  filmstrips  which  dramatize  and  help  teach  the  subject  most  effec¬ 
tively. 


10c  SAMPLE  OP  CUT-OUT  LETTERS  OF  DURABLE,  COLORED  CARDBOARDII 

For  bulletin  boards,  signs  and  displays.  Saves  time,  neater,  economical, 
order  ^  mail.  Satisfaction  guarantee.  Underline  color  desired. 

□  lower  case  in  sets  of  240  letters  and  signs  @  |1.25/set;  Colors: 
Red,  Black,  Green,  'Vfellow,  Blue,  White. 

□  2*  CAPITALS  in  sets  of  180  letters,  numbers  and  signs  @  1 1.25/set; 
Colors:  Red,  Black,  Green,  Yellow,  Blue,  White. 

D  3*  CAPITALS  in  sets  of  225  @  |2.00/set;  Red,  Black,  Green,  \fellow. 
Blue,  White. 

□  4*  CAPITALS  in  sets  of  144  <S>  |2.00/set;  Red,  Black,  Green,  'Yfellow, 
Blue,  White. 

□  I"  CAPITALS  with  reusable  adhesive  backs  in  sets  of  200  letters,  num¬ 
bers  and  signs  @  $1. 50/set,  heavy  paper;  Colors:  Red,  White,  Black. 

n  Reusable  two-sided  adhesive  @  $l.00/pack. 

Please  order  a  separate  set  for  each  color  &  size  needed.  See  our  ad  page  24. 


National  Canners  Association 

For  7th,  8th  and  9th  grade  foods  classes — a  new  leaflet.  Let’s  Explore 
Catned  Foods.  Illustrated  class  activities. 

For  advanced  high  school  classes — a  new  leaflet.  Know  Your  Canned 
Foods,  Illustrated.  Keyed  to  today’s  living. 

Also  information  on  how  to  buy  and  use  canned  foods  presented  in  fresh 
interesting  illustrated  materials. 


EDUCATIONAL  DEPARTMENT,  McCall’s  Pattoms 
230  Park  Avenue,  New  Yoi^  17,  New  York 

I  should  like  to  nominate  the  following  high  school  senior  girl  to  McCall’s 
1961-62  Teen  Fashion  Board. 

student’s  name - - - 

student’s  address _ — 


city 

aianed _ 

_ zone _ state - 

_ home  economics  teacher 

cchrvtl 

(214) 

PHE  9-61 

Milk  Industry  Foundation 

114S  19th  Street  N.  W.,  Washington  6,  D.  C. 

Please  send  me  information  on: 

a. . Film  Catalogue  b . Recipe  Booklets  c . 

d. . Milk  Facts  e . Consumer’s  Milk  Digest 

Name. . . . 

(Please  print) 

School . . 

Milkman’s 

Economics 

Address. . . . . 

City . . Zone. - State. . 

♦One  copy  per  teacher 

(218)  PHE  9-61 


MONEY  MANAGEMENT  BOOKLETS  &  FILMSTRIPS 
—  FREE  DESCRIPTIVE  FOLDER 

MONEY  MANAGEMENT  INSTITUTE,  Household  Finance  Corporation 
Prudential  Plaza,  Chicago  1,  Illinois 
Dept.  PHE-9-61 

Please  send  me  your  free  Program  folder  describing  the  12  booklets  and  4 
filmstrips  which  thoroughly  and  effectively  cover  the  important  areas  of 
family  spending  and  saving. 

Name _ 

(please  print) 

School _ ] _ ^ _ 

Address _ 

City _ Zone _ State _ 

(180)  PHE  9-61 


MUTUAL  AIDS,  DEPT.  504 

1946  Hilihurst  Ave.,  Los  Angeles  27,  Calif. 

□  Please  rush _ setts)  of  the  colored  CUT-OUT  LETTERS  I’ve  checked 

with  colors  underlined  at  left. 

□  I  enclose  t _ or  □  Please  ship  C.O.D.  (Si. 00  deposit  req.) 

□  Send  invoice  (for  responsible  institutions  only ;  a  25c  bandlinjt  charge  will  be  added 
to  invoices  totaling  less  than  $3.00). 

□  Please  rush  sample  assortment.  I  enclose  10c. 


(picisc  print) 

(222)  PHE  9-61 

CANNED  FOODS 


Consumor  Sorvica  DIv.,  Noflonol  Cannon  Asseclotloo 
1133  20th  St.  N.  W.,  Washington  6,  D.  C 

Please  send  me  free  now  and  rovisod  educational  materials  about  carmed 
foods  for _ students. 

Sdiool - Jr.  H.  S . H.  S . College. _ 

Qty . . . . . . . Zone . State . . . 

(224)  PHE  9-61 
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Want  some  help? 


Get- 

...practical  facts 
...new  ideas 
. . .  sample  materials 

from  the  many  EXCLUSIVE 
TEACHING  AIDS 
these  pages 

Fill  out  the  coupons,  clip  and 
mail — in  one  envelope — to: 


In  another  Cornell  study,  over  half  of  the  couples 
interviewed  received  some  financial  assistance  from 
parents.  “Intangible  contributions,"  such  as  "good 
family  reputation,  constructive  advice  and  encourage¬ 
ment,  a  sense  of  values,  affection,  and  moral  support," 
were  reported  to  be  other  important  supporting  roles 
of  parents. 

Of  21  yoimg  couples  who  supplied  information  on 
methods  of  obtaining  furniture  and  equipment,  cash 
purchases  and  gifts  predominated.  Credit  was  used 
very  sparingly,  with  bank  loans  as  the  primary  source 
of  credit  when  absolutely  necessary. 


Housing,  Household  Equipment 

The  “oommimications  gap"  between  manufacturers 
and  users  of  appliances  was  brought  out  in  a  sympo¬ 
sium. 

"Homemakers  do  not  expect  to  read  a  textbook  to 
operate  a  new  appliance,”  said  Mrs.  Thompson  L. 
Meyers  of  Cleveland,  spokesman  for  the  homemaker. 
"They  are  interested  in  getting  the  facts  quickly  and 
easily."  Mrs.  Arleen  H.  Arnold,  director  of  home  eco¬ 
nomics  for  the  Kelvinator  Division  of  American  Motors 
Corporation,  pointed  out  that  "using  household  appli¬ 
ances  has  become  a  family  affair,”  since  one  third  of 
all  women  in  the  United  States  work  outside  the  home 
and  other  members  of  the  family,  including  children, 
are  helping  with  the  housework. 

"It  is  a  general  feeling  that  since  nobody  wants  to 
read  and  file  instructions,  it  will  be  necessary  to  de¬ 
velop  attractive,  concise,  handy  guides  that  can  be 
stored  near  the  appliance  for  the  whole  family  to  use.” 

Printing  instructions  directly  on  the  appliance  was 
suggested  by  Esther  Knowles,  associate  professor  of 
home  economics  at  the  University  of  Vermont,  who 
said  that  "instruction  booklets  disappear  mysteriously." 

Among  suggestions  for  future  instruction  manuals, 
Mrs.  Meyers  reported  that  homemakers  need  direc¬ 
tions  for  minor  repairs.  "Otherwise,”  she  said,  “they 
wait  until  something  major  happens  and  then  have  to 
call  a  service  man.”  Freezer  manuals  might  include 
information  on  "how  much  dry  ice  to  use  in  case  of 
long  power  failure,”  and  other  improved  instructiwis 
for  the  homemaker. 


PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-EO 


Family  Relations  and 
Child  Development 


33  West  42nd  Street 
New  York  36,  New  York 

When  you  send  in  Practical  coupons  . . .  you 
tell  us  the  kind  of  teaching  aids  you  want. 


“Today’s  grandmothers  may  be  in  line  for  courses  in 
child  development,”  said  Dr.  Irwi.i  V.  Sperry,  director 
of  the  Institute  for  Child  and  Family  Development  of 
the  Women’s  College,  University  of  North  Carolina. 

He  based  this  opinion  on  results  of  a  research  proj¬ 
ect  about  sources  from  which  parents  of  young  chil¬ 
dren  get  information  related  to  child  care.  Mothers 
and  mothers-in-law  ranked  very  high  on  the  list  with 
young  mothers  interviewed. 

Dr.  Sperry  described  the  project,  which  was  carried 
out  with  239  mothers  whose  first  child  was  under 
three  years  of  age.  Rural  areas  of  North  Carolina 
(Continued  on  page  108) 
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FREE  IDEA  BOOKLET  FOR  SEWING  WITH 
COTTON  BAGS  AND  McCALL’S  PAHERNS 

Illustrated,  fall-winter  booklet  features  1961-62  McCall's  patterns  adaptable 
to  sewing  with  cotton  feed  bags  and  flour  sacks.  Free  copies  available  for 
classroom  use  and  group  projects. 


National  Federation  of 
Coffee  Growers  of  Colombia 

Colombia — LnJ  of  Momutaim  Coffto  ...  A  bright  and  sparkling  book¬ 
let,  with  lots  of  pictures  and  a  rapid-reading  text,  telb  the  story  of  Colom¬ 
bia's  great  crop  —  coffee.  Here  is  the  story  of  the  painstaking  care  the 
Colombian  coffee  farmer,  represented  by  Juan  Valdez,  gives  to  his  precious 
coffee  trees,  the  14  steps  that  bring  the  beans  from  the  tree  to  millions  of 
coffee-loving  Americans.  Here,  too,  is  what  Colombia  does  with  the  dollars 
its  coffee  earns  in  America,  how  the  Colombian  farmer  works  with  American 
machinery  purchased  with  coffee  dollars.  Colombia — Lsnd  of  Moamtaim 
Coffee — will  please  your  students  and  inform  them  of  their  Good  Neighbor 
to  the  South— Colombia  .  .  . 


I  NATIONAL  COnON  COUNCIL 
I  6oi  9906,  Meopkij  12,  Tbh. 

I  Please  send . free  (up  to  25  copies  per 

,  class  or  group)  l%l-€2  fall-winter  booklets  of 
,  ideas  for  sewing  with  Cotton  Bags  and  McCall’s 
I  Patterns. 


STREn _ 

'  CITY _ 

,  STATE _ 

;  SCHOOL  OR  GROUP. 

I 

(126)  PHI  9-61 


I  National  Federation  of 
I  Coffee  Growers  of  Colombia 
1  ISO  Wall  St.,  Now  York  3,  N.  Y. 

j  Please  send - FREE  copies  of: 

•  COLOMBIA,  LAND  OP  MOUNTAIN  COFFEE 


(PUm  prim) 

1  lue.  ^ 

Address-.  ...  . .  _  _ 

City - 

(238)  PHI  9-61 


Froo  — Now  Color  Sound  Film  and  Toaching  Aids  by  Onoida 

Send  in  the  coupon  for  information  on  borrowing  the  new  13  minute 
I6mm  color-sound  him,  "Patterned  For  Dining,”  featuring  the  craftsman¬ 
ship  and  use  of  fine  tableware. 

Also  available  through  the  coupon  are: 

1.  A  Table  Service  Demonstration  Kit 

2.  "Beauty  For  Your  Table” — A  manual  for  teachers  on  sterling,  silver- 
plate,  and  stainless  flatware,  hollowware,  table  etiquette,  care  of  table¬ 
ware  and  Melamine  dinnerware 

3.  A  student's  version  of  the  manual  in  quantity 

4.  Cooperative  prices  on  silverware  or  stainless  for  classroom  use 


ONEIDA  SILVERSMITHS,  Oneida,  N.  Y. 

Pleue  send  me: 

□  Informatioo  about  borrowinc  new  1)  min.  (Ibmm)  color-sound  film  "Patterned 
For  Dining,"  featuring  the  craftmanship  and  use  of  bne  tableware. 

B  Information  about  borrowing  Table  SerVice  Demonstration  Kit. 

"Beauty  For  Your  Table,"  by  Marian  Marsb,  Director  of  Oneida  Table  Planning 
Service.  Manual  for  teachers  on  sterling,  silvemlate  and  stainless  flatware,  hollow- 
ware,  table  etiquette,  care  of  tableware  and  Melamine  dinnerware. 

Studmt's  version  of  Manual  in  Quantity  oL 


0 


Cooperative  prices  on  silverware  or  stainless  for  classroom  use. 


Na 


(please  print) 

Pha  9-61 


Parker  Herbex  Corporation  > 

Herbex  Pink  Ointment — for  infectious  dandruff,  itchy  and  irriuted  scalp 
cocxlitions — contains  the  ingredients  your  doctor  would  write  in  a  prescrip-  | 
tion.  Intended  for  the  medicinal  treatment  of  all  types  of  dandruff,  Herbex  i 
Pink  Ointment  is  not  a  toilet  preparation — not  a  cosmetic.  Advertised  na-  J 
tionally  to  doctors  in  leading  medical  jounuls. 

Send  for  your  own  free  temple,  with  the  Herbex  Dandruff  Treatment 
Chart  folder,  illustrating  in  simple  steps  the  Herbex  technique,  as  used  | 
professionally  for  over  50  years,  together  with  comprehensive  information  [ 
on  correct  hair  hygiene.  i 


Teachers’  Aids  from  the  Pellon  Corporation 

(1)  "Get  Acquainted  with  Pelomit^' — New  leaflet  tells  how  and  where 
to  use  Pelomite,  the  new  fusible  sewing  aid  for  small  detail  areas. 

(2)  "Plan  With  Pellon®’’ — Includes  valuable  "Key  to  the  Lines  Best  for 
You”  and  brochure  containing  uses  for  new,  exclusive  All-Bias  Pellon. 

(3)  "New  Pellor®  Guide" — A  handy  sewing  aid  which  includes  uses 
for  All-Bias  Pellon. 


Parker  Herbex  Corporation 

Stemferd,  Connocticut 

Please  send;  Free  sample  of  Herbex  Pink  Ointment  and  handy  Herbex 
Dandruff  Treatment  Chart  folder. 

(ifleau'i^m)  . 

SdiOOl. - - - - - - - _ _ _ _ 

City . . . . JZooe. . _.State . 

(242)  PHf  9-61 


Pellon  Corporation,  Dept.  PH3, 

Empir*  Stat*  Building,  N«w  York  1,  N.Y. 

Without  cost  kindly  send  me  the  following: 

. — Copies  of  "Get  Acquainted  with  Pelomite® " 

. Copies  of  "Plan  With  Pellon®” 

. Copies  of  the  'New  Pellon®  Guide” 

(Suggested  for  advanced  students  only) 

A  demonstration  swatch  of  Pelomite  and  a  set  of  Regular  and  All-Bias 
Pellon  swatches  for  instructional  use  will  be  included  with  any  of  the 
above  material. 

Teacher's  Name  . . . . . . 

(please  print) 

School  or  Oi^nization . . . . 

School  or  Office  Address . . . . . . 

City . — .  2^ne .  State . 

(244)  PHE  9-61 


PHE  TEACHER  EDITION  OF  CO-ED  •  SEPTEMBER,  196) 


107 


Many  of  the  teaching  aids 
on  these  pages  are 

EXCLUSIVE 

with 

Practical 

and  offered  for 

ONE-TIME-ONLY! 

So  be  sure  to  order  your 
teaching  aids  NOW  from 
Practical's  pages! 


Clip  coupons  and  mail  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  N.  Y. 


'08 


counties  were  used  in  the  survey.  Doctors  were  named 
as  the  number  one  source  of  information,  followed  by 
mothers,  ministers,  schools,  reading  materials,  mothers- 
in-law,  own  experience,  commercial  sources,  health 
departments,  other  relatives.  Red  Cross,  instinct  or 
common  sense,  and  friends  and  acquaintances. 

In  drawing  implications  for  educators.  Dr.  Sperry 
made  the  following  points: 

1.  “Physicians  might  be  utilized  more  freely  as  re¬ 
source  people  in  parent  education  programs. 

2.  “Parent  education  programs  should  provide  more 
observation  and  experience  with  children  through  the 
use  of  facilities  of  schools,  churches,  day-care  centers, 
well-baby  clinics,  and  others. 

3.  “Literature  on  child  care  and  development  avail¬ 
able  under  church  auspices  was  either  not  used  or  at 
least  not  recognized  by  the  parents  as  such.  ‘Here  is 
a  tremendously  valuable  facility  which  is  not  being 
used  to  its  potential.’ 

4.  “Newspapers,  magazines,  radio  and  television 
seem  to  have  little  impact  on  parent  eduction  if  the 
group  studied  is  indicative  of  the  general  trend. 

5.  “Few  of  these  parents  named  community  agen¬ 
cies  as  sources  of  information.  ‘Perhaps  agencies  need 
to  consider  such  practicalities  as  transportation  and 
baby-sitting  service,  as  well  as  program  content  and 
publicity.’  ” 

When  asked  about  their  needs  for  information  or 
service.  Dr.  Sperry  said:  “The  type  of  service  or  in¬ 
formation  which  more  mothers  desired  than  any  other 
was  study  or  discussion  groups.  In  these  groups  they 
could  talk  about  such  matters  as  normalcy,  different 
methods  successfully  used  in  handling  problems,  and 
other  mothers’  fears  and  worries.  This  reflects  a  real 
desire  for  information,  reassurance,  and  social  contact.” 

Dr.  Sperry  reported  that  two  basic  concepts  of  the 
mothers  gird  the  “entire  parent  education  program. 
First  was  the  expressed  thought  which  indicates  that 
generally  parents  wanted  ‘the  best’  for  their  children. 
. . .  The  second  concept  concerned  the  need  of  parents 
for  reassurance  that  they  were  ‘doing  the  right  things’ 
for  the  best  interests  of  their  children.” 

Home  economists  and  other  parent  educators  can 
help  these  parents  by  providing  practical  information 
and  adequate  services  which  parents  cannot  perform 
for  themselves. 


Elementary,  Secondary, 
and  Adult  Education 

“Let’s  stop  talking  as  if  girls  have  a  choice  of  mar¬ 
riage  or  a  career.  The  chances  are  that  they  will  have 
both,”  declared  Dr.  Patricia  A.  Tripple,  associate  pro¬ 
fessor  in  the  School  of  Home  Economics  of  the  Uni¬ 
versity  of  Nevada. 

Reminding  her  associates  in  the  Elementary,  Sec¬ 
ondary,  and  Adult  Education  Section  of  AHEA  that 
one  half  of  all  adult  women  are  employed  and  thus 
combine  homemaking  with  another  career.  Dr.  Tripple 
called  on  home  economics  teachers  to  help  prepare 
young  women  for  this  dual  role. 

(Continued  on  page  110) 
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KT  EVAPORAHD  MILK  RECIPfS 

Four  16-page  books  of  tested  recipes  for  making  Cakes,  Candies, 
Cookies  and  Pies.  Tips  on  storing,  mailing  and  shortcuts  to  successful 
preparation. 

CAKES 

CANDIES 

COOKIES 

PIES 

FROZEN  DESSERTS 

Classifies  and  defines  refrigerator  and  ice  cream  freezer  frozen  desserts 
with  accepted  standards  and  sample  score  card  for  judging. 

Other  recipe  booklets  with  new  and  exciting  ways  to  use  Pet  Evapor¬ 
ated  Milk. 

Pn  INSTANT  NONFAT  DRY  MILK  RECIPE  BOOK 

“GOOD  AND  NOURISHING’’— 16  pages 

25  easy  to  prepare  recipes  featuring  Pet  Instant  Nonfat  Dry  Milk. 


free 


Practical  Home  Economics  Edition  of  Co-ed — 
the  Teacher  Edition  of  Co-ed 

Practical  Home  Economics  Teacher  Edition  of  Co-ed  provides 
widespread,  professional  coverage  of  your  career  field,  with  reports 
of  tested  class  projects  .  .  .  news  of  homemaking  developments  .  .  . 
thought-provoking  articles  by  others  who  share  your  interests  and 
problems.  Practical  now  includes  every  issue  of  Co-ed  with  sugges¬ 
tions  for  using  Co-ed  in  your  classroom.  Written  for  homemaking 
teachers  and  students.  Practical  and  Co-ed  together  oflFer  effective, 
up-to-date  materials  for  your  teaching  program — materials  un¬ 
rivaled  in  homemaking  today!  Use  the  handy  reply  envelope  or 
coupon  to  enter  your  order  now! 


I  Home  Economics  Dept. 

!  Pet  Milk  Company 

{  St.  Lowb  1.  Mo. 

I  (Reasonable  quantities  available  in  Continental  USA) 

1  A— . copies  of  Cakes. 

I  B . . copies  of  Candies 

j  C . I - copies  of  Cookies 

I  D . copies  of  Pies 

I  E..  ■  . copies  of  Frozen  Desserts 

[  F . . copies  of  Newest  Evaporated  Milk  Recipes 

I  G . . copies  of  Pet  Instant  Nonfat  Dry  Milk  Recipes 

I  Name-— . . . Title. . 

I  (pteaii  print) 

1  Address . . . . . . . . . — 

>  City . 2k>ne . State . 

(248)  PHE  9-61 


Practical  Home  Economics 
Teacher  Edition  of  Co-ed 
33  West  42nd  Street,  New  York  36,  N.Y. 

Please  enter  my  subscriptions  to  Practical  Home  Economics  Teacher  Edi¬ 
tion  of  Co-ed,  for  the  term  checked  below.  My  Practical  subscription  en¬ 
titles  me  to  a  free  bound-in  copy  of  each  monthly  issue  of  Co-ed. 

□  One  Year  (|3.00).  □  Two  Years  (|5.00). 

□  Payment  Enclosed.  □  Send  Bill  Later. 

Name _ _ _ _ 

SchooL. _ _ _ 

Aikm _ 

Gty  -  ...  Zone _ State _ 

PHE  9-61 
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•  FILMS 
•  BOOKS 
•  BOOKLETS 
•  TEACHING  KITS 
•  WALL  CHARTS 
•  RECIPE  FOLOERS 
•  SWATCHES 
•  TEACHING  MANUALS 

Order  these  business-sponsored 
teaching  aids  now! 

Send  coupons  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street,  New  York  36,  N.Y. 

W hen  you  send  in  Practical  coupons  . . .  you 
tell  us  the  kind  of  teaching  aids  you  want. 


Statistics  show  that  "half  of  aU  married  women  will 
have  a  youngest  child  in  the  first  grade  when  the 
mother  is  only  32  years  of  age,  with  the  prospect  that 
she  will  live  at  least  40  years  more."  Dr.  Tripplo 
urged  home  economics  courses  in  high  school  and  col¬ 
lege  that  will  help  girls  anticipate  this  stage  of  their 
lives. 

She  told  her  audience  that,  "you  have  not  altered 
the  teaching  of  homemaking  to  help  your  students  to 
prepare  for  the  life  we  are  living.  Instead  you  have 
them  looking  through  rose-colored  glasses  at  the  home 
life  led  by  our  grandmothers." 

In  their  planning,  home  economics  educators  must 
face  the  facts  of  hfe  in  1961,  Dr.  Tripple  said.  "The 
pattern  is  inescapable.  The  young  woman  of  today 
needs,  wants,  and  plans  to  have  a  husband,  a  home,  a 
family,  and  some  kind  of  job.  Educators  must  not  only 
catch  up  with  her,  but  overtake  her  and  help  her  to 
learn  both  the  attitudes  and  the  skills  that  will  give 
her  the  best  possible  experience  in  all  these." 

New  Types  of  Classes  Needed 

Mmre  new  types  of  home  economics  classes  must  be 
developed  at  the  high  school  level  to  meet  the  rapidly 
changing  needs  of  today’s  young  people,  according  to 
Thelma  Birt,  a  homemaking  teacher  in  Troy  High 
School,  Troy,  Ohio. 

Courses  for  boys  and  a  mixed  class  in  family  living 
at  the  senior  level  are  needed,  she  said. 

Former  students  of  the  Troy  school  who  are  now 
married  were  asked  to  comment  on  curriculum  content 
for  home  economics  in  a  recent  survey.  They  mged 
more  emphasis  on  money  and  time  management,  on 
marriage  preparation,  and  on  preparation  of  quick  but 
inexpensive  meals.  They  also  recommended  at  least 
one  year  of  home  economics  for  every  girl.  Many  sug¬ 
gested  that  it  be  a  required  course  for  all  senior  girls. 

The  same  group  of  former  students  indicated  that 
the  following  areas  of  home  economics  had  been 
among  the  most  helpful  to  them  personally:  nutriticm 
and  meal  planning;  clothing  construction;  manage¬ 
ment,  especially  budgeting;  child  development;  in¬ 
terior  decorating;  and  preparation  for  marriage. 

Extension  Service 

"The  homemakers  of  today  are  looking  to  the  Ex¬ 
tension  home  economist  to  help  them  during  the  ’60’s 
in  preparing  for  the  70’s.  More  resources  are  available 
today  than  ever  before.  Learning  to  use  them  is  one 
of  the  homemaker’s  problems,"  Mrs.  Jean  Daniel  Stoltz, 
a  homemaker  of  Austinburg,  Ohio,  stated  at  a  meeting 
of  the  Extension  Service  Section.  (Approximately  5,000 
home  economists  now  hold  positions  with  the  Coopera¬ 
tive  Extension  Service  of  the  U.  S.  Department  of 
Agriculture.) 

Homemakers  need  more  education  to  keep  pace 
with  fast-changing  times,  and  for  this  they  look  to 
home  economists  in  Extension  Service:  “Here  is  your 
chance  to  help  the  homemaker  become  more  profes¬ 
sional,’’  she  said. 

Among  the  resources  homemakers  need  to  manage 
(Continued  on  page  112) 
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RIT  offers  Free,  two  teaching  manuals  for  colorful 
classesi 

An  Eye  For  Color — Students  and  teachers  alike  agree  this  manual  turns 
learning  into  fun.  The  rules  of  color  are  presented  with  complete  lesson 
plans  and  color  experiments  geared  to  brighten  every  class. 

Color  All  Through  the  House — 24  pages,  fully  illustrated,  with  55  up-to- 
the-minute  home  decorating  ideas. 


Exciting  1961  Fabric  and  Fashion  Catalog 

Now  your  students  can  really  get  to  know  all  these  lovely  fabrics  for 
bridal  and  party  dresses.  Dozens  and  dozens  of  actual  swatches  of  the 
finest  materials,  plus  many  photos  and  descriptions  of  the  rest  of  the  qual¬ 
ity  Schenfeld  line.  Imported  and  domestic  sheers,  organdies,  laces,  nylon 
tulles,  crystalles,  failles,  velvets,  satins  and  taffetas  are  all  in  this  new  cat¬ 
alog  .  .  .  PLUS  entire  sections  devoted  to  completing  the  bridal  outfit: 
illusions,  trimmings,  etc.  .  .  .  fashion  suggestions  and  fashionable  acces¬ 
sories.  SEND  NOW  for  this  valuable  new  catalog.  An  ideal  guide  for 
sewing  and  textile  classes. 


FREE  TEACHING  AIDS 
on 

Sterling  Silver  Flatware 
— buying — use — care 

Mv 


Interesting  Facts — Useful  Information 
Bright  New  Ideas — Creative  Projects 
For  Teachers  of: 

Homemaking 
Food  and  Nutrition 
Consumer  Education 
Home  Management 
Home  Furnishing 


Swing-A-Woy  Manufacturing  G>mpany 

Guaranteed  Five  Full  Years! 

Swing-A-Way  Can  Openers  are  guaranteed  to  be  free  from  defective 
workmanship  or  materials. 

Defective  parts  will  be  repaired  or  replaced  without  charge  for  a  period 
of  5  years. 

Guaranteed  by  Good  Housekeeping  and  Can  Manufacturers  Institute. 
For  more  information  see  advertisement  on  page  12. 


TAMPAX  INCORPORATED 
PERSONAL  BOOKLET  FOR  GIRLS 

"ACCENT  ON  YOU  . . explains  the  menstrual  process  in  sim¬ 
ple  question-and-answer  form.  Also  covers  related  problems  in  its 
24  pages  of  pictures  and  facts.  Based  on  actual  questions  from  girls 
all  over  the  country,  booklet  tells  them  what  they  really  want  to 
know.  Teaching  guide  on  menstrual  health,  "From  Fiction  to 
Fact,”  also  available. 


MISS  RIT,  P.  O.  Box  401,  Dept.  PH 

Indianapolis  6,  Indiana 

Please  send  roe  the  booklets  I  have  checked:  (  )  "AN  EYE  FOR  COLOR"— 

Rit's  color  project,  s  complete  text  teaches  color  basics.  (Single  copies  of  this 
booklet  free.)  (  )  "COLOR  ALL  THROUGH  THE  HOUSE' —24  pages,  hilly 

illustrated,  with  })  up-to-the-minute  home  decorating  ideas.  (Single  cciues  of  thu 
booklet  free.) 


Name _ Grade _ 

Street  or  R.D _ No.  Pupils . — 


City - Zone _ State . . . 

(262)  PHI  9-61 


Schenfeld  &  Sons 

103  Hester  Street,  Dept.  P.91,  New  York  2,  N.Y. 

Sirs:  Please  send  me  your  beautifully  illustrated  1961  catalog  containing 
dozens  of  attractive  fine  swatches  of  exclusive  SCHENFELD  fabrics  and  a 
new  complete  section  of  fashion  suggestions  and  exciting  bridal  accessories. 

Teacher’s  Name _ 

(please  print) 

School  or  Organization _ _ 

School  Of  Office  Address _ 

Qty - Zone _ State. - 

(264)  PHI  9-61 


to:  STERLING  SILVERSMITHS  OF  AMERICA 

SSI  Fifth  Avonue,  Now  York  17,  N.  Y. 

Please  send  me: 

□  1  copy  of  the  Teaching  Manual,  "New  Teaching  Ideas” 

□  1  print  of  the  new  sterling  filmstrip  (with  manual) 

-  booklets  for  HS.  students  ("Starting  with  Sterling") 

-OR. 

- booklets  for  college  students  ("Sterling  for  Young  Modems”) 

Name. . . . . . . . . . 

School — . . . . . . . . . . 

Address . . . . . 

City - 2joae _ State. . . . 

(270)  PHI  9-61 


special  offer  to  home  economists 

SWING -A-WAY  manufacturing  CO.  •  4100  BECK  AVE.  •  ST.  LOUIS  16. 1^. 


PlaoM  (and  prapoid _ Mognatic  Con  Opanart  ot  $2.39  aock 

Chack  color  prafaranca:  Rad  Q  Whita  Q  Yallew  Q 
(~1  Sand  cotolog  of  complata  SWINO-A-WAY  lina  with  prica*  ovoilobla  ot 
damonslrotion  dlKOunt*.  Total  amovni  ancloiad  $ _  No  C.  O.  O.'s  PllAStI  ‘ 


NAME _ 

POSmON - SCHOOL _ 

ADDRESS  _ _ 

CITY _ STAH _ 

(273)  PHE  9-61 


TAMPAX  INCORPORATED  (PS-91 -C) 

161  East  42nd  St.,  Now  York  17,  N.  Y. 

Please  send  me  free  material:  "Accent  on  \bu  ..."  a  new  booklet  for 
students;  "From  Fiction  to  Fact,"  a  teacher's  guide.  Order  card  for  addi¬ 
tional  supplies  of  the  above. 


SHIPPING  LABE^-PLEASE  PRINT 

Teacher’s  Name _ 

School  or  Organization _ ______ 

School  Of  Office  Address. _ 

Qty - Zone _ State _ 

(276)  PHI  9-61 
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YOURS 

for  the  clipping 


. . .  sparkling  ideas 
. . .  new  information 


from  the 

TEACHING  AIDS 

on  these  pages 

Just  fill  out  the  coupons,  clip, 
and  mail  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street,  New  York  36,  N.  Y. 

Be  sure  to  order  your  teaching  aids 
from  PRACTICAL! 


better  is  time,  Mrs.  Stoltz  indicated.  Most  resources 
vary  with  the  individual,  but  “one  item  we  all  have  in 
the  same  amount  is  time.  If  we  can  learn  to  manage  it 
better,  we  will  have  more  time  left  to  use  our  other 
resources  effectively." 

Mrs.  Stoltz  expressed  the  hope  that  young  home- 
makers  could  be  helped  to  become  good  managers  at 
an  earlier  age.  She  suggested  that  the  need  might  be 
met  by  a  continuing  program  after  the  4-H  Club  years, 
before  girb  are  "suddenly  faced  with  combining  all 
these  homemaking  skills  while  taking  care  of  a  family." 

Summing  up,  Mrs.  Stoltz  said,  “While  we  are  study¬ 
ing,  learning  new  things,  we  accept  change.  If  home¬ 
makers  can  be  kept  in  some  type  of  educational  pro¬ 
gram  they  can  be  helped  to  live  in  a  changing  society. 
To  me,  this  is  the  real  challenge  to  Extension  home 
economists." 

Pace  Setters  for  the  Sixties 

“Improved  diets,  good  family  relationships,  intel¬ 
ligent  consumer  decisions,  and  expert  management  of 
human  and  physical  resources"  are  contributions  the 
Extension  home  economist  can  make  to  better  family 
living,"  Mrs.  Helen  D.  Tiuiier,  assistant  director  of 
the  Division  of  Home  Economics  Programs,  Federal 
Extension  of  the  U.  S.  Department  of  Agriculture  in 
Washington,  D.  C.,  told  the  meeting. 

She  noted  that  “unless  men  as  well  as  women  enter 
the  professional  ranks,  we  may  be  limited  in  future 
years  by  being  too  few  in  numbers,"  and  pointed  to 
the  fact  that  “the  whole  world  is  copying  our  Exten¬ 
sion  Service  system.” 

In  developing  her  theme  of  “Extension  Home  Econ¬ 
omists  as  Pace  Setters  for  the  ’60’s,”  Mrs.  Turner  urged 
her  audience  to  be  alert  to  changing  roles  of  families. 
“In  early  days  of  home  economics,  the  family  pro¬ 
duced  a  large  percentage  of  its  goods  and  services.  .  .  . 
Today,  families  are  largely  consumption  rather  than 
production  units. . . .  But  we  must  recognize  that  some 
families  still  need  to  produce  some  goods  and  services 
if  a  desirable  level  of  living  is  to  be  achieved."  She 
said  that  home  economists  in  Extension  “must  be 
aware  of  the  needs  of  all  segments  of  the  population.” 

Since  many  families  “do  not  utilize  the  resources 
that  are  available  to  them  in  the  community,”  it  is  one 
of  the  functions  of  the  modem  Extension  home  econo¬ 
mist  to  help  educate  family  members  to  recognize  and 
use  these  resources,"  she  concluded. 

New  AHEA  Officers 

President  for  the  1962-64  term  is  Florence  W.  Low, 
head  of  the  Department  of  Home  Economics  at  Texas 
A.  &  M.  College,  College  Station,  Texas,  a  land-grant 
institution  where  she  heads  up  research  and  Extension 
programs  in  home  economics.  Mrs.  Low  will  serve  as 
president-elect  during  the  coming  year. 

Effective  August  1,  1961,  Dr.  Lela  O’Toole,  dean 
of  the  Division  of  Home  Economics,  Oklahoma  State 
University,  Stillwater,  Oklahoma,  will  take  office  as 
AHEA  vice-president.  On  the  same  date,  Dorothy  M. 
Sherrill,  associate  professor  and  home  management 
(Continued  on  page  114) 
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EDUCATIONAL  SERVICE 

FOR 

SEWING  TEACHERS 
y  Brochure  and  sample  of 

THE  AMAZING  NEW 
TALON  ZEPHYR 
PLUS 


EDUCATIONAL  SERVICE  CODE  A 

41  East  Slat  Street,  New  York  22,  New  York 

Please  send  me  the  following  FREE  educational  aids: 

(  )  Descriptive  brochure  and  sample  of  the  New  Talon  Zephyr  Zipper 

(  )  Teacher’s  Reference  File,  including  3  Wall  Charts 

(  )  Individual  student  lesson  sheets  for . students. 

Teacher’s  name  . . . . . . . 


ZIPPER  CLASSROOM  TEACHING 
AIDS  FOR  FALL  TERM 
(3  Wall  Charts  and 
individual  student 
instruction  folders) 


Chiquita  Banana  offers: 

Seven  appealing,  appetizing  brochures — yours  for  the  asking — that  tell  you 
all  about  bananas  from  tropics  to  table: 

1.  Chiquita  Banana’s  Cookbook 

2.  The  Versatile  Banana — What  We  Eat  We  Are 

3.  Banana  Recipes  for  your  diet 

4.  Answers  to  Questions  Frequently  Asked  About  Bananas 

5.  Foods  That  Tie  The  World  Together 

6.  Tempting  Banana  Recipes 

7.  Bananas — Versatile  In  Health  Or  Illness 

All  in  all,  this  collection  provides  stimulating  material  for  classroom  lec* 
tures,  discussions  aixl  cooking  projects 


NEV^  DRESS  MATCHER  BUTTONS 

This  exciting  new  idea  in  self-cover  buttons  assures  wrinkle-free  fabric- 
covered  buttons  every  time.  Just  spread  the  fabric  over  the  disc  and  snap  it 
in  place.  Simple!  And  the  fabric  won’t  tear  loose.  Washable,  Ironable. 
With  Dress  Matcher  Buttons  .  .  .  just  snap  it — trim  it — sew  it  on.  Now 
every  student  can  know  the  satisfaction  of  a  job  well  done,  with  Dress 
Matcher  Buttons. 


School  or  Organizatioa. 


School  or  Office  Address. 


City . . . Zone -  State . . . 

(275)  THE  9*61 


FREE  FROM  CHIQUITA  BANANA 
United  Fruit  Company,  Oept.  P 
30  St.  James  Avenue,  Boston  16,  Mass. 

Please  send  me  free  Teacher’s  Kit  including  7  colorful  booklets  on  banana 
recipes,  banana  history  and  banana  nutrition  .  .  .  ideal  for  classroom 'use. 

Name _ _ _ _ _ 

SdwoL _ _ 

Address _ _ _ 

City - Zone _ ^tat^ 

Offer  limited  to  U.S.A. 

See  United  Fruit  Company  ad  on  page  77. 

(2B2)  PHE  9-61 


WASHINGTON  PEARL  BUTTON  COMPANY 

Box  192,  Washington,  Iowa 

Enclosed  is  cardboard  backing  from  Dress  Matcher  Buttons.  Please  send 
me  a  free  card  of  number  (circle  one)  30,  36,  45,  or  60  Dress  Matcher 
Buttons. 


NAME 


ADDRESS. 


I 

I 

Wm.  E.  Wright  &  Sons  Co.  ! 

FREE  TO  HOME  ECONOMISTS 

The  Home  Sewing  News  is  offered  free  of  charge 
to  teachers  of  home  economics,  published  three 
times  annually,  and  mailed  to  all  parts  of  the 
U.S.A.  It  contains  a  wide  range  of  information  on 
sewing,  new  products,  class  projects,  subjects  of 
timely  interest  to  instructors  of  home  sewing,  style 
trends,  etc. 


CITY _ STATE _ 

(291)  PHE  9-61 


Home  Sewing  Association 

P.  O.  Box  472,  Palmar,  Mass. 

Please  enter  my  name  as  a  free  subscriber  to  HOME  SEWING  NEWS. 

Teacher’s  Name _ 

School  or  Organization _ 

School  or  Other  Address _ 

City - : _ Zone _ State _ 

(2B9)  PHE  9-61 
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Yours... 

FREE  or  at  low-cost 


Just  fill  out  the  coupons 
on  these  pages, 
clip,  and  mail  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  N.  Y. 

When  you  send  in  Practical  coupons  . . .  you 
tell  us  the  kind  of  teaching  aids  you  want. 


specialist  at  Oregon  State  College,  Corvallis,  Oregon, 
will  become  recording  secretary. 

International  AHEA  Awards 

International  fellowship  and  scholarship  awards 
were  given  to  eight  foreign  students. 

The  Association’s  $1,700  Helen  W.  Atwater  fellow¬ 
ship  was  awarded  to  Josefina  V.  Estolas,  Manila,  Phil¬ 
ippines,  a  former  teacher  on  special  detail  to  the  home 
economics  division  of  the  Bureau  of  Public  Schools 
in  Manila. 

The  seven  recipients  of  $1,500  AHEIA  international 
scholarships  for  1961-62  are:  Gloria  Emmy-Lou  Hook- 
ham  of  Aust-Agder,  Norway,  for  study  at  Teachers 
College,  Columbia  University,  N.  Y.;  Chiyono  Matsu¬ 
shima  of  Yamaguchi,  Japan,  for  study  at  Cornell  Uni¬ 
versity,  N.  Y.;  Margarita  Penaherrera  of  Quito,  Ecua¬ 
dor,  for  study  at  Purdue  University,  Ind.;  Marjorie 
Rita  Sealey  of  Trinidad,  West  Indies  Federation,  for 
study  at  Howard  University,  Washington,  D.  C.;  Be 
Shiao  of  Taipei,  Taiwan,  RepubUc  of  China,  for  study 
at  Texas  Technological  College;  Mrs.  Alma  Lucille 
Smith  of  Kingston,  Jamaica,  West  Indies  Federation, 
for  study  at  Tuskegee  Institute,  Ala.;  Julia  H.  VARELA 
Sosa  of  Montevideo,  Uruguay,  for  study  at  Louisiana 
State  University. 

Four  Receive  Fellowships 

Four  outstanding  home  economists,  all  members  of 
AHEA,  received  fellowship  awards  for  advanced  study 
and  research.  Ivalee  Hedge  McCord,  assistant  profes¬ 
sor  in  family  and  child  development  at  Kansas  State 
University,  Manhattan,  Kans.,  received  a  $500  fellow¬ 
ship  established  in  memory  of  Effie  I.  Raitt  of  the 
University  of  Washington. 

Margaret  Naumann  Keyes,  assistant  professor  of 
home  economics  at  the  State  University  of  Iowa,  Iowa 
City,  received  the  $1,000  Ellen  H.  Richards  award, 
which  she  will  use  for  study  toward  a  Ph.D  degree  in 
related  art  at  Florida  State  University. 

Ejmestine  Nichols,  home  economics  teacher  in  the 
Elizabeth  City  (North  Carolina)  High  School,  re¬ 
ceived  the  $2,000  Good  Housekeeping-Kathanne  Fisher 
award,  given  each  year  to  a  secondary  school  teacher. 

Flossie  Marian  Byrd,  graduate  student  and  part- 
time  research  assistant  at  Cornell  University,  received 
the  $500  Prentice-Hall  fellowship. 

1961  Borden  Award 

Dr.  Ercel  S.  Eppright,  noted  authority  on  nutrition 
research,  received  the  $1,000  1961  Borden  Award  f(» 
Fundamental  Research  in  the  Field  of  Nutrition  and 
Experimental  Foods.  The  award  was  presented  by 
J.  H.  McCain,  vice-president  of  the  Borden  Company. 

Dr.  EppMTight,  a  native  of  Isabel,  Illinois,  head  of 
the  foods  and  nutrition  department  of  Iowa  State 
University,  Ames,  since  1945  [and  for  the  past  two 
years  a  member  of  PracticaTs  Editorial  Board]  became 
assistant  dean  of  home  economics  and  assistant  director 
of  the  experiment  station  of  the  University  on  July  1. 
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Teaching  Aids 
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HOW  THI  DK8CRIPTIVK 
LABKL  HELPS  THE 
CANNED  POODS  SHOP¬ 
PER.  Learn  what  is  on  the 
label  to  help  in  efikient  buy¬ 
ing.  S'udent  distribution. 


CANNED  POOD  TABLES. 

8-page  leaflet  gives  nutritive 
values,  recommended  daily 
dietary  allowances,  number  of 
servings  in  common  can  and 
jar  sizes.  One  copy  for  teacher; 
student  distribution  for  college 
classes. 


KNOW  YOUR  CANNED 
POODS.  8-page  leaflet  for 
advanced  high  school  classes 
and  college.  Contains  shop¬ 
ping  tips,  recipes,  important 
things  to  know  about  canned 
foods.  Student  distribution. 


LET'S  EXPLORE 
CANNED  POODS.  8-page 
leaflet  for  use  in  grades  7,  8 
and  9,  planned  to  spark  inter¬ 
est  for  first  learnings  of  nutri¬ 
tion.  Discusses  party  planning, 
meals,  snacks.  Includes  student 
activities.  Student  distribution. 
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OP  RECIPES  AND  CAN 
SIZES.  Tells  how  to  specify 
sizes  of  cans  and  jars.  One 
copy  for  teacher. 


(It  iit(it‘f:.>. 
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CANNED  POOD  BUYINO 
GUIDE.  A  wall  chart  in 
color,  showing  actual  can  and 
jar  sizes.  One  copy  for  class¬ 
room. 


2  aids  for  better  and 
broader  homemaking 


FREMONT.  MICHIGAN 


‘SITTING’  SAFELY 

A  special  student  leaflet 
introducing  infant  nutrition 
as  an  important  part  of  baby 
sitting.  Subjects  include: 


Responsibilities  of  Sitters 
and  Parents 


Notes  on  Nursing  Care 

Infant  Nutrition  and 
Feeding  Suggestions 


•  Safety  Tips 

•  Play  Activities 


TEACHER’S  MANUAL  ON  INFANT  NUTRITION 


A  comprehensive  resource  piece  containing  authoritative 
information  on  the  basics  of  infant  nutrition  and 
current  practices  in  infant  feeding.  Subjects  include: 

•  Dietary  Allowance  Breakdown 

•  Daily  Food  Plan 

•  Composition  of  Milks 

•  Supplementary  Foods 

•  Junior  Foods 

•  Mealtime  Psychology 

•  Feeding  Techniques 
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Babies  are  our  business  . . .  our  only  business T 


For  free  copies  of  these  up-to-date  teaching  aids, 
see  coupon  section  at  the  back  of  this  book. 


